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A Course of Action for the Lumber Industry 
In the Orderly Control of Lumber Pro- 
duction and Distribution* 


Not dependent on additional legislation, mergers, new organization, new } 
financing, or surrender by any manufacturer of his freedom of action 


On last Dec. 11 at Hot Springs you referréd to the 
executive committee with your approval the proposal 
of three new national activities: 


First: Surveys, and forecasts of prospective lumber 
consumption. 


Second: Determination of regional production 
quotas. 


Third: Establishment of the means necessary to 
secure correct understanding and well-informed 
consideration of these facts and these quotas. 


How far can voluntary co-operation in the lumber 
business be made to go? 

I have often heretofore advanced for your considera- 
tion new ideas, new policies and new programs for the 
industry. You have warmly and sincerely endorsed 
them. You have intended that they be applied in prac- 
tice. Many of them have been. But generally speak- 
ing, the industry as a whole has lacked the facilities 
and individual lumbermen have lacked the courage, or 
the determination, or the financial means to apply in 
practice important policies in which, in principle, they 
firmly believe. 

It has been said by some of you that the National 
association should not handle such matters. Perhaps 
that is so. By others it is said that these are indi- 
vidual company problems. Perhaps that is so. By 
others, that they are regional or species group prob- 
lems. Perhaps that, too, is so. Perhaps all these to 
some extent are so. But the plain fact is that by 
whatever means they have been tried, these problems 
have not yet been mastered by the lumber industry. 

I have therefore to propose not an idea but a plan; 
not a principle but a practice; not an easy resolution 
but a course of action, and the specifications necessary 
for making it effective. It requires no new legisla- 
tion; no mergers; no new financing, nor the surrender 


*Report of Wilson Compton, secretary and manager, to 


meeting of board of directors, National Lumber Manufactur- 


ers’ Association, Chicago, April 24, 1930. 


by any manufacturer of his freedom of action. It re- 
quires a few simple and lawful extensions of present 
organization and present activities within the lumber 
trade and the will and determination among lumber 
manufacturers and distributers to sustain them. The 
associations may provide the necessary machinery and 
the intelligent direction. But the will to make use of 
them and to apply them in good faith can be supplied 
only by the individual lumbermen themselves: 


First: A system of regular statistical or facts re- 
ports and surveys on which may be based an ac- 
curate determination of current supply and demand 
ratios ; reasonable forecasts of lumber consumption ; 
and, for each region or each species the volume of 
production which will keep production and consump- 
tion in balance. 


Second: Regular monthly meetings at perhaps 
forty or fifty designated convenient points, includ- 
ing each important lumber producing locality, and 
wholesale distributing center, throughout the United 
States, to consider the current facts on consumption, 
production, demand and stocks in each such locality, 
in relation to the corresponding supply and demand 
conditions of the region and of the industry. 


Third: Making available to individual lumber 
companies, in convenient regional or inter-regional 


groupings, the collective means of securing for each 


company separately an expert and well-informed 
determination of a production program, which if 
put into effect will avoid contributing to either over- 
production or under-production. 


Fourth: Centered selling, based on sales agency 
or commission contracts with individual manufac- 
turers in strategic regional, inter-regional or inter- 
species groups. 

Fifth: In markets or for purposes where whole- 
salers are used, the selection by individual manu- 
facturers of particular wholesalers for exclusive 
agency arrangements, andthe [Turn to Page 54] 
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MANAGEMENT 


Receivers and Executors for 
Lumber Manufacturing Plants 
and Timberland Estates can 
confidently entrust the suc- 
cessful solution of their prob- 
lems to us. We have the or- 
ganization for undertaking the 
entire burden of managing 
and operating. 








JamesD. LD AC E Y & co. 


Timber Land Factors 


Established 1880 
CHICAGO NEW YORK SEATTLE 
231 So. LaSalle St. 350 Madison Ave, 626 Henry Bidg. 
NEW ORLEANS JACKSONVILLE 
Pere Marquette Bldg. Barnett Natl. Bank Bldg. 
MONTREAL MEMPHIS VANCOUVER 
Castle Bldg. First Natl. Bank Bldg. Vancouver Block. 
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- 5-ply maple top. / 

- Benches easily pulled out and put back into 
position. 

. Uses little floor space. 

- Compactness makes it ideal for modern 
homes that have no room for large break- 
fast nook. 

5. Not built in and can be placed out of the 

way when not in use. 

Also a complete line of breakfast tables and 

chairs. 
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Send for illustrated and colored folder. 


The HUBBELL 
MANUFACTURING CO. 


Campau Bldg. Grand Rapids, Mich. 
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A POPULAR BUSINESS BUILDER 





U. S. Pat. (3-4-24,) (12-11-28,) (7-30-29.) 
nfringements will be prosecuted. 


Easy to Sell! 


Many exclusive features make the Vento Putty- 
less Steel Basement Window a popular seller 
in every territory. 


Get your share! Write for details of liberal 
dealer proposition. 
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with PARSON’S 
WHITE BRASS 
S.A. 


High speed and heavy duty bearings 
babbitted with Parsons White Brass S. A. 
insures the maximum bearing service be- 
cause of its high compressive strength and 
low friction coefficient. Write for Bulletin. 


CRAMP BRASS & IRON FOUNDRIES C®. 
PHILADELPHIA, PA. 
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A Proposal for Orderly Lumber Production and Distribution 


LSEWHERE in this paper is pre- 
f sented in full a report made by 

Wilson Compton, secretary-man- 
ager National Lumber Manufactur- 
ers’ Association to the members of 
that organization this week. This 
report consists essentially of a pro- 
posal designed to establish and main- 
tain a balance between production 
and distribution of lumber. A perusal 
of the proposal must convince that 
Mr. Compton’s aim has been to sim- 
plify to the greatest practicable de- 
gree the methods and machinery for 
dealing with a complex problem and 
a difficult situation. Briefly, he mere- 
ly proposes that the industry shall 
assemble the facts about supply and 
demand and then use such facts in the 
intelligent control of production and 
distribution. He shows that the dif- 
ficulties that confront the industry 
are due not so much to the lack of 
essential facts as to failure to be 
governed by them. 

Opinions will not differ as to the 
desirability of such results as Mr. 
Compton’s proposal is designed to 
produce. Neither will anybody who 
is familiar with habits of thought 
and action within the industry mini- 


mize the difficulties involved in put- 
ting the proposed program into op- 
eration. Probably, at the present 
time there are more serious problems 
confronting more industries than at 
any former period. Individual exec- 
utives are studying developments 
within and without their industries 
that present new problems or present 
old problems in new and serious as- 
pects. One of the most common pro- 
posals, and an expedient that has 
been more generally adopted than 
any other as a means of solving prob- 
lems similar to those confronting the 
lumber industry, is merger. 
Inasmuch as industry and com- 
merce have at no time in the past 
found it necessary to grapple with 
exactly the same problems as at pres- 
ent, there is little in experience to 
draw upon. Certainly, the lumber 
industry has had no extensive experi- 
ence with any method that has so 
far demonstrated its effectiveness as 
to recommend itself for adoption. 
Any proposal made must, therefore, 
be somewhat in the nature of an ex- 
periment. While the lumber indus- 
try is exactly like no other, yet in a 
general way it may be said that it, 


like many of the other major indus- 
tries, at the present time is strug- 
gling with problems created by the 
tremendous changes that have been 
brought about as a result of forces 
that there is little prospect of con- 
trolling. 
Unquestionably, the lumber indus- 
try is in need of something that will 
enable it to continue and to operate 
at a profit. Wood is an important if 
not an indispensable commodity in 
the modern industrial and_ social 
scheme. National economy requires 
that a large part of the country’s land 
area shall be utilized for the growing 
of timber. Hence, there is a mutu- 
ality of interest between the lumber 
industry and the public, and any pro- 
posal that may reasonably be expect- 
ed to promote the legitimate interests 
of the industry ought to have the 
sanction and approval of the public. 
Such a proposal is calculated at least 
to stimulate discussion and ought to 
elicit expressions of opinion as well 
as suggestions leading to the adop- 
tion of measures and policies accept- 
able to all branches of the industry 
and effective in promoting general 
betterment of the industry as a whole. 





Russia as a Rival 


CCORDING to the latest reports 
from England, Russia’s pro- 
gram for marketing lumber in 

that country has created a problem 
that the importers have found no sat- 
isfactory means of solving. From 
the West Coast of the United States 
come reports that a lumber vessel 
with an underdeck cargo of Siberian 
pine has arrived at Puget Sound to 
take on a deck load of fir. The under- 
deck cargo is destined for Rotterdam, 
Holland. Special interest attaches 
to this particular cargo because the 
routing of the ship to Vladivostok, 
and thence via Puget Sound to Hol- 
land, involves a distance of 13,300 
miles. Two vessels similarly routed 
reached Puget Sound last year. 
Some months ago announcement 
was made that the Russian Soviet 
government contemplated establish- 
ing 100 sawmills at a cost of $1,500,- 
000 each, with a combined annual 
capacity of 3,000,000,000 feet, the 
bulk of which it was the intention to 
market on the Atlantic seaboard of 


in the Lumber Markets of the World 


the United States. At that time it 
was said the soviet was delivering 
lumber in the American market at 
about $20 a thousand feet. Already, 
producers of Douglas fir on the West 
Coast of the United States have felt 
the effects of Siberian competition in 
the lumber markets of Japan and 
Korea. 

In the United States skepticism 
still prevails with regard to the ac- 
tual and projected industrial devel- 
opment of the Russian Soviet. This 
skepticism, doubtless, is a heritage 
of the war period. However, there 
is an abundance of indubitable evi- 
dence that industrial development is 
going forward in that country on a 
tremendous scale, and so far as can 
be judged from available evidence, 
lumber manufacture is the first in- 
dustry to feel the push for production 
and export. At the present time, as 
will be noted in the news columns 
elsewhere in this paper, there are in 
the United States three emissaries of 
the Russian Soviet visiting large saw- 


mill operations in company with 
American machinery representatives 
with a view to the purchase of Amer- 
ican machinery and engaging in lum- 
ber manufacture on a large scale and 
in accordance with the best of mod- 
ern methods. 

It was to be expected, of course, 
that industrial development in Rus- 
sia would begin with the raw ma- 
terial that was most abundant and 
most readily convertible into market- 
able form. Conditions in Russia have 
been such also that it was necessary 
to find a market outside for a con- 
siderable part of such a commodity. 
Russia not only possesses immense 
forest resources in Europe and in 
Asia, but in both cases the timber is 
quite accessible to the sea, thus in- 
viting export. Russia’s reasons for 
engaging in lumber manufacture and 
export are, therefore, quite obvious. 
The same reasons also that have 
caused her to develop her forest re- 
sources may be expected to operate 
to induce such expansion as is indi- 
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cated by the investigation of Amer- 
ican lumber manufacturing methods 
already referred to. 

Conditions in the lumber industry 
of the United States are such as to 
cause Russian competition to be 
viewed as something little short of 
calamitous. Perhaps the sale of 
Russian lumber in the United States 


is not more serious than its sale in 
foreign markets that hitherto have 
looked almost exclusively to the 
United States for their lumber sup- 
ply. Producers of Douglas fir and 
southern pine for export can hardly 
fail to be disturbed by the prospec- 
tive competition of Russian soft- 
woods. Such rivalry in foreign mar- 


kets eventually would contribute to 
the demoralization of the domestic 
markets. Fortunately, considerable 
time must elapse before Russian lum- 
ber production can reach a volume 
to make its influence felt in full force. 
Some time, therefore, is given the 
American industry to prepare for the 
coming conflict. 





Complete Sales Promotion-Financing Holds Local Trade 


O MERCHANT, whether he be 
in the lumber business or in 
some other, can rightfully com- 

plain of competition for local trade 
that wins through legitimate service 
and that includes a reasonable profit 
on every sale. Lumbermen in all 
parts of the country have always as- 
serted that they could meet any com- 
petition on the score of price, quality 
and delivery. When they have lost 
a sale to an outside concern they have 
not had an opportunity to quote to 
the prospective builder. Their prob- 
lem has been to get in touch with the 
prospective buyer before the bargain 
was struck. This has appeared 
strange in view of the fact that the 
dealers have ordinarily been in what 
may be termed a strategic position. 
They have been not only near the 
prospect, but often they have been 
personally acquainted with him and 
might if they had chosen have used 
every method of approach and appeal 
that the outsider could use, with the 
personal call in addition. 

Outside competition is not a new 
thing to retail dealers in building ma- 
terials, but the selling technic of the 
catalog house has been developed 
with the definite purpose of taking 
advantage of every opening in the lo- 
cal dealer’s sales armor. Whenever 
the dealer has studied the outsider’s 
methods and has adapted his own 
methods to meet every new attack, he 
has not only held his legitimate trade 
but he has incidentally developed a 
great deal of business that otherwise 
never would have materialized. 
Nowadays there are so many lines of 


approach and sales promotion meth- © 


ods are so well organized for cover- 
ing the entire country that the only 
effective defence from such competi- 
tion is a similarly organized system 
of selling. The day of the moat and 
the drawbridge have long. since 
passed. 

Probably, most retailers through- 
out the United States are aware of 


the drive being made by mail order 
houses for the sale of homes in the 
territories of local dealers. It may be 
that the first evidence some dealers 
have had of this drive has been the 
sale of homes in their communities. 
There have been many dealers, how- 
ever, who, having been forewarned 
by the announcements of the catalog 
houses, have lost no time in organiz- 
ing advertising and sales programs 
calculated to develop and hold the 
trade that properly is their own. An 
account of one such campaign at Col- 
linsville, Ill., was published in the 
AMERICAN LUMBERMAN some weeks 
ago. On another page of this paper 
appears a story of a similar campaign 
co-operatively organized by the retail 
lumbermen of Madison, Wis. Not 
only is the Madison campaign prov- 
ing successful in securing orders for 
the lumbermen, it has so far proved 
its worth as to enlist the interest of 
other factors in the building trade. 
However much anybody may re- 
gret the necessity of adopting unac- 
customed methods to meet mail order 
competition in the sale and financing 
of homes, there appears to be no al- 
ternative. Everybody who reads at 
all reads advertising, and everybody 
who buys anything at all likes to see 
either the thing itself or the best pos- 
sible picture and a demonstration of 


it before he buys. Not only so, but a 
very large part of the population has 
been taught to expect to have the 
possession and use of the things it 
buys upon payment of a relatively 
small part of the purchase price, 
meeting the balance in instalments. 
There is nothing new in this method 
of buying homes, even, but the idea 
of selling homes on the deferred pay- 
ment plan has lately received an im- 
petus that promises to be felt in every 
village and hamlet. Dealers of Col- 
linsville, Madison and other cities 
have shown how the newly developed 
situation is to be met. 





LUT of market commonly is 
charged to “oversupply,” but, 
of course, oversupply and its 

opposite, undersupply, are relative 
terms. Demand is not a fixed factor 
nor is it always beyond human con- 
trol. If the law of supply and de- 
mand is a natural law inevitable in its 
operation, what is to be said of the 
multitudes of “demands” that have 
been “created” by skillful sales pro- 
motion? Demand is not only created; 
it is shifted. Folk are induced to “de- 
mand” silk one season, rayon another, 
and perhaps cotton or wool another. 
Demand for breakfast foods waxes 
and wanes with the ebb and flow of 
sales effort. 





Orders 86 Percent of Production 


[Special telegram to AMERICAN LuUMBERMAN] 


Wasuincton, D. C., April 24.—Six hundred and seventeen softwood mills of eight associa- 
tions for the week ended April 19 reported to the National Lumber Manufacturers’ Association 
production aggregating 329,949,000 feet, shipments, 290,399,000 feet, and orders, 283,787,000 feet. 
The week’s figures for production, shipments and orders follow: 


Softwoods— 


Bomte Wee. BRMOCeIO. «6:66 k 605 Sos Koteccns 
West Coast Lumbermen’s Association......... 
Western Pine Manufacturers’ Association..... 
California White & Sugar Pine Mfrs.’ Assn... 
Northern Pine Manufacturers’ Association.... 
Northern Hemlock & Hardwood Mfrs.’ Assn... 
North Carolina Pine Association............. 
California Redwood Association.............. 


Totals, GOCCWOOES. 2 oc cccccccsecsecdcsvees 


Hardwoods— 


Hardwood Manufacturers’ Institute.......... 
Northern Hemlock & Hardwood Mfrs.’ Assn... 


Totals, hardwoods... ..ccccccessccscsccseces 








No. 0 
Mills Production Shipments Orders 
— 147 64,146,000 59,430,000 59,316,000 
ee 214 177,320,000 155,198,000 154,688,000 
a 8&3 53,042,000 40,076,000 34,980,000 
a * 16 10,462,000 12,979,000 12,617,000 
- 8 5,454,000 3,565,000 4,202,000 
es 25 2,923,000 2,323,000 1,550,000 
sieie 111 9,946,000 10,364,000 10,002,000 
aa 13 6,656,000 6,464,000 6,432,000 
Jes 617 329,949,000 290,399,000 283,787,000 
ccs 251 38,217,000 34,034,000 31,623,000 
ee 25 6,463,000 4,222,000 3,169,000 
a 276 44,680,000 38,256,000 $4,792,000 
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Segregating Shipments by Regions 


Can you supply any suggestions in an at- 
tempt to analyze the statistics on 1929 lum- 
ber receipts in Chicago published in your issue 


of Jan. 11, 1930, pages 34-35? 

Efforts to convert the figures on the differ- 
ent carriers into figures on the different lum- 
ber producing regions are frustrated by the 
fact that so many of the carriers are con- 
nected with the terminals of lines tapping 
two or more of the chief producing areas; 
e. g., the Illinois Central leads from the south- 
ern pine region and also at Omaha and Minne- 
apolis, connects with lines drawing lumber 
from the West Coast and northern regions, 
respectively. 

Can you suggest a method for determining 
from the statistics referred to (or any others 
you think of,) the relative extent to which 
Chicago is supplied by each of the main pro- 
ducing regions?—INQuIRY No. 2,469. 


[The foregoing inquiry is made by a Califor- 
nian. Statistics of Chicago lumber receipts and 
shipments are compiled by the Chicago Board 
of Trade from reports made by the railroads. 
The original figures supplied by the railroads 
are in carloads, and are converted into board 
feet by using a factor of 20,000 feet as the car- 
load average. This takes no account of differ- 
ence in species or pattern. 

It is inferred that the inquirer wishes to de- 
termine Chicago’s consumption of lumber of the 
different species or from the different producing 
regions. Many complications in the methods 
by which lumber is routed to Chicago make it 
impracticable to segregate by region of origin 
the receipts of lumber reported by the carriers. 
Roughly, of course, the difference between re- 
ceipts and shipments is the amount remaining 
in Chicago for consumption. But no more is 





known of the species shipped out than of the 
species of the total shipped in. 

The bureau of the census in co-operation with 
the Forest Service compiles statistics on lumber 
production and consumption segregated by 
States. Preliminary figures so compiled for 
1926 were published in the AMERICAN LUMBER- 
MAN of Sept. 19, 1927, and the same figures 
appear in the Yearbook of the Department of 
Agriculture for 1928, issued late in 1929, still 
referred to as “preliminary”. 

It is possible tfhat some of the associations 
could from figures in hand, segregate Chicago 
receipts, but no information on that point is 
at hand.—Eprror. } 


Figuring Costs by Grades 
Referring to Inquiry No. 2,448, on apportion- 
ing costs by grades, I attach hereto an outline 
of a method I used, as well as two exhibits 
which may be of interest. These pertain to the 
manufacture of maple and birch flooring.— 
INQUIRY No. 2,448-B. 
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EXHIBIT B 
Grades- 
No.1 No.2 
Size Clear No.1 Fact. Fact. 
SMES Ghar as ae i. demeees erebeae naa 
ieee / 8 ea aa 
coalesce ae 1,291 
ree Ce. Ws, PSoyate 
Javhe Cee stesue 
lade! Aptana etael 168 
EER. sea ws wewe SR) -tasan. Sennen 
eee SEP . danasn er 
ee ee 86,952 .... 
aaa. aatnpiatns  —<euaniie 2,166 
0 Ae eee ae oe i Ae tae 
hp aan | ea ean 14,218 
EN. fw bo asda 20,752 148,787 106,629 2,166 
VIEWS OF 








A. Gilmer’s mill, 


Orange,| guilty, we can discover no pro- 


ting on and taking off the. heat. 





Tex., steamed up for the first 
time, March 17. The size of 
the building is 175x130 feet. | 
Business was commenced with | 
the shingle machines, which) 
turn out 100,000 shingles per | 
day. 
. = © 
Birge & Freese have opened | 
yards in Alma, Indianola and 
Madison, Neb. 
* * * 


Considerable red cedar is! 
passing through Jacksonville, | 
Fla., for the J. Dixon Crucible | 
Co., Jersey City, N. J. The| 
cedar is cut into blocks, ready 
to be manufactured into pen-| 
cils. 

-_* * | 





The bill recently under con-| 
sideration in the House at| 
Washington regarding tres- 
passers on Government lands, 
failed to pass under a suspen- 
sion of the rules. So far as 
the bill is designed to give re- 
lief to innocent purchasers of 
logs it is a step in the right 
direction; but while the inno- 
cent are relieved from the ex- 
treme penalty which should be 
visited upon the intentionally 








visions in the contemplated act 
which look to the punishment 
of the latter class. 


* * * 


The veneer mill of G. F. 
Murray & Co., recently com- 
pleted at Traverse City, Mich., 
affords another means of utiliz- 
ing the magnificent hardwood 
timber of this vicinity. A visit 
to the mill itself will well re- 
pay the curious minded. * * * 
Many of the appliances used 
for the better and more rapid 
production of veneer are the in- 
vention of Mr. Densmore under 
whose immediate charge the 
business is placed. * * * From 
the lathe the veneer is passed 
to the cutting table where it is 
cut to lengths and widths as 
desired. It is then conveyed 
to the second story where it is 
placed in large dry rooms, air 
tight. The veneer is here 
placed in crates, each piece 
separate and standing on edge. 
The hot air is then turned on. 
This comes from the sheet iron 
furnace attached to the boiler 
in the engine room below, and 
is conveyed through large pipes 
regulated by dampers for put- 








There is also a blower attached 
which keeps the hot air in con- 
stant motion, also a network 
of hot air pipes near the floor. 
The temperature is kept at 
about 165 degrees. * * * The 
drying process is usually a slow 
one and conducted in open 
sheds simply exposed to the air. 
Mr. Densmore’s invention will 
revolutionize the process. 
- 

Strange as it may seem, saw- 
dust is a scarce article in Osh- 
kosh, Wis., and icemen have 
been compelled to go as far 
north as Depere for it. 

* * * 

The Tittabawassee Boom 
Co., Saginaw, Mich., recently 
received twenty tons of new 
rope, the first instalment of 
150 tons which will be neces- 
sary for the season’s work. 

‘6 @ 

The bark Harriet McGrath, 
Capt. Fay, which sailed from 
St. John, N.B., Nov. 3, for 
Gloucester, England, with a 
cargo of 294,693 feet of deals 
and 18,863 feet of ends shipped 
by Carville, McKean & Co., is 
now given up as lost. 





The foregoing letter comes from the cost 
accountant of a concern in one of the Lake 
States. The original inquiry pertained to the 
allocation of costs among grades of hardwood, 
The outline referred to by the present corre- 
spondent follows: 

1—Extend number of feet each size and grade 
manufactured during period under consideration 
by its average selling price to produce an esti- 
mated total sales value. 


2—Figure the percentage each size and 
grade’s sales value bears to the total estimated 
sales value. 


3—Charge each size and grade its porportion- 
ate share of cost of production according to 
those percentages’ relation to the total cost of 
production. 


4—Determine the per thousand feet cost by 
dividing each size and grade’s total cost by 
number of feet produced. 


The exhibits referred to by the correspon- 


dent are reproduced below: 
Manufacturing 
Cost Based on 
Ratio of Sales 
Value to Total 








Ratioto Cost of Pro- 
Aver Grand Total duction Aver. 
Sales Total of Sales per 
Price Sales Value Value TotalCost M Ft. 
$80.00 $ 26.64 16% $ 28.36 $85.16 
63.00 182.89 1.06% 187.88 64.75 
30.00 38.73 .22% 38.99 30.21 
87.00 105.53 -60% 106.35 87.25 
72.00 494.57 2.85% 505.14 73.54 
37.00 154.22 89% 157.75 37.75 
90.00 1,728.54 10.00% 1,772.43 92.32 
75.00 7,396.43 42.80% 7,586.00 76.93 
40.00 3,478.08 20.20% 3,580.31 41.18 
30.00 64.98 -38% 67.35 31.09 
75.00 3,029.70 17.55% 3,110.61 77.00 
40.00 568.72 3.29% 583.23 41.01 

$17,269.03 100.00% $17,724.40 

EXHIBIT A 
PERCENTAGE OF WASTE— 

Bd. Ft. 

Rough lumber furnished....... 366,329 

Run through matchers........ 336,601 
Rip and woodsaw waste...... 29.728 = 8.1% 

ee 278,334 


SU, ons b's. -w'w ee Baal 
Total waste on lumber furnished 87,995 — 24.0% 
CosTts— 











Per M Ft. 
ES eae $12,813.65 $46.00 
iad lac is 4 us bere nce whe ater 2,728.13 9.80 
Ce. so Seawnsecieeswa ee 2,182.50 7.84 
Manufacturing and sales. .$17,724.28 $63.64 
Lumber Furnished 
Bad. F 
i Oe MS eos Reet haa es bale ee 1,70 5% 
I Ai one (atais oa al alte alae sath 208,603 56.9% 
OE so 5 a nln alana eee 156,319 42.6% 
WN ek oie ae ok warsiea eal 366,629 100.0% 
Pinished Product by Grades 
Te aig al 20,752 7.4% 
NN ook il va bik tatoo eel rela diate 148,787 53.6% 
ETE Se Pe. 108,795 39.0% 
NN acing? wie dae bed pl wiley ate 278,334 100.0% 


Se@eeeeaeaeeaaaaaaan 


Mats of Illustrations Offered 


Wasuineton, D. C., April 21—The Na- 
tional Lumber Manufacturers’ Association is 
sending to the building editors of some 700 
daily newspapers mats of illustrations pub- 
lished in “for Home Lovers,” beautiful trade 
extension brochure, with the suggestion that 
they may be had in series without cost if the 
editors care to run them. 

This is a part of the general plan of pub- 
licity connected with the distribution of “for 
Home Lovers,” which continues to receive much 
favorable comment in all quarters. 

Advertising mats for use in local newspapers 
are being offered retail lumber dealers, and 
large numbers of them are taking advantage 
of the opportunity to make use of these attrac- 
tive illustrations in connection with their local 
advertising. 
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West Coast Bookings and Production Show Declines 


Bookings of West Coast mills showed a considerable 
decline in the week ended April 19, those of identical mills 
being almost 9 percent less than in the preceding week, 
while the production of these same mills were about 6 
percent less than in the preceding week. 

Total bookings were 13 percent less than the production, 
which made 69 percent of capacity, compared with 72 per- 
cent of capacity the preceding week. But while there has 
been a marked curtailment in production, the falling off in 
business has been greater. 

Rail trade showed a further falling off, but there is 
strong reason for believing that this will soon develop into 
the strongest section of the market. Large public and 
utility construction has been a little slow in getting under 
way, but the March contract awards indicate that much 
lumber will soon be called for. Prospects for city building 
are none too favorable, but there should be a fair call trom 
country points. 

Domestic cargo business in the week ended April 19 was 
a good deal under that of the preceding week. Efforts to 
limit intercoastal shipments have not met with much suc- 
cess, as non-conference lines and tramp steamers have been 
offering low rates, and conference lines have found it neces- 
sary to withdraw their announced advance of $1 on May 
shipments. California took more than did the Atlantic 
coast in the week ended April 5, for industrial projects in 
that State are helping the demand for lumber. 

The foreign movement did not maintain the volume of 
the preceding week, though freight rates have remained 
low, and there has been an attempt to form a conference 
that will stabilize them at a more reasonable level. 

Figures for the waterborne shipments during the first 
three months of 1930 show heavy declines in takings of 
most of the principal markets. Japan, China, Australia and 
South America bought much less, but Europe took a third 
more than in the same period of last year. California tak- 
ings were about 15 percent less than last year’s but the 
Atlantic coast movement made a slight gain. 


Southern Pine Mills Sell Larger Proportion of Cut 


Southern pine business in the week ended April 19 made 
a somewhat better showing than in the preceding week. 
Bookings were only 7.5 percent below the cut, whereas the 
preceding week’s were 16 percent below. Shipments were 
about even with bookings. Retailers continue to hold back, 
and competition for their orders is keen in a good deal of 
the sales territory. Buying for civic and utility construc- 
tion is expected to develop into good volume soon, but so 
far there has not been much business placed. Industrial 
trade is rather slow. The lowness of current prices is lead- 
ing to considerable curtailment of small-mill cut, and larger 
plants are inclined to slow down operations. 


Western Pine Prices Softer; Most Shop Items Lower 


Inland Empire reports for the week ended April 19 show 
a considerable increase in production. That of 65 mills 
was 97 percent of their cut for the corresponding week of 
last year, while the preceding week the cut of 62 mills was 
only 91 percent as much as last year’s. The week’s book- 
ings made about two-thirds the cut, and shipments were 
considerably ahead of the bookings, so that there has been 
further accumulation of stock at mills, accompanied by a 
decline in files of unfilled orders. Prices of practically all 
items of Pondosa pine, including shop, showed marked 
declines in the last week, these being heaviest in the No. 


Lumber Statistics Appear on Pages 52 and 53; 





1 common and the selects. Idaho D selects and No. 1 com- 
mon were also off. Nos. 2 and 3 common in both species 
softened a little, but held their ground much better than 
did the other grades. 

Reports from the California pine mills for the week ended 
April 19 indicate that production is continuing its gain on 
bookings. Bookings were 20 percent larger than the cut, 
whereas the preceding week’s bookings were 29 percent 
larger than the production. While shipments during the 
first 15 weeks of the year were 126 percent larger than the 
cut, stocks of April 12 were 12.7 percent larger than those 
of the corresponding date last year. Sales reports for the 
period ended April 15 show that prices were well main- 
tained, except in white pine shop and No. 3 mixed pines, 
which softened a little. 


Trade Continues Dull in Northern Pine and Hemlock 


Northern pine sales have been disappointing. Those in 
the week ended April 12 were only 56 percent as much as 
sales in the corresponding week of last year. Production, 
however, has continued rather low. In the first fifteen 
weeks of this year, orders have exceeded the cut by 80 per- 
cent, and shipments have exceeded it by 102 percent. 
Stocks of 13 mills on April 12 were about 30 percent less 
than on Jan. 4, but it is understood that recent production 
has enabled them to put their assortments in better shape, 
so that most items can now be supplied. There has recently 
been some rather severe competition from the other soft 
pines, prices on which have been softening, but there has 
been no change in the northern pine list. However, the 
unfilled orders reported on April 12 made only 6 percent of 
gross stocks, and some producers have become more eager 
for business. It is said that there is a general tendency to 
shade quotations on items which a mill has in surplus, 
though the list as a whole remains fairly steady. 

Northern hemlock production in the week ended April 
12 made only 17 percent of capacity, compared with 21 per- 
cent in the corresponding week of last year, but bookings 
were 12 percent of capacity, compared with 16 percent last 
year. Unfilled orders April 12 were practically equal to six 
weeks cutting at the current rate. Most of the sales are 
being made at $5 off the Broughton list. 


Hardwood Trade Is Slow; Building Items Sell Best 


Southern hardwood mills in the week ended April 19 sold 
83 percent of their cut, but sales for the preceding 15 weeks 
had amounted to 92 percent of the cut. The northern mills 
have continued to sell about half their cut, but this is the 
season when they produce most heavily. The southern 
mills have recently been cutting about the same percentage 
of last year’s output as since the first of this year, but 
northern plants have reduced their cut and their output has 
been considerably below last year’s. It is probable, how- 
ever, that there will soon be a decline in the southern pro- 
duction, as many plants are curtailing because of the un- 
satisfactory state of the market. 

While automotive plants have recently been accepting 
shipments on old orders, and furniture plants are buying a 
little for day to day needs, export trade is less active. Mill- 
work and flooring plants and retail yards have shown more 
interest, and while their purchases are not in proportion 
to their inquiries, there is every reason to look for better 
business in all building items. March sales of northern 
flooring plants was about half those of March last year, but 
stocks April 1 were very little larger than last year's; their 
unfilled orders are at a low point. 


Market Prices and Reports on Pages 77 to 81 
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Advertising Pulls Inquiries From All 


Over the World 


MINNEAPOLIS, MiNN., April 21—A _ wood- 
working instructor from New Zealand, a 
student in the Kobe College of Engineering, 
Kobe, Japan, a builder from Latvia, a house- 
wife from Peru—these are just a few of the 
many people in the remote corners of the 
world who have answered Shevlin advertis- 
ing this last year. 

The Shevlin, Carpenter & Clarke Co. as 
a result of its 1929 advertising has been 
called upon to furnish information about 
pine to many widely distributed and diver- 
sified places. The Manual Training Centre 
at Napier, New Zealand, requested samples 
of Shevlin pine for its school museum of for- 
eign timbers. An editor in Berlin prepar- 
ing for German periodicals a series of ar- 
ticles on the lumber industry in the United 
States wrote requesting catalogs and infor- 
mation about Shevlin pine. A lumber grade 
lecturer in Glamorgan, England, a professor 
in the Institute of Forest Engineering, Uni- 
versity of Poznan’, Poland, and a ladies’ col- 
lege in eastern Canada all requested infor- 
mation about pine. 

Copies of the Shevlin booklet, 
Shevlin Pine,” have been sent to represen- 
tatives of thirty different occupations in 
twenty-six different countries throughout the 
world. Contractors, builders, engineers, and 
architects, in Spain, China, Japan, Portugal, 
Germany, Roumania, Russia, South and Cen- 
tral America, Mexico, Hawaii, and from re- 
mote points in Canada have written request- 
ing copies of “Specify Shevlin Pine” in re- 
sponse to the company’s advertising. 


Company Issues New Book 


In order to answer the growing demand 
of prospective builders everywhere for more 
information about pine in the home and to 
furnish its dealers with an authoritative book- 


“Specify 











Home building is stimulated for Shevlin deal- 

ers by this illustration of a present-day Colon- 

ial cottage in the April advertising. The origi- 
nal of this cottage is at Kingsport, Tenn. 


let on the uses of pine, the company is 
issuing a new booklet called, “Pine Homes 
and Pine Interiors.” 

Those who have seen the proofs of this 
new booklet declare it to be a genuine con- 
tribution to the literature on pine and its 
uses. It is an authentic account of the place 
pine has occupied in American home building 
since the Colonial era down to the present 
time. The introduction to the book has 
been written by Joseph Everett Chandler, 
eminent architect and authority on early 
American homes. 


The booklet will contain exclusive photo- 
graphs of choice pine rooms both modern 
and Colonial. Beginning with a photograph 
of the famous old Fairbanks house built at 
Dedham, Mass., over three centuries ago, 
there follow photographs of several other 
equally enduring historic American homes 
of pine. The use of pine in the American 
home is traced down to modern times and 
a great deal of space is devoted to descrip- 
tions and photographs of some of the beau- 
tiful treatments of pine to be found in pres- 
ent-day American homes. These photo- 
graphs show many rooms finished in knotty 


pine, pine entrances, hallways, staircases, 
book nooks, corner cupboards, fireplace 
treatments, libraries, as well as a number 


of charming pine exteriors. There are also 
photographs of one or two pine paneled of- 
fices, a pine paneled room in a new metro- 
politan hotel, and a specialty shop finished 
in knotty pine. The increasing use of pine 
in American homes as evidenced by the 
wealth of photographs in this booklet is posi- 
tive proof of its growing popularity. 

One feature in the booklet of special in- 
terest to dealers is the section which deals 
with the ample supply of pine and the qual- 
ity of present day pine. In some quarters 
there is a general impression among the 
lumber buying public that the supply of 
white pine in particular has been exhausted 
and that the pine now available is not equal 
in quality to that used years ago. A sec- 
tion of this new booklet is devoted to dis- 
pelling this mistaken impression regarding 
the quality and supply of pine today. Photo- 
graphs of stands of pine timber and interest- 
ing views of scenes at the mills together 
with an explanation of the company’s policy 
of selective logging combine to present to 
the consumer effectively the story of pine 
lumber supply today. 


Lumber dealers and prospective home 
builders everywhere will find the new book- 
let, “Pine Homes and Pine Interiors,” in- 
valuable in planning homes or in moderniz- 
ing old homes. The booklet is being fea- 
tured in Shevlin advertising beginning with 
April insertions and is being sent -to all in- 
quirers who send $1 with their request. 


Advertising Features Homes of Pine 


The Shevlin organization has been very 
active in supporting lumber dealers with na- 
tional advertising to the consumer and to 
architects and builders. The advertising 
campaign for Shevlin pine now being pub- 
lished is the largest ever put on by this 
company. This campaign is appearing in 
seven leading home building magazines in 
the consumer field and in eighteen architectural 
and trade papers. 

It thas an average monthly circulation in 
the consumer and architectural fields alone 
of over half a million subscribers. When 
it is realized that each of these publications 
circulates on an average among a family of 
five people, some idea of the actual con- 
sumer coverage may be obtained. 

This advertising is appearing in full pages 
exclusively in color. While it promotes the 
sale of Shevlin pine, it is also giving strong 
support to the general campaign to “build 
homes of wood.” 

The company’s advertising this year main- 
tains its link with historic Colonial homes 
through incidental illustrations of these sub- 
jects. The main illustrations, however, show 
actual modern homes of pine. The subjects 
for these illustrations have been chosen for 


Company Issues New Book to Meet 
Demand for Information About Pine 


their appeal to present day people. A kit- 
chen furnished with ‘ample cupboards of 
Shevlin pine, and an attractive little all pine 
cottage have already been featured this year, 
and later advertisements will show other in- 
teresting and charming treatments of pine 
in the modern American home. One adver- 
tisement in particular will show an out-of- 

















The March advertisement for Shevlin knotty 
pine illustrated this charming room from a 
modern home at Greenwich, Conn. 


date house remodeled in pine at a compara- 
tively reasonable cost. 

Even California, which has always been 
supposed to be an unprofitable field for 
wooden houses in view of the present pref- 
erence for stucco and adobe construction, 
will receive its boost from Shevlin adver- 
tising in one advertisement which features a 
typical California home built of white pine. 

The Shevlin plan of featuring homes in- 
stead of lumber in its advertising thas been 
proved to be excellent merchandising. The 
finished product—the home—is the thing 
which appeals most to the consumer. He is 
interested not so much in the boards he 
buys as in the way those boards will look 
in his home. The lumber dealer who can 
present the p:cture of the finished home to 
his customers when they come to him for 
building advice and information will find 
himself better prepared to increase his lum- 
ber sales. 


Published Radio Talk 


St. Louts, Mo., April 21—The C-A-Wood 
Preserver Co., of this city, recently has printed 
in pamphlet form what H. H. Gerhard, presi- 
dent of that concern, refers to as “the first 
national radio appeal on the part of a Gov- 
ernment official advocating conservation by 
preservation.” This is a copy of a recent radio 
address made by Dr. Julius Klein, assistant 
secretary of commerce, over the Columbia 
broadcasting system. In connection with this 
address, the company has included an illustrated 
description of the pressure treatment of wood 
and also a design showing how creosotes are 
made. 

This is a unique pamphlet, both interesting 
and educational, and the C-A-Wood Preserver 
Co. announces that it will send copies to any- 
one, upon request. 
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Lumber Exports to U. S. Increase 


WasuincTon, D. C., April 23—Declared ex- 
ports of manufactured lumber to the United 
States from the Vancouver, B. C., consular 
district for the first three months of 1930 to- 
taled 110,297,000 board feet valued at $1,971,782 
as compared with 81,521,000 board feet valued 
at $1,696,534 during the same period of 1929. 
Shipments for March, 1930, exceeded those of 
March, 1929, by 4,395,000 board feet, valued 
at $59,489. This information is contained in 
a report to the Lumber Division of the De- 
partment of Commerce from Vice Consul Sid- 
ney A. Belovsky, Vancouver. 

Shingles shipped to the United States from 
this district in March, 1930, amounted to 100,- 
518,000 valued at $377,118, while shipments in 
March, 1929 totaled 158,322,000 valued at 
$624,278. Exports of shingles to the United 
States in February, 1930, totaled 103,715,000 
valued at $361,326. 


Shipments of lumber by water from Van- 
couver to Atlantic ports in the United States 
during March totaled 3,727,813 board feet, and 
from Canada as a whole 4,397,140 board feet, 
according to advices to the Lumber Division 
from Trade Commissioner E. G. Babbit. 


Replacement With Wood Sash 


CRESTLINE, On10, April 22—In 1921 the 
Pennsylvania Railroad Co. built at Crestline one 
of the most modern engine houses in the United 
States, this building being equipped with steel 
sash. The Gledhill & Kime Lumber Co., promi- 
nent retailer of this city, announces that it has 
just received an order for another section of 
replacement wood ash for this building, having 
previously furnished two sections. It is the 
intention of the company to equip the entire 
building with wood sash, replacing the steel 
which in many instances has entirely given out 


Leaders in Important Conferences 


San Francisco, Cauir., April 19.—An un- 
official and closed conference of lumber execu- 
tives, attended by forty-five leaders in the lum- 
ber industry, was held at Del Monte this week 
after the meetings. The following develop- 
ments were given out: 

That there are definite indications of some 
important mergers of American lumber inter- 
ests during the coming year. 

Several who attended the conference 
stressed the desirability of developing 
mergers and larger selling units. 

Predictions that sales will increase in the 
lumber industry during 1930 through a 
gradual resumption of residence building 
throughout the United States. 

J. D. Tennant, of the Long-Bell Lumber Co., 
Longview, Wash., presided at the conference, 
and Col. W. B. Greeley, secretary West Coast 
lumbermen’s Association, acted as secretary. 








Orders for 1,500 Cars of Lumber Placed 








[Special telegram to AMERICAN LUMBERMAN] 


Co_tumbus, Ga., April 22.—Representatives of a group 
of the country’s largest wholesale distributers of southern 
pine today contracted with the members of the Roofer 
Manufacturers’ Club of Georgia and. Alabama for 1,500 
cars of lumber. This represents practically the entire 
output of the club members for the next sixty days. 

Club members and wholesalers alike hailed this trans- 
action as evidence of returning prosperity in the lumber 
industry, the turning point of the long depression that 
has existed since the middle of last year. It was revealed 
in the discussions at the meeting that lumber stocks are 
not only low at mills, but extremely low in retail con- 
suming centers. The transaction was agreed upon be- 
tween the manufacturers and wholesalers because it was 
felt by representatives of the buyers present that they 
wanted a sure source of supply, while the mills for their 
part wanted to put their industry, from a market stand- 
point, on a stable basis. It is believed from this un- 
precedented action by the group of representatives of 
leading wholesalers present here that the building and 
construction industry has turned the corner and the 
months to come will witness greater activity and stability 
with a return of prosperity not only to the manufacturers 
and distributers of lumber, but the many industries de- 
pendent upon the building industry. 

A committee composed of H. Dixon Smith, Charles B. 
King and A. C. Alexander, named at the Tuesday morn- 
ing session, investigated the proposal of the wholesalers 
at length and recommended it at an afternoon session. 

Another meeting will be held here next Tuesday, April 
29, for the purpose of allocating distribution of the big 
order that, it is maintained, will enable producers to 
maintain their forces intact, and for further consideration 
of the movement to secure reduced freight rates to eastern 
points, regarded as one of the most important problems 
now confronting the industry. 

D. G. Bland, president, presided; W. R. Melton, sec- 
retary, discharged his official duties. 





Wholesalers represented at this meeting included the 
Rice & Lockwood Lumber Co., Springfield, Mass., rep- 
resented by O. W. Severance; Transcontinental Lumber 
Corporation, New York, represented by E. B. Smith; 
Frost & Davis, New York, represented by C. H. Rawson; 
Colonial Lumber Co., Columbus, Ga., represented by J. 
B. Robertson, J. A. Finley and Thomas E. Griffin. 

While the price agreed upon was not made public, it 
is understood that the amount involved in the transaction 


will total about $600,000. 
Will Greatly Strengthen Market 


[Special telegram to AMERICAN LUMBERMAN] 

CuTHBERT, Ga., April 23—Commenting here today 
upon the action taken at the meeting of the Roofer Manu- 
facturers’ Club in Columbus yesterday, Charles B. King, 
president of the King Lumber Co., said: “There is abso- 
lutely no doubt in my mind that the contract placed by the 
wholesalers for 1,500 cars of lumber will greatly 
strengthen the market and will have a tendency to both 
stabilize and stimulate prices.” 

Mr. King was a member of the committee that recom- 
mended favorable action by the club members on the con- 
tract offered by the wholesalers. 








Secures Big Car Order 


New Or gans, La., April 21.—O. N. Cloud, secretary- 
manager of Long Leaf Yellow Pine (Inc.), returned a 
few days ago from a northern trip during which he was 
successful in securing an order from the Mt. Vernon 
Car Manufacturing Co. for 3,000,000 feet of framing, 
floor boards, siding and other miscellaneous items of 
southern pine, to be used in the construction of 1,000 
refrigerator cars which this concern is building. Mr. 
Cloud says that this new business comes in at a time 
when the mills afe winding up other important railroad 
and car material orders, and will enable them to give 
prompt service in the filling of this new contract. This 
order is now being allocated among the mills of the Long 
Leaf Yellow Pine organization. 
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Exposition Creates Much Interest 


Eucene, Ore., April 19—Through the me- 
dium of a forest products exposition, held in 
the Eugene Armory the last week of March, 
20,000 people in Lane County, Oregon, have a 
keener appreciation of what the lumber indus- 
try means to them. The show was sponsored 
by the Willamette Valley Lumbermen’s Asso- 
ciation and others interested in wood products 
in the county. Mill operators and employees 
joined forces to make the exposition a success. 

A complete outline of the lumbér industry 
was presented. Upon entering the door spec- 
tators were greeted with the sight of a minia- 
ture forest. Then a typical logging scene was 
observed. A miniature donkey engine run by 
compressed air could be seen yarding logs to 
a spar tree where they were ready to load on 
cars preparatory to shipping to the mill pond. 
Visitors moved on to a tiny sawmill. The logs 
were taken out of a mill pond into the mill, 
and finally the finished lumber could be seen 
coming out on the green chains. A small crane 
was busy loading bridge timbers on a small 
flat car. 

The Forest Service display consisted of a 
tract of virgin timber, as compared to one that 
had been recently burned over. An exhibit of 
fire fighting equipment aroused much interest. 
The story that fire prevention pays was graph- 
ically told. 

A complete exhibit of all the different sizes 
and qualities of lumber, from huge bridge tim- 
bers to lath, proved to building contractors that 
lumber is fast becoming a label product. The 
West Coast Lumbermen’s Association presented 
a display which showed the modern use of hem- 
lock. Port Orford cedar manufacturers spon- 
sored a display of the different types of cedar 
and their uses. An interesting exhibit from 


Los ANGELES, Cauir., April 19.—An effective 
display of hardwoods attracted the attention of 
the hundred thousand persons who attended the 
first annual boat show here and the Western 
Hardwood Lumber Co. is reaping benefits of 
the exhibit. As this was the only lumber firm 
represented among the 150 booths and because 


the Oregon State College pointed out the many 
advantages to the farmer who has his farm 
equipped with proper buildings. There was an 
exhibition of the modern trend in built-ins, 
clever door panels, fancy stairs, inlaid hard- 
wood floors, handsome chairs and desks. 
Varied pictures and carvings made from 
wood were shown by the Long-Bell Lumber 


Co., of Longview, Wash.- Art Clough’s wood 
carvings aroused much enthusiasm; he uses the 
Japanese sugi technic. The outstanding feature 
of the artist’s work was a huge panel depict- 
ing Paul Bunyan and the blue ox. A stone 
statue of Paul Bunyan and the blue ox, de- 
signed by Oliver Barrett, a sculptor at the Uni- 
versity of Oregon, caused much comment. 
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Forest Products Exposition at Eugene, Ore., attracted a crowd of more than 20,000 during its 
three days showing. The model farm in the foreground attracted wide attention 


Displays Hardwoods at Boat Show 


of its novelty, boating enthusiasts showed a 
lively interest in the various uses to which the 
complete lines of woods might be put. 

Under the greeting, “Welcome Boat Builders 
—Let Us Furnish Lumber and Panels,” the 
company touched a responsive chord in the 
hearts of the many enthusiasts who are planning 
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This comprehensive display of hardwood products made by the Western Hardwood Lumber 
Co., of Los Angeles, Calif., at the first annual boat show, attracted thousands of visitors 


on remodeling or building their own craft for 
the season just opening. “We hesitated before 
taking space at the show,” said H. T. McGrath, 
who is in charge of the company’s mahogany 
department, “but since most of the veneers used 
in boat making and long lengths were right in 
our line, we decided to have an exhibit. Al- 
ready, only a few days after the close of the 
show, we have had cash sales totaling more 
than a hundred dollars, prospects for several 
hundred more and dozens of boating enthusi- 
asts who will be buying hardwoods in the near 
future. In one instance, a cruiser is contem- 
plated in which approximately $500 worth of 
lumber will be used. The results obtained from 
the exhibit have exceeded our expectations.” 


That the display was well planned both to 
attract attention and to serve in an educational 
way may be seen from the accompanying pho- 
tograph. In the foreground, a dark red Philip- 
pine mahogany ribbon-grain flitch, with vary- 
ing thicknesses of veneers of 1/28-, 1/16-, 1/8-, 
3/16- and 1/4-inch, showed how the wood was 
worked. This, together with the clever man- 
ner of presentation, caused the passerby to stop. 

In the back was an aero-sled in mahogany 
finish which characterized all of the craft at 
the show this year, there being almost a total 
absence of color. The boat, equipped with an 
outboard motor, harmonized with the show in 
general. There was also a photograph of a 
yacht, built by members of the firm. 

Arranged about the booth were samples of 
hardwood, both in natural grain and panel fin- 
ishes, together with heavier pieces and por- 
tions of long lengths. Each sample was labeled 
so that the visitor was able to educate himself 
to the knowledge of various kinds of lumber. 
There were both finished and unfinished sam- 
ples of light and dark red Philippine mahog- 
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any, Tabasco mahogany, African mahogany, 
Siamese teak, Spanish cedar, white cedar, white 
oak, v. g. spruce, Australian ironbark, Alaskan 
cypress, Apitong, maple, black walnut, quar- 
tered Japanese oak, quartered figured red gum, 
quartered eastern oak, 

Three panels of 3-ply light, dark, and Afri- 
can mahogany formed a, beautiful background 
to the whole display. There were about fifty 
samples of various types used in boat building, 
including Philippine mahogany flooring in two 
finishes. 

That there is a real demand for hardwoods 
by boating enthusiasts has been amply demon- 
strated by the Western Hardwood Lumber Co. 
which found out that many are interested in 
the various kinds and uses of wood and are 
willing to learn and that they will buy the lum- 
ber once they know where to get it. One of the 
outstanding features of the show was that boat- 
ing is becoming a major sport in all parts of 
the country and that as a result of various 
shows held in the larger cities there is a dis- 
tinct upward trend in boat building. 


Development of 


SeaTILE, WasH., April 19—The West Coast 
lumber industry is devoting much effort, 
thought and experimentation to the production 
problems involving closer utilization and more 
profitable marketing of so called inferior spe- 
cies. 

According to economists, industries in the 
United States are passing through an era of 
declining commodity prices. If it is true that 
there is a downward movement of general com- 
modity prices, it is scarcely within the realm 
of reason to believe that standard lumber items, 
such as 2x4’s and other yard stock, will follow 
a reverse trend toward higher values. 

The lumber producer. is faced with the gen- 
eral upward swing in raw material costs, which 
because of physical conditions, is bound to con- 
tinue. Because of its bulky nature, and the 
necessity of locating a plant in relative prox- 
ifmity to the source of supply of raw material, 
it becomes necessary to purchase this raw mate- 
rial well in advance in order to assure the 
life of the operation. Carrying costs over a 
period of years in interest, taxes and fire pro- 
tection mean an increasing stumpage cost. Add 
to this the fact that naturally the lower and 
more level stretches of timber have been logged 
off first, and the lumberman is ever reaching 
back further into the mountains to higher ele- 
vations and rougher ground for his timber sup- 
ply, which means greater cost of delivering logs 
to the mills. 

Viewing this picture intelligently, there seems 
to be but one answer for the salvation of the 
stumpage owner, or lumber producer; namely, 
closer utilization. It is a well known fact that 
because of present economic conditions much 
wood is left on the ground in the process of 
harvesting the present timber crop. To continue 
the industry on a profitable basis means the 
development of products that will make it pos- 
sible to market much of the wood now left in 
the forests. This also means widening the mar- 
kets for so-called inferior species, which can 
not compete in the general lumber market un- 
der present conditions. 

The last five years have seen great develop- 
ment in the manufacture of pulp on the north 
Pacific coast. Some of these pulp mills op- 
erate directly on sawmill waste, utilizing the 
lower grades and smaller pieces of western 
hemlock and Sitka spruce from manufacturers 
cutting those species. At the present time the 
possibility of marketing such material for the 
purpose of manufacturing pulp, together with 
the marketing of hog fuel, made from fir saw- 
mill waste, is the only thing that makes a dif- 
ference between profit and loss to some saw- 
mill operators. 

A pioneer in this development is Ossian An- 
derson, pulp manufacturer, logger and lumber- 








The dealer in hardwoods has every reason 
to expect greater developments in this line, it 
was pointed out by boating officials, and it is 
the wise lumberman who cultivates contacts 
with the boating public. 





Sells by Wireless Telephone 


What is believed to be the first lumber 
contract to be consummated by wireless tele- 
phone between the two Americas was made 
Monday noon when Walter P. Paepcke, of 
Chicago, president of the Chicago Mill & 
Lumber Corporation, sat at his desk in the 
Conway Building and talked in German to 
a hardwood lumber importer in Buenos 
Aires, Argentina. The conversation, which 
spanned the 5,000 miles so quickly that the 
Argentinian’s voice reached Mr. Paepcke be- 
fore it was heard by others in the room in 
Buenos Aires, resulted in a contract for 250,- 
000 feet of hardwood lumber. The first 
shipment will leave a Gulf port soon, and 


will be used in building construction by the 
Argentine Government. 


The enterprising importer received wide- 
spread publicity from the event. All Buenos 
Aires newspapers carried the story in con- 
spicuous positions, and considerable interest 
was manifested, also, in other South Amer- 
ican cities. Several of the Chicago com- 
pany’s representatives on the southern conti- 
nent were attracted to the Argentine metrop- 
olis for the occasion, and had an opportunity 
to speak with Mr. Paepcke before the phone 
circuit was broken. 

The connection was established at noon, 
Chicago time (2 p. m. by Buenos Aires 
time), and most of the conversation was 
quite clear and distinct, especially the Chi- 
cago man’s voice, according to reports. Three 
men in the Chicago office were “listening 
in,” which materially weakened the sounds 
from the South American city, but his words 
were sufficiently loud and clear, despite that, 
to be thoroughly satisfactory from the 
standpoint of getting the order. 


Pulp Manufacture on West Coast 


man, who has demonstrated the possibilities in 
this connection. Mr. Anderson has built and 
operated successfully two of these by-product 
pulp mills. The latest development on a large 
scale, and a logical outcome of Mr. Anderson’s 
pioneering efforts, was the organization last 
year of the Puget Sound Pulp & Timber Co., 
of which Mr. Anderson is president and general 
matiager. 

The Puget Sound Pulp & Timber Co., with 


be completed and ready for operation about 
July 1. 

This mill, unlike the other pulp units of the 
company, will not utilize sawmill waste. Its 
source of supply of raw material during present 
conditions will be the Puget Sound log market. 
However, the company owns large timber hold- 
ings and has contracts with the Government 
for cutting additional timber in the Stillagua- 
mish River Valley. This timber is tapped by 

















Bleached pulp plant, 150-ton capacity, of the Puget Sound Pulp & Timber Co., under construc- 
tion at Everett, Wash. 


headquarters at Everett, Wash., consummated 
a merger of several timber and sawmill prop- 
erties in the Puget Sound region. Homer W. 
Bunker, of the investment house of Pierce, Fair 
& Co., and his associates in that organization 
were responsible for financing and making pos- 
sible this merger. Mr. Bunker is chairman of 
the board of directors of the company. 

The principal properties of the Puget Sound 
Pulp & Timber Co. comprise a 150-ton bleached 
sulphite pulp mill nearing completion at Ever- 
ett, Wash.; an 80-ton unbleached pulp mill at 
Bellingham, Wash.; a 60-ton unbleached pulp 
mill at Anacortes, Wash.; 250,000 feet per 8- 
hour shift sawmill at Clear Lake, Wash.; large 
timber holdings and timber cutting contracts, 
tributary to the Clear Lake sawmill and also 
to the Everett pulp mill; two common carrier 
railroads; private logging railroad; logging 
equipment; and a limestone quarry to furnish 
limestone for the pulp mills. 

In addition to Mr. Anderson officers of the 
company are: P. F. Knight, vice president and 
manager of the Clear Lake operation; William 
Morrison, Bellingham lumber manufacturer, 


vice president; H. R, Lawton, Seattle, invest- 
ment banker, secretary; and Neil Sexton, treas- 
urer, 

The company’s Everett pulp mill is one of 
the finest pulp mills that has been built on the 
Pacific coast, and according to schedule, will 


the company’s railroad, the Hartford & East- 
ern, running east from Hartford, Wash., and 
from which the logs will be transported to 
Ebey Slough, and then to the pulp plant. Thus 
the Everett mill is assured of an indefinite sup- 
ply of high grade raw material. 

The sawmill plant at Clear Lake is relatively 
new, and is equipped with the most modern 
and best known sawmill machinery. It is a 
double band mill, with all the complementary 
equipment for a complete lumber manufactur- 
ing~ operation, including a re-manufacturing 
unit. This plant has recently been recondi- 
tioned and greatly improved by the addition of 
new planing machinery, increased sorting tables, 
a crane for handling timber, new tramways, and 
the addition of Ross carriers for handling lum- 
ber about the mill, yard and loading dock. The 
company’s timber here is excellent quality old 
growth fir and cedar. 

Sawmill sales are in charge of Frank E. 
Smith, until recently in the sales department of 
the Seattle Cedar Lumber Manufacturing Co., 
and prior to that, sales manager for the Pa- 
cific States Lumber Co, at Tacoma, Wash. 


SKIRT MANUFACTURER 
‘What’s the matter with your 
friend?” 


“He got caught long on short skirts.” 


gloomy] 
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Retailers Watch the Making of an Oil Boom 


A Handsome Southern Capital That Has Grown Rapidly Into a City—Ample 
Loans for Home Owners—A Former Manufacturer as a Retailer 


When the Realm reached Jackson, Miss., 
we found the place all broken out with a 
roaring oil boom. 

Derricks stuck up their snub noses within 
the city itself, and the streets and hotels 
were neck deep in men with the hat cocked 
over the left eye. 

Your correspondent thought wistful 
thoughts of his own little trundle bed; for 
every time we fought our way within sig- 
nalling distance of a hotel clerk the answer 
was always no. All the bridges we looked 
under had “Standing Room Only” signs 
hung out. The legislature was searching the 
governor’s mansion for a witness who had 
run out on them, so that idea was all wet. 
It was only by pretending to be two other 
fellows that the Realm got a double room 
and held it against all contenders. 

You can always tell an oil- 


‘great distributing center; and as the towns 


and villages of Mississippi grow in wealth, 
Jackson grows with them. But naturally 
everybody is excited over the possibility that 
this is a great oil and gas field and is about 
to spout millions.” 

Mr. O’Brien told a story of an oil oper- 
ator, a rather elderly woman who had sunk 
a good many wells with the usual ups and 
downs of fortune and in the true gambling 
spirit of the oil adventurer. This lady had 
pretty well exhausted her credit about the 
city but had never approached the Jackson 
Lumber Co. Probably she had heard that 
Mr. O’Brien is jocularly hard boiled about 
extending credit to her kind. But one Satur- 
day afternoon she called up and ordered $35 
worth of lumber to be sent to a certain well. 
She offered to pay in a couple of weeks. Mr. 


tain the city had a big normal growth of 
business ahead of it. 


Big Jobs in Progress 


L. C. Gilbert, of White’s Lumber Yard, 
added his testimony that the city is growing 
rapidly. There are quite a number of big 
jobs in progress or contemplation, including 
a new hotel. And if they bring in any more 
geologists and speculators I hope they build 
a whole street of hotels. House building 
has not started with quite its usual volume, 
though there are few empty houses in the 
city. Mr. Gilbert said if the oil boom really 
came off there would be an acute house 
shortage overnight. 

“Jackson is well equipped with facilities 
for loaning house building money,’ Mr. 
Gilbert said. “There are several strong 
building and loan associations, 





boom crowd. You can tell them 
almost anything and get away 
“with it. Whisper to a lamp 
post that you've seen traces of 
oil out in the garage, and 
there’ll quickly be a stampede 
of prospectors and auction bid- 
ding for leases. 

“An oil man isn’t in busi- 
ness,” said E. O’Brien, jr., of the 
Jackson Lumber Co. “He’s just 
having him a whale of a big 
time. It’s something like crap 
shooting, only the stakes and 
the thrills are -_bigger. No oil —— 
man, not a regular one, at least, Office 
ever quit the game when he 
struck it right and stacked up a 
fortune. What’s a little money compared 
to a lot of fun? If he surrounds a hundred 
thousand he wants to jack it up to a mil- 
lion. And if he corners a million, that’s just 
a beginning. So he shoots the wad, and 
when it’s all gone he’s still having thrills. 

“Jackson people are interested and more 
or less excited, but the old residents are 
acting with considerable caution. Most of 
them are letting the professionals take the 
risks and do the prospecting. There are 
some people in the city who rather hope 
Jackson won’t make a big strike and turn 
into an oil town. Of course they’re not say- 
ing this out loud, for it isn’t popular. A 
big strike would make some fortunes, but 
it would completely change the character of 
the city, and in a few years the field would 
be pumped out. When that happened, we’d 
have to begin all over with the job of re- 
building the business of the place and re- 
gaining what would have been lost. 

“In my time, and I’m not so very old, I’ve 
seen Jackson grow from a wide place in the 
road to a beautiful and progressive city. It’s 
the capital of the State and has a number 
of State institutions. It’s getting to be a 








and large amounts of insurance 
money are available not only for 
big buildings but also for house 
construction. We consider it a 
splendid endorsement of Jack- 
son as a growing and solid city 
that insurance men approve it 
after the careful investigations 
they always make. I don’t think 
we need more loan facilities 
than we have now. This isn’t 
the type of city that can use the 
deferred-payment machinery 
that fits in well in other places. 


! 


- 
— 
f 
i] 
7 | 





of White's Lumber Yard, one of the big retailing plants at 


Jackson, Miss. 


O’Brien kidded her along a bit, and she 
came right back. Finally, rather on im- 
pulse, he told her he didn’t consider her a 
risk worth entering on the books but that 
he’d make a little bet with himself. He’d 
bet the value of the material that she would 
pay. So the lumber went out. He saw her 
from time to time, jollied her about the ac- 
count and kept it a sporting proposition. 
This seemed to appeal to the lady’s gambling 
instincts, and she said she might not pay 
anybody else but she surely would pay him. 
Sure enough, a little later she came in and 
laid a $50 bill on Mr. O’Brien’s desk. “I 
haven’t any idea where she got the money,” 
he said, “but I’m sure enough I’d never have 
been paid if I hadn’t jollied it out of her. 
But one risk of that kind is enough. I 
wasn’t doing business when I sold her, I was 
just taking a chance for the fun of it.” 
Mr. O’Brien says that the oil flurry has 
rather delayed spring building, but he 
seemed not in the least worried. He pointed 
to the skyline of the city, with its rows of 
new big buildings, mentioned the increase 
of wholesaling in all lines and the rapid 
increase of population and said he was cer- 


We don’t have enough large in- 
dustries with steady payrolls. I 
could wish we had more, and I 
think they’ll come. In the mean- 
time we can build all the houses needed 
without that type of loans.” 

The White Lumber Yard is one of the big 
lumber retailing plants of Jackson. 

“The city has some big yards and some 
small ones,” Mr. Gilbert said. “I’m pretty 
sure the small yards are as well intrenched 
as the large ones. In fact as a general thing 
a small yard has a world of vitality. It 
doesn’t have a large amount of capital in- 
vested, and it carries a simpler stock. Its 
trade is less varied, and certainly its over- 
head is low. I think I could take a few 
thousand dollars, rent a lot with an old 
building on it, get in a small stock of lum- 
ber, buy a truck and hire a darky and then 
stay in business indefinitely. I could make 
a lot of trouble for the big fellows. I might 
not make much money, but I’d be a tough 
proposition to put out of business. It’s never 
part of our policy to buy out any yard. 
They’d come in as fast as we bought them. 
Locally, we’re well content with the compe- 
tition we have.” 

A. D. Wicks, of the Eagle Lumber Co., is 
well known in southern lumber circles, both 
retailing and manufacturing. He was for 
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quite a number of years connected with the 
Finkbine interests. Indeed, while the Eagle 
Lumber Co. is a separate organization, most 
if not all its stockholders and officers are 
present or former Finkbine men. Mr. Wicks 
confessed with a smile that he still thinks 
like a manufacturer. 

“I guess it’s in the blood,” he said. “As a 
manufacturer I was accustomed to dealing 
with retailers, and retailers have lots of 
technical knowledge about lumber. They 
talked my language. I find the retailing job 
to be fascinating, but I’m constantly dealing 
with people who have little technical knowl- 
edge about building but think they do. What 
the average owner knows about a house 
wouldn’t get him very far. So indefinite 
time has to be spent getting knowledge 
across to this owner. It’s a long and never 
ending job in education. 

“We have one situation here which I be- 
lieve is a little unusual. Jackson yards do 
quite a bit of business with county and State 
officials, and that kind of business has to 
be done on borrowed money. Taxes can’t 
be levied to pay for something that isn’t yet 
bought. Perhaps it is this example which 
leads other people to follow the same prac- 
tice. In any event we deal with lots of con- 
tractors who have to see their jobs through 
to completion before loans are available to 
cover them. Many of these contractors have 
no financial reserves. Some of them can’t 
even make a bond. So we furnish them 
their payroll while the building 
is going up, relying on getting 


free unloading. There is a wide roof over- 
hang next the siding. So the company has 
built a fence. The lower part of the fence 
is of heavy pickets, and above are heavy 
sliding frames hung from tracks and cov- 
ered with woven wire. It needs only a push 
to get these gates out of the way, leaving 
an unobstructed opening through which the 
lumber can be pushed as before. 

The stock is arranged in the sheds, not 
precisely according to sizes, grades and 
lengths, but according to volume of sales. 
Quick movers are in the lower bins, near 
the front. It is not difficult for the men 
to remember where the items are, and this 
arrangement adds considerably to efficiency. 


Completing the Service 


At the time of our visit the company was 
preparing to add sand and gravel to its 
stock. This is for the purpose of filling out 
and completing its house-building service. 

“For quite a while,’ Mr. Wicks said, “the 
Eagle Lumber Co. has advertised and fur- 
nished a complete material service. Well, it 
happens that sand and gravel are about the 
first items needed. I’ve assured the owner 
that we have a complete service, and then 
the first truck to appear on the job bears 
some other concern’s name. It may not be 
so highly important, but at that I want to 
fill out the service in our own plant.” 

Fred Parsons, who conducts a combined 
wholesale and retail business, tells us that 


a general observation. It isn’t much fun to 
trade dollars. But there are other factors 
to be considered. There’s the momentum of 
a business. If a man refuses to sell simply 
because he can’t get a full profit he draws 
his business out of the stream, and it loses 
headway. People forget him. His customers . 
go elsewhere and forget to come back. They 
get to thinking of him as a high-price mer- 
chant. I’m inclined to think that activity 
is rather better than torpidity, even if not 
much profit comes in. A man has to choose 
between two evils. If he lowers his prices, 
they’re hard to raise. If he lets his custom- 
ers go elsewhere, they’re hard to get back. 
It’s a matter of choosing between two evils, 
and it isn’t easy to tell which is the lesser. 
I’m rather inclined to sell, as long as I make 
any net profit at all, and to watch for every 
chance to curve the price up again. If the 
oil is found in quantity, we’ll not have to 
worry much about either volume or price; 
at least for some time.” : 

Taylor Parsons, who operates the Inde- 
pendent Lumber & Supply Co., said he 
thought prospects were good. He also men- 
tioned the fact that Jackson is a great 
wholesaling and jobbing center. Some 
figures collected a little time ago indicated 
that 2,200 salesmen live in Jackson and 
travel for local concerns. The smaller cities 
and towns in a long radius from Jackson 
are increasing in wealth and the consump- 
tion of goods. Mr. Parsons also called our 

attention to the big buildings 





our money back when the loans 
are actually placed. Of course 
we see to it that arrangements 
are made for the loan, and we 
make these arrangements before 
the job starts. We take a cer- 
tain risk. If the contractor 
blows up or runs out before the 
building is finished, we have to 
finish it. But in return for this 
service we usually get our list 
prices. It cuts out some: price 
competition that otherwise 
would be present. On that basis 
we're willing to do this thing 
and to take the financial risk 








that have gone up in Jackson. 
The period of skyscraper build- 
ing has covered not so many 
years, but in that same period 
the population has increased by 
about 20,000 people. This is 
rapid growth in a city of less 
than 50,000 population. 


Airplanes to Protect 
Great Lakes Forests 


MiLwavukeEr, Wrs., April. 21.— 
The first air patrol planned for the 
national forests in this region and 
the nine units now on their way 








that is involved.” 

The Eagle has a_ sizable 
plant, covering more than nine 
acres. Everything is under 
cover. There is a long main switch running 
through the tract, and there are a couple of 
unloading switches. One of these switches 
runs beside the main warehouse, and cars 
are spotted so that unloading may be done 
direct to the bins. 

The plant is now being enclosed to keep 
out the Weary Willies who might elect to 
sleep under cover and have a comforting 
smoke before corking off. Maybe wandering 
hewspaper men have been using these ac- 
commodations as the best available when 
the hotels turn them away. 

“For quite a while,’ Mr. Wicks said, 
“we’ve had a night watchman. The insur- 
ance companies rather insisted on it. A 
little figuring showed us that this watchman 
saved us $95 a year in insurance and cost 
us in salary about $1,200. That didn’t seem 
like a paying investment, so we decided to 
get along without the watch and to assure 
ourselves of some safety by building an 
enclosure around the plant.” 

The company has devised an ingenious ar- 
rangement for closing off this warehouse 
next to the siding without interfering with 





The Eagle Lumber Co. at Jackson, Miss., is conducted by a 
former manufacturer 


spring trade is a little sluggish and that for 
this reason current prices are not highly 
remunerative. Mr. Parsons, like his com- 
petitors who have already been quoted, 
seemed not to think this sluggishness would 
last long. In part he thinks it is reflecting 
some general conditions, such as industrial 
unemployment in the East. Mostly he 
thinks it is hesitancy while the oil boom 
is in the experimental stage and while some 
other local conditions are wavering in the 
balance. Get them settled, no matter what 
the decision, and people will begin thinking 
of their own business again. 


Meeting a Retailing Dilemma 


“Lumber prices, both wholesale and re- 
tail, are lower than they should be,” Mr. 
Parsons remarked. “Nobody likes to have 


them that way, of course, but I don’t think 
I agree with the person who says he’d 
rather not sell at all than take less than 
full prices. A time of slack business and 
weak prices is hard to handle, any way you 
try it. I’m not talking especially about Jack- 
son and the spring of 1930. I’m just making 


to becoming national forests has 
been announced here by E. W. 
Tinker, district forester. The use 
of airplanes for detecting and fight- 
ing fires in national forests in the 
Great Lakes region, including Wisconsin, is the 
latest development in Federal forest protection, 
and the first allotment of funds has been made 
for hiring airplanes for fire detection in this 
region. 

Hydroplanes were used for fire fighting last 
summer in the northern part of the district, 
Mr. Tinker pointed out, but they were not in 
the nature of a patrol. Planes will be used 
particularly when visibility from fire towers is 
limited. Lakes in the national forest areas give 
natural landing places for the planes used. 
Small crews of men with equipment will be 
transported to fires by plane, enabling quick 
action. Mr. Tinker states that this is expected 
to prevent the burning over of many hundreds 
of acres of timber. Work on the fire protection 
facilities in units purchased or under option by 
the Government will begin on July 1, he stated. 


Sprinc ACTIVITIES 
Some boys and girls were putting up a May- 
pole on the village green. 
“What is this?” chirped a cheerful stranger. 
“Somebuddy gonna do some flagpole sitting?” 


) 
| 
1 
i 





AMERICAN LUMBERMAN 





Holding the Home Market by 


Co-operative Advertising 


Mapison, Wis., April 21.—Although the C. 
W. Davis Lumber Co. of this city is in only 
its third year of existence, it is stated on good 
authority that its total volume of business in 
1929 compared favorably with that of any one 
of the ten older lumber companies located here. 

President C. W. Davis gives a considerable 
degree of credit for the gratifying progress 
made during the comparatively short period of 
its existence to the sound advertising and mer- 
chandising methods employed. 

These methods, carried out under the super- 
vision of a local advertising agency, have 
not been at all “cir- 


ber dealers here were in. The campaign had 
been running but a few weeks before the elev- 
enth dealer volunteered his co-operation, and 
now concrete results abound to such an extent 
that additional subscriptions are being volun- 
teered by general contractors, material mer- 
chants, hardware dealers and others. 


Perhaps no better evidence of the value of 
this co-operative effort is found than the fact 
that one local representative of a mail order 
concern, who makes the statement that he sold 
fifty-eight homes in this territory last year, 
recently consulted a mutual friend on the sub- 


April 26, 1936 


Dealers Are Enthu- 
iastic Concerning 
Results From 
Campaign 


ject of what new field of activity he should 
enter. According to his admission, prejudice is 
now so strong against his proposition that he is 
unable to make any progress. 

At the last meeting of the lumber dealers, one 
merchant made the statement that he had never 
before had an opportunity to bid in direct com- 
petition with mail order houses, but that in one 
day he was given the privilege of figuring three 
house jobs, and at that time he said he was 
confident of securing all three of them. 

“T doubt,” said Mr. Davis, “if there is anyone 
associated with any of Madison’s eleven yards 
who has not had con- 





























































































cusy” in their nature. Dee eo ro Ses ees eSAeAS AAA AAA ASS SOAS AS OOOO SOOO OSROOOOOOOoIC 7} crete evidence of the 
But they have repre- ro c profitableness of this 
sented sound mer- ! ._ ~— it is 
chandising in having fw w) just getting well under 
: 4 1 
two main purposes as [& if you own a lot. (Way. : 
their central objec- £ 4 , ‘Our ye dif. 
tives: First, the dis- 9 4 ers fundamentally 
es af tee wee We'll build you a home M from any other co- 
pects for home build- 4} operative retail cam- 
ing and modernizing; & , ° M 6opaign of its kind I 
: : ; . : 1 =6oshout ‘wolf!’ It does 
casting of definite ff Realtor will help you find one i ten 
suggestions on home & iE a the mail 
building and modern- . f; order houses directly. 
izing programs, with i! adapted to your desires. 4} It does not waste a lot 
the information, of 4 . rg oe ee 
course, that quality Sl _ #ocs oyalty, an 
ma terials at fair th ' = at home.’ 
wrices and helpful, 5 Is Campaign, Of 
reel ATP as A the —= hand, says, 
well as economical 1 5 suy where you get 
financing plans, are ; NY Madison Retail Lumber Dealer is now ready and willing to work with you " the most oe your 
available at the C. W. yi closely and helpfully in financing that home of your own— once rcaghh ony B 
Davis Lumber Co. i zz , 

For the past two i Not under a plan that exacts an exorbitant hidden finance charge. Not un- i! the rns 9 — . 
months Madison’s re- [ft der a plan that penalizes the man who pays promptly for the neglect of him who A waoniier Ge the Race 
tail lumber dealers Y is not prompt in his payments— % builder or modernizer 
have had under waya_ {£ of] i 

ave ’ . se . gets the most for his 
dignified, constructive iH But under a plan that is moulded to fit your individual needs and circum- A money by patronizing 
campaign aimed indi- stances. A PLAN THAT IS LIBERAL IN THE EXTREME. One that enables ™ the Madison retail 
rectly at outside com- you to pay for your home monthly out of income, like rent, but one that permits ) «lumber dealer.” 
petition a campaign § you to sell and pay off your entire obligation anytime you care to do so. AND A : The complete cam- 
of newspaper adver- i PLAN AS ECONOMICAL AS ANY HOME-BUILDING FINANCE PLAN YOU 4} paign consists of 
—, —- Ra 5 WILL FIND ANYWHERE. “| twenty-four newspa- 
direct mail which is f per advertisements 
. Si. . 7 J : : “ . 
ey accomplish- E Plan to build that home of your own this year. Pay rent to yourself and get re each of which is five 
; toa oxigen 8 _ somewhere. Consult a Madison Retail Lumber Dealer at once. Ask him to call m columns wide by fit- 
* ' cat = y Fa t and explain his plan to you. You'll be surprised how easily and conveniently that oy pease — deep, = 

. ; : 4) home of your dreams can be made possible—THIS YEAR! u twenty-four news pub- 

without exception is ' m licity stories which 
° : ft . J 
enthusiastic about, | x) any newspaper would 
and one that might & " be glad to publish 
well be adopted by if i) 6rwwithout «charge, and 
lumbermen co-opera- ff H] six direct mail pieces 
tively in omy city ; " PATRONIZE YOUR MADISON RETAIL  =which are being sent 
or, even where mail J ~} at regular intervals to 
order competition has LUMBER DEALER Moa spatially prepared 
not as yet been felt it " 1. Pree Pies Books Service a 7. Additional materials always on 5 list of 2,000 renters. 
. i 2 Vv > j y, ij j . ar . 
1S omg to be, as the i capaiin onl willie etatuadiens. aiuto amas ae nl _ This direct mail se- 
outside concerns di- Al 3. A liberal and economical finance 8. You can return any surplus stock LF ries strikes an en- 
rect their guns at pian which permite yeb to pay for oe red tape or 4) tirely new note in 
on2 ~ ' your home mon y Hike rent. e . ~ = * 
ge Me here 4. He sells lumber of standardized 9. ha Eh ag ioet — home- x lu we ber advertising. 

e local dealers are i! quality, stores it under cover, and pnd gh iesk ponple bunt 5 Tt is the only adver- 
orden oad 6 Ps " orn (ada leis inal sure to get exactly what you # tising I we pral 
getting the real facts # “Wak dies Sede itl ais Saree Sa, nag _ seen,” remarked Mr. 
before all the people. , ing contacts with one man. py 7 on a Madison ‘Retail | oom i" Davis, “which we can 

Th ¢ co - operative A fan ag see exactly what you're py: Be. you more for be absolutely sure 
campaign has been & _ more than 90 percent 
running for approxi- { _ “This Is a Good Year to Build” of the people seeing it 
mately two months. oy = — No oy 
It is the first time H fe — eo wth ee 

‘ FI i - thou 
that Madison dealers M di 4 ee oe 
; aqdcison t Deal - reading the message 
" = = “ 2 P 
have ever rs aon Y e all um er ers which it contains—and 
taking. a Ga grea’ BS esaS aS eS esas eens aS aS aS aaa 5252525252595 26 a5 a5 35 a6 a5 a5 IS IGao Ga GaGa ISS «(1 appreciate that that 
or ar 


ten of the eleven lum- 








Reduced reproduction of one of the “ads” in the Madison dealers’ campaign 
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This entire co-operative campaign is the 
work of the W. E. Walker Co., Madison adver- 
tising agency; and, says Mr. Davis, “fortunately 
for the retail lumber business, Mr. Walker is 
making all this material available to any local 
lumbermen’s association interested in using it, 
the only difference being, I understand, that 
other cities will be able to secure it at about 
95 percent of the price which we in Madison 
are only too glad to pay.’ 

“With the definite knowledge of the construc- 
tive results the Madison campaign is accomplish- 
ing,” he continued, “I feel free to make the 
statement that if the retail lumber dealers in 
every city and town in the United States would 
take the initiative immediately in duplicating 
the campaign in their communities, it wouldn't 
be long before our outside friends would be 
looking to greener fields.” 

“Tt seems to me that it is up to the lumber- 
men to sink or swim. And time is most im- 
portant. That time is not July or August, but 
right now. And it’s up to the local dealers to 
exercise initiative, regardless of whether or not 
they have ever co-operated before, in getting 
together to battle this common enemy with 
weapons now known to be exceedingly effec- 
tive.” 

A representative newspaper advertisement of 
the series is reproduced on opposite page, of 
course much reduced in size. 

Another striking advertisement is captioned, 


Yard Is Well 


CHEYENNE, Wyo., April 21.—A factor that 
makes the plant of the Grier Lumber Co., 
this city, an outstanding establishment of its 
type in the Rocky Mountain territory is that 
full advantage is taken of its unique loca- 














Showing part of the new office building 


tion on three railroads. The compactness 
and logical placing of all of its facilities 
enable it to carry on an extensive business 
with noticeable ease of operation. 

N. Grier, the owner, has been in the 
lumber business in Cheyenne for more than 
twenty years, during which time he has had 
the opportunity to put many of his ideas 
of management into practice. And it may 
be of interest to note that during that en- 
tire period ‘he has been a subscriber and 
interested reader of the AMERICAN LUMBER- 
MAN, 

When he came to Cheyenne there were 
six lumber yards, and none of them were 
doing a volume of business sufficient to war- 
rant much expansion. Later, through co- 
operation with other lumber yards, some 
of the smaller companies were purchased 
outright, and a gradual policy of elimination 
through purchase worked out. At the pres- 
ent time there are four yards, and business 
enough for all to operate economically, 


“We Recommend Only Reliable Contractors,” 
and proceeds to point out that this is a “most 
important consideration.” 

“In many cases,” says the text of the adver- 
tisement, “a house erected by a reliable con- 
tractor will be worth 10 to 25 percent more 
than one that has been built by an unreliable 
contractor.” 


To Build Termite-Proof House 


San Francisco, Cauir., April 19.—The San 
Francisco peninsula, where are to be found some 
of the finest dwellings in northern California, 
is to have its first termite-proof house, specially 
built to prevent the depredations of the so-called 
“white ants.” 

Builders in the bay area have an active in- 
terest in what is being done throughout Cali- 
fornia and the rest of the country to hold the 
termite menace in check, and now the lovely 
little town of Atherton, site of many a “show 
place,” will have the first real “termite-proof”’ 
house. It will be completed within the next 
four months. 

It will be erected on Ashfield road, Atherton, 
for Mrs. Winfield Scott, of San Francisco. The 
— is Charles M. Hinds, of Redwood 

ity. 

The house will embody all of the termite- 
resisting recommendations of the termite investi- 
gations committee. It will have seven rooms 


and will be built on English lines of architec- 
ture, except that the roof will be of redwood or 
red cedar shakes of the type being used so 
largely in recent construction. From the time 
of the pouring of the foundations until the stud- 
ding goes above the first floor, progress will be 
closely watched by builders in this vicinity. 

The concrete foundation is to reach two feet 
above the level of the ground. Then heart red- 
wood will be used, not only for the mudsills, 
but for the underpinning, the first floor joists 
and the subfloor of the first floor. 

“To all intents and purposes,” declared Mr. 
Hinds, the contractors, “there will be a sheath- 
ing or ‘armor’ of heart redwood wherever wood 
faces the ground. I am told that the subter- 
ranean type of termite doesn’t like this wood. 
In addition, every portion of the inside of the 
foundation will be readily accessible below the 
first floor. This will facilitate an examination 
for the tubes that termites may build from the 
ground to the wood above. 

“Tf these tubes are destroyed, no termites can 
live in the wood, the runways being required to 
bring moisture enough for the insect to live. In 
this house termites will get no wood to their 
liking immediately above the ground.” 


Se2 ee aeaeeaeaaaaene 
TRAGEDY 
“Your tragedian seems disgruntled.” 


“Yes, he wandered over to a comedy lot and 
got struck with a custard pie.” 


Planned and Well Managed 


The Grier company does practically all of 
its business through contractors, so that 
over 80 percent of it is done on a credit 
basis. By this means, satisfactory results 
are obtainable, inasmuch as the volume is 
steady and the existence of a good lien law 
in Wyoming gives ample protection to the 
contractor, 

_ Full lines of all building materials are car- 
ried because it is a policy of the company 
to supply all the needs of the contractor. 
Besides the different varieties of lumber the 
company handles builders’ hardware, lime, 
plaster and cement. 

The yard itself is laid out in the shape of 
a long rectangle, approximately 400 feet 
long and 92 feet wide. One side faces on 
the street a trifle over a block and a half 
long, while the back of the yard abuts di- 
rectly on the railroad tracks. The land 
upon which the plant is located is owned 
by the Burlington railroad and is leased for 
a long term from them. 


The main storage shed is double-decked, 
the upper deck being used for lumber, and 
the lower enclosed portion for builders’ hard- 
ware storage. This shed has wide over- 
hanging eaves and gives ample protection 
to the lumber. It is 34 feet wide by 144 
feet in length. The common lumber is 
stacked outside, because it is believed that 
these grades do not require the protection 
of a shed, inasmuch as the climate is ex- 
ceedingly dry, and the problem is to keep 
sufficient moisture in certain classes of the 
lumber. Mr. Grier also stocks his lath and 
shingles outside so that they will have suf- 
ficient moisture content. 


At the end of the yard is a garage, 18 feet 
by 60 feet, which is large enough to store 
the three trucks belonging to the company, 
and also is equipped for making repairs. 

A smaller building, formerly used as an 
office, is -now used for storage space. A 
new office building for the yard has recently 
been built, and is so located that all the 
activities going on in the yard can easily 
be seen from the windows. The office 
building is 20 by 34 feet. 

Last year a new warehouse was built fac- 
ing directly on the tracks, and so con- 
structed that a car can be unloaded on a 
level with the receiving platform. This 
building is of wood and rough plaster ex- 


terior and is used chiefly for storage of lime, 
cement and the like. It is 24 feet by 50 
feet, the longer side facing the tracks. 
Driveways entering the yard are so ar- 
ranged that it is possible to get access to 
any part of the various shed and storage 
buildings from any side, All of the struc- 
tures are similar in construction and all are 
painted alike. The color scheme used is 
white with black lettering and trimming. 
Mr. Grier believes strongly in the future 
of the lumber business, although he declares 
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The lumber shed, showing enclosed storage 


that the past has seen many changes, and 
the years to come will see many more. 

“In the old days,” said Mr. Grier, “it was 
possible to do a good business with only one 
of each kind of a standard product, but now 
we find it necessary to carry a much more 
diversified line of materials and supplies.” 

Mr. Grier is active in civic affairs, and is 
well known in lumbermen’s activities of the 
territory, being a former president of the 
Mountain States Lumber Dealers’ Associa- 
tion, 
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Retailers’ Idea Exchange 























From Yardman to Company Official 


Tusa, Oxta., April 21.—Thirty years ago 
A. C, Porter went to work for the Dickason 
Goodman Lumber Co., as yardman at the 
company’s Miami (Okla.) branch. He drew 
$25 for his first month’s work. Later he 
was made manager of the Miami yard, then 
traveling auditor for the company, operat- 
ing 22 yards. Today, with headquarters in 
the Tulsa office, he is manager of the entire 
lumber department and secretary of the cor- 
poration. Speaking from his thirty years of 
experience in the lumber business his advice 
to young men is: “If you are satisfied work- 
ing as an employee, stay with your job, and 
some day you may be a part of the com- 
pany.” PAS SSE EEE SE Se 

Dealers Help to Beautify City 

ZANESVILLE, Onto, April 21.—The “City 
Beautiful” and general cleanup campaign being 
sponsored by the Chamber of Commerce re- 
ceived added impetus when a number of local 
lumber concerns volunteered to furnish material 
for flower boxes for adorning the city hall and 
the “Y” and Sixth street bridges. The lumber 
dealers thus co-operating are the Herdman 
Lumber Co., the Zanesville Builders Supply Co., 
the Southern Pine Lumber Co., the Snider- 
Flautt Lumber Co., of South Zanesville, the 
John Duerr Co., of Norval Park, and the Curtis 
Lumber Co. and Israel Lumber Co., of Putnam. 
There will be two large flower boxes at each 
end of the Sixth street bridge and eight other 


boxes distributed along the center of the bridge. 
The Curtis Lumber Co. offered the paint with 
which to paint the boxes, and it was expected 
that the Boy Scouts would do the actual paint- 
ing. 


BIG “SPRUCE-UP” CAMPAIGN 


Lumber Dealers Co-operate in City-wide 
Drive to Promote Repairs 


New Orteans, La., April 21.—“Spruce Up, 
New Orleans! Generally renovate and repair 
your places of business and your homes,” is the 
theme of a city-wide campaign being conducted 
by the New Orleans Association of Commerce 
with the co-operation of lumber, building mate- 
rial and allied interests through the months of 
April, May and June. 

At least eight different factors, each of which 
had begun to operate separately, have been co- 
ordinated under the leadership of the National 
Advertising Committee of the Association of 
Commerce into a campaign which is expected 
to prove effective in developing work for build- 
ing material contractors, lumber and material 
dealers and laborers generally. 

In the first place, early in March the adver- 
tising committee decided to spend about $5,000 
advertising in New Orleans the city’s main 
assets, which the same committee is now ad- 
vertising through a New York office to eastern 
investors. It was decided to bend this local 





the people who chance to pass. 


This Week’s 


Truck Ads Have Wide Circulation 


The most valuable advertising space that the average lumber 
dealer controls is that on the sides of his trucks. Ads painted on the 
shed or on billboards are good, but they are stationary, seen only by 
Truck advertisements, on the other 
hand, go all over town—and beyond—and are seen by everybody. 
For example, take the accompanying photograph showing one of the 
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trucks of the Palmetier & Abell Lumber Co., Waukesha, Wis. 
cerning same, F. D. Abell, president of the company, writes: 

“We feel that our truck advertising is of considerable value in add- 
ing to our business. We put great stress on the service we give our 
customers; in fact, two of our trucks are lettered on both sides with 
the single word ‘Service, in big, bo!d letters, while our slogan that 
we have used for many years and in many ways is ‘Quality—Service 
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appropriation to the purposes of the Clean-up- 
Paint-up, and Spruce-up Campaign. 

Secondly, a committee appointed by Mayor 
Walmsley to survey the situation in New Or- 
leans regarding the employment of labor, while 
finding that unemployment is not as prevalent in 
New Orleans as in other places, recommended 
that it would be well to undertake the city-wide 
rehabilitation campaign in order to stimulate 
employment. 

From these two beginnings it was found that 
not only could property holders obtain very eco- 
nomical prices*for work at this time, but that 
industrial conditions as regards New Orleans 
are such that they can expect much higher 
prices in the not distant future because of big 
construction activities that are in the immediate 
offing. 

At the same time, during the two weeks pre- 
ceding Easter, the retail merchants of New Or- 
leans, under the auspices of the Association of 
Commerce, have conducted an active Dress Up 
Campaign throughout the city. This in turn, 
was to be changed after Easter to carry the 
theme of “Dress Up Your Own Home.” 

Plans also had been laid for the celebration 
of the completion of the first big unit of the 
new $15,000,000 drainage and sanitation sys- 
tem, which means literally, that the home own- 
ers of New Orleans can paint up and clean up 
their surroundings with the assurance that 
never again will they have excessive rainwater 
pouring into their basements. 

The advertising campaign introducing this 
celebration stressed the fact that now residents 
can with every assurance of security paint up 
and clean up their homes. 

Following this, the extensive phase of the 
Clean-up and Paint-up Campaign is from May 
5 to 17. The follow-up work of that campaign 
is being organized under the auspices of the 
Manufacturers’ Bureau with the main empha- 
sis being laid upon the advantage of doing the 
work so for as possible with New Orleans- 
Made products. 


The Three R’s—“1930 Style” 


. We all know what the “three R’s” meant 
in our boyhood days when the curriculum 
of the little country school consisted of read- 
ing, ’riting and ’rithmetic. 

A new meaning, “1930 style,” has been 
given these familiar initials by the Hawkeye 
Lumber & Coal Co., Cedar Rapids, Iowa, 
which in a striking circular to contractors 
and carpenters, headed “The Three R’s—Re- 
modeling, Repairing, Reroofing” says that— 

“Effort directed along home improvement 
lines will have a thousand to one better 
chance of ringing the cash register than if 
directed toward landing the few new house 
prospects.” 


New Value in Old Homes 


Boston, Mass., April 21—Not all the 
“white elephants” are in the jungles of 
Africa or India; many of them are to be 
found right in this country, and particularly 
in New England, in the form of old houses 
which can be made much more valuable to 
their owners, as well as more comfortable 
and attractive, by the expenditure of a rea- 
sonable amount of money. Percy L. Greene, 
of the F. W. Webb Manufacturing Co., 
of Boston, remarked to that effect to the 
representative of the AMERICAN LUMBERMAN 
in the course of an interesting talk that 
brought out some of the possibilities for re- 
tail lumber dealers to develop new business 
by co-operating with firms engaged in other 
forms of home modernization. The Webb 
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company, for instance, specializes in such 
things as furnishing an engineering expert 
to figure on steam, vapor or hot water heat- 
ing plants for homes that are to be modern- 
jzed, transforming an old closet into a mod- 
ern bathroom, installing up-to-date laundry 
equipment, kitchen appliances, gas incin- 
erators, electric refrigerators, etc., all on the 
partial payment plan, if desired, and usu- 
ally involving more or less alterations which 
call for purchase of supplies from the local 
lumber dealer. 


(PSE Eaa: 


MEETING NEW CONDITIONS 


Retailer Must Enlarge His Conceptions of 
Building Service 


The publicity given to a recent announcement 
by a Chicago mail order concern of its purpose 
to inaugurate a nation-wide home building and 
home financing service prompted the Goehring- 
Sothman ‘Co., millwork manufacturer and 
wholesaler of building materials, Grand Island, 
Neb., to send to about 400 lumber dealers in 
its territory a letter analyzing and discussing 
the proposition in so practical and sensible a 
manner that the AMERICAN LUMBERMAN deems 
it worth while to pass on to its readers some 
of the conclusions drawn, as follows: 

Our analysis of a method to combat this 
selling arrangement is very simple, and sooner 
or later the entire lumber industry will have 
been doing this even without being forced to 
at this time by chain stores. By this we mean 
that the lumber dealer must be the principal 
agent for building in his community. He must 
have an arrangement with one of his con- 
tractors to draw sketches and make estimates 
for selling prospects, and in negotiating the 
deal he must be prepared to finance a big por- 
tion of the project through a building and loan 
association or some other loaning agency, and 
must be the principal surety that the customer 
gets a square deal and what is promised him 
at the time of the sale. This must include a 
complete job, including all the labor and sub- 
contracts, such as firing, heating, plumbing, 
painting, and above all, he must announce to 
the trade long before Sears, Roebuck & Co. or 
anybody else does, that he offers this service. 

If this mail order expansion is followed out 
like other expansions of the kind, we may ex- 
pect a big bombshell in advertising dropped 
into our localities announcing this very serv- 
ice, and if we beat them to it it will create 
considerable sales resistance to them, for at 
least we shall get a chance to compete with 
them on nearly all of the work. This competi- 
tion, if you are enabled to get into it, you 
will find very easy to control. Not because 
you are a home concern and pay taxes, nor 
for any other reason of love and affection in 
your favor, but because these mail order peo- 
ple are in business to make money, therefore 
they will add a profit, and their cost of operat- 
ing will be far in excess of your own operating 
costs. 

Among the many reasons why you will get 
the business, is the fact that you have the 
material to start with, whereas they must 
order it from the mill. After this material is 
ordered out, the customer can make changes 
if dealing with you, while with the mail order 
concern it would be expensive. It must ship 
out sufficient to allow for mistakes and break- 
age in order not to delay the men, and there- 
fore they will have many left-overs, which in 
your case could be taken back into stock and 
used on the next job, while the mail order 
concern will have no recourse except leaving 

it on the property where the building was con- 
structed, and nine times out of ten useless 
even to the owner. Their men will be gone 

immediately after the job is completed, and 
in the natural course of drying and the 
settling of the house, there will be final ad- 
justments to windows and doors that your 
men will be able to take care of, where these 
fellows will be clear out of the country. They 
will pick up as much home help as possible, 
which means that the better help will be em- 
ployed at something else and they will get 
the poorest help. Therefore, we say that all 
we have to do is ‘to change our selling method 
and this competition can be sneered at. 


Tells of Home Promotion Methods 


BurraLo, N. Y., April 21—Members of the 
Buffalo Lumber Exchange at a recent meet- 
ing were addressed by D. H. McNeal, of the 
McPhee & McGinnity Co., wholesale and retail 
lumber concern, of Denver, Colo. 

His subject was the financing of the com- 
pleted home, similar addresses having lately 
been given by him before the lumbermen of 
Boston and Rochester. He explained how his 
company was promoting the building of homes 
and also their financing through a company dis- 
tinct from the lumber concern. 

The meeting was largely attended, many of 
the retailers, who are especially interested in 
the subject at this time, being present. The 
speaker said that his company had men to pre- 
pare plans and supervise building, and main- 
tained showrooms where the prospective builder 
could visualize the completed structure. In 
some cases the work is carried along by the 
company until financial arrangements have been 
completed. The plan is working out very sat- 
isfactorily for both builder and lumber dealer 
and is a stimulus to lumber sales. 

The reason Buffalo retailers are much in- 
terested in the above subject is that a strong 
element of competition has recently entered the 
local field in the shape of mail-order competi- 
tion. Some of the retailers are already using 
an outside financing agency, and others are 
thinking of doing likewise. It is realized that 
the way to meet mail order competition .is to 
offer a financial plan to the intending builder 
that will meet with his approval, and it is be- 
lieved by the lumbermen that the conditions are 


such in this city, as they have proved to be in 
the West, that local retailers can put up houses 
of equal value cheaper than can be done by mail 
order houses. 

Some lumbermen say that perhaps the mail 
order competition is a blessing in disguise. It 
stimulates the trade to get busy and devise 
methods of attracting business, and there is no 
doubting the fact, it is said, that in these days 
long-term financing has many advantages. 


Advertises Location and Service 


Mapison, Wis., April 21.— The Doyon & 
Rayne Lumber Co., this city, is capitalizing on 
the co-operative work being carried on by the 
local retail lumber dealers for combating chain 
store and mail order house competition, by 
special advertisements of its location, and sery- 
ice. The concern is one of the Madison Retail 
Lumber Dealers who have been conducting a 
successful advertising campaign to stimulate 
public patronage of local dealers. A story con- 
cerning this co-operative campaign appears else- 
where in this issue. 

One advertisement of the Doyon & Rayne 
company, which has attracted much attention, 
carried the headline: “Here We Are,” over a 
map of the district surrounding the lumber yard, 
picturing its location and office. 

“Where is that lumber firm that offers to 
build a house for from 10 to 15 percent less 
than the price charged by any mail order con- 
cern?” the copy asks. “This map gives the 
answer.” ‘ 

The ad copy goes on to tell of the location 
of the company, and its service, which includes 





The Bumberman’s “Mother Goose’ 


CHAPTER XVII 


























Little King Jerry, he built him a hall. 
Now the King was a clever go-getter, 
So he bought of a pecker-wood mill, and 
it all 
Was Number Two Common and Bet- 
ter. 


He worked with an ax, and he used but 
one nail. 
And the boards 
perverser ; 
For the shake and the open-work knot 
holes and all 
Were common—but very much worser. 


couldn’t be much 


So he sang as he sawed, and he winked 
as he planed, 
And he jigged at many a caper. 
And one sunny day when it blew and it 
rained 
He roofed up his hall with paper. 





The roof it sagged in, and thg walls 
bellied out, 
And the pantry slid into the basement. 
And all the King’s men, though ever so 
stout, 
Couldn’t open a single tight casement. 


So the King sold the hall to a sad, sim- 


ple man 
Who was cock-eyed from catalog buy- 
ing. 
The King got the cash, and he up and 
he ran 


Before the fur started to flying. 


The neighbors all say they will live in a 
cave, 
And never build houses at all, 
If they have to risk skinning by any such 
knave.— 
Sing Ho! for the Jerry-built hall! 
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plan books and financing. The slogan of the 
Doyon & Rayne Lumber Co. is, “Several Thou- 
sand Feet at Your Service.” 


(‘SARA Aes 


Planning the Window Display 


An authority on retail window display 
offers a number of suggestions, most of 
which are applicable to retail lumber stores, 
as follows: 

1. Change your display at least once a 
month, and preferably on the first day of 
the month, Place a sign in the window 
giving the name of the month. This shows 
that the display is fresh, not a stale hold- 
over of uncertain age. 

2. Try to have some attractive article in 
the center of the window to catch the eye of 
the passer-by. This does not necessarily 
have to be something that you have for sale. 

3. Keep your windows, especially the glass, 
spotlessly clean. Dust in the window may 
mean a bad instead of a good impression 
on the public. 

3. Concealed lights are preferable as a 
rule. In ‘any case, give careful attention to 
the lighting. 

4. If you are making a price appeal it is 
all right to fill your window as full as pos- 
sible, but if you are appealing to the pub- 
lic’s appreciation of quality, show only a 


few goods or articles, attractively “set off” 
by suitable display materials and decorations. 

5. Make your windows as attractive as 
possible, but see to it that the attention thus 
obtained is centered upon your business and 
the things that you have for sale. 


Handy Machine for Retail Yard 


“A woodworking plant in one machine,” 
aptly describes the Portable Variety Woodwork- 





er made by the American Saw Mill Machinery 
Co., Hackettstown, N. J., and shown in the 
accompanying illustration. This machine is 
especially designed to meet the needs of the 
retail lumber yard, on the yard or in the shop, 
as well as those of the contractor, on the job 
or in the shop. A lumber dealer writes the 
AMERICAN LUMBERMAN with reference to its 
installation of one of these machines, to the 
effect that “it fully meets all the needs that 
arise.” Its versatility is indicated by the fact 
that it is a combined rip saw, a cut-off saw, 
mitre saw, dado machine, gaining machine, 
grooving machine, rabbetting machine, tenoning 
machine, joiner or planer, boring machine, 
matcher, molder, sander, or hollow chisel mor- 
tiser. The accompanying cut shows the ma- 
chine without power. It can be operated by 
engine or motor set in the rear of, or under, 
the frame. 


New Retail Yard to Open May 1 


BeLoir, Wis., April 21—A new retail lum- 
ber and millwork yard to be opened by 
Cunningham Bros. on May 1 will be known 
as the Home Lumber & Mill Co. E. R. 
Knudson, who formerly was with the Elm- 
hurst Lumber & Coal Co., Elmhurst, III, 
has been engaged as manager. The address 
will be the same as that of the old firm of 
Cunningham Bros. 


Campaign Makes Public “Home Conscious” 


Parsons, Kan., April 21.—Here in this city 
of something more than 20,000 population, a 
home modernizing campaign, now in its second 
year, has been carried on with pleasing results 
along lines somewhat different from the more 
or less standardized campaigns that have been 
staged, mostly with good results, in numerous 
other cities of the country. 


In the first place, a glance at the economic 
and industrial background may be of interest. 
Parsons has earned the title of “The Butter and 
Egg City,” 550 carloads of butter, poultry and 
eggs being shipped from its creameries and 
packing plants annually. About 200 persons 
are employed in the creamery and produce 
plants, but this number is small beside the 
city’s 2,000 other industrial employees who 
own or rent their homes. 


The home modernizing campaign, although 
initiated by a lumberman and participated in 
by all of the lumber dealers of the city, has 
also enlisted the interest and support of other 
lines of business, such as plumbers, furniture 
stores, public utilities, nurseries etc. Even the 
carpenters’ and painters’ unions have made sub- 
stantial subscriptions. 

A year ago last winter, O. H. Woods, of 
the O. E. Woods Lumber Co., suggested to the 
secretaries of the two local building and loan 
associations the desirability of inaugurating a 
campaign for the modernizing of old homes. 
He found that the building and loan officials 
were thinking along the same lines that he 
had in mind. As the next step, the advertising 
manager of the city’s single daily newspaper 
was called in consultation, and this little group 
of men constituted themselves a commitee to 
work out the program. As the result of con- 
ferences at which the various aspects of the 
proposition were threshed out, the following 
program or set-up was agreed upon, which has 
been followed, with such modifications as cir- 
cumstances have shown to be desirable: 


1. It was decided that the campaign should 
not have the appearance of being merely an 
advertising effort in which the individuals co- 
operating were selfishly concerned in obtaining 
business for themselves. It was agreed that 
no names of individuals or firms should be 
used, either in the display advertising or on 
the gereral publicity page. Therefore the 
various advertisements, instead of being signed 
with the names of individual firms, have been 
sponsored by the various groups, such as the 


lumber dealers, the plumbing and furniture 
interests, public utilities, building and loan asso- 
ciations etc. 


2. It was agreed at the outset that only 
through the co-operation of the local daily 
newspaper could such a campaign be success- 
fully conducted, as front page news articles, 
editorials and other publicity would be essen- 
tial, in addition to the full-page paid display 
advertisements, in order thoroughly to arouse 
the community to the possibilities and the 
advantages of modernizing. The Chamber of 
Commerce and all of the civic clubs endorsed 
the movement at the outset. 


3. Another thing that was decided upon at 
the beginning was that the objective of the 
campaign should be to make people feel ashamed 
of their old, unimproved homes, just as_ the 
automobile manufacturers have endeavored to 
make car users ashamed of driving old cars. 
Therefore, all through the campaign the en- 
deavor has been to turn the thoughts of the 
people to their homes, rather than spending 
money for things they could get along with- 
out; in other words, to make them “home 
conscious.” 


4. It was felt that it would be unnecessarily 
burdensome and expensive to finance the cam- 
paign through any newly set-up agency. There- 
fore, the newspaper was persuaded to carry the 
charges for the advertising in its regular adver- 
tising accounts, rendering bills to the various 
contributors, thereby obviating any administra- 
tion or bookkeeping expense on the part of the 
participants. The newspaper made a special 
rate for full-page advertisements, to be run 
each Sunday, and repeated the following Thurs- 
day. New copy was run every week for eleven 
weeks. In addition, the newspaper itself bought 
and paid for a page of modernization news 
and publicity, supplied to it in mat form by 
a concern specializing in such material, which 
page appears simultaneously with the full-page 
advertisement. 

With the preliminary steps decided upon and 
the campaign fairly launched, the promoters 
went out and sold the proposition to the busi- 
ness concerns that might profit through home 
modernizing, at so much per week for the eleven 
weeks. The lumber dealers paid in $5 a week 
each, or a total of $55. The plumbers, furni- 
ture stores, public utilities, nurseries etc., paid 
smaller amounts. There were very few who 
declined to co-operate financially. The total 


cost of the campaign for the first year was 
about $1,000, and it will run about the same 
amount this year. 


In the opinion of Mr. Woods, the most im- 
portant feature of the advertising campaign has 
been a series of modernization notes printed on 
the first page of the newspaper, giving the 
names of those who have improved their homes 
in various ways. These items are supplied by 
the dealers. It is admitted that some difficulty 
has been encountered in getting the dealers to 
turn these news notes into the newspaper office 
as promptly as they should. It is felt that these 
items are very useful in keeping up interest in 
modernizing. If John Jones improved his home 
and his name is noted in the paper, his neigh- 
bors and friends begin to feel that they are 
just as good as the other fellow, and wonder 
what they can do to improve their own places. 

The results perhaps may best be stated by 
one who has been in touch with the campaign 
from the outset, therefore, the following state- 
ment made to the AMERICAN LUMBERMAN by 
O. H. Woods is of interest: 


“The results are definite and positive. Dur- 
ing a time of depression and curtailment by our 
leading industry, the Katy Railroad, we have 
nevertheless been able to divert a_ sufficient 
amount of the public income to the improve- 
ment of homes to make business reasonably 
satisfactory. There is a very evident desire on 
the part of the public to pay more attention 
to the condition of their homes both inside and 
outside. There has been more painting done 
this spring than in several years, and the city 
looks much better as a consequence. More 
hardwood floors have been laid. The improve- 
ments have not stopped with the houses them- 
selves, for shrubbery, flowers etc., have been 
planted, the people seemingly taking increased 
pride in their home surroundings. 

“The best evidence of the movement is that 
after a year’s trial it was not very difficult to 
get the majority of the subscribers to co-operate 
again this year. The modernizing movement 
is a good thing for the community, for the 
business firms co-operating, and for the individ- 
ual who is persuaded to spend his money on 
the most essential thing—his home. We are 
satisfied with results here. Whether our plan 
could be improved, or whether it would work 
out as satisfactorily in a city smaller or larger 
than Parsons, we, of course, are not in position 
to say.” 
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Working for More 
and Better Pigs 


The accompanying illustrations show the details of construction of the 
modified “A” frame portable hog house (size 6 by 8 feet) recommended 
by the Missouri State College of Agriculture, and which the college 
authorities in co-operation with local lumber dealers have been promot- 
ing among the farmers of that State. 

A typical hog house building demonstration held a few weeks ago at 
the yard of the E. F. Rucker Lumber Co., Sturgeon, Mo., brought out 
an attendance of 35 farmers, who were given the opportunity to learn 
the principles of hog house construction by building one of these houses 
right in the yard of the lumber company, under the supervision of R. W. 
Oberlin, agricultural engineer of the college. 

This demonstration was made possible through the co-operation of Mr. 
Rucker, who furnished the lumber, and Wendall Holman, county exten- 
sion agent, who arranged for the supervision of the college agricultural 
engineer. In addition, the Sturgeon agricultural committee, composed 
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End construction of modified “A” house, showing rafter layouts 


of one farmer from each of the seven school districts around Sturgeon, 
headed by M. R. McCaslin as chairman, co-operated in getting out the 
type of farmers interested in hog production. 

T. A. Ewing, live stock extension specialist of the Missouri College of 
Agriculture, attended the meeting and discussed the swine sanitation 
program with the farmers present. 

The portable hog house is being emphasized as an essential feature of 
the swine sanitation program. This system requires clean ground, clean 





Ventilator 




































This modified “A” frame hog house was built at the farmers’ demonstra- 
tion staged in the yard of the E. F. Rucker Lumber Co., Sturgeon, Mo. 


sows, clean hog houses, and liberal feeding of a properly balanced ration. 
The portable hog house makes it possible to move the sow to clean 
ground each year, so that the pigs may be raised free from parasites 
and bacterial infestation. 

Another equally successful demonstration was held a few days later at 
Fayette, Howard county, in which the Fayette Lumber Co. and the La- 
Crosse Lumber Co. co-operated with County Agent Dan Miller and 
Mr. Oberlin, the college agricultural engineer. Here, again, a nice crowd 
of interested farmers studied a specimen modified “A” frame portable 
hog house, which had been built near the Fayette company’s yard. The 
two concerns named supplied the lumber for the construction of the 
house in accordance with the specifications furnished by the college, 
which specifications will be found printed under the sketches of the house. 
The total material bill figured at regular retail prices was $21.25. 

The AMERICAN LUMBERMAN is without details of other similar dem- 
onstrations sponsored by Missouri retail lumber dealers, although it 
understands that one was held under the auspices of the A. & J. Heying 
Lumber Co., at Glasgow, Howard county, another at the Taylor-Estes 
Lumber Co. yard at Columbia, and very likely there were still others. 

College experimental work, supplemented by hundreds of farm dem- 
onstrations, not only in Missouri but in many other States as well, has 
proved that to insure the maximum profits possible in hog raising it is 
essential that a system of sanitary pig production be followed. An av- 


(Continued on Page 69) 
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Left—Modified “A” frame portable hog house (6 by 8 feet). Right—Perspective of framework 
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Retailer Sets Example | 
of Modernizing 


MARYVILLE, TENN., April 21.—Believing that 
modernizing, like charity, should begin at home, 
the Cherokee Lumber & Manufacturing Co., of 
this city, has for several months been busy 
transforming the old, unpainted and not too at- 
tractive structure formerly occupied as an office, 
into a handsome modern office and display build- 
ing, just completed and opened. 

That a real transformation has been effected 
is evidenced from the accompanying two photo- 
graphs, which were personally penciled by Otto 
Pflange, of the company, “as wuz,” and “as is,” 
respectively. 

The remodeled building is a well-balanced, 
modern-appearing structure, conveying an im- 
pression of the Colonial type of architecture, 
typical of the old South, with its attractive 
entrance and wood trim. 

The large window spaces at either side of the 
entrance not only furnish abundant light but are 
useful for display purposes. 

No one is likely to overlook the atractively de- 
signed advertising panels, one at each end of the 
building, advertising the company’s home financ- 
ing facilities. This concern has financing con- 
nections whereby it is in position to offer the 
prospective home builder an opportunity to pay 
for his home on easy monthly installments. The 
financing end of the business is conducted over 
the name of Pflange Brothers, who also are the 
proprietors of the Cherokee Lumber & Manu- 
facturing Co. 

The AMERICAN LUMBERMAN is complimé@ted 
by the fact that the caption and illustration ap- 
pearing in the panel at the left, “Which of 
These Will Be Your Choice?” is a reproduction 
of a portion of the front cover design of the 
March 22 issue, which featured this illustration, 
followed by a chart showing the comparative 
results of home owning and home renting. 

The inside of the office and display room is 
fitted up in a most modern way, a special fea- 
ture being a swinging panel display system on 
which building materials and specialties are 
shown. A modern filing system, for informa- 
tion concerning building materials and ap- 
pliances is another feature. This includes many 
plans for homes of various types, all classified 
and ready for immediate reference. 

The millwork plant and lumber and building 
supply yard of the Cherokee Lumber & Manu- 
facturing Co. is located at edge of town on a 
railroad siding. Some years ago, at the sug- 
gestion of H. B. Blanke, of Chicago, accountant 
for the Millwork Cost Bureau, the general sales 
office was moved to Harper street in the uptown 
business section one block from Broadway— 
the Detroit-to-Miami Highway. 

On the Harper street property, which has a 
frontage of 66 feet, was a small frame “box” 





house, which was con- 
verted into an office as 
an experiment, and after 
several years business 
had demonstrated the 
wisdom of the move, 
Pflanze Brothers de- 
cided to fall in with the 
country-wide moderni- 














zation movement, but to . 
do some practicing be- 
fore preaching to others 
that they ought to mod- 
ernize. 

In conformity with the company’s established 
policy of furnishing year-’round employment to 
its forces, the work was begun in January and 
carried on by its own employees when other 
business was dull, and has just been completed. 

By comparison of the photographs it will be 
seen that a veneer of brick has been placed on 
the walls of the old building, and an extension 
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The original office building of the Cherokee Lumber & Manufacturing 
Co., which has just been modernized and extended, with the results 
shown by the photograph below 


The American Institute of Architects’ sys- 
tem of filing information on building materials 
is being used. 

The filing system for the management side of 
the retail lumber and building material business, 
as developed by Elliot, Hayden & Co., of La- 
Salle, Ill., has been adopted. 

A system of filing plans and blue-prints 
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Showing convenient arrangement of the remodeled office and salesroom 


made to cover the entire lot frontage. The 
shrubbery, by the way, is future Tennessee aro- 
matic cedar closet lining. 


Features of the interior are swinging display 
panels by which roofing, flooring, siding, 
shingles, plaster, plaster board, and manufac- 
turers’ and trade association literature may be 
attractively displayed. This feature was de- 
veloped from ideas furnished by the Skandia 
Lumber & Coal Co., of Rockford, III. 
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The handsome new office and display room of the Cherokee Lumber & Manufacturing Co 
which was modernized from the original structure shown above 


, 


developed by the Mueller Lumber Co., of 
Davenport, Iowa, is being installed, and a sys- 
tem for filing picture plans indexed according 
to architectural types, number of stories and 
number of rooms, is in process of development 
by Pflanze Brothers. 

An attractive consultation room, about 12x14, 
is provided, containing only a library table and, 
chairs, with not even a picture on the wall, so 
that nothing may distract the attention of the 
prospective builder. 

No attempt at costly or elaborate furnishing 
has been made, as the company does not wish 
to shoot over the heads of its trade. Only the 
items that it wishes to show, or that the cus- 
tomer wishes to see, are in evidence. 

In reference to the big panel signs on the 
front of the building, these were decided on 
with a view to compelling the attention of the 
passing motorist. The other day Mr. Swann, 
the company’s cashier, overheard an old-time 
darkey carrying on a conversation with the 
mail man. “Uncle” Louis was reading the 
billboard on the right: “We plan, we build, we 
finance.” “Dat’s just about all of it, ain’t it, 
white man?” was his comment. 

“He there touched a vital point,” remarked 
Mr. Pflanze, “The retail lumberman just about 
has to get all of it, for if he doesn’t he won't 
get any of it.” 

The company’s advertising and sales policy is 
built around the idea of selling the complete 
job, local conditions making this imperative. 
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Pine Displayed in a Model Home 


INDIANAPOLIS, IND., April 21—Why lumber 
that has been properly kiln-dried is superior 
to green lumber for construction purposes, 
and the numerous advantages of Arkansas 
soft pine, especially for home building, were 
shown in an interesting way to residents of 
Indianapolis and vicinity during the week of 
April 7, when the Arkansas Soft Pine Bu- 
reau, with the co-operation of the Standard 
Dry Kiln Co., maintained a booth at the 
Indianapolis Home Complete Show. It was 
part of an extensive educational advertising 
campaign which is being presented under the 
direction of James D. Studley, of Chicago, 
consulting engineer of the bureau. 


The center of attraction at the Home 
Complete Show was a model “life size” 
house, built of kiln dried Arkansas soft pine 
throughout except that the first story was 
faced with rough stone. The house, attrac- 
tive in design and completely furnished, was 
visited by more than 100,000 people, it was 
estimated. They gazed with pleasure at the 
spacious living room and its paneling of 
clear Arkansas pine, and at the dining room, 
which was paneled in knotty pine. All the 
paneling, of course, was in natural finish, 
in keeping with the romantic Early Amer- 
ican and Colonial design of the remainder of 
the home. It was remarked how well this 
combined simple good taste, dignity and 
pleasing harmony. 

This model home was in itself a splendid 
demonstration of the utility and beauty with 
which Arkansas soft pine is endowed, but 
in addition the bureau prepared an attrac- 
tive display booth, to allow the many visi- 
tors an opportunity to see what the lumber 
looks like in the rough (but not too rough) 
state. Here were boards and dimension, un- 
finished so the people could see the structure 
more clearly, and on each piece was the 


Douglas Fir 


SEATTLE, WASH., April 19.—The Izzard Co., 
a well known. advertising agency, with head- 
quarters in this city, recently has been making 
an investigation of present and prospective mar- 
kets for Douglas fir plywood. This investiga- 
tion has shown that Douglas fir plywood is be- 
ing sold for a great variety of uses, as noted 
in the comments from dealers in widely sep- 
arated parts of the country. Commenting on 
this, Mr, Izzard said: “Demands well estab- 
lished in one section may be quite new in an- 
other, and these reports from districts covering 
various parts of the county afford some good 
practical selling ideas.” Continuing, Mr. Izzard 
said: 

Fir panels are more satisfactory than wall- 
board, and will become more generally used 
for this purpose, is a comment typical of 
many States. 

Interior paneling takes considerable volume 
of Douglas fir plywood through dealers in 
many sections. “Each day brings added uses 
and demands,” for interior work, remarked 
a dealer in Oklahoma. 

Another dealer from Ohio had this to say: 
“We find its general use is for panel work 
and display work,” while dealers from Indiana 
said they had many inquiries for fir plywood 
for use on walls, both as paneling and as 
wallboard. 

“The best we ever used for panels in cup- 
board doors, etc.,” reported a dealer in Wis- 
consin, while down in Missouri a prominent 
dealer remarks that he finds one of the best 
Sales of fir plywood is to manual training de- 
a of high schools and colleges in his 
city. 

“We look for ever increasing calls on fir 
Plywood,” says a dealer in North Dakota. “It 
is getting more popular in our trade every 
year.” A similar sentiment is expressed from 


bureau’s own trade mark, an enlarged copy 
of which was displayed on the wall at the 
rear of the booth. The many passers-by 
were urged to look for this trade mark on 
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James D. Studley, of Chicago, consulting en- 
gineer of the Arkansas Soft Pine Bureau, 
demonstrating at the Indianapolis (Ind.) Home 
Complete Show how the Tag-Heppenstall 
moisture meter.is used to assure a minimum 
moisture content in Arkansas soft pine boards 
and dimension. The meter was furnished by 
the Standard Dry Kiln Co., of Indianapolis 


Illinois: “We like fir plywood and so does 
our trade.” 

It seems only a short time ago since Douglas 
fir plywood was a stranger in the eastern 
territories. Now, however, it is so well known 
that it occasions remarks like these: “Think 
it is going to replace wallboard,” “Douglas fir 
plywood is the best value of plywood for the 
money for all uses except that of the finest 
jobs of painting,’ and “We sell about 200,000 
feet a year for commercial purposes.” Inci- 
dentally, the number of dealers’ stocking 
Douglas fir plywood in the eastern States has 
increased from a small minority to a number 
including practically all of the yards with 
complete stocks. 

Out in the West and in the Pacific North- 
west, territories which have always sold large 
quantities of Douglas fir plywood, the demands 
are increasing by leaps and bounds, both in 
volume and number. In Washington, for in- 
stance, the very home of Douglas fir plywood, 
its status as lumber is as firmly established 
as is that of any of the mills’ products. “It is 
accepted as the material to be used whenever 
a thin, wide board is required,’ a prominent 
dealer points out. Fir plywood is bought from 
his yard for all kinds of purposes, by all kinds 
of people. It is found indispensable for built- 
in cabinet work, closet shelves, paneling, and 
for miscellaneous uses in homes from garret 
to basement. 

Apartment house construction and commer- 
cial building of all kinds use large quantities 
of plywood, but probably the greatest market 
reported is that of industrial plants using it 
for remanufacture, in turning out such prod- 
ucts as furniture, toys, trunks and similar 
articles. 

It is shown in recent surveys that 69 per- 
cent of the retail lumber dealers in the United 
States carry Douglas fir plywood, and the de- 
mand is increasing. Dealers are finding it 
impossible to get more information on the 


the lumber they may buy in the future. In 
addition to this, the value of the dry lumber 
was mentioned, and a Tag-Heppenstall mois- 
ture meter was demonstrated at frequent in- 
tervals by Mr. Studley, as shown in the 
accompanying illustration. The meter was 
furnished by the Standard Dry Kiln Co. 
of this city, which gladly co-operates with 
lumber associations and dealers when de- 
sired. The machine, which quickly indicates 
moisture percentage, makes possible the 
rapid and accurate segregation of dry boards 
from wet boards without in any way harm- 
ing the lumber. 

Maintenance of this booth at the Home 
Complete Show was oniy one part of the 
extension work carried on by the bureau, 
which regularly uses newspaper advertising 
space and direct mail to take its message 
to the lumber-consuming public. Also in- 
cluded in the campaign are personal calls 
on retail lumber dealers in Indianapolis and 
other cities of the Midwest. Always the 
message is the same—the many advantages 
of using Arkansas soft pine. Dealers and 
their customers are learning that each board 
manufactured by any member of this bu- 
reau is imprinted with the bureau’s grade 
mark and trade mark, and that each board 
is scientifically dried to an exact moisture 
content, assuring no shrinkage in use as well 
as a long-life, decay-resisting product that 
will take a beautiful, satin-like finish. 

LUMBERMEN WHO plan to spend their vaca- 
tions this year hunting and fishing in the national 
forests are advised by the Forest Service to 
secure their licenses before going into the 
mountains, as State fishing and hunting licenses 
will no longer be issued by the United States 
forest rangers, except in a few out-of-the-way 
parts of the national forests. 


Plywood Markets Widening 


amazing list of uses for fir plywood, and as a 
consequence it may be expected that each local 
market will be more fully developed in the 
near future. 

Improved and broadened facilities for dis- 
tributing fir plywood nationally are being de- 
veloped, and this accounts in large part for 
the more general use of the product. The re- 
cent consolidation of great distributing organ- 
izations with the largest plywood manufactur- 
ing plant, the Harbor Plywood Corporation, 
and three important door factories on Grays 
Harbor, Washington, gave the distribution of 
Douglas fir plywood a great impetus. 


This organization known as the Harbor Ply- 
wood Corporation, and on its distributing side 
including John A. Gauger & Co., the R. C. 
Clark Veneer Co., and George L. Waetjen & 
Co., made possible a degree of service never 
before achieved in the plywood industry. 

Its mills are equipped to produce plywood 
panels in any size up to 8% feet wide by 16 
feet long, and in any thickness. The location 
of these mills, where the world’s greatest 
remaining stand of Douglas fir and Sitka 
spruce is easily accessible, assures a supply 
of the very finest logs for plywood purposes 
for many years. 

The warehouse facilities of the distributing 
divisions provide for the maintenance of large 
stocks of standard sizes of plywood within a 
few hours of any point in the Mississippi Val- 
ley and eastward. Being also among the 
largest producers of doors, this company is 
able to supply mixed cars of doors and ply- 
wood, an arrangement especially convenient 
for many dealers. 

The total production of Douglas fir plywood 
in 1928, the most recent year for which figures 
are complete, was 292,731,284 square feet. The 
tremendous increase in production of this 
product during the last four years is shown 
by comparison of that figure with the 1924 
production, 128,000,000 square feet. 
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Applying Piecework to Green Sortin 
Table at the Lumber Mill 


Incentive wage payment plans, applied so ex- 
tensively in many industries, have not found 
such universal application to lumber. Not 
that the value has been overlooked, but because 
lumber handling is so complicated when it 
comes to keeping a record of work done by the 
individual, as compared with the machine op- 
erator in a factory. Because of this it has been 
thought that whatever advantages might be 

















tually costs has been entirely eliminated. The 
prices are very simple, easily understood by all 
and seldom require any additional supervision 
or clerical work, but the most important feature 
is that thousands of dollars are being saved 
every year by the several companies running on 
this basis. 

The advantages of piecework or bonus prices 
over standard hourly rates are recognized by 











No. r. Section of a typical green sorting table at the sawmill. Posts between units control the 


width of the lumber 


gained were likely to be lost through added su- 
pervision and clerical costs. 

Piling and taking down lumber at the kilns 
and air yard, the making of shingles and lath, 
and car loading have long been piecework or 
“contract” jobs. These handlings, however, 
are about the extent to which any attempt has 
been made to install incentive wage payment 
plans at or around the mill. The writer, in 
these articles being prepared for the AMERICAN 
LUMBERMAN, will explain other installations 
and show how simply they may be applied. 

We shall try to make each article interesting 
and helpful to the reader, leaving the more com- 
plicated time-study analyses and computations 
out of the picture. It is not our intention to 
omit any particularly interesting details, and 
we shall not be too general. The installations 
we shall describe have all been in successful 
operation at mills up and down the Pacific 
coast for several years and are well beyond the 
experimental stage. 

Starting at the green sorting table, we pay 
by the thousand feet for pulling lumber. Tak- 
ing the units away by mono-rail, crane, carrier 
and flat car is paid by the load. There are 
individual prices for sticking and piling at the 
kilns and air yard, so arranged that regardless 
of the size handled the men have the same 
earning possibilities. Prices a thousand lineal 
feet are paid all matchers and stickers, and on 
re-saws, rip and trim saws. [Every operation 
in the sash and door departments is on an in- 
centive basis, as well as in the box factory and 
on Lindermann and other special machine oper- 
ations. 

At the large wholesale and retail yards all 
types of sorting, standing-up in racks and flat 
piling are handled at thousand prices. Loading 
out customer orders, both mixed and solid, and 
even the delivery of these by motor truck, are 
piecework jobs. As a direct result of all this, 
guesswork as to what this or that operation ac- 


both the men and the company. The men bene- 
fit directly in proportion to the amount of ef- 
fort expended, and the more efficient workman 
earns more money than the less efficient one. 
The company benefits because fixed prices as- 
sure it of uniformly low handling costs. The 
foreman must keep ahead of men working on 
an incentive basis, while on the day rate he is 
behind them. 

The green sorting table is rather an involved 
job at every mill. It is extremely complicated 
from the standpoint of a real scientific analysis, 
but the facts must be known before any intelli- 


gent conclusions can be reached. The operation ~ 


itself is rather simple. A long flat table, ex- 
tending several hundred feet away from the tail 
end of the mill, is shown in illustration No. 1. 
Lumber as manufactured drops from a roller 


By C. A. MARSTON, 
Curtis A. Marston Co. 
Efficiency Engineers 


case upon the head end of the green chain, 
and is conveyed to the lumber pullers who are 
stationed alongside. Each man has a specified 
number of units, and he must pull from the 
table all lumber dropping into the units in his 
section. 

An ideal table is pictured in illustrations 
Nos. 1 and 2. The platform upon which the 
men are standing is 30 inches below the top of 
the table. The bolsters upon which the lumber 
is piled are 18 inches below this platform, mak- 
ing possible 48-inch units without elevating the 
lumber as pulled. The space between the lum- 
ber coming down the table and the front end 
of the units should be sufficient to permit the 
men to walk up and down their lay-outs with- 
out interference. Posts between the units, as 
shown in illustration No. 1, control the width 
of the lumber and must be well secured. Each 
table should be covered with a roof. The eaves 
should be low and extend over the front end of 
each unit. The table should not be over 14 
feet wide, with several sections of chain, making 
it possible to vary the speed of lineal travel— 
a very desirable provision. 

Labor costs for pulling lumber from the green 
chain are usually high, the reason being that 
if the chain does not run the mill must be shut 
down, so if there is trouble here more men must 
be added, regardless of cost. No two mills 
are identical, even though they cut the same 
species—therefore no two sorting tables are 
alike as to segregations and pulling costs. So 
comparisons are interesting, but not conclusive. 
* Without exception the chief reason for sort- 
ing table troubles is that units are improperly 
located beside the table, and the only way this 
can be corrected is by analyzing the mill cut. 
If 300,000 feet is produced for each shift, and 
there are 300 units beside the table into which 
it must be pulled, the available footage to be 
pulled into each one of these must be known, 
otherwise the entire operation is a guess, and 
usually a bad one. Some sorting table fore- 
men have done a very good job of analyzing, 
and the work is fairly well distributed among 
the men. Others have not been so successful 
and the distribution of work is very uneven. 

If an accurate tally is made of all lumber 
pulled from the green chain, it is possible to 
know just how many pieces of each width, 
length, thickness and grade of the different 
species are handled on the average day, and 
a careful study will ascertain how much time 
is required to remove this into the proper units, 
and from this information it will be possible to 














No. 2. Another section of the green sorting table, showing men pulling the lumber into units 
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No. 3. Green sorting table using wire rope as the means of conveying No. 4. Overflow lumber which was not pulled into the proper units. 


the lumber. The chief objection to this is that only one speed is possible 


so arrange the placement of these units that 
each man will have a like amount of work to 
do in a day. 

The tally must be taken over a period of time 
sufficient to give a truly representative average 
footage a day—three weeks, under normal 
working conditions, should be sufficient. An 
inventory must be taken at the start and at 
the finish, and during the tally period the ex- 
act footage in each load must be recorded 
when taken away. When completed and ana- 
lyzed the available footage and the number of 
pieces to be pulled in an average day will be 
known, and from this information a_ perfect 
lay-out can be made. 

One very practical method to use when lay- 
ing out a table is to pull a good percentage of 
the fast-coming sizes as near the head end of 
the table as possible. The advantage of such 
a plan is to lighten the load on the chains, and 
give those men who pull the slow-coming sizes 
a better opportunity to work. 

Another method is to give each man an equal 
number of units and an equal footage to pull 
into them. Conditions are never the same at 
any two tables, however, and the best method 
must be decided on after everything has been 
considered. 

Some mills use wire rope for transporting 
the lumber down the table, and illustration No. 
3 shows such an installation. The chief ob- 
jection to this is that only one speed is possible 
and this is not enough. Lumber never comes in 
a uniform flow from the mill, and unless it is 
taken away rapidly from the roller case when 
dropped upon the table, much extra work is 
put upon the graders, who must dig out every 
piece and mark it. A speed of 65 lineal feet 
a minute is about right for this first, or grad- 
ers’ section, and when this is used the grade 
marking can be done to good advantage. 

Slight mechanical difficulties may cause part 
of the mill to shut down. A roller case or con- 
veyor chain breaks. The head saws continue 
to operate, and when repairs are completed 
large quantities of lumber are dumped upon 
the sorting table in a very short period of 
time. Jams of this sort are serious, and es- 
pecially so if the table travel is slow. The 
graders can not possibly get to every piece, 
and even if they could the lumber pullers would 
be seriously handicapped and a lot would get 
by them. 

“Overflow” is that lumber which is not 
pulled, and continues on to the end of the table, 
to drop off on cars, or to be pulled into over- 
flow units, and later on is fed back at the head 
end of the table. Illustration No. 4 shows ty- 
pical overflow loads. Overflow is part of the 
day’s work and can never be entirely elimi- 
nated. If there is. absolutely no overflow it 
is evident that too many men are employed on 
the table. This applies, of course, to the one- 
length table only. Several tables joined with 





roller cases, and properly designed, never have 
such a thing. 

The actual footage the average experienced 
lumber puller can be expected to handle in a 
day depends on the number of units he must 
handle, the number of segregations there are 
on the table, the total available footage—or 
mill cut, and how much of this goes directly 
over the table. If timbers and ties are di- 
verted at the head end, or from the mill proper, 
the average footage to be pulled will be less 
than if these heavier sizes came down with the 
others. As the average footage is reduced, the 
gross footage pulled by each man in an hour 
is also reduced. The difference in time taken 
to actually pull one piece of lumber and land 
it in the unit, as compared to another piece 
containing twice the board footage, is not in 
proportion to the contents, therefore it is im- 
possible to establish the 100 percent efficiency 
footage to be pulled by a man in a day without 
taking into consideration all the variable factors. 

In our many experiences with piecework in- 
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No. 5. Tally sheet used to keep track of 


amount of lumber pulled by piece workers 


This lumber must be fed back at the head of the sorting table 


stallations on green sorting tables perhaps the 
most interesting was at a mill with an average 
available footage of 281,540 feet a shift, with 
twenty-eight lumber pullers employed, eventu- 
ally reduced to seventeen. The interesting part 
of the job was the effect piecework prices had 
on the former abnormal labor turnover. Men 
would not stay on the table, and every type of 
wage incentive had been tried with no result. 
Ten thousand feet. a man a day on the average 
is a small footage to handle, but the trouble 
was some of the men pulled 20,000 feet. How- 
ever, when everything was balanced up from 
our analysis the whole problem was solved. 


When analyzing a job the tally we have 
mentioned is taken every day, books having 
been prepared for the purpose. A sample 
sheet is shown in illustration No. 5. As will 
be noted, we first number every unit. The two 
sides of the table are designated as east and 
west, or north and south, depending on loca- 
tion. The tally book is made up exactly as 
we find the units placed alongside the table. 
In this sample sheet twelve units are repre- 
sented, five of which are for 20-foot lengths 
and seven for 18-foot, and this number of units 
and arrangement is one man’s lay-out. 

It will be noted by referring to this sample 
tally sheet (illustration No. 5) that there was 
available on an average day the footages shown 
in the circles. (These figures are actual and 
were filled in to aid in our explanation.) The 
total footage available in this man’s section was 
but 9,242 feet. The logical place for him to 
stand is at the head end of his lay-out, and to 
minimize his walking distance a re-arrangement 
must be made. Unit 26 should be first, 25 
second, 36 third, 27 fourth, 28 fifth, 34 sixth, 
33 seventh, and so on. The reason why only 
two lengths were given this man was because 
it reduced the number of sizes he had to mem- 
orize. 

The method used in making a complete sort- 
ing table lay-out is shown—in part—in illustra- 
tion No. 6. Each one of these tags represents 
a unit alongside the table, and shows the size, 
grade, species, available footage a day, and the 
number of pieces, together with the time in min- 
utes and tenths required for pulling. The top 
row represents the east side of the table, and 
the bottom the west. This particular table is at 
a redwood mill, and we decided that gang piece- 
work prices would be best. When the re-ar- 
rangement was completed instructions were 
given to the men. These are interesting, and 
as follows: 

1. The table you men are working on is 
laid out so that each and every one of you 
will get just about the same footage, and 
earn about the same money in a week, no 
matter what part, or section, you: may be 
working in. 

2. Today one man or part of a group will 
be busy, but tomorrow or next day the others 
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will work just as hard, and by the end of 
the week all will have done about the same 
and things will be evened up. 

3. To earn the most money, get every piece 
of lumber that comes for your section. It 
don’t make any difference whether it goes to 
you, or to one of the others in your group— 
get it. Every time you get a piece of lumber, 
or help the other fellow to get it, you are 
helping yourself, because you get your share 
of all that your group earns. 

4. Don’t let a piece go by figuring that you 
will have another chance when it comes over 
the table again. Some other. fellow down the 
line might beat you to it. 

5. When the logs are poor, and there is not 
enough on the table to give you the extra 
earnings, you get your regular hourly rate; 
but when the lumber is there you won’t have 
any trouble. 

6. Remember this: All the men in your 
group are working with you, and for you. 








‘No. 0. 


To make the most money, help them, and try 
and get them to help you, and when pay day 
comes around you will be rewarded for this 
extra effort. 

From what has been written the reader can 
see that the installation of piecework prices for 
pulling green lumber from the sorting table is 
a simple operation after the work has been an- 
alyzed, and regardless of the seemingly com- 
plicated conditions a real solution can be 
worked out. The group plan has its advan- 
tages, but most of our applications are figured 
for the individual man. Regardless of how 
evenly the work is distributed, there is always 
some fellow who thinks he does all the work 
and that he hands out some of his earnings to 
the others in his group, so in order to avoid 
this possible dissatisfaction we usually figure 
each man separately. The actual placement of 
units is the same, however, regardless of the 
method of payment. 

Practically every mill working on the piece- 
work plan makes an accurate tally of all the 
lumber taken away from the green chain, and 
a tallyman is employed for this purpose. As 
each lumber puller has a definite section on 
the table, whenever a load is taken away credit 
is given him by the tallyman. At the end of 
each day the total footage pulled by each man, 
and actually moved, is entered on a daily record 
for the time-keeping and pay-roll department. 
A sample of such a record is shown in illustra- 
tion No. 7. An excellent inventory and piece- 
work control system for both the sorting table 
and for the yard or kiln piling is shown in il- 
lustration No. 8 

The tallyman fills in the sorting table sec- 
tion of the three-part ticket shown in illustra- 
tion No. 8. The piling ticket is placed under 
the middle board of the top course, after the 
unit is tallied, while the sizes and footage are 
noted in the inventory portion whenever it is 
convenient. Each of these three ticket portions, 
it will be noticed, are numbered and can be 
readily matched up. The inventory stub goes 
to the yard foreman, and whenever a load of 
lumber is piled the ticket is taken by the pilers, 
who fill in their names. At the end of every 
day these men turn in their tickets to the fore- 


man, who matches them up with his inventory 
section and transfers their names, completing 
the transaction. The control possibilities of 
such a system as has been outlined will be 
understood and appreciated by those who have 
had difficulty along this line. 

What has been said in this article regarding 
green sorting tables applies to dry sorting tables 
as well. The principle is the same in both 
cases, the only difference being that the foot- 
age pulled by a man in a day on the dry chain 
will be less than on the green. This is of 
course due to the fact that 1-inch lumber is 
the most common size kiln dried, and the foot- 
age of the average piece is less than on the 
green chain. 

One thing connected with piecework on the 
green chain, which we nearly forgot to men- 
tion, is that the operator who takes the loads 
away must be figured in on the job, otherwise 
he is liable to take his-own sweet time in mov- 





Method used for arranging units so that each man may have available a specified footage 


ing out the loads. Regardless of the length of 
anv sorting table there is never enough room 
for all the sortings which are occasionally 
necessary. One table provided for over 600 
sortings, and yet the job was not complete. So 
when a unit is filled it must be moved at once, 
especially if it is a fast comer. The only 
things the pullers can do when a unit is full is 
to pull off on the floor, pull off on the next unit 
and re-handle, or let it go by for the overflow 
units. None of these things is of any advan- 
tage to anyone. 

To those people who may ask what we do 
about orders we will say that the average foot- 
age pulled into order units, during the tally 
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period, is consid- 
ered as available or No 12 
footage, just like cs 
everything else, 
and if the average 
order runs 5,000 
or 25,000 feet a once 
day enough empty 
units must be pro- —- Ce 
vided to take care — 
of them. Orders 
are usually fast —==- 
comers and we get 
them off as near BATE - Pr 
the head end of the see's | No ; 12 
table as _ possible. = 1 
The first one or 
two units in each 
anne Geet at —....-—~|._..., 
often order units, 
and when haded =. 
in this manner we _ PILING TICKET 
never have any eave 
trouble, | N° 12 
Some twenty ta- ee 
bles have been put 
on a_ piece-work 
basis, and we have HAMMOND LUMBER Co. 
yet to learn of a - a 
single one of these No. 8. 
going back on an piece 
hourly rate, oreven = fey, 
considering it. The 
job when once done 
right stays put for all time. Certain shifts are 
occasionally necessary, but small backboards 
suspended above each unit are the permanent 
records, and the original lay-out should not be 
disturbed to any great extent. 
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Urged to Run for Governor 


Houston, Tex., April 21—Lynch Davidson, 
president of Lynch Davidson & Co., which op- 
erates a line of retail lumber yards in Texas, 
who served the State with distinction as lieu- 
tenant-governor, is being urged by many of his 
friends and supporters to enter the race this 
year again for Governor. Indicative of this 
sentiment is a resolution adopted at a mass 
meeting of citizens of Hunt County, recently 
held at Greenville, Stating that “political in- 
sincerity, selfish and personal ambition have 
developed an extravagance in government that 
is appalling; administrative inefficiency and leg- 
islative incapacity now demand drastic action 
on the part of the people; it now appears nec- 
essary to go out in an effort to draft, if pos- 
sible, some man capable of leading us out of 
this wilderness of public waste and extrava- 
gance,” it was resolved that the citizens of 
Hunt County, in mass meeting, request and 
urge Honorable Lynch Davidson to enter the 
field as a candidate for Governor. The meet- 
ing pledged its hearty support “in the laudable 
effort to drive the money changers and hired 
lobbyists from the legislative chambers of the 
State whether these wear the toga of the State 
office or render service for the power trusts and 
greedy combines.” A copy of the resolution, 
signed by J. W. Johnson, of Wolfe City, and 
A. J. Scoff, of Commerce, was sent to Mr. Da- 
vidson at Houston. 

In acknowledging the resolution, Mr. David- 
son regretted that he could not give a positive 
answer at this time. His disposition, he said, 
is not again to be a candidate for public office. 
He realizes, however, that circumstances some- 
times arise that cause men to change their 
views. 

Mr. Davidson has left the matter open, but 
the demand for a patriotic man of high execu- 
tive and business ability to head the State gov- 
ernment at this critical time is so great that 
his friends eventually may, succeed in securing 
Mr. Davidson’s consent to make the race. 


Or Course 


“Who is to write up this movie wedding ?” 
“We'll send a dramatic critic.” 
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News of Southern Mill 


Quick Time in Building Mill 

LaureL, Miss., April 21—Having completed 
the construction of the new plant here of the 
Eastman-Gardiner Hardwood Co., Harry W. 
Mitchell, well known mill builder, has gone to 
Glenwood, Ark., to take charge of construction 
work on a new plant for the Caddo River Lum- 
ber Co. The new Eastman-Gardiner plant 
here is quite an improvement in many respects 
over the old mill which it has replaced. Re- 
markably quick time was made in building this 
mill, as the work of clearing away the mill site 
only began on Jan, 15, the work being com- 
pleted and the mill turned over on April 15, 
just three months later. 

Mr. Mitchell said before leaving Laurel that 
he was looking forward with much interest to 
his work for the Caddo River Lumber Co., as 
this will be his first experience in installing 
one of the Swedish gang mills that are being 
introduced into this country. 


Provisions for Termite Control 


New Orveans, La., April 21.—Provisions for 
termite control and extermination will be added 
to the existing building regulations here, ac- 
cording to action taken by the board of appeals 
serving under the ordinance establishing the 
building code. City Engineer Bryson Vallas 
has been instructed to prepare a preliminary 
draft of am ordinance to cover termite control 
which will be utilized by the board in develop- 
ing the final provisions covering the subject. 
During the last few years considerable work 
has had to be done in New Orleans in order 
to repair damages to buildings by termites. A 
large percentage of the better class residences 
and business buildings now being built are pro- 
vided with features to prevent damage from 
termites. 


East Indian Forester Makes Survey 


New Orveans, La., April 21.—India is 
rapidly advancing toward a full realization of 
the value of timber preservation and wood uti- 
lization, according to Sonti Kamesam, forest 
economist of the Forest Research Institute of 
Dehra Dun. 

Mr. Kamesam, who was a guest of the South- 
ern Pine Association during his 4-day stay in 
New Orleans, is on a 2-year tour which is to 
take him through the United States, Canada 
and Europe. His prime interest is timber 
utilization and wood preservation and he availed 
himself of the many books and pamphlets which 
the association has on these subjects. 

India has great forests, government owned, 
and they are well preserved, Mr. Kamesam said. 
Selective cutting and reforestation are not new ; 
this has been in effect in India for many years. 
There are 40,000 miles of railways in India 
that are using wood for ties. There will be 
need for more and more lumber along these 
lines and one of the purposes Mr. Kamesam 
said of this research trip is to study methods 
used in America and Europe in treating lumber 
to prolong life. Mr. Kamesam hopes, he says, 
that upon his return to India he will be able to 
induce government officials to utilize more tim- 
ber in railway and telegraph systems and harbor 
construction, 

The vast forest resources present a field for 
the introduction of woodworking plants in India. 
During this trip Mr. Kamesam is making a 
study of sash and door factories, toy manufac- 
turers, and other woodworking mills so that 
upon his return to India he might get such 
enterprises started as one step toward the wood 
utilization program on which he is working. 

_The Forest Research Institute of which Mr. 
Kamesam is a member is a government institu- 
tion. Mr. Kamesam as its forest economist is 
probably the best versed authority in wood pres- 
ervation in his native land. The various data 


he is compiling while on this tour will form the 
nucleus for a book which the government has 
instructed him to write on the subject of wood 
preservation and wood utilization. 

It is Mr. Kamesam’s plan to remain in the 
United States until January, during which time 
he will visit hundreds of lumber mills, wood- 
working plants and creosoting plants. His 
American tour will end with his attendance at 
the convention of the American Wood Preserv- 
ers’ Association in Philadelphia. From there he 
will sail for Europe where he is to join his wife 
for a one year tour. Together they hope to 
gather information which will bring to India 
the largest developments in industry and com- 
merce. 


Supplies Machinery for New Mill 


Gotpssoro, N. C., April 21.—Construction of 
the new single band sawmill of the Atlas Ply- 
wood Corporation, at this place, is progressing 
rapidly and it is understood that the placing of 
machinery will be completed within the next 
30 days. The sawmill machinery, transmission 
machinery and conveyors all are being supplied 
by the Allis-Chalmers Manufacturing Co., of 
Milwaukee, Wis. The equipment includes the 
well known Allis type “C’ 7-foot band mill 
with roller bearings, which replaces a circular 
mill formerly used by the Atlas corporation. 
Plans for this new plant were made by R. S. 
Jobson, of the Allis-Chalmers company. 


Hardwood Plant in Operation 


Laurel, Miss., April 21—The blowing of 
the big whistle at the old Marathon Lumber 
Co.’s plant, announcing the beginning of opera- 
tions today under the ownership of the E. L. 
Bruce Co. was a welcome sound to every 
citizen of Laurel and especially to the 150 men 
who will be employed by the new hardwood 
plant and the members of their families. The 
task of converting the plant from a yellow pine 
mill to one for cutting hardwoods was a big 
one, and several months have elapsed since the 
last pine log was cut in this mill. 

It is announced that until market conditions 
are more favorable, the plant will be operated 
only five days a week. The Bruce company, 
with a view to conserving its own timber sup- 
ply, proposes to buy enough logs to keep the 
mill in operation for some time, and an adver- 
tisement has been carried in the local newspaper, 
advising farmers and owners of small timber 
holdings, that their hardwood logs would be 
purchased by this company. 

In addition to the timber acquired with the 
Marathon mill purchase, the Bruce company 
recently has acquired timber tracts in Alabama 
and the vicinity of Bay Springs, Miss., and it 
is expected that additional stumpage will be 
purchased, indicating the purpose of the Bruce 
company to operate in Laurel for many years. 


New Hardwood Plant Starts Operation 


SHREVEPORT, La., April 21.—Advices from 
Jena, LaSalle Parish, state that the sawmill of 
the Delta Hardwood Lumber Co. (Inc.), with 
a crew of 150 men, has begun operations. Sev- 
eral blasts of the mill’s large whistle heralded 
to the citizens of Trout, where the plant is lo- 
cated, the beginning of a new industry there- 
abouts. The working crew, it is understood, 
will be enlarged when enough lumber has been 
cut to give the mill a yard supply. C. G. Har- 
ris is resident manager of the new company, of 
which E. A. Frost is president and Jack Willis 
general manager. The new company bought 
the mill, townsite and railroad of the Trout 
Creek Lumber Co. at Trout when that company 
completed its yellow pine operations after run- 
ning twenty-five years, and established the 
hardwood plant. 





Operations 


Installs Hardwood Kiln Equipment 


ARKANSAS City, ArkK., April 21.—The 
Breece-White Manufacturing Co., of this city, is 
installing two new type cross circulation fan 
kilns for seasoning all classes of hardwoods on 
the new low temperature schedules made pos- 
sible by this improved system. These kilns, 
which are being installed by the Moore Dry 
Kiln Co., originator of this system, are to be 
the last word in dry kiln efficiency. The kilns, 
which will utilize low pressure steam now go- 
ing to waste, are 20x88 feet each. Automatic 
temperature and humidity recorder controllers 
will regulate conditions in the kiln, while a 
special fan system will control the enormous 
volume of circulation constantly and uniformly 
forced over the lumber. Another feature will 
be the edge-to-edge stacking of lumber on the 
trucks without flues of any kind. Among other 
equipment to be installed are Moore’s fireproof 
dry kiln doors, heavy duty transfer car and 
kiln trucks. 


Muscle Shoals Development 


FiroreNnce, AtLa., April 21.—Among other 
prominent business men in this section who are 
endeavoring to secure disposition at this session 
of Congress of the Muscle Shoals development, 
is R. A. Stricklin, of the Stricklin Lumber Co. 
These interests are not advocating any special 
bill or particular legislation, but are asking 
that the matter be disposed of at this session 
of Congress. The operation of the nitrate plants 
at Muscle Shoals would give employment to 
a large number of people and would give a de- 
cided impetus to business in this territory. Lum- 
bermen and other business men interested in 
the development and the prosperity of the South 
are asked to get in touch with Congressmen 
and Senators and urge prompt disposition of 
this matter. 


New Sales Arrangement Effected 


Jackson, Miss., April 21—Effective April 1 
the Great Southern Lumber Co., at Bogalusa, 
La., discontinued handling the sales of the 
products of the mills of the Wilbe Lumber Co. 
at D’lo, Miss. Since that date these sales have 
been in charge of the Trenton Lumber Co., of 
Jackson. This concern is well and favorably 
known among retailers and other large buyers 
of lumber, having been wholesaling and manu- 
facturing lumber for a number of years. The 
Wilbe Lumber Co. succeeded the old Finkbine 
Lumber Co., of this city. 


Making Bridge Table Tops 

Mempuis, TENN., April 22.—Elaborate bridge 
table tops, in forty different designs made from 
a variety of rare woods, including many south- 
ern hardwoods, are being manufactured by the 
Chickasaw Table Co. of Memphis, which is a 
subsidiary of the Chickasaw Wood Products 
Co., of Memphis, of which Walker L. Well- 
ford is president. The table tops, which have 
been sold in Memphis, are now on display in 
Chicago, with R. O. Clark, production manager 
and designer, holding a demonstration at Mar- 
shall Field & Co.’s store. 

The table tops range in price from $35 to 
$150, depending on the design and the woods 
used. Many foreign as well as domestic woods 
are used in making the tops and designs are 
extremely difficult to make, it is said. The tables 
are finished with a varnish, or finish that will 
not stain from liquids, many tests having been 
made. 

This company is making many novelties, 
which are now selling throughout the United 
States, all novelties being made of wood. 





“How are your fences, Senator?” 
“In fair repair. Which side are you on?” 
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National Production, Shipments and Orders 


WASHINGTON, D. C., 


es 


April 21.—Following is the National Lumber M anufacturers’ Association report for the week ended April 12, 1930, and 


for fifteen weeks ended that date, covering mills whose statistics for both 1930 and 1929 are available, and percentage comparison with statistics 


of identical mills for the corresponding period of 1929: 




















ONE WEEE No. of Percent Percent Percent 
Softwoods: Mills Production of 1929 Shipments of 1929 Orders of 1929 
Southern Pine Association. ....cscccccceccecs 123 57,778,000 94 52,857,000 82 49,434,000 83 
West Coast Lumbermen’s Association........ 185 172,825,000 90 151,216,000 78 158,798,000 84 
Western Pine Manufacturers’ Association.... 62 46,951,000 91 36,912,000 78 36,002,000 83 
California White & Sugar Pine Mfrs.’ Assn... 18 11,965,000 84 16,205,000 94 15,492,000 97 
Northern Pine Manufacturers’ Association... 8 4,786,000 76 3,788,000 81 4,177,000 56 
Northern Hemlock & Hardwood Mfrs.’ Assn... 24 2,723,000 81 1,556,000 58 1,906,000 91 
North Carolina Pine Association............ 48 5,921,000 85 4,869,000 90 3,901,000 72 
California Redwood Association.............+:. 13 6,767,000 76 6,431,000 85 5,466,000 71 
Total softwoods.........cecccecccecceccees 481 309,716,000 90 273,834,000 80 275,176,000 83 
Hardwoods: 
Hardwood Manufacturers’ Institute......... . 189 30,318,000 87 25,829,000 26,570,000 78 
Northern Hemlock & Hardwood Mfrs.’ Assn.. 24 7,066,000 76 4,147,000 60 2,948,000 51 
Pn, ct rckaweteeweseeeneeedeee 213 37,384,000 85 29,976,000 71 29,518,000 4 
i Ps Seb etna sandletined ea@h ata 670 347,100,000 89 303,810,006 79 304,694,000 82 
FIFTEEN WEEKS No. of 
Softwoods: Reports 
Southern Pine Association........cccccccceces 1,922 832,101,000 91 778,932,000 88 790,293,000 84 
West Coast Lumbermen’s Association........ 2,775 2,230,528,000 92 2,102,186,000 87 2,704,217,000 80 
Western Pine Manufacturers’ Association.... 897 456,067,000 92 462,106,000 80 480,280,000 81 
California White & Sugar Pine Mfrs.’ Assn... 382 133,099,000 55 300,511,000 79 315,496,000 82 
Northern Pine Manufacturers’ Association.... 125 31,590,000 68 63,875,000 77 56,828,000 63 
Northern Hemlock & Hardwood Mfrs.’ Assn.. 398 50,811,000 88 27,660,000 67 32.881, 000 72 
North Carolina Pine Association.......... ~-- 648 81,410,000 88 68,589,000 84 66,861,000 88 
California Redwood Association....... nmewn 211 110,230,000 108 97,924,000 100 103,019,000 94 
Total softwoodS.........sccscccceecccecces 7,358 3,925,836,000 90 3,901,783,000 86 3,919,875,000 81 
Hardwoods: 
Hardwood Manufacturers’ Institute........ oe 2,812 437,698,000 87 404,412,000 77 403,149,000 75 
Northern Hemlock & Hardwood Mfrs.’ Assn.. 398 119,749,000 87 66,386,000 66 62,629,000 65 
Total hardwoods.........s.sececececcececes 3,210 557,447,000 87 470,798,000 75 465,778,000 73 
SO cn nee beknuk ebuwwnn ewe soe tGare 4,483,283,000 90 372,581, 000 84 4,385,653,000 80 





Relation of Unfilled Orders to Stocks 


WASHINGTON, D. C€ 


, April 21—Following is a statement for five associations of the gross stock 


footage April 12, and the percentage relationship of unfilled orders to stock: 


_  Association— 
Southern Pine Association 
West Coast Lumbermen’s Association 


Northern Pine Manufacturers’ Association 
Hardwood Manufacturers’ Institute 


Western Pine Manufacturers’ Association....... ‘ 


Orders of 
No. of Gross Unfilled Stocks— 
Mills Stocks Orders Percent 
105 789,404,000 153,195,000 
140 1,407,186,0900 438" 264,000 31 
° 77 1, 145, 436,000 142,246,000 12 
8 211,482,000 13, 619.000 6 
187 1 052. 328,000 238, 435,000 23 





Southern Pine Barometer 


New Orteans, La., April 21.—For the week 
ending April 12, Saturday, 144 mills of total 
capacity of 170% units (a unit representing an 
average monthly output of 1,500,000 to 2,000,- 
000 feet between Nov. 1, 1926, and Oct. 31, 
1929), report as follows to the Southern Pine 
Association: 

Percent Percent 
-year Actual 


Production— Cars} “ee t Ave. Prod. om 
Aver. 3 yrs.... ... “1 8 45-7 724 
[eee ... 64,707, 806 91.08 

Shipments* 2,810 59,010,000 82.15 91.19 

Orders— 

Received* 2,639 55,419,000 77.15 85.64 


On hand end 
weekt ee 
*Orders were 


.8,872 186,312,000 owed 
93. 91 percent of shipments. 
*Carload basis is 21,000 feet. 


tOrders on hand at above 144 mills showed 
a decrease of 1.89 percent, or 3,591,000 feet, 
during the week. 





Hemlock and Hardwood 


Osukosn, Wis., April 21.—The Northern 
Hemlock & Hardwood Manufacturers’ Asso- 
ciation makes the following report for the week 
ended 


April 12: Percent 
of Ca- 

Hardwoods— Total Per Unit* pacity 
Capacity, 64 units. ..13,496,000 210,000 100 
Actual production... 8,855,000 138,000 65 
Shipments? ......... 5,435,000 85,000 40 
Orders receivedt.... 3,967,000 62,000 29 
Orders on hand..... 37,299,000 § ..... ; 
Hemlock— 
Capacity, 90 units*..18,877,000 210,000 100 
Actual production... 3,2 056. 000 36,000 17 
Shipmentst ...... 2,123,000 24,000 11 
Orders receivedt.... 2 er 4,000 26,000 12 
Orders on hand..... ,263,000 , 


*Daily 10-hour ae capacity ‘of 35, 000 
feet is considered one unit. The production 
is based on lumber scale. 


+Lumber fabricated at mill and used in con- 
struction work is included in total orders and 
shipments. 








California Redwood 


San Francisco, Carr., April 19.—The fol- 
lowing information is summarized from the re- 
ports of 13 mills to the California Redwood 
Association for the week ended April 12: 


— RBedwood-—— White- 
Percent of wood 


Feet production Feet 
Production 6,767,000 100 2,166,000 
Shipments 6,431,000 95 842,000 
Orders— 
Received ..... 5,466,000 80 660,000 
On hand...... 24,782,000 - 6,125,000 


Detailed Distribution of Redwood 
Shipments Orders 





Northern California*....... 3,142,000 2,762,000 
Southern California*....... 683,000 1,326,000 
RE sckvencwcdneooese 43,000 40,000 
rrr eee 1,832, 000 1,132,000 
PE. oriwaoodevens banks 731,000 206,000 

6.431,000 5,466,000 


*North and south of line running through 
San Luis Obispo and Bakersfield. 


+Washington, Oregon, Nevada and Arizona. 
tAll other States and Canada. 





North Carolina Pine 


NorFo_k, VA., April 21—The North Caro- 
lina Pine Association makes the following 
analysis of figures from one hundred and seven- 
teen mills for the week ended April 12: 


Per- 
Percent Percent cent 
Aver.* Actual Ship- 


Production— Feet Output Output ments 

rot eel 17,250,000 it 

Actual ....10,169,000 59 -_ 
Shipments 8,685,000 51 86 - 
Orderst 6, 684,000 39 66 77 
Unfilled 

orders 74,242,000 


*“Average” 
three years. 

t+Average of orders per 
amounted to 57,145 feet; 
erage was 76,595 feet. 


mill 


is of production for the last 


this week 
preceding week’s av- 


California Pine Statistics 


San_ Francisco, Catir., April 19.—Following 
is the latest report of the California White & 
Sugar Pine Manufacturers’ Association based 


on statistics for twenty-three mills : 
Percent 
Percent of same 
of pro- period 
Feet duction of 1929 
Por Week ended April 12: 
Production ........ 18,827,000 ee att 
Shipments ........ 23,698,000 126 na 
ORGOPE occcccveccccs 21,296,000 113 ‘ 
eee 604,832,000 es 112.7 
Por Jan. 1 to April 12: 
Production ........ 141,247,000 ate 56 
Shipments ........ 312,776,000 222 78 
SED  wvievrencxnwwl 329,265, 000 233 83 





West Coast Review 


[Special telegram to AMERICAN LUMBERMAN] 


SEATTLE, WASH., April 23.—The West Coast 
Lumbermen’s Association reports that 216 mills 
—all those giving production, shipments and 
orders—during the week ended April 19 gave 
these figures: 


Production 178,015,000 
Shipments 155,412,000 12.7% under production 
Orders ....154,813,000 13.03% under production 


A group of 304 mills, whose production re- 
ports of 1930 to date are complete, reported as 
follows 
Average weekly operating capacity. 295,833,000 
Average weekly cut for sixteen weeks— 

PE Acaicek -eeda bed away we. ob ee 207,080,000 

er ee ee 181,487,000 
Actual cut week ended April 19... .203,343,000 


A group of 214 mills, whose production for 
the week ended April 19 was 177,320,000 feet, 
reported distribution as follows: 





Unfilled 

Shipments Orders Orders 
ee 65,806,000 62,933,000 168,745,000 

Domestic 

cargo 47,685,000 49,602,000 218,203,000 
Export 30,227,000 30,673,000 203,006,000 
Local 11,480,000 33,480,000 8 =—«s_s.a.vieievoen 
155,198,000 154,688,000 589,954,000 


A group of 185 mills, whose reports of pro- 
duction, shipments and orders are complete for 
1929 and 1930 to date, reported as follows: 





Week 
ended Apr. Average first 16 weeks 
19, 1930 1930 1929 
Production ..162,880,000 149,554,000 163,160,000 
Shipments ..147,493,000 140,605,000 164,319,000 
GHGGTB occas 145,087,000 138,511,000 174,509,000 
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West Coast Analysis 


SEATTLE, WAsH., April 19.—The West Coast 
Lumbermen’s Association furnishes the follow- 
ing supplementary analysis of domestic cargo 
business for the week ended April 5: 




















Washington British 
and Oregon Columbia 
89 mills 19 mills 
Orders on hand first of 
week— 
California. ..6...%. 64,335,399 1,307,614 
Atlantic Coast..... 111,772,840 13,041,156 
Miscellaneous ..... 5,917,366 5,425,141 
We sak neneens 182,025,605 19,773,911 
Orders received 
Perr 17,805,990 293,000 
Atlantic Coast..... 13,278,684 2,028,290 
Miscellaneous ..... 248,914 2,839,000 
er 31,333,588 5,160,290 
Cancellations— 
CUMTONMIB. 6oiccccccs ee 
Atlantic Coast..... 729,906 811,948 
Miscelianeous ..... 3,600 192,453 
ee 1,037,176 1,004,401 
Shipments— 
CE cccccsews RE | savaerns 
Atlantic Coast..... 19,652,934 1,014,500 
Miscellaneous ..... 1,575,154 3,915,000 
ee 37,333,295 4,929,500 
Orders on hand end of 
week— 
California ....<.++. 65,732,512 1,600,614 
Atlantic Coast..... 104,668,684 13,242,998 
Miscellaneous ..... 4,587,526 4,156,688 
WE Kecrawasast 174,988,722 19,000,300 
Total domestic cargo— 
Orders on hand first of 
NG Fah iai acd tide atvasd era yp os 201,799,516 
Orders received.......... 36,493,878 
Cancellations ............ 2,041,577 
NI 6. 6: icie ine dcmid wince 42,262,795 
Unfilled end of week..... 193,989,022 





West Coast Waterborne 


SEATTLE, WasH., April 19.—Total water- 
borne shipments of lumber from the Pacific 
Northwest during the first quarter of 1930 were 
10.3 percent less than those during the first 
quarter of 1629. There was a loss of 19.1 per- 
cent in foreign shipments, and one of 5.1 per- 
cent in domestic cargo shipments. 

There was a decline of 18 percent in ship- 
ments to Japan, and a decline of 57 percent in 
the movement to China. Australia took about 
25 percent less than it did last year, and South 
America (both east and west coasts) took 32 
percent less. There was a gain of 33 percent 
in the movement to Europe. Minor markets 
showing good increases were South Africa, 
South Sea Islands and the West Indies, while 
there was a decline in shipments to Central 
America, but shipments to New Zealand, Mex- 
ico and India kept about even with those of 
last year. 

Atlantic coast shipments this year were 0.4 
percent larger than last year’s, but California 
shipments showed a loss of 14.5 percent. Ship- 
ments to eastern Canada this year made only 
a small fraction of those for the first quarter 
of last year. Shipments to other domestic des- 
tinations made a gain of 53 percent. Those to 
the Panama Canal Zone and the Philippines 
kept about even with last year’s, but those to 
the Hawaiian Islands were only half last year’s, 
while there was a very heavy gain in shipments 
to unclassified destinations. 

Of the total shipments in the first quarter of 
1930, British Columbia made 17 percent; Wash- 
ington, 60 percent, and Oregon, 23 percent. 
While British Columbia’s 1930 shipments were 
24.1 percent larger than its 1929 shipments, 
there was a decrease of 11.2 percent in ship- 
ments from Washington, and of 23.7 in ship- 
ments from Oregon. 

Of the total shipments in the first quarter of 
1930, 66 percent were domestic; of those from 
British Columbia, 46 percent were domestic; 
from Washington, 72 percent, and from Ore- 
gon, 67 percent. 

Almost half of the British Columbia ship- 
ments during the quarter went to Japan. Brit- 
ish Columbia made about one-third of the total 


shipments to Japan, Australia and New Zea- 
land, nearly all of those to South Africa and 
South Sea Islands, and about one-fifth of those 
to Europe and to China; its shipments to these 
seven destinations made about 97 percent of the 
total offshore shipments from the Province. 
Washington shipped about half the total to 
Japan, South America and Europe, one-third 
of that to Australia, and one-quarter of that 
to China; the State’s shipments to these five 
destinations made up about 97 percent of its for- 
eign total. Oregon made about half the South 
American, one-third the Australian and Chi- 
nese, one-fifth the European and one-tenth the 
Japanese shipments, its shipments to these five 
destinations making up about 95 percent of its 
total foreign shipments. 

Of the total shipments to the Atlantic coast, 
Washington made about 74 percent, and British 
Columbia and Oregon each about 13 percent. 
Of total shipments to California, Washington 
made 55 percent, and Oregon about 42 percent. 

Districts of origin of shipments during the 
first quarter of 1930 are given as follows: 














Domestic 
1929 ° 1928 
INTERCOASTAL— 
Atlantic coast..... 429,580,608 427,957,335 
Eastern Canada... 11,948,281 
CoASTWISE— 
CRMGOTRIB 3 ...55s0% 274,004,935 320,375,725 
OO 1,900,754 396,382 
OTHER— 
Panama Canal Zone 4,309,984 4,393,866 
Hawaiian Islands... 11,946,839 23,770,412 
Philippine Islands. 1,144,327 1,775,569 
Unclassified ........ 27,429,658 201,662 
Total domestic..... 750,351,845 790,819,232 
Export 
AUSTRALASIA— 
pC 42,546,862 56,279,771 
New Zealand...... 42,604 4,995,043 
East Indies....... 2 Ee a 
South Sea Islands. 2,141,515 299,677 
LATIN AMERICA— 
South America (east 
See 12,594,585 22,974,725 
South America (west 
rere 23,632,259 30,291,689 
Central America... 238,718 798,903 
West Indies....... 6,634,614 3,976,941 
pT rere 1,145,966 1,842,859 
ORIENT— 
RES a vce ateak-mdinsic’ 50,677,864 80,879,608 
ED, Gane haga eae 143,614,841 199,733,145 
. a 2,052,018 2,166,291 
United Kingdom and 
COMTIMOME oc vec 81,622,212 61,328,203 
AFRICA— 
South Africa...... 8,737,479 5,336,114 
OO” ee 8k ee 
EES LartiscavG  aWiindwsrene 1,794 
Total foreign..... 380,533,091 470,904,763 
Grand totals....... 1,130,884,936 1,261,723,995 
ales 
i 
Lumber Logs 
3ritish Domestic Export and Bolts 
Columbia 86,537,703 103,520,593 10,591,402 
Wash’t’n 484,421,910 190,454,455 23,679,288 
Oregon .179,392,232 86,558,043 10,135,578 
Totals . 750,351,845 380,533,091 44.406.268 





Maple Flooring Stocks 


The Maple Flooring Manufacturers’ Associa- 
tion has issued the following comparative sta- 
tistics for March, 1930 and 1929, based on 
reports of the same nineteen member mills: 


Mar. Mar. Percent 
1930 1929 decrease 
Production . 5,382,000 8,204,000 " 
Shipments ...... 4,761,000 7,208,000 33.9 
Sarre 3,953,000 7,759,000 49.1 
End Month— 
Orders unfilled.. 5,418,000 13,389,000 59.5 
ee 31,017,000 30,183,000 *2.8 
*Increase. 


Average Value 25/32x2%4”, First, Second and 
Third Maple f. o. b. Michigan and Wisconsin 
Mills 


Mar. Mar. Percent 
1930 1929 increase 
PRIS .ccsicccccQteee $69.00 14.0 


The following are percentages of stock sold 
on April 1, 1930: 


Maple-Beech 

Birch Maple Maple, 214” 
OE abdihh or akie areca 20 22 28 
SIE, scctwcus 18 19 27 
,. ee 12 12 20 





ae 19 26 








Western Pine Summary 


[Special telegram to AMERICAN LUMBERMAN] 

PortLannD, Ore., April 23—The Western 
Pine Manufacturers’ Association reports as 
follows on operations during the week ended 
April 19: 
Total number of mills reporting, 83: 
Actual production for week....... 
EE Ee ay eens 
COR DUONTOE: ohiie goes tc ose seam 
Report for 65 mills: 
Gperating GaMacity ...ciccciceses 
Average for 3 previous years..... 
Actual production for week...... 


Report for 80 mills: 


53,042,000 
40,076,000 
34,980,000 


73,671,000 
48,191,000 
49,692,000 


Average Production ............. 49,603,000 
ip ee reer 144,586,000 
Stocks on hand April 19.......... 1,159,425,000 
Identical mills reporting, 65: 
Production— 
Operating capacity ........ crate 6 73,672,000 
Average for 3 previous years.... 48,191,000 


Week ended Week ended 
Apr. 19, 1930 Apr. 20, 1929 
Actual prod. for week 49,692,000 51,295,000 


Err er 37,752,000 48,526,000 
Orders received ...... 32,214,000 39,892,000 
Identical mills reporting, 37: 

Production— 

Average for 3 previous years...... 37,939,000 


Week ended Week ended 
Apr. 19, 1930 Apr. 20, 1929 
Unfilled orders....... 111,046,000 148,772,000 
Gross stocks on hand.951,903,000 812,736,000 





Favor Countervailing Duties 


Burrato, N. Y., April 22.—At the meeting 
of the Buffalo Lumber Exchange on April 18, 
11. Morton Jones, vice president of the R. T. 
Jones Lumber Co., North Tonawanda, N. Y., 
presented the subject of the tariff on lumber, 
advocating that the exchange recommend to 
representatives of this district at Washington 
that they vote in favor of countervailing duties 
equal to those charged by countries exporting 
to American markets. He asked that telegrams 
be sent urging such action. 

Some of those present felt that they were not 
qualified to vote on the subject without giving 
it study, and they recommended that postpone- 
ment be taken. It was stated that this was not 
a representative meeting, and that if taken up 
later more members would be in attendance and 
a fairer expression of opinion could be obtained. 
However, as the tariff on lumber was set down 
for discussion at Washington early this week, 
it was stated that nothing would be accom- 
plished by delay. A vote was then taken and 
it was decided to send the above message, 
though by a narrow majority and with a num- 
ber of the members not voting. 


Philippine Mill Plant Destroyed 


PHILapeLpuia, Pa., April 21—The Insular 
Lumber Co., of which A. E. Edgcomb, of this 
city, is president and general sales manager, 
received a cable last Thursday, advising that 
that company’s mill at Fabrica, Occidental 
Negros, Philippine Islands, was destroyed by 
fire on April 16. Five million feet of lumber 
and one-half of the Filipino homes also were 
destroyed, the loss being about $1,000,000. This 
loss was covered by insurance. About 15,000,- 
000 feet of lumber was saved, and reports re- 
ceived by the company indicate that there was 
no loss of life. According to Mr. Edgcomb, 
1929 was the most profitable year the company 
has ever had, and the first quarter of 1930 was 
much better than the first quarter of the pre- 
vious year. The company was producing over 
6,000,000 feet monthly and had unfilled orders 
for its export grades which would have re- 
quired several months to fill. Plans regarding 
the future of the business have not yet been 
definitely worked out and announcement will 
be made later. 








Harvarp Economic Society’s weekly index 
of wholesale commodity prices has dropped to 
89.3 for the week ended April 16, 1930, from 
89.6 for the week ended April 9, 1930. 
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A Course of Action tor the Lumber Industry in the 


(Continued from Front Page) 
discontinuance thereafter of promiscuous broadcasting of price lists 
and stock lists. 

There is not much difference of opinion as to what is wrong with 
our industry and that what is needed is (1) wider markets and uses 
for lumber and (2) better contro! of supply and a closer continuing 
adjustment of production to consumption. There has been much dis- 
agreement over ways and means of doing what needs to be done. 
Many suggestions advanced have great merit. But most of them 
are based upon extensive proprietary mergers, which although highly 
desirable and in the long run inevitable are exceedingly slow and 
hard to develop; or upon new Federal or State legislation which can 
not be secured now, if at all; or upon new organizations within the 
industry which would only divide the industry’s organized strength 
which should be united. 

What I am proposing involves none of these. It depends not on 
what outside agencies may be persuaded to do for the lumber indus- 
try, but on what you and other individual lumber manufacturers and 
lumber distributers will do for yourselves. The necessary direct 
cost will be about $150,000 a year, equivalent to about 1 cent a thou- 
sand feet on the total annual production now represented in the re- 
gional associations or about 2 cents a thousand feet on the produc- 
tion represented in the board of directors. I shall leave to you the 
measurement of its possible, and its probable benefits. 

I am aware of the fact that this is not ordinary association ac- 
tivity. My answer to that is that the National Lumber Manufac- 
turers’ Association is not an ordinary association. It is the only pub- 
licly recognized and permanent means of nationally organizing the 


—<—_. 


determination of facts and a recommendation of sound public policy 
regarding the lumber and wood-using industries are necessary, let 
us seek them through the proposed presidentially appointed Na- 
tional Timber Conservation Board. If operating mergers are neces- 
sary to stability and profit in these industries let us make every pos- 
sible advance in that direction. If lawful trade practice agreements 
among manufacturers and between manufacturers, wholesalers and 
retailers will substantially improve the conditions of competition in 
the lumber trade let us seek the limit of these benefits. But let us 
not become dependent upon them; nor wait for their results. The 
success of our industry will depend far less upon what others may 
do for us than upon what we shall do for ourselves. 

The lumber industry has for years struggled with the problem of 
intelligent control of production and supply. It has tried it locally 
and regionally; individually and collectively; but sporadically and 
generally speaking, without the participation of the small mills or 
the wholesalers who control their output. One third of the present 
lumber production is by mills owned or financed or controlled by 
wholesale distributers. That third of production, if, not put under 
control, can largely nullify the effects of intelligently controlled pro- 
duction on the part of the larger mills. 

That control can be effectively established only through the whole- 
sale distributers. About 150 wholesalers largely dominate the pro- 
duction and distribution of lumber from the small mills. Many of 
them are willing to co-operate in an industry-wide effort to secure 
the orderly control and the intelligent forward-planning of lumber 
production with due regard to the condition of the industry’s stocks 





Between -sseeee.Company, Employer 
PO hted ae chansons auntaadcesesieoidadatan » and 
pd chad sbRieceteadaees cee wenceenn euaewens Employee 


Address ...... 


We offer you employment, on the terms and con- 
ditions herein stated, said employment to continue 
ea eee , and thereafter subject to 
termination by us at any time on three months’ 





Exhibit A—CONTRACT OF EMPLOYMENT 


supply and demand and the prospective con- 
sumption of the products of the lumber 
industry as a whole, including both domestic Q 
and foreign markets. 

TIITTTTTITTITTTTTTiTirrr errr rT Te (2) To determine, and from time to time as re- 

Sir: . quested by it to inform our manufacturing 
department as to, the volume of production 
necessary in your judgment to maintain in 

our business a reasonable inventory and a person. 


reasonable balance between the supply of, 


notice. and the demand for, our products. Company, Employer 
pines endes viento tees . 
Your duties will be as follows: The terms and conditions of your employment BE naudadwngaticwtacadxdleihade CoekhaupeRaesnuaer 
(1) To make constant and careful study of our are to be as follows: Accepted: 
stocks, production, sales and demand for our (1) Your salary will be $...... per effective...... os: ——«—«tié i RA he lh Rn a ai heh RP eA occa aig ene 
own products, im relation to the conditions of with reasonable allowance for necessary ex- BE 5 dihcddawiadnak? dondiana dette iuedacmeninces 


penses, including the costs if any, of procur- 
ing necessary information. 


All departments will furnish you promptly 
upon your request all available information 
with respect to our stocks, production and 
sales and the character, sources and extent 
of demand for our products, said information 
to be not disclosed by you to any other 


(3) Your employment to be effective 








thought and nationally applying the adopted programs of the lum- 
ber industry. It has made and it is making good progress in trade 
extension. Lumber consumption is holding its own in competition 
with other materials, and this is evidently the first time for nearly a 
quarter century that this has been true. 

But uncontrolled production and orderless marketing of lumber will 
eventually nullify the benefits of all the research, promotion and 
publicity activities of the National and regional associations com- 
bined. The supply side of the equation is just as important as the 
demand side. Furthermore the supply of lumber is a directly con- 
trollable factor—controllable directly, that is, within the industry 
itself. The demand side is not so controllable. Present markets for 
lumber can be held permanently and new uses developed only 
through the tedious and patient art of making people dissatisfied 
with what they have, in favor of something they want—through re- 
search reinforced by skillful publicity and promotion activity. 

You are now attacking the problem of lumber demand and lumber 
use systematically through the associations. I merely ask that in 
the same way you seek to establish intelligent planning and control 
of production and the orderly marketing of lumber; that for this 
purpose you use the facilities which you already have through the 
National, and the regional associations; and that this industry cease 
breaking down on the supply side the progress which it is steadily 
building up on the demand side. 


Industry Must Work for Itself 


. If new legislation is desirable, let us seek it promptly. If a public 


and to the prospective consumption of lumber. Others are likely 
to follow. With the concurrence of leading wholesalers the National- 
American Wholesale Lumber Association has signified not only its 
willingness but its interest to join with the lumber manufacturers in 
an industry-wide effort to put lumber production, whether from large 
mills or small, under orderly control. 

This is a new departure. It should be given a fair trial. It should 
not become involved in interminable debate over the proper place 
of the wholesaler in lumber distribution. The fact is that the pro- 
duction and distribution of a large proportion of the lumber is con- 
trolled by wholesalers. Their co-operation can largely help, and their 
non-co-operation will largely hinder, the establishment of secure 
control over production and the consistent and well-informed adapta- 
tion of supply to demand. 


I. LUMBER SUPPLY AND DEMAND FACTS 


The lumber industry can never be the beneficiary, in any satis- 
factory sense, of research, promotion, and publicity efforts, so long 
as the industry or any substantial portion of it insists upon a pro- 
duction policy which keeps production and consumption constantly 
out of stable balance; or upon a marketing policy which forces into 
sales channels more lumber than can be currently sold, or more than 
will be currently consumed. Lumber bought for speculation and not 
for consumption is not sold—in any important sense. The respons- 
ibility for its sale is merely transferred from the manufacturer to 
the speculator. 

To assume that excess mill stocks, if transferred to the ownership 


Apri 


[ 


of lu 
dustt 
dustt 
lumb 
reas¢ 
diffe 
and 


smal 
and 
and 
mov 
ber 


say, 
mai! 
lum! 
Sucl 
sent 
easi 
larg 
ices 
nec 





wn 








the 


olicy 
» let 


‘ces- 
Pos- 
ents 
and 
n in 
t us 
The 
may 


n of 
cally 
and 


sent 
by 
ider 
ro- 


ole- 
ro- 
r of 
‘ure 
iber 


cks 





‘ely 
lal. 

its 
in 
rge 


uld 
ace 
ro- 
on- 
eir 
ure 
ta- 


ng 
ro- 
tly 
ito 
jan 
10t 
ns- 


1ip 





April 26, 1930 


AMERICAN LUMBERMAN ; 55 








rderly Control of Lumber Production and Distribution 


of lumber speculators whether they be wholesalers, retailers or in- 
dustrial consumers, thereupon cease to be excess stocks of the in- 
dustry, is mere self-deception. The real problem is not: How much 
lumber can be moved? but: How much lumber can be moved at a 
reasonably profitable price? There is a vast difference,—in fact the 
difference between supply and demand out of balance and supply 
and demand in balance. 

The lumber manufacturers’ greatest security of stabilization is 
smal, or at least moderate, stocks in the possession of consumers, 
and in the hands of the distributers intervening between producer 
and consumer. The vital fact therefore is not the volume of lumber 
movement but the present and the expected volume of actual lum- 
ber consumption. 

A sound policy and program of production control—that is to 
say, of bringing production and consumption into balance, and of 
maintaining that balance once attained—is the prime need of the 
lumber industry, and a vital interest of all persons employed in it. 
Such a balance can be achieved, and it can be maintained. The es- 
sential facts as to lumber supply and demand are available, some 
easily, at comparatively small expense; some with difficulty and at 
larger expense—but nevertheless available. Present statistical serv- 
ices of the industry give or can be readily extended to provide the 
necessary facts. (See Exhibit C) 


Il. USE OF FACTS 


The most difficult problem is not to secure the facts themselves 


done great good but not enough. Generally speaking the manufac- 
turers who have attended them have not been those who needed 
them most, or who would have profited most from them, or who, 
generally speaking, were among the principal causes contributing to 
unbalanced production and orderless marketing of lumber. The 50 
percent who have ordinarily responded have generally co-operated. 
But their co-operation is not only made more difficult and more 
costly but also more ineffective by the absence of co-operation of 
the other 50 percent—including the wholesalers who control the 
bulk of the small mill lumber movement. There are two ways of 
meeting this condition. 

The first is not new. It applies generally to the 30 percent of the 
typical small-mill production. It is to establish a distinction in lum- 
ber markets and in public preference between good lumber, well 
manufactured, treated and refined, and poor lumber not of standard 
manufacture. Making effective this logical distinction will mean 
tens of millions of dollars annually in added realization to the 70 
percent of production. It means better manufacture and better 
preparation of lumber, grade-marking, certification of shipments and 
guaranteed products. But this point I have often discussed. Prog- 
ress is being made in that direction steadily but not fast enough. I 
have nothing to add to what I have said heretofore about that. 
It needs more action but not more speech. «+ 

The second way is new. It is simple and practical and involves 
little additional expense. The proposal is: To take the facts in to 
the lumbermen, instead of trying to take the lumbermen out to the 





COMERACT meRe DONWON. 6.5 cdccciccccccesiess 
Ce | Sciciess csaedacecnes Corporation (here- 
imafter called “Company”) and ....cccoccccccccccce 
(hereinafter called ‘“Manufacturer”’), WITNESS- 
ETH: 


5. TRE, bnddsdcdsiccnncs the company will 
sell on a .... percent commission f.o.b. mill basis, 
the entire output of ........ lumber of the manu- 
facturer and .... percent on ........ eer . 


including stock on hand then unsold, at current credits made by it. 


Exhibit B—CENTRAL SALES AGENCY CONTRACT 


gated so to do, fails to ship for thirty days, in 
accordance with the terms of the order accepted 
by it, the company may fill the order at the cost 
and expense of the manufacturer. 


3. The company will report on the tenth day of 
each month in detail, all sales for whomsoever 
made by it during the preceding calendar month. 


4. The company assumes responsibility for all 


excess of 1 percent in measurement, or of 5 per- 
cent in grade of the item or items complained of is 
found, the shipment shall be deemed to be satis- 
factory, except that proper allowance shall be made 
by the party in fault for whatever deficiency or 
excess exists. The shipment, if rejected, and other- 
wise to the extent of such deficiency, shall be 
handled by the company to a conclusion for the 
account of the manufacturer. 


9. The manufacturer will furnish weekly a com- 


market prices, and pay to the manufacturer upon 

receipt of invoice with bill of lading, and if shipped 

by vessel, insurance policies, the net invoice price 
thereof: 

a—in cash, deducting a 2 percent cash discount, 

if paid within ten days from date of invoice; or 

b—will issue its note or acceptance therefor at 

. months from date of invoice. 


The net selling invoice price shall be deemed to 
be the price at which the particular product is sold 


5. Either party may terminate this contract at 
any time upon six months’ written notice of its 
intention so to do. 


6. The manufacturer may fill from stock on hand 
or to be manufactured, all orders accepted prior to 
sida beciancqbiaieniai but on that date shall furnish a list 
thereof to the company. 

7. The manufacturer guarantees that all of its 
products furnished hereunder shall be in accordance 
with the grades and specifications of the manufac- 


plete stock sheet of all products ready for ship- 
ment and unsold, together with an estimate of its 
production for the four weeks next ensuing in 
such detailed form as may be required by the 
company. 

10. The books of each party shall be open for in- 
spection by the representative of the other every 
day during business hours so far as may be neces- 
sary to determine if the obligations of this contract 
are being performed. 


by the company, freight, insurance and commission 
deducted. 


2. The company may withdraw any order not 
accepted within forty-eight hours after its receipt 
by the manufacturer. If the manufacturer, obli- 





turers’ association for the same established. 


8. Claims for deficiencies, either in grade or 
measurement, shall be investigated and determined 
by the inspectors or arbiters to be chosen, at the 
expense of the party in fault. Unless deficiency in 


11. Any difference arising hereunder shall be de- 
termined by arbitration in the usual form. 
12. This contract shall continue for one year from 


FO ce eee Rice ene and thereafter, or until 
terminated as herein set forth. 








but, among lumber manufacturers and lumber distributers generally, 
to build a sound understanding and irterpretation of the facts, and 
the effective organized means of putting the facts to work. 

I propose that the effort be made to put them to work under some 
such plan as the following: 


1. By holding regular monthly meetings in each important lumber 
manufacturing locality, or lumber wholesaling center. 


2. By formation of logical regional groups for the collective con- 
sideration of production requirements, in terms of prospective lum- 
ber consumption. 


Monthly Meetings 


The fact has been frequently pointed out that the lumber indus- 
try’s weakness lies not so much in the lack of information, as in the 
lack of attention to, and sound understanding and intelligent appli- 
cation of, the facts already available. I believe that perhaps the 
most important single reason for this fact has been that when ar- 
ranging meetings to consider the condition of the industry, we have 
asked the lumbermen to come to some distant point to get the facts 
instead of taking the facts to them. These central conferences have 


facts. Let me explain this thought. 


I would divide the United States into perhaps five geographical 
sections : 


1. Including the Lake States and the important northern and 
northeastern wholesale lumber distribution centers. 


Southern and southwestern States. 

Southeastern and south Atlantic States. 

Pacific Northwest and the Inland Empire. 
California and the southern Rocky Mountain region. 


In each region select eight, or ten, or twelve meeting points, se- 
lected because of their convenient and quick accessibility to nearby 
lumber manufacturers and wholesale distributers. In each such lo- 
cality designate an active local chairman; fix a given date regularly 
each month, at a given time and place, for a meeting of interested 
lumbermen and then take the time and spend the effort to stimulate 
and hold the interest and co-operation of lumbermen in their own 
localities. The purposes of such meetings would be to receive and 
to consider: 


1. Latest reports available on lumber supply and demand con- 
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ditions—local, regional and national. 


2. Information on expected production programs in other sec- 
tions of the industry; and on lumber consumption and de- 
mand prospects. 


This will require the services of five high class men available for 
work in the field, skilled in economic analysis, experienced inves- 
tigators and competent reporters, one each for the regions which I 
have mentioned. Their field assignments should be rotated from 
time to time. They should regularly meet at a central point, meeting 
as each occasion may require, with or without a select general com- 
mittee of lumbermen, to exchange facts, reports and observations. 
This is necessary if a high degree of accuracy, continuity and uni- 
formity is to be maintained. 

Men on such an assignment should be in the employ of the Na- 
tional Lumber” Manufacturers’ Association; should represent its 
economic, statistical and lumber survey activities, and should have its 
constant direction and guidance. This problem of securing the main- 
tenance of stable supply and demand balance is a national concern 
and should be handled with freedom from sectional restraint or bias; 
in careful co-operation with the regional associations; in consulta- 
tion with the lumber wholesalers, and the flooring, box and millwork 
manufacturers; and with the use of all the available facilities of the 
lumber industry. The facts accurately ascertained, expertly analyzed 
and diagnosed, and correctly compiled and reported will speak for 
themselves. 

I need only remind you, at this point, that our problem is not to 
reach the first 40 or 50 percent of production, which readily co-oper- 
ates, but the last 50 percent which reluctantly co-operates or is ac- 
customed to co-operate not at all. 





and prospective consumption conditions of the region and of the 
industry as a whole. 

The second is that each manufacturer, who chooses to submit his 
own production program to this type of determination, shall have 
the knowledge that his competitors by and large are doing likewise; 
i. e. that the ruling practice of his fellow manufacturers is to adjust 
their production, which is under their control, to the ascertained con- 
sumption demand, which is not. 


The third is the knowledge that, by and large, and with due al- 
lowance for customary seasonal variations, his competitors are not 
adding to over-production; i. e., to surplus stocks, either in his own 
possession or in the hands of distributers or others, which are not 
going into actual consumption. This does not mean that each man- 
ufacturer will, or should, reduce or increase his production, as the 
case may be, in the same proportion. In fact, that would rarely 
occur. The production of each manufacturer should be determined 
in the light of its own sales outlets and the ascertained demand for 
its particular products in the markets in which it sells, considered 
in good faith in relation to the supply and demand conditions of 
the species, of the region, and of the industry as a whole. 


A suitable plan incorporating these features, while probably most 
useful in the western woods, southern hardwoods and southern pine, 
is applicable generally. Its effectiveness will depend not upon its 
being applied in every section nor upon the participation of every 
important manufacturer; but rather upon its application in those 
sections in which production is not otherwise under control and 
upon the substantial participation of those manufacturers who or- 
dinarily heretofore have co-operated reluctantly or not at all in 
movements for industry stabilization. The real test of its legal and 
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Exhibit C —- LUMBER SUPPLY AND DEMAND FACTS 


1. The Weekly National Lumber Trade Barometer 
and Four-Weekly Summary report. These show 
the current conditions of supply and demand. They 
should include such accurate information on the 
lumber movement of non-reporting small mills as 
can be secured through the wholesale distributers. 


2. The Four-Weekly Analysis of “Expected 
Production,” a national project which is now be- 
fore the regional associations with the recommen- 
dation of the committee on economics and account- 
ing. This simple statistical report has possibilities 
of practical value almost as great as the lumber 
trade barometer. It will give definte encourage- 
ment and guidance to the forward-planning of 
production and sales programs by lumber manu- 
facturers. 


It is important to know what is behind but more 


important to know what is ahead. Experience of 
the past is valuable only as a guide to the future. 
This “Expected Production” feature of the Na- 
tional statistical program should not be discounted, 
minimized or unnecessarily delayed. 

3. Monthly report on “The Lumber Market,” 
using all available facilities for accurate survey of 
present and probable immediate future demand for 
lumber. As these survey facilities are increased 
the scope of these reports should be extended ac- 
cordingly. The present monthly report on “The 
Lumber Market” is evidently regarded by most of 
the participating lumber companies as a valuable 
service and promising, with constant improve- 
ments, to become more valuable. It will fully 
meet the needs of the industry only when the 
present lumber consumption and demand survey 
facilities are greatly increased. 


4. A monthly economic analysis of Fundamental 
Business and Financial Conditions, interpreted 
from the lumber viewpoint. There are available 
many general business economic services and a 
hopeless maze of business statistics. These are 
valuable. But none of them satisfactorily analyze 
and interpret these facts from the single stand- 
point of their bearing upon the probable demand 
for and consumption of lumber and lumber prod- 
ucts. This can be done. It requires knowledge 
and skill of a high order in economic analysis. As 
a constituent part of a lumber supply and demand 
facts program it would be of much value. We 
intend, as soon as possible, to undertake as a 
regular monthly service an interpretation from the 
lumber standpoint, probably in chart form, of 
general conditions and prospects. 











It will cost $78,000 a year additional to do this. This is equivalent 
to a little more than % cent a thousand feet of the ordinary produc- 
tion represented in the regional associations, or about 1 cent a thou- 
sand feet of the production represented in the membership of this 
board. 

Ill. CONTROL OF PRODUCTION 


A simple, direct, and, I believe a lawful means of securing the 
more orderly control of production on the part of individual lumber 
companies is shown in Exhibit A. For simplicity it is described in 
the form of an individual contract. Its scope may be confined to a 
single species or a single region, or it may be inter-regional or 
inter-species. 

It does not depend upon agreement between competitors. It has 
nothing to do with sales. It would make accessible at small expense 
to each manufacturer in the forward-planning of his production a 
high degree of intelligence, expertness, and skill which, in the ab- 
sence of such an arrangement, few manufacturers can individually 
afford. It is based on the assumption that in the long run it is to 
the advantage of each manufacturer that his own production, as 
well as that of each of his competitors, be intelligently, accurately 
and consistently conformed to the supply and demand conditions 
and the lumber consumption propects of the industry as a whole. 
There are, it seems to me, three important objectives which must, 
in effect at least, be incorporated in any effective plan to secure an 
orderly control of production. 

' The first objective of the individual participant is that he shall 
thereby secure the benefit of the most competent and skillful diag- 
nosis of supply and demand conditions with respect to his own 
company’s products determined in relation to the supply and demand 


economic soundness is good faith in its administration. It will, if 
done, be beneficial to producers and consumers alike, and among 
other benefits will undoubtedly result in an extension by many years 
of the life of the virgin timber supply. 


What the Oil Industry Is Doing 


On March 10 the chairman of the Federal Oil Conservation Board, 
Secretary of the Interior Wilbur, requested one of its subcommittees 
to make an analysis and report of the status of petroleum demand 
and in opinion on the following points: 


“(1) What is the anticipated consumption (in 1930) of refined 

products?” 

“(2) What production of crude (petroleum) is necessary to meet 

efficiently that demand?” 

“(3) Can this supply be allocated to the major producing districts 

separately?” 

On March 25 this committee made its report, including: 

First, a definite classified forecast of the demand during 1930 for 
refined petroleum products. 

Second, an estimate of the supply of domestic crude oil necessary 
to meet this demand “efficiently.” 

Third, “a reasonable allocation of production requirements as be- 
tween the larger producing States” in specific terms of barrels per 
day for each State. 

On April 14 this report and these recommendations were made 
public by the Federal Oil Conservation Board for the “information 
of the public and the guidance of the oil industry.” On last Wednes- 
day, April 16, in a nation-wide radio broadcast by one of the most 
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distinguished American publicists and an acute observer of the trend 
of Government policy, this public action of the Federal Oil Conserva- 
tion Board, composed of members of the President’s cabinet, was 
described as signifying that we are “passing into an age in which-the 
old function of government in restoring and enlarging competition 
where there is not enough of it is to be supplemented by a new func- 
tion of government in helping to discourage competition where there 
is too much of it”; as “the first occasion on which, under the aus- 
pieces of the Federal Government, there has been a suggested de- 
tailed production schedule for a great basic American industry”; 
as “governmental co-operation in helping to assuage destructive com- 
petition in” an industry “much given to ruinous competitive over- 
production”; as “epoch-making”; and as “from the point of view of 
the relations between politics and economics * * * revolutionary.” 
The oil industry and the lumber industry are subject to the same 
Federal laws. It is not to be presumed that a Federal board com- 
posed of members of the President’s cabinet will have acted without 
competent advice. 

I pause to ask: “Who, confronted with this record of events within 
the last fortnight, in an industry whose conservation problem is 
almost exactly parallel to our own, will say that in the lumber 
industry nothing can be done?” 


IV. ORDERLY MARKETING 


In Exhibit B is shown a simple, direct and, I believe, lawful means 
of securing the orderly marketing of lumber. It also is a form of 
individual contract. In effect it will permit logical and convenient 
groupings of manufacturers in practical effort to combine their selling 
through a common agency. Each such manufacturer would engage 
the same person, or the same sales company, to handle its sales. 
The participating manufacturers may in fact own the sales company, 
i. e., through the ownership of its stock. The sales agency may be 
confined to a single species or a single region. Or it may be inter- 
regional. The most effective and most desirable type of sales agency 
would handle diversified species including both softwoods and 
hardwoods. This may be a novel thought. But it can be done and 
if done should be advantageous to participating manufacturers and 
a stabilizing asset of great value to the lumber trade. 

Nor will it do to say that such a plan is impracticable in the lumber 
industry. For, it is being done in one important area in the lumber 
industry and has been for fifteen years. In fact it has been the 
means unquestionably of maintaining the principal North Carolina 
pine business in recent years from strangulation by the competition 
of waterborne West Coast lumber in the Atlantic coast markets. 

Such a sales company may handle lumber on a commission, or it 
may buy the lumber outright from the participating manufacturers. 
The type of business is a matter of convenience. 


V. ABANDONMENT OF HAPHAZARD SELLING 


A second important aid to orderly marketing in territories or for 
purposes where wholesalers may be wisely used, is the careful selec- 
tion by individual manufacturers, or by groups of manufacturers or 
by their sales agencies, of particular wholesalers best qualified in 
specified sales areas, or specialists in particular types of markets; 
the granting to them of exclusive agencies; and the abandonment 
thereafter of promiscuous broadcasting of stock and price lists. 
This means the gradual elimination of haphazard, incompetent and 
ignorant selling of lumber in specialized markets. 


Sound Trade Practices in Lumber Distribution 


Finally I believe that the adoption of definite standards of trade 
practice, designed to discourage unsound, and to encourage sound 
methods of competition in the lumber business will be a valuable 
asset. This in my judgment should be done under the auspices and 
with the help of the United States Government through the Federal 
Trade Commission. I have previously explained the reasons for this 
opinion—in which I believe the majority of you now concur. You 
will receive on this matter of trade practice conference agreements, 
a definite recommendation from the executive committee and from 
the National committee on trade practices. 

The proposed agreements, if concurred in by a majority sentiment 
of lumber manufacturers, wholesalers, and retailers, and approved 
by the Federal Trade Commission, should provide a sturdy plat- 
form from which to seek fair competition, controlled production 
and orderly marketing of lumber. It is the best way, in fact in many 
respects, the only practicable way, of enabling our industry, with a 
frank public disclosure of its economic facts and problems, to seek 
for the users of its products and for itself and its employees, the 
maximum benefits of organized voluntary co-operation under the 
existing laws. If experience shows these laws to be inadequate, 
recourse must be had to additional legislation. But, first, this in- 
dustry should wisely and courageously use the opportunities and 
the means provided under present law to seek a stoppage of the 


wasteful use of timber resources and an effective remedy of the 
uneconomic conditions and practices which have been the cause of 
irregular employment, profitless use of resources and discouragement 
to progress in a great industry. 

Legislation 

It is believed by some that unless we shall have additional affirma- 
tive legislation, the lumber industry can not effectively cope with 
these problems of production and distribution. I myself do not 
share this view. I believe that much which has not yet been done, 
can be safely, wisely and effectively done under present laws to the 
great advantage and improvement of our industry. Certain specific 
modifications of the anti-trust acts will, however, be an obvious 
and important help, and will remove present uncertainty of possible 
conflict of literal statute with national economic progress and 
welfare. 

Opinions differ widely as to the practicability of securing now 
such worthwhile legislation. None of these conflicting views can be 
proven or disproven in advance. But progress toward affirmative 
legislation is not made by our mere discussion of it in the inner circle 
of our own industry or with related natural resource industries, 
which in this connection may have the same claim to public consid- 
eration. I suggest, therefore, that the introduction into both houses 
of Congress of a bill proposing suitable legislation be invited, and 
that systematic and consistent efforts be made to secure widespread 
support for it. 


Federal Timber Conservation Board 


As a practical encouragement to constructive legislation and an 
aid to sound public attitude and. Government policy, with respect to 
the economic problems of forest conservation, wood utilization and 
the economic status of the lumber and wood-using industries, I have 
proposed, and you have approved, the project of a National Timber 
Conservation Board. Such board, it is. proposed, would act by 
presidential appointment as a fact-finding agency for purposes of 
public education and recommendation of such national policy as the 
facts warrant, and be composed of outstanding men, representatives 
of the general public, the Government, the conservation movement 
and the lumber and wood-using industries. Without public interest, 
public confidence and public acceptance, no economic program of 
stabilization in this or in other of the forest products industries, in 
so far as that may depend upon wise legislation, considerate public 
attitude or constructive governmental action, will succeed. Unless 
it does succeed, private forestry, permanently and on a large scale, 
is hopeless. 

I have discussed this matter informally with the President of the 
United States, and, at his suggestion, have submitted it to the sec- 
retary of commerce, and the secretary of agriculture, for preliminary 
consideration. We have the assurance of the President’s responsive 
interest. I suggest therefore that a strong committee of representa- 
tive lumber manufacturers be designated to join in Washington on 
April 30 in presenting this matter personally and formally to the 
President of the United States as an appeal for public interest and 
public co-operation in the effort to bring economic order out of 
threatened economic chaos in the lumber and wood-using industries 
of America. 

If you concur in these beliefs I ask that you give consideration 
to these proposals. Measure their application and their possible 
benefits in terms of your own business. Revise them. Improve them. 
Do not discard them merely because they may be new and have not 
yet been tried in the lumber business. Do not set them aside except 
for something better; and, if you please, let us not waste time in 
debating the wisdom of engaging the National Lumber Manufac- 
turers’ Association in these important fields of activity. Your action 
at Hot Springs last December has settled that. The effective rem- 
edies of our industry’s ills are not self-generating. We must gen- 
erate them ourselves, and apply them. 





Radio Drama on Forest Fires 


New York, April 21—On Tuesday evening, May 13, the weekly 
Soconyland sketch sponsored by the Standard Oil Co. of New York, will 
consist of a radio drama designed to aid in the prevention of forest fires. 

In the course of a half hour of broadcasting, the sketch relates the 
adventures of a motoring party whose carelessness in neglecting a camp- 
fire brings results which are exciting as well as disastrous. The parts 
played by the forest rangers figure prominently in the story. 

The sketch is produced to emphasize the importance of precaution in 
the care of fire, By example it seeks to teach a lesson to careless motorists 
and to instruct the public in safeguarding our forests and forest life. 

The broadcast, distributed through Station WEAF, New York, and 
six associated stations of the National Broadcasting Co. in New York 
State and New England, reaches a possible radio audience of more 
than 10,000,000. 
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National Manufacturers Spend Busy Week in 
Conferences on Momentous Problems 


This truly has been lumber week in Chicago. 
Lumbermen have gathered here from all sec- 
tions of the country and have spent a busy week 
giving careful consideration to the numerous 
problems now facing the industry. The week 
began with a molding conference on Monday. 
Upon request of the West Coast Lumbermen’s 
Association in behalf of the four lumber manu- 
facturers’ associations on the Pacific coast, this 
conference was called by the National Lumber 
Manufacturers’ Association to consider the need 
of revision in the present 7,000 series of Amer- 
ican standard moldings to bring their sizes into 
conformity with the American standard lumber 
finished sizes and to make such changes in the 
designs of certain moldings as seem necessary 
from a practical manufacturing standpoint. 

After a full discussion of the subject, a sub- 
committee was appointed to confer with a simi- 
lar committee of sash and door manufacturers, 
who had expressed an interest in this subject. 
After full consideration, this subcommittee made 
the following recommendation, which was sub- 
sequently approved by the molding conference, 
with instructions that it be presented to the 
Consulting and Central committees on lumber 
standards : 

Representatives of lumber and stock mold- 
ing manufacturers and of sash, door and mill- 
work manufacturers, recommend the continu- 
ation of the 7,000 serial numbering, provided, 
however, that all moulding sizes be changed 
to conform to the American Standard dressed 
sizes for kiln dried finish and provided, fur- 
ther, that with the approval of representatives 
of the American Institute of Architects, such 
changes be made in the contours of some 
eighteen individual molding patterns as are 
necessary from a practical manufacturing 
standpoint. 


For the purpose of placing this matter prop- 
erly before the Central and Consulting com- 
mittees, the conference adopted the following 
further resolution: 

Lumber and stock molding manufacturers 
recommend to the Central Committee on Lum- 
ber Standards that a sub-committee of the 
Consulting Committee on Lumber Standards, 
to consist of representatives of lumber manu- 
facturers, millwork manufacturers, architects 
and retailers, and a chairman, be appointed to 
revise the present American Standard 7,000 
series of moldings, to bring their sizes and de- 
signs into conformity with the American 
Standard dressed sizes for kiln dried finish 
and with sound lumber manufacturing prac- 
tice; to report their findings promptly to the 
Central Committee, accompanied by a detailed 
enumeration of the changes in sizes and de- 
signs recommended; that the Central Commit- 
tee, by correspondence, obtain a majority opin- 
ion and approval of the members of the Cen- 
tral Committee and Consulting Committee; 
and that the Central Committee then publish 
the revised sizes and designs for the use of 
the trade, pending ratification of the revisions, 
if necessary, by the General Lumber Confer- 
ence, at the Department of Commerce, when 
called. 


Agreement on Revision Reached 


At a joint meeting of the Consulting and 
Central committees on lumber standards, full 
agreement was reached on both the scope of 
the revision and how it should be handled, 
namely that size revisions would apply only to 
present molding widths; contour revisions only 
to those made necessary by the changes in 
widths and by practability of lumber manufac- 
ture; that additions of new patterns in general 
demand were permissable; and that after ap- 
proval the Central Committee could no doubt 
publish the results under the delegated author- 
ity of the General Lumber Conference on April 
26, 1926. To this extent the recommendation 
above quoted was amended before unanimous 
adoption. 


Nore: A report of the Thursday and 
Friday sessions of the annual meeting 
of the National Lumber Manufacturers’ 
Association will appear in the May 3 
issue of the AMERICAN LUMBERMAN.— 
Epiror. 





Wilson Compton, chairman of the Consulting 
Committee, then appointed the following named 
subcommittee to handle all details of the re- 
vision : y 

F. W. Hunt, representing West Coast and 
western pine manufacturers; W. R. Sayre, Cali- 
fornia pine and redwood manufacturers; W. T. 
Murray, southern pine, cypress and hardwood 
manufacturers; E. S. Hall, architects; E. J. 
Curtis, millwork manufacturers; L. P. Lewin, 
retailers; G, D. Rose, line yard dealers. 

At this meeting, W. E. Hawley, vice chair- 
man of the Central Committee, presided in the 
absence of Chairman John H. Kirby. In addi- 
tion to the discussion and final action on the 
resolution on moldings, other matters consid- 
ered were: 


Moisture content specifications, now a part 
of the grading rules of the Southern Pine As- 
sociation; 

The extent of conformance to the American 
Standards of manufacturers’ associations’ 
grading rules published as conforming to 
these standards; 

The possible advantages of requesting the 
Department of Commerce to designate Ameri- 
can Lumber Standards as commercial stand- 
ards rather than the simplified practice recom- 
mendation as at present; 

Consideration of the petition of the Cali- 
fornia White & Sugar Pine Manufacturers’ 
Association for inclusion of }j-inch and 1- 
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Kansas City, Mo.; Clarks, La.; 
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tension Committee Conference 


inch dressed thicknesses in the American Lum- 
ber Standards upon request of that associa- 
tion was deferred. 

Following brief discussion and statements 
by both southern pine manufacturers and re- 
tail lumber dealers that these specifications 
are proving practical and assure shipments of 
seasoned lumber, the committees unanimously 
approved the moisture content specifications 
of the Southern Pine Association. 


Other Matters Considered 


Col. W. B. Greeley said lumber seasoning and 
moisture content is one of the livest subjects 
among West Coast manufacturers and that un- 
doubtedly the West Coast Lumbermen’s Asso- 





ciation finally will be in position to file specifi- 
cations with the Central Committee. 

Because some of the associations reported 
that rules for structural material, published as 
conforming to the American Lumber Standards, 
are in process of revision and further perfec- 
tion, the Central Committee did not act upon 
structural rules as a whole. However, a defi- 
nite request from the California Redwood As- 
sociation for approval of its new California 
redwood structural grades as conforming to the 
American Lumber Standards was received and 
approved. 

It was reported that information available to 
the committee indicates that now fully 90 per- 
cent of all softwood lumber produced and graded 
under the rules of the recognized softwood lum- 
ber manufacturers’ association is American 
standard lumber. Other subjects discussed were 
grade- and trade-marking and the approval of 
car tally cards. 

Realizing the extreme importance of the work 
of the committees, the secretary was instructed 
to continue the work of the Central Committee. 


COMMITTEE MEETINGS 


The whole of Wednesday was given up to 
committee meetings. The advertising sub-com- 
mittee, C. L. Hamilton, chairman, canvassed 
the advertising budget and schedule for 1930 
and recommended the elimination of the con- 
sumer periodicals, in view of the fact that the 
advertising fund would have to be reduced, 
and of the further fact that so much of the 
year has already elapsed. The hope was ex- 
pressed that next year’s program could be pro- 
portionately increased above the normal. 

The publicity sub-committee, A. C. Dixon, 
chairman, listened to a brief presentation by 
T. M. Knappen, publicity director, of publicity 
and information work during the last year, and 
the program for the coming year. Mr. Dixon 
outlined the suggestion for a variation of pub- 
licity methods in the direction of a traveling 
exposition of the products of the lumber in- 
dustry, which is presented more in detail at the 
general meeting Thursday morning. 

The research sub-committee, C. A. Bruce, 
chairman, reviewed various research proposals 
and decided upon a general recommendation to 
the trade extension committee that controversial 
research problems should be undertaken by the 
Forest Products Laboratory or some other 
agency outside of the association, so that while 
the latter might promulgate the findings, it 
would not be responsible for them. 

The promotion sub-committee, of which W. 
T. Murray is chairman, discussed various de- 
tails of the trade extension program. 

The nominations and recommendations com- 
mittee, the trade practices committee, and the 
committee on inter-insurance exchange, of which 
John Watzek is chairman, held executive ses- 
sions, results of which will be published later. 

The budget sub-committee reviewed the 1930 
budget, which was substantially approved at the 
meeting of the trade extension committee last 
December, and recommended its curtailment in 
some respects. 

The entire trade extension committee met 
Wednesday afternoon and received reports of all 
of the above mentioned committees, and also of 
the outcome of the molding conference, which 
was held on Monday and of the technical ad- 
visory committee, representing regional and na- 
tional association staffs, which was in session 
from April 16 to 19. 


THURSDAY MORNING 


The morning session on Thursday was de- 
voted to a general meeting on trade extension, 
at which reports were made by the chairman, 
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— 


the trade extension manager, the director of 
publicity and chairmen of subcommittees. 


Report cn Trade Extension 


Never in the history of the lumber industry 
has a more interesting or enlightening report 
been made in connection with any promotional 
effort than the report read by W. F. Shaw, 
trade extension manager. In connection with 
his report, Mr, Shaw had distributed, printed 
in pamphlet form, a graphic report that may 
well be termed a classic. This graphic report 
covered in detail all of the activities of the 
trade extension department and presented the 
facts in a way that could not fail to impress 
everyone with the tremendous task this trade 
extension department is facing and the splendid- 
ly constructive way in which the work is being 
carried on in the face of a woeful lack of funds 
with which to enlarge the organization so as 
to cover the field in an adequate manner. 

[The report of Mr. Shaw, practically in full, 
will be presented to readers of the AMERICAN 
LUMBERMAN in its issue of May 3. Watch for 
it—EpITor. | ; 

Some of the outstanding facts developed in 
Mr. Shaw’s report were these: 

The absolute necessity of more advertising 
being done by the lumber industry, both as 
a whole and individually. 

The need for greatly enlarged facilities for 
research work. “Research for new facts and 
improved manufacture, handling, specifica- 
tions, use, assembly and design, both of hard- 
woods and softwoods, must go hand in hand 
with advertising and field promotions.” 

Greater attention to the development of 
the use of treated wood. 

Shall the lumber industry accept and pro- 
mote the use of fireproof wood and, if so, 
what items and for what uses and which of 
the five or six fire retardant compounds shall 
be accepted as suitable? 


Mr. Shaw’s report dealt with the necessity 
of field promotion work and told of some of 
the excellent results already obtained, not only 
in finding new markets for wood but, even more 
important, regaining markets that have been 
lost to other materials. 

This report was one of the outstanding fea- 
tures of this most interesting and constructive 
of all the meetings of the lumber industry. It 
served to convince all who heard it that the 
trade extension committee is doing a most ex- 
cellent job with the limited facilities available 
and it opened up an insight into the possibilities 
of what can be accomplished if united support 
of the industry is provided. 


Reports on Publicity Work 


_ The report of Theo. M. Knappen, director of 
information, gave an interesting analysis of 
publicity, its need, how it is secured and what 
can be accomplished through well conceived 
and properly directed publicity. In this connec- 
tion, he said: “You can have ruinous publicity 
without ruinous conduct; but you can’t have 
constructive publicity without constructive con- 
duct.” He said further: “The lumber industry 
has gained in publicity and publicity under- 
standing and comprehension precisely in pro- 
portion as it has done things.” Among other 
things, Mr. Knappen said: 

The trade extension department is making 
news daily, but you proprietors are the only 
ones who can do the fundamentally novel 
things or cause them to be done. Of course, 
you won’t do them just to get into print, 
but if you do them and you don’t get into 
print you have lost promotion power lament- 
ably. Probably the mad rush of progress, 
the never ceasing industrial revolution, will 
compel you to do them, whether you want to 
or not. The good old days are forever gone 
the next day. There is no rest, no calm in 
business since the advent of mechanical 
power, prying science, invention and the ma- 
chine—and that is increasingly so. Life is 
a revolving squirrel cage. Technological un- 
employment is not for individuals only. 
Whole industries lose their jobs with in- 
creasing productiveness. Like individual 
laborers they must find new ones, or perish. 

It is the job of your publicity department 
to help you ride with these tossing times. 
Elsewhere you can find facts and figures re- 


lating to our works, and instances aplenty. 
If we have failed the responsibility is partly 
yours, because you as an industry are not 
fully in step with this galloping age. If we 
have succeeded the credit is largely yours, 
because you are doing many notable things 
and providing the means and instruments of 
proclaiming it. 


Mr. Knappen deplored the fact that the lack 
of sufficient funds has crippled the organization 
at a time when expansion is demanded. He said: 
“We are doing perfunctory work where we 
might do brilliant work, we are leaving undone 
much that ought to be done. We are over- 
‘whelmed by the demands our reputation for 
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service has brought forth.” Concluding his 
interesting report, Mr. Knappen said: 

Never before did the lumber story need 
telling as much as now; never before did 
lumber merits need proclaiming as now. Let 
us hope that next year, and years and years 
after next, the lumber industry will adeptly 
adjust itself to shifting environments and 
provide the munitions for the campaign of 
defense and offense that must be eternally 
waged against the competitive enemy always 
thundering at the gates. Conspicuous among 
those munitions are the instrumentalities 
of publicity, whether in advertising pur- 
chased at so much a page or in the adver- 
tising that can not be purchased, the adver- 
tising that is chronology and history, news 
and record, information and_ intelligence, 
knowledge and education—the priceless ad- 
vertising that is the warp and woof of com- 
mon life as it flows from social action. 


E. L. Carpenter, of the Shevlin, Carpenter & 
Clarke Co., Minneapolis, Minn., president of 
the association, presided, and he was most en- 
thusiastic over the results of the morning ses- 
sion. “It is very evident,” he declared, “that 
all we need is a little courage, to get busy 
on this promotional work.” In a few more well 
chosen words he exhorted his followers to be 
undismayed by the present business situation 
and to courageously support the proposed pro- 
gram. 


[Report of this convention to be continued 
in next week’s issue.] 





BELIEVE IT or not—there are nearly 500,000 
game, fur-bearing and predatory animals in the 
eighteen national forests of California, accord- 
ing to a recent census taken by the forest rang- 
ers of the United States Forest Service. This 
wild life population, which adds so much pleas- 
ure to forest travel and sport for hunters, is 
divided into 267,600 game animals, 145,700 fur- 
bearing animals, and 79,400 predatory animals. 


Utilization Committee Annual 


Wasuincron, D. C., April 21.—Building and- 


construction will be the feature of the annual 
meeting of the National Committee on Wood 
Utilization of the Department of Commerce, to 
be held here May 2. N. Max Dunning, of 
Chicago, director, and LeRoy E. Kern, of 
Washington, secretary of the American Insti- 
tute of Architects, will lead the discussions. 

The plan for the meeting contemplates the 
avoidance of set speeches, with members of the 
committee doing the talking. 

Col. R. P. Lamont, secretary of commerce 
and chairman of the committee, will open the 
meeting with a brief address. Axel H. Ox- 
holm, director of the committee, will present 
his annual report, and a financial report will 
be submitted by Secretary E. E. Hunt. 

Mr. Dunning will then open the discussion 
of activities in the building and construction 
field. The committee’s “Manual on Wood Con- 
struction” has been in circulation for some time, 
receiving a great many commendations. A 
“Manual for Carpenters” is now in the hands 
of the printer. A book on “How to Judge a 
House” is in preparation. A handbook on air- 
plane hangar design has been started. A “Man- 
ual on Wood Construction in the Tropics” is 
underway. A board of engineers to pass upon 
timber stresses is now organized. 

Other activities in this field will come up 
for discussion. Closely hooked up with these 
activities will be the use of treated wood. A. 
R. Joyce, of Chicago, will lead the discussion 
of the treated wood project. Through the com- 
mittee’s efforts preserved wood is now available 
in Ohio retail lumber yards, and a bulletin 
on the use of treated wood is now being pre- 
pared. 

Under the general head of treated wood, A. 
W. Armstrong, of Chicago, wilt lead a discus- 
sion of fire-proofing, moisture-proofing and 
other chemical processing of wood. 

Co-operating with the American Wood Pre- 
servers’ Association, the National Lumber Man- 


ufacturers’ Association and other agencies, the 
committee has assisted in developing data on 
making lumber resistant to fire and moisture, 
and otherwise enhancing the properties of wood 
through chemical processing. This is consid- 
ered one of the outstanding developments in the 
field of wood utilization and a major project 
of the committee. 

A. Trieschmann, of Chicago, will lead a dis- 
cussion on the Scandinavian gang saw project. 
It is felt that sufficient experience has now 
been gained to judge whether this gang-sawing 
system has merit and what its effect will be 
on future reforestation activities. 

Another major project scheduled for discus- 
sion is small dimension stock, which the com- 
mittee believes to be of equal importance to 
the producer and consumer. It is pointed out 
that the future industrial demand for high grade 
lumber can only be filled in the form of small 
dimension stock. F. E. Colesworthy, of Wor- 
cester, Mass., and Harry B. Krausz, of Can- 
ton, Miss., will lead this discussion. The com- 
mittee has issued a bulletin on the seasoning, 
handling and manufacture of small dimension 
stock (from the manufacturer’s point of view). 
Work is now progressing on a small dimension 
stock bulletin for the consumer, in which the 
economic side of the question will be empha- 
sized. 

To the extent that time permits other com- 
mittee projects to be discussed are: Marketing 
of short-length lumber, end-matched softwood 
lumber, grade-marking of lumber, seasoning 
and handling of lumber, elimination of blue 
stain, surveys of waste wood and its utilization, 
utilization of second-hand containers and scrap 
lumber, and tests of woodworking machinery. 

The National Committee on Wood Utiliza- 
tion now has about 200 members, nearly two- 
thirds of whom have signified their intention 
to attend the annual meeting. A number of 
outside wood utilizers have been invited to 
attend and participate in the discussions. 
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Texas Mill Managers Urge Tariff Protection 


Density and Moisture Content Specifications for Car Material Are Discussed— 
Maintenance of Sales Outlets and Firm Price Policy Necessary 


SHREVEPORT, LA., April 21.—Discussion of a 
protective tariff on lumber and of competition 
with foreign producers of car materials fea- 
tured the regular monthly meeting of the Texas- 
Louisiana Mill Managers’ Association held at 
the Youree Hotel here Saturday, with several 
sales managers among those in attendance, in- 
dicating the spirit of co-operation prevailing be- 
tween the mills and sales managers. While sev- 
eral members of the organization took part in 
the discussions, the main speaker was O. N. 
Cloud, of New Orleans, manager of Long Leaf 
Lumber (Inc.). 

An unusually interesting function in connec- 
tion with the mill managers’ program was a 
joint meeting with the Shreveport Lumbermen’s 
Club at luncheon. 

H. T. Roehl, of Lufkin, Tex., president of 
the Texas-Louisiana Mill Managers’ Associa- 
tion, called the meeting of mill managers and 
sales managers to order at 10:30 o’clock, with 
George R. Christie, of Houston, Tex, at the 
secretary's desk, 


Discussion on Lumber Tariff 


Following the reading of the minutes, there 
was a brief informal discussion with reference 
to the protective tariff on lumber, and the gen- 
eral opinion seemed to be shared by all who 
spoke on the subject that there was an urgent 
need, not only of a tariff of $1.50 a thousand 
board feet, but double that amount, or more, 
which would hardly give the mills the needed 
protection from foreign lumber coming to 
United States shores and being dumped here 
at prices that are causing a number of mills 
to consider closing. A shutdown would un- 
doubtedly throw out of employment hundreds 
of thousands of American lumber mill em- 
ployees. 

O. N. Cloud briefly discussed the tariff on 
lumber, stating there was no doubt that 
the situation demanded some such protection. 
It was well known, he said, that the manufac- 
turers of lumber in Canada were not only main- 
taining a lobby but were sending out a tre- 
mendous lot of propaganda to the farmers of 
the West telling them that the tariff would 
simply mean they would have to pay so much 
more for their lumber. Thus, through this 
vicious foreign propaganda, the congressmen 
and senators from a number of States are be- 
ing made the catspaws for foreign interests, he 
explained, even while the industry is at a low 
ebb especially in marketing its surplus produc- 
tion of the lower grades, including house con- 
struction material and such lumber as can not 
be manufactured into special items like car 
material. 

President Roehl ventured the belief that 
among the great sufferers in event of failure 
to secure a protective tariff would be the em- 
ployees of the lumber mills, and suggested that 
they should be shown the desirability of lend- 
ing their influence as voters by sending peti- 
tions to congressmen and senators to work for 
a protective tariff. 

Information of a sensational private nature 
was hinted at which is being uncovered by 
Government investigators who are finding that 
there has been a complete loss of some markets, 
particularly that of Japan, which formerly used 
over a half billion feet of fir lumber annually 
and is now using very little as the Japanese 
interests are securing their lumber from Rus- 
sia. Also, cheap Russian lumber is coming 
over into this country, and transit shiploads are 
being dumped at sensationally low prices, all 
of which, it was claimed, means that the United 
States manufacturers of lumber are going to 
have to fight for their market. 

Mr. Cloud then opened the discussion on 


railroad car material and presented an inter- 
esting review of efforts of the manufacturers 
to get together with the consumers of this 
kind of lumber and settle upon uniform speci- 
fications, which would not only be advantageous 
to the car manufacturers but helpful to the 
yellow pine producers, particularly of longleaf 
longitudinal car decking and other items. He 
stated that some of the heavy buyers for cer- 
tain railroads were calling for specifications that 
really did not fit the requirements for car deck- 
ing. 

It is the business of his concern, he said, to 
get in contact with buyers, find out their exact 
lumber requirements and endeavor to have 
them modify their specifications so that they 
will be not only sensible and practical, resulting 
in a larger use of wood, but also give greater 
satisfaction in its use. He said, however, that 
efforts along this line had received some set- 
backs. In one instance, his concern was 
figuring on a million-foot order and the cus- 
tomer was calling for 8 percent moisture con- 
tent on planks 3% inches thick by 6 inches wide, 
which, he said, would result in the lumber be- 
ing seriously checked and damaged in the dry 
kiln. So, he said, the customer was induced 
to raise his specification to such moisture con- 
tent as would be practical, and immediately a 
competitor came in and cut the price deeply 
and took away an order Mr. Cloud’s concern 
had been working on for several months. Thus, 
he said, the concern was almost committed to 
the policy of keeping the specifications rea- 
sonably high as well as practical; and in order 
to keep its market from slipping away he be- 
lieved the best method would be for its mem- 
bers to show the trade how necessary it is to 


. call for certified lumber. 


Mr. Cloud also stated that the recent change 
of specifications from so many rings to the 
inch representing close grained lumber to what 
is now known as the density rule had resulted 
in a great deal of sharp practice. He stated 
that in some cases it was possible to come 
under the density specification with wood that 
was not virgin pine at all, but was quick 
growth, although it had a large percentage of 
summer wood. The density specification, he 
said, had been the means of more manipulation 
than anything else he had come in contact with 
in the last year or two, and he believed that 
while density rules were good there should be 
a better understanding of what constitutes real 
density, and virgin material, that would afford 
protection to the buyer and secure him the 
kind of lumber he really wanted. Those who 
were interested in the highest requirements of 
trade are now endeavoring to see, he said, that 
this is done. 


Points to Price Situation 


In discussing the price situation, Mr. Cloud 
called attention to the fact that there is just so 
much business moving and it is really not pos- 
sible to increase the volume by cutting the 
price. When the manufacturers indulge in a 
practice of trying to force a sale by cutting the 
price they are doing themselves the greatest 
injury by bringing prices down to a lower level 
from which it is difficult to raise them. How- 
ever, he stated, in many cases in these low 
markets the sales managers become panicky and 
are thereby led to take business at lower prices 
that they could easily obtain if they simply 
would stand pat. 

One of the delegates called attention to the 
fact that considerable California redwood and 
Washington fir lumber is being used in the 
construction of some of the highways and 
bridges in Louisiana, although Louisiana is 
one of the largest producers of yellow pine in 


the United States. It was reported that a rep- 
resentative of the yellow pine lumber interests 
called on Gov. Long about the matter and the 
governor agreed that this policy was not right 
and said that he was going to look into it at 
once. No report, however, was obtainable as 
to anything definite being done toward pro- 
moting the use of home-produced yellow pine 
lumber in the road department of the State. 

A splendid spirit of co-operation was evi- 
dent between mill managers and sales man- 
agers, and nearly all present briefly took part 
in the free discussion conducted by Mr. Cloud, 
As to the volume of business in sight, comment 
was varied. Nearly all indicated difficulty in 
moving an accumulation of low grade lumber 
and yard stock, while the mills could get prac- 
tically all the orders they needed for railroad 
material and special bills. 

Attention was called to the fact that the 
Chesapeake & Ohio Railroad will shortly build 
13,000 cars, and this program will take care 
of a great deal of the output of yellow pine 
car material. The Santa Fe railroad, it was 
also indicated, has plans to build 5,000 cars. It 
is believed that the yellow pine people will 
get their proportion of practically all this busi- 
ness which is in sight. 

Market prices on special material and rail- 
road stock are very firm, it was indicated, al- 
though the accumulation of boards and dimen- 
sion produced as a by-product has brought prices 
of these items to a low level. 

At the close of the session it was decided 
to hold the next meeting of the mill managers 
at Shreveport. 

Following the close of the mill managers’ 
meeting the Shreveport Lumbermen’s Club 
members arrived and members of both groups 
sat down to luncheon together. George S. 
Prestridge, president of the Shreveport club, 
presided. There was a brief discussion pre- 
sented by T. E. Banks, of Shreveport, with 
reference to the use of wood in the manufac- 
ture of automobiles, and a resolution was read 
from the Lumbermen’s Club of Memphis, Tenn., 
urging use of wood instead of an all-steel auto- 
mobile body. After a brief discussion of the 
resolution it was placed on the docket for the 
next meeting of the local lumbermen’s club. 


Handbook on Joists and Rafters 


WasuinctTon, D. C., April 21.—“Maximum 
Spans for Joists and Rafters” has just been 
published by the National Lumber Manufac- 
‘turers’ Association for the guidance of archi- 
tects, engineers, contractors and carpenters. 

The new handbook includes spans tables for 
joists of various sizes and spacing and with dif- 
ferent live loads for plastered as well as un- 
plastered ceilings, and for deflection limited 
to 1-360th of an inch and as determined by 
bending. 

Included also are tables for maximum spans 
of ceiling joists and attic floor joists, rafters 
and roof joists. Another table deals with the 
area of cross section, weight per lineal foot, 
moment of inertia and section modulus of 
American Standard dressed sizes of nominal 
timber sizes—from 2x4 up to 24x30 inches. 

A foreword explains the use of the tables 
and shows how their application to species and 
grade of lumber may be determined by the 
local building code or by reference to the forth- 
coming “Working Stresses for Structural Tim- 
ber,” another publication of the construction 
series of the N. L. M. A. 

Copies of “Maximum Spans for Joists and 
Rafters” are now available on application to 
the National association. 
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Associations Plans and Activities 


April 28-29, May 1—Chamber of Commerce of the 
U. S. A., Washington, D. C. Annual, 


April 29-30, May 1—National Association of Rail- 
road Tie Producers, Peabody Hotel, Mem- 
phis, Tenn. Annual, 

April 29-May 1—American Forestry Association, 
Minneapolis, Minn. Annual. 


May 2—National Committee on Wood Utilization, 
Department of Commerce Building, Washing- 
ton, D. C. Annual, 


May 6-8—Associated Cooperage Industries of 
America, Jefferson Hotel, St. Louis, Mo. An- 
nual. 

May 8-9—Florida Lumber & Millwork Association, 
Orlando, Fla. Annual. 


May 8-10—National Association of Wooden Box 
Manufacturers, French Lick Springs, Ind, An- 
nual. . 

May 10—Southwest Oklahoma Lumber Dealers’ 
Association, City Auditorium, Altus, Okla. An- 
nual, . 


May 9-11—Lumbermen’s Club of Arizona, Gadsden 
Hotel, Douglas, Ariz. Annual. 


May 14-15—Dimension Lumber Manufacturers’ As- 
sociation, Hotel Peabody, Memphis, Tenn, 


May 19—Loyal Legion of Loggers & Lumbermen. 
Portland, Ore. Semiannual meeting, board of 
directors. 


May 20—Southeastern Hardwood Manufacturers’ 
Club, Mayflower Hotel, Jacksonville, Fla. 


May 20-21—Northwestern Retail Coal Dealers’ As- 
sociation, Minneapolis, Minn. Annual. 


May 21—West Side Hardwood Club, Pine Bluff, 
Ark. 
May 21—Southern Cypress Manufacturers’ Associa- 


tion, Mayflower Hotel, Jacksonville, Fla. An- 


nual, 
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Oklahoma-Texas Meeting 

Attus, OxKLa., April 21.—Plans have been 
practically completed for the annual meeting of 
the Southwest Oklahoma Lumber Dealers’ 
Association, composed of lumbermen in south- 
western Oklahoma and nearby Texas towns, 
to meet here on May 10 at the city audi- 
torium. The address of welcome will be made 
by Glen Hutton, of the ‘Long-Bell Lum- 
ber Co., and C. W. Snyder, president of the 
Chamber of Commerce. E. E. Woods, Kansas 
City, Mo., secretary of the Southwestern Lum- 
bermen’s Association, will address the conven- 
tion on “The Present Day Lumber Merchant.” 
John E. Hill, of Amarillo, Tex., will talk on 
“Why We Are in Business,” and Paul T. 
Peeler, of Elk City, Okla., will take for his 
subject “How to Develop Farm Trade.” Clay 
Thompson, Oklahoma City, will direct the 
question box. R. S. Hathaway, the association 
president, will preside at the business session, 
while George C. Wright, of the George C. 
Wright Lumber Co., Altus, will be song leader. 

A banquet will be held at 6:30 p. m. at the 
Orient Hotel, and T. M. Robinson, a local at- 
torney, will be toastmaster. Gaines D. Whit- 
sitt, Snark of the Universe, Amarillo, Tex., will 
tell of the work of the Hoo-Hoo organization. 
The banquet will be sponsored by Hoo-Hoo, 
though all lumbermen, whether Hioo-Hoo or 
not, are invited to attend. 


Will Discuss Merchandising-Financing 

Retail lumber dealers who are members of 
the Associated Leaders of Lumber & Fuel Deal- 
ers of America are being invited to a series of 
regional meetings, to receive new materials and 
suggestions on marketing and financing. Dur- 
ing these intensive merchandising sessions, spe- 
cial attention will be given to current prob- 
lems. The meetings are scheduled as follows: 
Pittsburgh, Pa., May 2; Lynchburg, Va., May 
6; Newark, N. J.. May 10; Hartford, N. J., 
May 14; Utica, N. Y., May 19; Buffalo, N. Y., 
May 22; Cleveland, Ohio, May 24; Indianapo- 
lis, Ind., May 27. 

These meetings will be in charge of Arthur 
A. Hood, president of the organization, who 
will be assisted by the field secretaries from 
various districts and by members of the head- 
quarters staff of the Associated Leaders. ‘“Con- 
centrate on Profits” will be the subject theme 
for these meetings, with especial attention paid 
to the financing under present conditions. 

In the past get-together meetings of members 
of this organization have been well attended 


and a reputation for high standards of interest 
and helpfulness has been established. Through 
these regional meetings, it is possible to work 
in smaller groups and deal with regional prob- 
lems, providing each member in attendance a 
better opportunity to take part in the discus- 
sions. 


Box Makers Set Date 


Plans are practically- completed for the an- 
nual convention of the National Association of 
Wooden Box Manufacturers to be held May 8, 
9 and 10 at French Lick Springs, Ind., accord- 
ing to announcement made by Paul L. Grady, 
secretary-treasurer, of Chicago. The program 
includes numerous social events for the ladies, 
and among the subjects listed for discussion at 
the business sessions are: Improved salesman- 
ship, trade promotion, better manufacturing 
practices, improved design of wooden boxes, 
laboratory practices, new uses of boxes and 
railroad regulations and requirements. 


Will Promote Chestnut Consumption 


Chestnut lumber as one of America’s fine 
hardwoods will be brought to the attention of 
the consuming public as well as the trade by 
means of an organized promotional campaign 
to be instituted at once by the Appalachian 
Hardwood Club, as the result of the unanimous 
adoption, by the members, of a_ resolution 
creating the necessary fund. A copy of this 
resolution, along with 
one providing for the 
adoption of a car card 
by subscribers to the 
trade extension cam- 
paign of the club, 
reached the office of the 
AMERICAN LUMBERMAN 
several days ago, but 
because of a series of 
unfortunate occurrences 
it was not included in 
Only trade extension the story of the club’s 
members may use this meeting at Cincinnati, 
new emblem of the Ohio, which appeared in 
Appalachian Hard- the April 12 issue, nor 

wood Club in the succeeding April 
19 issue. 

_ David G. White, of Cincinnati, trade exten- 
sion manager of the organization, declared the 
special fund for the promotion of chestnut is 
“another outstanding result of our meeting and 
marks another very progressive step in our 
trade extension work.” The fund becomes op- 
erative if 30,000,000 feet annual production of 
chestnut are pledged, and is for a period of one 
year, beginning with April, 1930, production. 
Assessments, which will be paid monthly be- 
ginning May 1, 1930, are ten cents per thou- 
sand feet production for members, and fifteen 
cents per thousand for non-members. 

The membership approved the recommenda- 
tion of the trade extension committee of which 
J. W. Mahew is chairman, that the club adopt 
a car card. “The car card,” Mr. White com- 
mented, “is for the sole purpose of certifying 
to buyers of Appalachian woods that they are 
getting the stock purchased. It provides pro- 
tection to intermediate purchasers in that the 
name of the shipper as well as shipping and 
receiving points is to be held confidential by 
the club. This marks a very progressive step 
in the merchandising of our products.” The 
resolution itself follows: 

The trade extension committee recommends 
that the Appalachian Hardwood Club adopt 
a car card, the use of which is to be licensed 
only to the subscribers to the trade extension 
program. This card to be placed in each 
shipment of Appalachian lumber, and certify- 
ing that the lumber loadtd in the car was 
produced from timber ground in the Appala- 
chian territory as defined by the Appalachian 
Hardwood Club. Other details to be worked 





out by the trade extension manager and sub- 
mitted to trade extension committee for ap- 
proval. 

The names of all parties to the transaction 
as well as shipping and receiving points to 
be held absolutely confidential by the Appa- 
lachian Hardwood Club. 


As another part of its merchandising activi- 
ties the club is urging the use, by all its trade 
extension members, of the revised insignia con- 
taining the club’s slogan, “Appalachian Hard- 
woods—America’s Finest.” These are obtain- 
able in either sticker or electrotype form, and it 
suggested they be used on each letter sent out 
(on both the letterhead and the envelope), on 
stock lists, invoices, house organs, advertising 
copy, bulletins, wood samples sent out or ex- 
hibited, and on advertising novelties. 


Southwestern Ontarians to Cruise 


CHATHAM, Onrt., April 21—Members of the 
Southwestern Ontario Retail Lumber Dealers’ 
Association are planning to hold an annual boat 
cruise on May 23-25, starting from Detroit at 
11:30 p. m., May 23, and going to Cleveland 
via the City of Cleveland Il/. A special pro- 
gram of entertainment and sight-seeing is be- 
ing arranged while the party is in Cleveland, 
and the intention is to return to Detroit Sun- 
day evening via the steamer City of Detroit III. 

Bogart, secretary-treasurer of the 
Southwestern Ontario Retail Lumber Dealers’ 
Association, Chatham, is in charge of arrange- 
ments. 


Southern Cypress Annual 


Jackson, Fra., April 21—Announcement is 
made here that the twenty-fifth annual meeting 
of the Southern Cypress Manufacturers’ As- 
sociation will be held here on May 21 at the 
Mayflower Hotel. 


Discusses Rail and Water Rates 


St. Louis, Mo., April 21.—Congressman 
Newton of St. Louis was the chief speaker at 
the Mississippi Valley Association’s luncheon 
in the Statler Hotel last Friday. Among the 
items of interest touched on in his talk was 
the fact that the St. Louis lumber industry is 
forced to pay a much higher rail rate on ship- 
ments of lumber from the Pacific coast than 
Baltimore does. The exact figures show that 
about $5 more is charged St. Louis shipments. 

Congressman Newton suggested as a remedy 
the working out of a complete waterways sys- 
tem from the coast by way of the Gulf and 
Mississippi River into St. Louis: or the ap- 
proval of the proposed waterways-rail rates by 
the Interstate Commerce Commission. Improved 
water channels would likewise bring in to this 
territory ‘the hardwoods from Virginia and 
West Virginia, the speaker pointed out, 

Julius Seidel, of the Julius Seidel Lumber 
Co., headed the lumber group present at the 
meeting. 


Washington Forestry Conference 


SPoKANE, WasH., April 19.—The semi-annual 
meeting of the Washington State Forestry Con- 
ference, held here April 16, at Davenport Hotel, 
under the leadership of President Hugo Win- 
kenwerder, who is also dean of forestry, Uni- 
versity of Washington, Seattle, was one of the 
best attended and most constructive meetings 
in the history of the association. 

The principal topics discussed had to do 
with the farmers’ interest in reforestation, for- 
est fire problems, fungi diseases, white pine 
blister rust, taxation, importance of research, 
lumbering, and many other items of great im- 
portance. The theme of many of the addresses 
centered around the necessity for educating the 
American people to the fact that timber is a 
crop, the same as any other agricultural crop; 
and when the people realize the importance of a 
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NATIONAL FOREST TIMBER 
FOR SALE 


Sealed bids will be received by the District For- 
ester, Post Office Building, Denver, Colo., up to 2 
P. M., July 2, 1930 and opened immediately there- 
after, for timber, estimated to cut approximately 
2,000,000 cords of pulpwood, on two areas on opposite 
sides of the Continental Divide in southern Colorado. 
One area includes about 150,000 acres within Tps. 38 
and 39 N., R. 1 E., Tps. 37, 38, 39, 40 and 41 N., 
Rs. 2 and 3 E., Tp. 39 N., R. 3% E. and Tos. 37, 38, 39 
and 40 N., R. 4 E., all of N. M. M., Rio Grande Na- 
tional Forest, known as the South "Fork Unit, estimated 
to cut about 1,240,000 cords of pulpwood, approximately 
80 per cent Engelmann and blue spruces and 20 per 
cent white and alpine firs, together with unestimated 
but relatively small amounts of pines and Douglas fir 
to be cut at the option of the purchaser. The other 
area =e about 121,000 acres in Tps. 36, 37 and 
38 N., W., Tops. 36, ‘neh d 39 N., Rs. 3 
and 4'W, To $f tod 38°N. 2'W.. all of N. M. 
P. M. on the drainage of the Piedra River, San Juaa 
National Forest, known as the Upper Piedra Unit, 
estimated to cut about 800,000 cords of pulpwood, ap- 
proximately 65 per cent Engelmann and blue spruces 
and 35 per cent white and alpine firs, together with 
110,000,000 feet B. M. of Douglas fir, 60,000,000 feet 
B. M. of western yellow pine, and 1,000,000 feet 
B. M. of limber pine, which Douglas fir and pines are 
to be cut at the option of the purchaser. 

No bids will be considered which offer less than: 
For the timber on the South Fork Unit, $1 per cord 
of unpeeled pulpwood of spruces, white fir and alpine 
fir, and at least twice the cord rate per M feet B. M. 
for material of these species taken out in sawlog form, 
and $2.50 per M feet B. M. for Douglas fir and all 
species of pines. For the timber on the Upper Piedra 
Unit, $.75 per cord of unpeeled pulpwood of spruces, 
white fir and alpine fir and at least twice the cord 
rate per M feet B. M. for material of those species 
taken out in sawlog form, and $2.00 per M feet B. M. 
for Douglas fir and pines. Separate bids must be sub- 
mitted for each unit, but the right is reserved to 
award on the basis of the most advantageous offer 
for both units, or to reject any bid for either unit, or 
to reject all bids. Agreement, as part of any bid, to 
take all or specified amounts of the optional species 
may be considered in determining the most advan- 
tageous offer. 

$50,000 must be deposited with each bid on the 
South Fork Unit, and $25,000 must be deposited with 
each bid on the Upper Piedra Unit, to be applied on 
the purchase price, refunded or retained in part as 
liquidated damages according to the conditions of sale, 

Before bids are submitted, full information concern- 
ing the timber now offered, the reservation of addi- 
tional areas, the showing of financial] responsibility 
required of bidders, the other conditions of sale, and 
the submission of bids should be obtained from the 
District Forester, Denver, Colo., or, for the South 
Fork Unit, from the Forest Supervisor, Monte Vista, 
Colo., or, for the Upper Piedra Unit, from the Forest 
Supervisor, Durango, Colo. 




















A New Book 


~~ F er eeP 


HOLT’S RAPID 
ESTIMATOR 


A REAL price-list covering houses be- 
cause of its size, its convenient indexing 
of the great mass of information which 
places at your finger tips and, of great- 
est importance, the ease and simplicity 
of keeping it up-to-date with constantly 
fluctuating prices and changing methods 
of construction. 


Every effort has been exerted to make 
this little book measure up to YOUR 
IDEAL of what is needed, every imag- 
inable precaution has been taken to in- 
sure the highest degree of accuracy in 
copying these tabulations from its par- 
ent book, “Automatic Building Costs,” 
so that these “cost-rates” will be just 
es accurate as those in that book proved 
to be in the two years it has been in use 
in every state in the U. S. A. and in 
Canada. 


While this book is only a small part of 
the “ABC System of Estimating,” it con- 
tains the most-used tables and gives 
simple rules for deriving other informa- 
tion contained in the enlarged works so 
that practically any house can be figured 
anytime and anywhere. 


This book will enable you to build up a 
reputation of being the “Building-Costs” 
expert in your community. Bound in 
semi-flexible red leather. 128 pages, 
2%”"x5%”, vest pocket size. 


$3.00 Postpaid 


AMERICAN LUMBERMAN 
431 So. Dearborn St. | CHICAGO, ILL 




















timber crop and that it can be conserved by 
proper and judicious use only, then will for- 
estry departments be allowed their proper finan- 
cial support and opportunity to demonstrate 
effectual conservation. Unjust taxation neces- 
sitating cutting of immature timber, was also 
discussed and it was the consensus that at the 
next session of the State legislature Washing- 
ton should pass laws similar to those enjoyed 
by its sister States with respect to taking grow- 
ing timber. 

Among the prominent delegates attending the 
meeting from outside of Spokane were: 
Cowan, secretary-treasurer, of Seattle; Dean E. 
C. Johnson, State College of Washington, Pull- 
man, Wash.; Dean T. C. Spaulding, University 
of Montana, Missoula, Mont.; C. S. Chapman, 
Weyerhaeuser Timber Co., Tacoma, Wash.; 
Clark V. Savidge, commissioner public lands, 
Tacoma, Wash.; Charles W. Saunders, chair- 
man forestry committee State legislature, 
Tacoma, Wash.; George C. Joy, State super- 
visor of forestry, Tacoma, Wash.; W. 
Laird, general manager, and W. D. "Humiston, 
assistant general manager, Potlatch Lumber 
Co., Potlatch, Idaho. 


Enthusiastic Over Short Course 


Kansas City, Mo., April 21—E. E. Woods, 
secretary of the Southwestern Lumbermen’s 
Association, returned Saturday from Columbia, 
Mo., where he attended the second short course 
in farm building design and construction for 
retail lumbermen, held at the college of agri- 
culture of the University of Missouri, in co- 
operation with the Southwestern Lumbermen’s 
Association. Mr. Woods was quite enthusias- 
tice over the interest shown and the results 
obtained at this short course. It was attended 
by 70 retail lumber dealers and others interested 
in the course. Among the subjects discussed 
during the two days’ sessions were research 
and extension programs in farm building, new 
problems in machinery storage, increasing the 
efficiency of farm building by efficient arrange- 
ment, the advantages of the Missouri poultry 
house, structural requirements of farm  build- 
ings, the modern farm home, design of build- 
ings for dairy farms, fencing—a farm problem, 
and a discussion of mutual problems, led by 
Mr. Woods. An interesting talk on lumber 
was made by Harold F. Crosby, district man- 
ager of the trade extension department of the 
National Lumber Manufacturers’ Association. 


Eastern Retailers Fraternize 


PittsspurGH, PA., April 22.—Closer relations 
between the Monongahela Valley Retail Lum- 
ber Dealers’ Association of Pennsylvania and 
the Monongahela Valley Lumber & Builders’ 
Supply Association of West Virginia are being 
promoted, and to that end a joint meeting of 
the two associations was held last Friday near 
Morgantown, W. Va., with forty-two present, 
including officers of both State associations. 
One of the results of the meeting is that the 


. West Virginia association is lending the Penn- 


sylvania association the services of its secretary, 
W. Guy Crigler, who has been largely instru- 
mental in building up the West Virginia as- 
sociation to its present state of efficiency. 

Talks were made by C. G. Conaway, of Fair- 
mont, president of the West Virginia Lumber 
& Builders’ Supply Dealers’ Association; Ed- 
ward Glenn, of the Southern Pine Lumber Co., 
Fairmont, and president of the Monongahela 
Valley Retail Lumber Dealers Association of 
West Virginia; Col. F. A. Moesta, of Kittan- 
ning, president of the Retail Lumber Dealers’ 
Association of Western Pennsylvania, and by 
R. F. McCrea, its secretary, and M. W. Dickey, 
its field secretary; by David Adams, who owns 
a yard at Riverside, W. Va., and by C, A. 
Derby, of Monessett, president of the Pennsyl- 
vania Monongahela Valley group. 

A splendid fraternal spirit was manifested at 
this get-together meeting, which enlarged the 
acquaintanceships among members of each as- 
sociation. Other joint meetings are planned, 
possibly three or four a year. 

Thursday, April 17, the day preceding, the 


Westmoreland County Retail Lumber Dealers’ 
Association met in rooms in the Girls’ Club 
Building in Greensburg, with twenty-five deal- 
ers present, representing eighteen firms, prac- 
tically the entire membership. The meeting was 
strictly business and resulted in the adoption of 
a code of ethics and a code of regulations re- 
garding service and credits. Field Secretary 
M. W. Dickey was the only official of the State 
association in attendance. 


Pacific Lumber Inspection Bureau 


SEATTLE, WAsH., April 19.—The annual re- 
port of the Pacific Lumber Inspection Bureay 
(Inc.), released here by F. W. Alexander, sec- 
retary-manager, shows a loss of 6.4 per cent 
in the amount covered by certificates of inspec- 
tion during 1929 as against that covered in 1928, 
Most of this comes from the loss in logs and 
bolts which were greatly curtailed in 1929, 
The decrease in the amount of manufactured 
lumber inspected was 2.6 per cent and the de- 
crease in total waterborne shipments was 2.7 
percent. 

The report lists sixty-five complaints involy- 
ing 6,663,236 feet of lumber and logs out of a 
total inspected of 4,443,373,468 feet in 103,978 
shipments. The amount involved in complaints 
amounts to but three-twentieths of one percent. 
Twenty-seven fewer complaints were received 
last year as compared to 1929, and Mr. Alex- 
ander minimizes these, many of which came 
from comparison due to inability of consumers 
to realize native difference in lumber caused 
by climate, altitude etc. 

Since its organization in 1907 the bureau 
has grown in membership from 84 to 238. Its 
employees number approximately 750. 
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Eastern Association Elections 


PHILADELPHIA, Pa., April 21.—At the annual 
meeting and dinner of the Eastern Lumber 
Salesmen’s Association the following officers 
were elected for 1930: 

President—Mary H. Finley. 

Vice president—Ben T. Hazard. 

Secretary—Harry Magargle. 


Board of directors (for three years)—J. A. 
Gillespie, Ben T. Hazard and J. J. Jackson, jr. 


The retiring president, W. R. Johnston, pre- 
sided, and in an impresive talk reviewed the 
last year and thanked the members for their 
splendid co-operation. J. A. Gillespie, chairman 
of the committee on arrangements, was com- 
mended for the dinner and splendid entertain- 
ment which followed the business session. The 
membership committee reported that the present 
membership of the E.L.S.A. is 156. 


The South Jersey Lumbermen’s Association, 
a unit of the Pennsylvania Lumbermen’s As- 
sociation, re-elected the following officers at the 
annual meeting, held in Bridgeton and attended 
by delegates from six counties: 

President—Charles R. Getsinger. 

Vice president—Warren Underwood. 

Secretary—Lawrence Kimball. 

Treasurer—E. M. Warren. 


Louis K. Leedom, of Yardley, is the new 
president of the Bucks County unit of the Penn- 
sylvania Lumbermen’s Association. The other 
officials chosen to serve until next March are: 
Walter Terry, Bustleton, vice president; C. R. 
White, Cornwells Heights, secretary and treas- 
urer. 


Now He’s a Kentucky Colonel 


CincINNATI, Onto, April 21—Harry J. 
Pfiester, of this city, president of the M. B. 
Farrin Mill & Lumber Co. and also a former 
president of the Cincinnati Automobile Club, 
was honored today with an appointment as a 
Kentucky colonel on the staff of Governor Flem 
D. Sampson of the Blue Grass State. The ap- 
pointment is in recognition of the work of 
Colonel Pfiester for the Dixie Highway while 
he was president of the automobile club. 
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Arkansans Begin Annual 


Nore: A report of the Wednesday and 
concluding session of the annual meet- 
ing of the Arkansas Association of Lum- 
ber Dealers will appear in the May 3 
issue of the AMERICAN LUMBERMAN.— 
Ep1ror. 





Litrte Rock, Ark., April 22.—About as in- 
formal affair as one could possibly be was the 
opening session of the annual meeting of the 
Arkansas Association of Lumber Dealers, which 
convened in the main convention hall of the 
Hotel Marion, here, this morning. There was 
no address of welcome, no response, and even 
the formality of a president’s and secretary’s 
reports was done away with. 

President C. C. Curl, of Helena, opened the 
meeting and Mrs. L. P. Hutton led in singing, 
accompanied by Miss Halycon Dobyns at the 
piano. Following this President Curl gave a 
brief resume of the accomplishments of the 
association during the last year, calling atten- 
tion to legislative services that had been ren- 
dered, to the success of the fall meeting of the 
Southwestern association, to the code of ethics 
prepared and put into effect by the Little Rock 
lumber dealers, and made an appeal for greater 
co-operation, 

President Curl declared that the district meet- 
ings had not been as successful as anticipated, 
and stated that it was up to the members to 
decide whether or not they were to be con- 
tinued. He reported that the dealers of his 
town had been brought into closer co-operation 
through the assistance of representatives of 
wholesale concerns, and urged other cities to 
accept the Little Rock plan. He asserted that 
the code of ethics had been taken advantage of 
in some instances, but predicted that action 
would be taken before the close of the present 
session which would discourage such tactics in 
the future. 

Secretary L. P. Biggs, of Little Rock, took 
charge of the meeting at this point and stated 
that the attendance was somewhat discourag- 
ing, but there were so many new faces that it 
was not an entire washout. He advocated en- 
tirely dispensing with the first session of the 
convention. 

Charles R. Black, of Corning, was introduced 
as a visitor, and as a resident of Missouri, to 
both of which statements he took exception, say- 
ing that the competition had been too keen for 
him in Missouri so he made money by selling 
out his interests there, and he was now wholly 
interested in Arkansas. Mr. Black declared 
that conditions were worse, so far as co-opera- 
tion among the dealers was concerned, in Mis- 
souri than they were in Arkansas. 

Some comment was made regarding the 
presence of wives of members, and Secretary 
Biggs introduced Mrs. C. C, Curl, Mrs. C. N. 
Houck, of Marianna, and Mrs. H. B. Houck, 
of Little Rock, 


Mail Order Houses and Chain Stores 


E. E. Woods, secretary of the Southwestern 
Lumbermen’s Association, Kansas City, Mo., 
was invited to address the convention and 
stated that it was the fifth Arkansas annual 
that he had attended, and the presence of the 
women was a good omen. Mr. Woods devoted 
quite a little time to a discussion of mail order 
houses, saying they had succeeded only modestly 
during the last year, but still they had made 
some progress. He exhibited attractive plan 
books gotten out by the Nebraska association 
and advised the Arkansas dealers to adopt a 
similar plan in an effort to combat the mail 
order business. Mr. Woods declared the fall 
meeting of the board of directors of the South- 
western association, held in Little Rock, was 
the most profitable in the history of that organi- 
zation, and the attendance was also the largest. 
The value of the recent Missouri lumbermen’s 
short course was stressed by the speaker, he 
reporting that seventy dealers attended, and a 


larger number is expected at the Oklahoma 
course in Stillwater next week. Mr. Woods 
complimented Dean Carter, of the University 
of Arkansas, saying his talk at the Missouri 
short course was one of the features. 

Mr. Woods spoke of the Nebraska dealers 
making great headway in the marketing of 
brick through the retailers, and urged the 
Arkansas dealers to build up a firm dealer 
policy. He stated that the buying and general 
offices of 630 yards were located in Kansas 
City, and marveled at the power which could 
be exercised by this force if it was properly 
applied. Mr. Woods also spoke of the new 
cement contracts which made possible the diver- 
sion of a part of the cement sold to block manu- 
facturers under an old contract, but suggested 
that this would soon be remedied. 

Speaking of modernization, Mr. Woods advo- 
cated that the lumbermen look after the small 
business as well as the big. He detailed the 
plan put in operation by the retail dealers of 
Parsons, Kan., where $5 a week is subscribed 
by the lumbermen, and all allied industries are 
included, so that $850 is spent in twice-a-week 
pages in the only paper of the town. This page 
shows old houses and new, and appeals to the 
civic pride of the citizens to get rid of the eye 
sores and make the city more beautiful. No 
names are signed to the advertisement, each 
dealer taking his chance of getting a part of 
the business when the property owner decides 
to modernize. This paper also carries on the 
front page each week a list of all improvements 
that are being made, and such an interest has 
been developed among the citizens that the re- 
tail lumbermen have found it profitable to con- 
tinue the plan for another year. 

Devoting considerable time to discussion of 
the chain stores, Mr. Woods declared that the 
chain development of the lumber interests was 
a legitimate one, and should not be confused 
with the red front dime stores. He said that 
the line yard was a natural expansion and was 
financed at home, not with eastern capital as 
is the chain store. Mr. Woods declared that 
the line yard was the evidence of success of 
some merchant, and that the independent opera- 
tor who had a line yard for a competitor rel- 
ished the idea, preferring it to another inde- 
pendent. Calling attention to the fact that 
Americans go to extremes, Mr. Woods asked 
the dealers to use their influence to see that the 
momentum gained by the opposition to the 
chain stores was not extended to include the 
line yards. He said that if they were put out 
of business the field would not be open to the 
independents without competition, for when a 
yard goes out of existence, its place is usually 
taken by another. 


Committee Appointments 


Committees appointed in the opening session 
were: 
Resolutions—R. H. Sutton, Little Rock; H. 


D. Swayze, Holly Grove; and C. N. Houck, 
Marianna. 


Nominations—Charles R. Black, Corning; 
M. B. McLeod, Warren; Paul L. Wade, Bates- 
ville. 


Copies of the code of ethics prepared and put 
into effect by the Little Rock retail lumber 
dealers were distributed among the members of 
the association with the request that they be 
studied as they would be considered item by 
item later, with the expectation of all, or part, 
being adopted by the convention. 

The code defined the terms “Retail Merchant,” 
“Retail Prices,” “Territory,” “Unfair Tactics,” 
“Rebates,” “Sales Efforts,” and “Sales Efforts 
by Manufacturers and Distributors,” and in- 
cluded a schedule covering special millwork, 
wherein suggested practices were outlined 
whereby the retailer and the manufacturer may 
or may not solicit jobs or contracts within cer- 
tain limitations. 


[Report of this convention to be continued in 
next week’s issue.] 
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Back of our Special low 
cost profit sharing policy 
offering dependable pro- 
tection without liability for 
assessment is our 20 years 
of successful operation. 
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Fix Your Credit Loss 
in Advance 


You can state pretty accurately every 
item in your over-head expense but one 
—your credit loss. That you can only 
guess at. And how often you miss the 
mark, you, only, know! Because of pres- 
ent conditions, your credit loss is more 
of a problem than ever. 

If the year’s total covered credit losses 
exceed a certain previously agreed upon 
percentage of your gross sales, we repay 
the excess. 

Thus your credit loss for twelve 
months is determined in advance and 
nothing can increase it. 

The cost of Credit Insurance is small 
compared to the security afforded. 

Over $9,500,000 paid to our policyholders 


The American Credit-Indemnity Co. 
o OF NEW YORK 


511 Locust St. 220So.State St. 537 Mer. Exch. Bldg, 
St. Louis, Mo. Chicago, Ill. San Francisco, Cal. 


WEEDS need not 


cause fires....destroy 
them this easy way!!! 


Simply dilute 1 gallon of Wilson's Weed Killer to 40 
gallons of water and just sprinkle around your lumber 
piles and buildings. . . at the mills or in your yards. One 
good application a year is sufficient. This is cheap fire 
insurance! Send in a trial order today! 1 Gallon $2.00; 
5 Gallons $8 00; 10 Gallons $15.00; 25 Gallons $30.00; 
50 gallons $50.00; freight allowed on 5 gallons or over, 
East of the Mississippi River. 


Booklet mailed on reauest. 
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Rust-Owen Lumber Co. 








DRUMMOND, WIS. 





Manufacturers of Wisconsin 


WHITE PINE 
Hemlock and 
Hardwoods 


White Pine Pattern, Flask and 
Shop Lumber our specialty 











Drewed EXTRA STANDARD” 








JACKSON & TINDLE, Inc. 


Mills at Pellston and Munising, Mich. 
MICHIGAN HARDWOODS 
Good, Well Assorted Stock 
DRY PINE and HEMLOCK 
Prompt Shipments. 


Main Office, BUFFALO, N.Y. 
Sales Office: 605 Murray Bidg., Grand Rapids, Mich. 
Kindly address all inquiries care Dept. 7. 
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VON PLATEN -FOX COMPANY 
Iron Mountain, Michigan 
Manufacturers of 17 different species 
of Northern Hardwoods 
17 
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PLYWOOD 
CORPORATION 
PLYWOOD OF 
RECOGNIZED QUALITY 
NEW LONDON. WISCONSIN 
» Latest Price List 


















Vest Pocket Ready Reckoner A useful ven 


pocket manual 
including a lumber calculator for standard sizes, log rules, 
estimated weights of lumber and miscellaneous useful lumber 
tabulations. Prepaid, 50 cents 


AMERICAN LUMBERMAN, Publisher, 431 So. Dearborn St., Chicago 








A view of the plant of the W. W. Babcock Manufacturing Co., 


Sash and Door Wholesalers Meet 


A general meeting of the Wholesale Sash & 
Door Association was held at the Palmer House, 
Chicago, on Wednesday of this week. The 
principal item of business was consideration of 
future plans for the association, in view of the 
recent resignation of S. F. D. Meffley, secretary 
of the organization. 

The assembled members viewed the future 
with confidence and optimism, and it was the 
consensus that the activities of the association 
should be carried forward without any letup. 
Pending the selection of a successor to Mr. 
Meffley, the affairs of the association are being 
capably looked after by Sam Frier, as acting 
secretary. Mr. Frier has been connected with 
the organization for many years and is thor- 
oughly conversant with all matters pertaining 
thereto. Mr. Meffley states that his plans for 
the future have not yet been fully determined. 

In the evening a joint dinner of the Whole- 
sale Sash & Door Association and the National 
Door Manufacturers’ Association, which latter 
organization also had its headquarters in Chi- 

cago, was held. The speakers were Dr. Hugh 
P. Baker, representing the trade association di- 
vision of the Chamber of Commerce of the 
United States, and C. R. Stevenson, business 
counsellor, of New York. 


OFFICIAL ESTIMATE of the total cut of lumber 
on the crown lands of New Brunswick this sea- 
son is 212,000,000 board feet, a reduction of 61,- 
000,000 feet from the total of 273,000,000 feet 
cut the previous season. Last season’s cut ex- 
ceeded the estimate by 29,000,000 feet. 
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Adds Hand Saw to Its Line 


LANCASTER, Pa., April 21.— Acquisition of 
patent rights in the Wodack electric hand saw 
and the Wodack electric combination mortiser 
and router by the DeWalt Products Corpora- 
tion has just been announced, and in the future 
this equipment will be manufactured at the com- 
pany’s plant here, along with the DeWalt 
“Wonder-Worker” and other high speed elec- 
trical equipment for cutting wood, metal and 
stone. The DeWalt engineering staff and manu- 
facturing advantages are now available for the 
production of these added products, and they 
will be distributed by the local firm’s national 
sales organization. 

The Wodack electric hand saw is manufac- 
tured in four models: The model K, weighing 
only fifteen pounds, with cutting capacity of 
2% inches; the model C, with 4%-inch cutting 
capacity; the model B, same capacity as the 
model C with the addition of the beveling fea- 
tures up to 60 degrees; and the model D, “the 
brute of hand power saws,” with a one-horse- 


power General Electric universal motor for 
handling 4%4-inch material, also with the bevel- 
ing feature. The model B is shown in the ac- 
companying illustration. 

Among the features of the Wodack hand saw 
are: It is so designed that there is clear vision 


Bath, N. Y. 





from the operator to the point of cut, with no 
obstructions forcing the operator to an un- 
natural position to observe cut; saw dust blower 
keeps cutting line always visible ; the entire body 
of the motor tilts for bevel cutting, as on the 
“Wonder Worker;” equipped with General 
Electric motor operated by convenient trigger 
switch; gravity guard provides safety without 


~~ 

















The Wodack Electric Hand Saw, which now is 
manufactured and sold by the DeWalt Products 
Corporation, of Lancaster, Pa. 


sacrificing practicability; blade mounted on 
molded rubber bushing, reducing shocks to a 
minimum and thus increasing the life of the ma- 
chine; blade revolves clockwise, causing machine 
to hug material. 





Salesmen Plant Forests 


Detroit, Micu., April 23—P. A. Gordon, 
affectionately known to the trade generally as 
“Pa” Gordon, last week attended the ceremonies 
incident to the planting of a 40-acre tract of 
pine trees, paid for by the Michigan Association 
of Lumber & Sash & Door Traveling Sales- 
men and dedicated to Mr. Gordon. Other promi- 
nent lumbermen attending the ceremonies were 
Clarence Maniex, of Bay City; Herman Zah- 
now, of Saginaw; Carl Bornheimer, of Free- 
land, and A. C. Blixberg, of Detroit. Mr. 
Maniex and Mr. Bornheimer are directors of 
the traveling men’s association; Mr. Blixberg 
and Mr. Gordon are past presidents of that 
organization, and Mr. Zahnow is manager of 
the Booth & Boyd Lumber Co. at Saginaw. 

Another 40-acre tract, subscribed by the Old 
Guard Lumbermen of Michigan, is located in 
Cheboygan County about 11 miles from Onaway. 
Planting on this tract began yesterday, a num- 
ber of the Old Guard being present. Arrange- 
ments for the festivities connected with this 
Old Guard planting were made by Mr. Zahnow, 
of Saginaw. 


Is Big Consumer of Spruce 


Over a million and a half feet of Pacific 
Coast clear spruce is used annually in the man- 
ufacture of ladders by the W. W. Babcock 
Manufacturing Co., of Bath, N. Y. This con- 
cern, which was founded by 'W. W. Babcock in 
1905, has grown from a small beginning to be 
one of the largest ladder manufacturers 
in the world, and one of the largest users 
of spruce. A stock of over a million feet 
of that wood is maintained constantly in 
the process of air drying to insure full 
strength for the manufacture of Babcock 
air dried spruce ladders. Incidentally, 
the company uses for extension ladders 
alone enough rope to measure 132 miles. 
The Babcock experts are constantly 
studying and experimenting with the aim 
of producing the best ladder that can 
possibly be manufactured, with the latest 
of “safety first” features and the strength 
combined with lightness and durability 
that air dried spruce insures. 





As he showed coats and mugs: 


“This drug store biz is pretty good, 
We don’t depend on drugs.” 
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Panorama 


I stand upon the mountain, 
I look across the plain, 

With here a little patch of sun 
And there a patch of rain, 
With here and there a valley, 
And here and there a hill— 
I’ve never seen a world all one, 

And no one ever will. 


Yes, somewhere there’s a river, 
And somewhere there is dust, 

And somewhere there’s a hidden path 
To follow and to trust. 

There’s peace upon the meadows, 
But here and there is strife, 

And some may call this mystery 
The world—I call it life. 


Yes, stand upon the mountain 
And look across the years; 
You, too, will see the sun of smiles 
And see the rain of tears, 
With here and there a valley, 
And here and there a hill— 
I’ve never seen a life all one, 
And no one ever will. 


We See b’ the Papers 


Mr. Ford is raising wages in Ireland, and 
that ain’t all. 


Efficiency isn’t merely manufacturing 
something with less hands, but with more 
brains. 


A woman will tell you that the best all 
around husband is the one who isn’t around 
too much. 


Two Illinois colleges are going to merge. 
We always like to see them do it, espe- 
cially on a gridiron. 

We have a weather department, but no one 
has ever attempted a department to tell 
what the women will do. 


A number of married traveling men are 
ready to testify that we had remote control 
long before we had radio. 

Ruth has set fifty home runs as his mark 
this year. _A lot of married men don’t 
make anything near that many. 

After looking at a picture of Mr. Ruth 
we are convinced that, in spite of the train- 
ing season, he is still our greatest all-round 
athlete, 

Chinese bandits are holding two pastors 
for $200,000 ransom. Most congregations 
don’t put any such price on them as that. 

Mr. Hoover says the world court would 
end friction. Yeah, and the fellow who sold 
us that last lubricant said the same thing. 


In one way and another the United States 
will take in $4,000,000,000 this year in taxes. 
This freedom doesn’t look as free as it 
sounds, 


A Pittsburgh merchant predicts that wo- 
men will eventually do their shopping by 
television. But you can’t pick things over 
by television. 

California has sent the President a case 
of cantaloupes, but you ought to see some 
of the cases that some of the other States 
have sent him. 

Mr. and Mrs. Lindbergh are going to fly 
across the United States. When the Lind- 
berghs accept an invitation to a hop it 
means something. 

Considering how many girls wanted to 
marry Col. Lindbergh it is remarkable how 
few did. 

People who have been trying to think up 
a name for the summer cottage may be in- 
terested to know that Cyrus Eaton, the 








Cleveland financier, 
Nova Scotia. 

They claim we have been paying too much 
rent for our postoffices. We don’t recollect 
anybody at the moment who ever thought 
that he wasn’t paying enough. 

Al Smith is going to get after the ticket 
scalpers in New York. He ought to go 
down south and locate some of the fellows 
who scalped the Democratic ticket. 

John D. Rockefeller says that some peo- 
ple think that the test of friendship is 
whether a man will lend you money. That 
isn’t the test of it, but the end of it. 


came from Pugwash, 


Between Trains 


Crown Point, INp.—Clayt Root met us at 
the trolley and took us to the train, and 
boarded and roomed us in the interim. Per- 
haps we should explain that interim means 
meanwhile and not woodshed or anything like 
that. The occasion was the annual get-to- 
gether of the Chamber of Commerce and the 
local post of the American Legion. Getogether 
would be a better way to spell it, for the two 
organizations were like this long before the 
evening was over. 

And it is well. The Legion some time back 
erected a splendid community building as a 
memorial, and operates it. But that, as the 
young farmer said about kissing a girl while 
driving a Ford, takes a lot of co-operation. 
But Crown Point is growing up to a commu- 
nity building even of such magnitude. The 
town lies not far from the great steel district 
around the foot of Lake Michigan, and the 
optimists vision the time when Gary and Crown 
Point will be like one city. Let’s hope it will 
be like Crown Point. 


Rocuester, N. Y.—Jessie B. Tinsman 
Chapter of the Y. W. C, A. had to make some 
money, honestly if possible, but, anyway, some 
money. So tonight we lectured at the Cham- 
ber of Commerce, and, when the money was 
all counted and the bills all paid, it was found 
that the chapter had made $139.40, whether 
honestly or not we are not absolutely certain. 
The young women got a great thrill out of 
it, because of the occasion, or the $139.40, or 
something. So did we, but we experienced 
ours because of the fact that we were presented 
to the audience by our own daughter. Now 
we know just how the Coolidges felt, father 
and son, on the occasion of the swearing in 
of a President of the United States. 


If She Could Know 


If she could know how much you miss her 
Tonight, alone in some hotel, 

How you would like to hold her, kiss her, 
Yes, if your wife could know it—well, 
Why can’t she know it? Here is paper, 

A sort of pen, a little ink; 
Sit down, smoke up, blow rings of vapor, 
And tell the lady what you think, 


If she could know how much you need her, 
When hard the task and long the day, 
How much tonight you long to lead her 
Along the old, old path of May, 
How many hours she never guesses 
You hunger for her as of old— 
Well, if you miss her, her caresses, 
It seems to me it’s time you told. 


If she could know! A man is funny; 
He leaves her sighing, lets her doubt, 
He makes her think that trade and money 

Are all he ever thinks about, 
When many a time he’s dreaming of her, 
Although he never tells her how— 
My goodness, fellow, if you love her, 
Sit down and write and tell her now! 





H 
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Michigan 
Hard Maple Flooring 
Wears Longer 


Time after time the durability and 
economy of this flooring has been 
proved to owners of factory buildings 
and warehouses, 

They have laid Factory grade Mich- 
igan Hard Maple flooring and have 
found that the longer it wears the 
harder it becomes. The compact fibre 
of this wood withstands considerable 
abuse for long periods of time. 

Our stock of hardwood flooring em- 
braces a grade, width and thickness 
for every purpose. 

Lumber merchandisers find our floor- 
ing a quick seller and a good “repeater.” 
It will pay you to give “Old Reliable” a 
trial on your next order. 


We also manufacture Hard 
and Softwood Lumber, 
Lath and Poles 


Grand Rapids Trust 
Company 
Receiver for William Horner 


Perkins Bldg., Grand Rapids, Mich. 
Plant: Newberry, Mich. 


MAIL THIS pa 
= COUPON NOW 


Grand Rapids Trust Co. 
Receiver for William Horner 
Perkins Bldg., Grand Rapids, Mich. 


Gentlemen: — Please send me your 
latest stock list of ‘‘ Old Reliable’”’ 
Hardwood Flooring. 


me in any way. 





1 
| I would like to receive future lists as | 
they are issued. This will not obligate 
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Dep end onUs 
to Deli iver 


When you need lumber in a 
hurry—one board or a carload 
—just take down your tele- 
phone and call 


Grand 0240 


We have 27 R. R’s to ship over 
and we have the facilities for 
prompt handling of orders. Never 
disappoint your customer. We’ll 
get the stock to you if it’s at all 
possible. 


How can we serve you today? 
dulius 


ce 


LUMBER “ 
St. Louis, 














Tidewater Red Cypress 


Our mills manufacture Genuine Tidewater 
Red Cypress. They have complete Planing 
Mill facilities enabling us to ship mixed 
cars Finish, Mouldings, etc., quickly. 


Along with our Cypress we can furnish 
SHORT LEAF PINE FINISH 


SAP GUM MAGNOLIA 
RED GUM POPLAR 
TUPELO ASH 
MAPLE OAK, ELM 


Let Us Serve You 


GULF RED CYPRESS CO. 
13th Floor Barnett National Bank Building 
JACKSONVILLE, FLA. 








IDAHO 
MINNESOTA 
WESTMONT 





White Pine 
LONG and SHORT LEAF 


ALSO | Yellow Pine 


WM. SCHUETTE CO. 
Pittsburgh. Pa. New York, N. Y. 














Yellow Pine 


Timbers, Lumber 
Lath and Shingles 


For our high grade dressed stock — 
“Ask the Wholesaler” 


The Alger-Sullivan Lumber Co. 


CENTURY, FLORIDA 























News of Hardwood Trade 


Demand Slow But Inquiry Better 


MemMPHis, TENN., April 22.— Demand for 
southern hardwood has been only fair but the 
number of inquiries promises better business 
within a short time, Shipments are barely keep- 
ing pace with, while production runs slightly 
ahead of orders. Production is gradually being 
reduced, as many mills have closed down dur- 
ing the last week or ten days, and it is felt sure 
that additional mills will close. 

The best demand is for building items. Many 
orders have been received from retail yards, 
planing mills, sash and door manufacturers. The 
flooring manufacturers are buying in small 
quantities, but are sending in a good inquiry. 
Demand from automobile manufacturers is ex- 
ceptionally small, but it is understood that 
several plants will soon resume operations. A 
few body manufacturers are now in the market 
for large quantities of hardwoods, and a few 
plants are running full time. Furniture manu- 
facturers are in the market occasionally for a 
small volume. Box and crate plants are still 
buying low grades. The export demand, which 
had been heavy of late, is not quite as active, 
but is good for this season, and shipments con- 
tinue heavy. 


News of Baltimore Trade 


BALTIMORE, Mp., April 15:—Most of the lum- 
bermen of this city are inclined to emphasize 
the inactivity of trade and the very low range 
of prices. However, Michael S. Baer, of 
Richard P. Baer & Co., hardwood, says that 
his firm’s business in the first three months of 
the year was ahead of that for the correspond- 
ing period of last year. 

G. E, French, of the Atlantic Lumber Co. 
of Boston, was a recent visitor here, having 
come especially to confer with Harvey M. 
Dickson, secretary of the National Lumber Ex- 
porters’ Association. The Atlantic Lumber Co. 
is an important shipper of hardwoods to Europe. 

Thomas A. Myers, of Thomas A. Myers & 
Co., wholesalers, is making a steamer trip to 
Florida, combining business with recreation. He 
will stop at the plant of the Foshee Manufac- 
turing Co., a cypress producer at Melbourne, 
the stock of which Myers & Co. are distribut- 
ing in this territory. 

The 4-masted schooner Purnell T. White, 
sailing between Georgetown, S. C., and Balti- 
more with southern pine, left recently with her 
recent cargo, of 560,000 feet. 


Old Orders Being Released 


LouIsvitLeE, Ky., April 21—Hardwood de- 
mand is improving a little. Inquiry is some- 
what better, but reasonable quotations often fail 
to land the business. Planing mills continue to 
be the best sales prospects. There are more in- 
quiries from furniture and radio interests, but 
buyers in these lines and in the automobile in- 
dustry are in and out of the market. Auto- 
motive factories have been giving shipping in- 
structions on some lumber bought a while ago. 
While not much new flooring business has been 
booked, there have been some very fair releases 
of shipments on old orders. Export business is 
spotty. Houses with established export demand 
report very fair business, but some open market 
export buyers apparently feel that any price 
quoted should be shaded a few dollars a thou- 
sand, and they appear to be trying to take ad- 
vantage of the fact that mill stocks are large. 

Prices at Louisyille are as follows: Poplar, 
FAS, southern, $80; Appalachian, $90; saps 
and selects, southern, $65; Appalachian, $70; 
No. 1 common, $48@50; 2-A, $35@40; 
2-B, $27@30. Walnut, FAS, $240; selects, 
$150; No. 1 common, $90; No. 2, $40. Plain 
sap gum, FAS, $50@53; common, $37@40; 
quartered sap, FAS, $60; common, $43@45. 


Red gum, FAS, $90; common, $50. Ash, FAS, 
$70; common, $43@ 45. Cottonwood, FAS, $48: 
common, $34@: 35. Southern red oak, F AS, 
$63@65 ; common, $45@46. White oak, FAS, 
$70@80; common, $49@50. Appalachian red 
oak, $75; common, $48@50. Appalachian white 
oak, FAS, $90; common, $55. Quartered white 
oak, FAS, $120@125; common, $70. Sound 
wormy oak, $33. 

W. A. Gates, traffic manager W. P. Brown 
& Sons Lumber Co., has been arranging to take 
a delegation of about fifty traffic men to Cin- 
cinnati, for a meeting of the Ohio Valley Ship- 
pers’ Advisory Board on April 23. 


Buying Is in Small Lots 


CINCINNATI, Onto, April 21.— Buying of 
hardwoods is mostly in mixed carlots for im- 
mediate shipment. Everything on the general 
list was moving, but in rather small volume. 
Consumers appear to be holding close to shore, 
Most of the buying is in lots of 4,000 to 5,000 
feet of each item to a car, whereas last fall the 
same buyers took carlots of each item. Rail- 
roads are placing small orders. More inquiries 
are being received from automotive factories 
and body builders, and several large handlers of 
automobile lumber items are receiving réleases 
of shipments of stock purchased early in the 
season. Furniture factory orders for oak, gum, 
sound wormy chestnut and basswood are in 
small lots. Export inquiry is more plentiful. 
United Kingdom buyers are inclined to haggle 
on prices, and their offers thus far have been 
far from satisfactory. 

Softwood buying is spotty and rather slow, 
being confined mostly to common lumber. A 
little pine and cypress is being bought by plan- 
ing mills. Pacific coast buying was restricted 
to mixed carlots. 


Trade Slow and Prices Soft 


Etxins, W. Va., April 21—There is not the 
usual spring demand for hardwoods. Conditions 
have shown a little improvement over those 
prevailing earlier in the year. That is true as 
to all grades and kinds of hardwood. Maple is 
not as good a seller as usual, owing to the fact 
that automobile body manufacturers are not 
buying on a very extensive scale. Prices are 
soft on all items. 


Buyers Demand Quick Shipment 

Burrato, N. Y., April 22.— The hardwood 
trade is reported to have shown a little further 
improvement this month, though demand is 
spotty and mostly for single cars, With numer- 
ous mills running at much less than capacity, 
and others closed down for a time, wholesalers 
feel that it will not be long before a noticeable 
stiffening in prices will take place. In most 
cases the buyers are in a hurry for lumber, and 
dealers are able to obtain better terms than 
they would if the customers were buying for 
their future needs. 

Approximately 175,000 posters will be dis- 
tributed here this week in the annual Cleanup- 
Fixup campaign of this city, to be held jointly 
with the National Better Homes Week, starting 
April 27. Radio programs will be given each 
morning as a feature of the drive. 

The Shevlin-Hixon Co. has opened a branch 
lumber office in the Genesee Building, in charge 
of Frederick N. Taylor, who was formerly with 
the Virginia & Rainy Lake Co. 

The Ralph ‘C. Angell Lumber Co. moved at 
the end of last week to the Barge Canal Term- 
inal, at the foot of Genesee Street. The com- 
pany plans to bring a large amount of western 
lumber here by water this season. 

C. Everett Kelsey, formerly president of the 
Kelsey Hardwood Lumber Co., North Tona- 
wanda, is now carrying on a commission lumber 


For Current Market Prices on Hardwoods See Pages 78 and 79 
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business, with office at 109 Ashland Avenue, 
Buffalo. ; : , 

Ralph C. Crowley, vice president and sales 
manager of the local yard of the Atlantic Lum- 
ber Co., will arrive here from Boston and take 
up his new duties this week. 

R. T. Jones, president of the R. T. Jones 
Lumber Co., North Tonawanda, N. Y., returned 
last week from Miami Beach, Fla., where he 
spent several months at his winter home. 

Eugene W. Carson has been elected second 
vice president of the Buffalo Athletic Club. He 
has been a director for the last two years and 
also chairman of the athletic committee. 

Visitors to the lumber offices last week in- 
cluded: A. E. Hart, Dierks Lumber & Coal Co., 
Kansas City, and A. C. Farris, Farris Hard- 
wood Lumber Co., Nashville, Tenn. 


Trade Quiet; Quotations Steady 


Boston, Mass., April 22.—Some wholesalers 
are booking a fair volume of orders for hard- 
woods; with others, trade is quiet. There is a 
little business from country yards. House trim 
people have been doing some buying. Whole- 
salers in a position to make prompt shipment of 
wide assortments are doing fairly well. Quota- 


tions are held about steady. Flooring is still 
quiet. Offerings of first grade plain white oak 
flooring have been reduced of late, but it is still 
possible to buy at $80 or a little less. Second 
grade can be had at $69@70, and third grade at 
$45@50. Maple and birch flooring are dull at 
unchanged prices. 


West Virginia Mills Curtail 


PittspurGH, PA., April 22.—Owing to the cons 
dition of the hardwood market, more mills in 
the West Virginia hardwood area are curtailing. 
A number have ceased operating until more 
satisfactory conditions prevail as to demand 
and prices. Some Pittsburgh wholesalers who 
specialize in West Virginia hardwoods report 
that April thus far has been the slowest month 
of the year, with only a few items in demand. 
There are few sales of poplar, red oak and 
chestnut, and they are at low levels. The furni- 
ture and automobile industries are not buying, 
and the big industrial institutions in the Pitts- 
burgh district have been consuming very little 
lumber this year. The requirements of the in- 
dustrials are reported to be even less than they 
were a few months ago. The hardwood men 
report collections very slow. 


Discuss Hardwood Situation 


New Or.eaNns, La., April 21.—Further re- 
duction in the production of hardwood lumber 
may be effected in this territory as a result 
of the joint meeting here last Thursday of 
districts 1, 2, 2-A, 3 and 4 of the Hardwood 
Manufacturers’ Institute and the Southwestern 
Hardwood Manufacturers’ Club in which it was 
revealed that the forecast of consumption for 
the period holds no promise of increased de- 
mand while stocks. on hand are in excess of 
normal. The meeting was opened by G. N. 
Harrison, president of the Southwestern club, 
who then turned it over to J. H. Townshend, 
executive vice president of the institute, who 
gave the manufacturers a thorough report on 
the situation. F 

He pointed out the benefits that can be de- 
rived from the various statistics compiled by 
the institute and its advertising program, par- 


- ticularly calling attention to the valuable infor- 


mation that is contained in the monthly bulle- 
tin. He explained that as a basis for its sta- 
tistics, the institute used as a unit of operation 
a mill with a production capacity of 3,000 feet 
an hour, 30,000 feet a day or 180,000 feet a 
week, 9,360,000 feet a year. Based on records 
for a long period of time, it is estimated that 
the total stocks for a single unit mill should 
be about 3,600,000 feet and unfilled orders 25 
percent of total stocks, leaving 75 percent as 
unsold stocks. Records since the first of the 
year for the southern district show production 
slightly in excess of orders for this same 
period. ' 

An improvement in conditions is very neces- 
sary, however, and which can be brought about 
only through co-operative action, for it can 
not be brought about through any independent 
action or effort. Since Feb, 1, the institute has 
held twenty-five regional meetings at points in 
the southern territory from Florida to Texas, 
also in the Appalachian territory. Through 
these regional meetings, facts and figures cover- 
ing the industry as a whole have been brought 
directly before almost every hardwood manu- 
facturer in these territories and by having a 
clear picture of conditions the operator can not 
£0 wrong by applying sound business judg- 
ment and common sense. 

Mr. Townshend explained a Jarge chart pre- 
pared by the institute covering the range of sap 
gum lumber in thickness 4/4 to 8/4. This pre- 
sents im one picture the statistical position of 
this species for the last twelve months, show- 
ing the most favorable and most unfavorable 
Position during that period. It is proposed to 
compile these charts from the monthly stock 
report and past sales reports and furnish copies 
covering each commercial hardwood to the mem- 


bers monthly. This addition to the service will 
give the hardwood lumbermen more compre- 
hensive information regarding their product 
than is available to any other line of trade. 
This will place the operators in position where 
they may observe scientific principles of mer- 
chandising and apply good common sense to 
their own business. The effectiveness of this 
service is, of course, dependent on the operator 
himself. 

With restricted purchasing power, due to 
the large number of unemployed, Mr. Town- 
shend said keener competition in all lines of 
trade may be expected. Economies must be 
practised by all lines of industry and the first 
step toward retrenchment invariably is in the 
purchase of raw materials, he expects. He ad- 
vised the manufacturers to be prepared for 
changed conditions which are bound to take 
place. The purchasing power of the dollar is 
today probably 10 percent more than it was 
the first of November. Until the over-produc- 
tion in all lines of trade is absorbed, the value 
of the dollar in merchandise will become great- 
er and greater, A readjustment is taking place. 
It has been rather bitter medicine for some 
of the manufacturers; on the other hand, the 
situation in the lumber industry is far front 
being as critical as it is in other lines of trade 
and which is entirely due to the more co-opera- 
tion within the ranks of the industry. 

In the automobile field, there was produced 
in the United States and Canada 5,600,000 pass- 
enger cars and trucks with estimates of pro- 
duction in 1930 at about 4,500,000 cars. Last 
year there was used in auto manufacture 
1,100,000,000 feet of hardwoods and with this 
estimate of this year’s production hardwoods 
used will not exceed 800,000,000 feet. Im- 
provement in the construction field may be 
expected. The outlook for furniture and ra- 
dios is rather uncertain, but production must 
be balanced with demand. 

A report from each mill represented at 
the meeting was then taken and almost all 
mills had placed in effect and were operat- 
ing under curtailed production schedules. 
None reporting were operating over five days 
a week and all felt that if conditions did not 
improve, a further curtailment would be put 
in effect. A number in southern territory 
expected to close down entirely if there 
was no improvement in conditions. 


Woop-UsINc industries: employ 34 percent of 
the total number of workers gainfully em- 
ployed by Maine manufacturing industries, 
and 43 percent of the entire capital invested 
in manufacturing enterprises. 











There’s a Big Plant 
Behind This Brand 


For more than twenty years this large, modern 
sawmill has been specializing in the manufacture 
of strong, durable structural timbers, railroad 
and car material, bridge timbers, etc. 


During all of these years this mill has plainly 
branded every “big stick” as shown above—a 
brand that quickly identifies genuine 


Calcasieu 


LONG LEAF 
Yellow Pine 


We were among the first lumber manufacturers 
to brand forest products. No wonder so many 
buyers today show preference for our timbers 
and dimension. 


Dealers, don’t overlook our big value Long 
Leaf Yellow Pine yard and shed items. This 
stock is also plainly branded “INDUSTRIAL.” 


We invite your inquiries. 


INDUSTRIAL 


LUMBER CO., Inc. 
ELIZABETH, LOUISIANA 
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GRADE MARKED—TRADE MARKED 


YELLow PINE 


YARD AND SHED STOCK 
LATH AND SHINGLES 


Our modern dry kiln facili- 

ties enable us to season lum- 

ber to the moisture content 
you require. 























SCRIBNER’S 


Lumber and Log Book 


Most complete book 
of its kind ever pub- 
lished. Gives measure- 
ments of all kinds of 
Lumber, Logs, Planks, 
Timber; Hints toLum- 
ber Dealers; Wood 
Measure; Speed of 
Circular Saws; Care of 
Saws; Cord Wood 
Tables; Felling Trees; 
Growthof Trees; Lan 
Measure; Wages, 
Rent, Board, Interest, 
Stave and Heading 


? e Bolts, etc. 
Standard Book throughout the United States 
and Canada. 
| pup For 50 Cents 
W 








S. E. FISHER, P. 0. Box 197 


ROCHESTER, N. Y. 


ARREN AXE & TOOL CO. 


WARREN, PA. 


Were awarded highest 


honors Panama - Pacific GRAND 44 4 


International Exposition 


ALSO ALASKA-YURON PACIFIC EXPOSITION 


AND OROP FORGINGS. Daily fac 
AXES-LOGGING TOOLS t ory capacity 3500 Axes &T ols 





Have You a 
Lumbermen Problem to Solve? 


in logging, log transportation or harvesting tan bark 
and turpentine economically? ‘‘Logging’’ will tell 
you how. An _ invaluable 
reference book for logging 
superintendents, timber 
owners, etc. 


Cloth, Postpaid $4.50. 
. . Dearborn 
American Lumberman *73,5- 529 


LOGGING 


By Ralph C. Bryant 





LUMBER CLUBS 


Plan for Golf Tournament 


MempPHIs, TENN., April 22.—At the regular 
meeting of the Lumbermen’s Club of Memphis, 
last Thursday at the Hotel Gayoso, J. Ellis 
Williams, chairman of the entertainment com- 
mittee, announced that plans were being made 
for the annual golf tournament to be held about 
the middle or last of May. He also announced 
that plans are being made for. a “Dutch” din- 
ner-dance to be given at the Silver Slipper 
Nite Club within a week or two. W. A. Sum- 
merhays, lumber purchasing agent of the IIli- 
nois Central Railroad, and Ben H. Dudley, Boy- 
ton & Co., Memphis, were elected to active 
membership in the club, 











Hold Second Annual Entertainment 


BurraLo, N. Y., April 22.—The Hoo-Hoo 
Club No. 71 of Buffalo gave its second annual 
smoker and entertainment this evening at the 
Broadway Auditorium, the largest hall in the 
city, which was filled with a crowd estimated 
at about 10,000. 

Refreshments were served during the eve- 
ning and the program included a variety of 
entertainment, which was very pleasing to the 
large crowd. First came orthophonic record- 
ings and next movies, showing a comic film, 
“The Finishing Touch,” and an instructive pic- 
ture, “The Saga of a White Pine Board,” by 
the Hope Lumber Co., Bridgeburg, Ont., whose 
president, James L. Crane gave an address ex- 
plaining features of the picture. 

Harlan Nygaard, an authority on remodeling 
of homes, gave a 15-minute talk on “Sawing 
Wood in the Lumber Ihfdustry,” in which he 
said that there were great opportunities for the 
lumbermen of Buffalo to create an interest in 
more beautiful, comfortable and convenient 
homes, 

Mayor Charles E. Roesch was represented 
by Frank F. Cannon, park commissioner of 
the city, to whom Chairman Lawrence N. 
Whissel turned over a gift to the mayor, a 
gavel made from wood once part of the roof 
of the White House. The speakers were all 
introduced by Chairman Whissel. He read a 
telegram of greetings from H. I. Isherwood, 
secretary of International Hoo-Hoo, St. Louis. 
It was announced that 219 firms had contributed 
to the success of the entertainment. 

Mr. Whissel as general chairman was as- 
sisted by Fred H. Buddenhagen and F. Flem- 
ing Sullivan. The various committeemen were 
as follows: Harry E. Gosch, reception; Lewis 
J. Lewis, Arthur E. Mallue and James Har- 
rigan, tickets and program; William J. Brady, 
floor; Herbert M, Hill, jr., refreshments; 
George Hofheins, door prizes; Norman Brauti- 
gan, music; Charles N. Perrin, motion pic- 
tures; Eugene W. Carson, boxing; Clifford H. 
Peek, educational; and Gerard Zimmermann, 
publicity. 


Form New Hardwood Club 


JACKSONVILLE, Fia., April 21.—At a meeting 
held here April 15, at the Mayflower Hotel, 
manufacturers operating hardwood and cypress 
mills in the southeastern States got together 
and effected the organization of the South- 
eastern Hardwood Manufacturers’ Club. Officers 
were elected as follows: 

President—John Shippen, Wilson Lumber 
Co. of Florida, Perry, Fla. 

Secretary—M. Doescher, American Hard- 
wood Corporation, Jacksonville. 


The club will co-operate with similar hard- 
wood clubs throughout southeastern hardwood 
territory, in considering problems affecting the 
industry locally and nationally, and every pro- 
ducer of hardwood and cypress lumber in the 
southeastern States is invited to become a mem- 
ber. This is probably the only territory in the 
United States having a large acreage of unde- 
veloped hardwood timber, and it is the inten- 


—— 


tion of the organizers to promote, first, friend- 
ship, good-fellowship and co-operation; second, 
to meet regularly to discuss the supply and 
demand of hardwood, and, third, to make a 
determined stand for the increased use of hard- 
woods against the inroads of substitutes. 

The membership committee consists of L. J, 
Boykin, of the Grove-Dowling Lumber Co,, 
Gulf Hammock, Fla.; H. J. Robinson, Savan- 
nah River Lumber Co., Savannah, Ga., and 
Robert O. Foerster, Thompson-Katz Lumber 
Co., Jacksonville. 

The club will meet on the third Tuesday of 
month, with the next session to be held on May 
20 at the Mayflower Hotel in Jacksonville. 

The following concerns were represented at 
the first meeting and they constitute the pres- 
ent membership of the club: Wilson Lumber 
Co. of Florida, Perry, Fla.; Putnam Lumber 
Co., Thompson-Katz Lumber Co. of Florida, 
Gulf Red Cypress Co., and American Hard- 
wood Corporation, of Jacksonville, Fla.; Sa- 
vannah River Lumber Co. and the W. W. Smith 
Lumber Co., of Savannah, Ga.; Thomas-Little 
Lumber Co., Quincy, Fla.; Grove-Dowling 
Lumber Co., Gulf Hammock, Fla.; Rambo Lum- 
ber Co., Campbellton, Fla.; Midway Hardwood 
Co., Midway, Fla., and Reynolds Bros. Lum- 
ber Co., Albany, Ga. 


PAPEL a 2422s 


Wisconsin Log Pattern Siding 


The Thunder Lake Lumber Co., of Rhine- 
lander, Wis., logger and manufacturer, also 
operating a retail yard at Three Lakes, Wis., 
is opening a new yard at Tomahawk Lake, 
Wis., about eighteen miles north of Rhinelander 
on the Chicago & Northwestern railroad. As 
both of its retail yards are situated in the heart 
of the north Wisconsin lake region, the bulk 
of its business is the furnishing of material and 
building of cottages, cabins and summer resort 
buildings. The company keeps a corps of work- 
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men in its employ the year around, and special- 
izes in the complete construction of that class 
of buildings. 

The buildings are usually sided with a log 
pattern, either rough slabbed Norway or spruce 
with the bark left on, or a milled rounded imi- 
tation log, with a flat space between the logs 
to be painted white or gray to represent chink- 
ing, and the round stained brown. 

For several years the company has manu- 
factured various novelty log, bungalow and 
wide thick siding for the summer home trade, 
as well as for the general retail trade in Wis- 
consin. Up to this time the thinnest stock used 
for the making of the log pattern was 2-inch, 
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necessitating the consumer’s paying for 2-inch 
thick measurement, or double the price per 
thousand feet for the surface covered, to get 
the desired log effect. As the thick pattern 
has a more pronounced log effect, for anyone 
willing to pay the difference, it proves the 
more attractive. To take care of the builder 
wanting a novelty log pattern at considerably 
less cost, C. A. Macdonald, assistant sales man- 
ager, in charge of the softwood sales for the 
company, has perfected a log pattern made 
from 1-inch, as shown by cuts No. 1 and 4. 
The head of the concern is J. D. Mylrea, who 
is also president of the Northern Hemlock & 
Hardwood Manufacturers’ Association. 


Tue New Skirts 
“Mabel’s new skirt seems to be jagged, kind 
of indented in places, so to speak.” 
“Yes, that’s the long and short of it,” re- 
sponded the other half of the conversation. 
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Record Public Works Contracts 


WasHINGTON, D. C., April 21.— Contracts 
awarded during the first quarter of 1930 for 
public works and utilities construction have 
broken all records covering the same period for 
the last five years, according to an announce- 
ment by Secretary of Commerce Lamont. 

In the opinion of Secretary Lamont, these 
figures as regards public construction show con- 
cretely the progress of the stabilization program 
initiated as a result of President Hoover’s con- 
ference with business leaders and his suggestions 
to the governors of the States and public works 
officials generally looking to the “energetic, yet 
prudent, pursuit” of public construction, 

Information received by the public construc- 
tion division of the Department of Commerce 
shows that during the first three months of this 
year contracts awarded for public works and 
utilities construction had an aggregate value of 
$303,000,000, an increase of 55 percent over the 
first quarter of last year and well ahead of the 
corresponding periods of 1925, 1926, 1927 and 
1928, which were, respectively, $159,660,000, 
$220,236,000, $217,964,000 and $242,357,000. 

Awards for public buildings alone during the 
first quarter of 1930 represent a total value of 
$32,337,000, an increase of 33 percent over the 
same period of last year, and established a 
record for the corresponding period of each of 
the last five years. 

Contracts awarded for hospitals and institu- 
tions during the first three months this year 
showed an increase of 74 percent over 1929 for 
the same type of construction, having a total 
value of $39,364,000, compared with $22,588,000 
last year. 

Contracts for educational buildings showed 
a slight decrease—2 percent—from $77,848,000 
in 1929 to $75,598,000 this year. 

Contracts for religious and memorial build- 
ings for the first three months this year totaled 

25,176,000, against $17,420,000 last year, a gain 
of 45 percent, but were behind those for the 
preceding four years. 

Awards for the construction of commercial 
buildings during the same period this year were 
$206,956,000, a decrease of 15 percent from the 
$244,227,000 figure for this type of construction 
during the first three months of 1929. Awards 
for construction of industrial buildings likewise 
registered a loss of 17 percent, or from $175,- 
038,000 last year to $146,098,000 in 1930. A 
loss of 17 percent also was noted in contracts 
for social and recreational construction. 

Residential construction showed the greatest 
loss for the quarter, contracts this year aggre- 
gating $242,887,000, against $464,727,000 in 1929, 
a drop of 48 percent. The decrease in com- 
parison with each of the four preceding years 
was even greater. 


Bills for National Forest Planting 


The Senate has passed a bill introduced by 
Senator Vandenburg of Michigan which would 
authorize expenditures for forest planting on 
the national forests beginning with $300,000 in 
1932 and increasing to $2,000,000 in 1937, and 
such amounts as may be necessary for each 
fiscal year thereafter to provide for adequate 
reforestation on these Government holdings. 

Commenting upon the passage of this bill by 
the Senate, George D. Pratt, president of the 
American Forestry Association, pointed out 
that this program is many times larger than 
anything ever before proposed by Congress. 

As originally introduced by the Michigan 
senator and by Representative Knutson of Min- 
nesota in the House, the bill carried an author- 
ization for forest planting on the national forests 
east of the 102nd meridian of longitude of $150,- 
000 for the fiscal year 1932, increasing to $400,- 
000 in 1934. The Senate committee on agri- 
culture and forestry went much further and 
adopted a comprehensive program covering the 
national forests in general. As passed by the 





Senate the bill authorizes $300,000 for this 
purpose for the fiscal year ending June 3v, 1932; 
$450,000 for 1933, $600,000 for 1934, $1,000,000 
for 1935, $1,500,000 for 1936 and $2,000,000 for 
1937. 

The bill must be approved by the House be- 
fore this constructive program is formally 
adopted, and must be signed by President 
Hoover. However, Mr. Pratt believes the 
President will sign the bill if it comes to him in 
this shape, since the director of the budget in 
commenting upon the original bill did not op- 
pose a forest planting program of authorizations 
reaching as high as $2,000,000 after six or seven 
years. 

“Federal leadership in forest planting has 
long been recognized as the most vital step in a 
program of reforestation in America,” said Mr. 
Pratt. “More than 2,100,000 acres of national 
forest land, denuded by bad fires in the past or 
destructive logging prior to Federal administra- 
tion, need to be artificially planted with trees. 
Last year but 18,000 acres were planted, and at 
this rate more than 100 years will be required 
to reforest the national forest areas. Govern- 
ment planting of forest trees even in a small 
country like New Zealand is far in advance of 
the United States.” 

As reported to the House by the committee 
on agriculture and forestry, the Knutson bill, 
now on the calendar for action, would authorize 
an expenditure of not to exceed $250,000 for 
the fiscal year 1932, $300,000 for 1933 and $400,- 
000 for 1934. It may be possible to substitute 
the Senate for the House bill when the measure 
comes to a vote. Otherwise the two bills doubt- 
less will be referred to a conference committee. 


Automobile Production Increasing 


Automobile production is just getting into 
high speed after having traveled in second for 
the last four or five months, according to Alfred 
Reeves, general manager of the National Auto- 
mobile Chamber of Commerce, in a radio ad- 
dress. Mr. Reeves pointed out that April pro- 
duction is running well ahead of that for March, 
and emphasized the fact that current production 
is based upon the requirements of dealers. 

“We do not expect to approach the record 
production of last year,” he said, “but the 1,045,- 
000 vehicles made in the first three months 
compare favorably with 1928, which might be 
considered a normal year. We are trying to 
have a more uniform production this year’ than 
last so as to keep labor steadily employed, 
rather than have nine full months and three 
slack ones.” 

Export business in motor vehicles is look- 
ing up. Last year more than 1,000,000 motor 
vehicles were exported to 107 different coun- 
tries, including 194 to Iceland. 


Working for More and Better Pigs 


(Continued from Page 45) 


erage of one additional pig per litter has been 
saved where the sanitary system has been fol- 
lowed. More than that, an average of one 
bushel of corn per 100 pounds of gain is saved 
in fattening pigs that have been raised on clean 
ground, and so are free from worm and bacte- 
ria infestation, as compared with those that 
have not had that advantage. And it goes 
without saying that if the portable hog house 
is to fully serve its purpose it should be prop- 
erly built to meet the conditions of sanitation, 
convenience and cost. 

No live retail lumber dealer should overlook 
the opportunity for sales of material that can 
be developed by cultivating this field. More- 
over, the increased buying power that comes to 
the farmer whose profits are enhanced by 
proper hog raising methods means that he can 
buy and pay for more lumber and other mate- 
rials for new construction or repairs. 
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The Aristocrat of Structural Woods 


Our facilities 
insure depend- 
able quality, mill- 
ing and service 
year after year. 


R. W. WIER 
Lumber Company 


Firestation ,  HOUSTON,TEXAS 


Distributors:~ WierLong Leaf LumberQ. 
Mills:~ Wrergate,Texas 
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’ Shortleaf Yellow Pine 
Forked Leaf White Oak 


We Grade it Right and Ship it Quickly. 


Mills at Office. 
GANDY, LA. RUSTON, LA. 











GOLDSBORO a 
. C. PINE 


Our “ Jiffy Service”, by rail and water, will 
keep you supplied with all items in 


YARD STOCK SHED STOCK 


Let us prove it on your next order, 


JOHNSON & WIMSATT 











Manufacturers 


Short Leaf Pine and Hardwoods 











C. B. Richard & Co. Established 1847 


Foreign Forwarders, 


29 Broadway, NEW YORK Customs Brokers. We 
handle i — x 

a cargo, co nvo Ss 

Ocean Freight = 2 aiscount arate. 
Brokers for exports & imports 


Special department handling export lumber shipments 
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Douglas Fir 


— SALES AGENTS — 


Griswold-Grier Lumber Company 
Evergreen Lumber Company 


Surfaced 
Small 

Long Timbers 
Dimension Plank 


Quotations furnished promptly. 


TheGriswold LumberCo. 


Failing Bldg.. PORTLAND, ORE. 


Long 


Joist 




















OUR SPECIALTIES 


5/4x 4 Vertical Grain Porch Flooring 
Vertical or Mixed Grain Finish 
Vertical Grain Stepping 


MOULDINGS — Factory Stock 


All made from the finest of 


Old Growth Douglas Fir 


of soft texture, dried in strictly modern dry kilns. 


ROYALS, PERFECTIONS, XXXXX Red CedarShingles 
Mills: Raymond, Washington 


WILLAPA LUMBER CO. 


Sales Office: Failing Bldg., PORTLAND, ORE. 














SURVEYS TIME STUDIES 


CurTIS A. MARSTON Co. 
Efficiency Engineers 
P. O. Box 240 PORTLAND, ORE. 
Logging —Lumber Production and Handling 


INCENTIVE WAGE PAYMENT PLANS 
FOR MINIMUM OPERATING COSTS 














Surface Measure 


ESTIMATOR 


By J. M. LEAVER 


This book covers in the most com- 
plete manner the whole field of 
surface measure as applied to rapid 
estimating of contents of fractional 
sizes of lumber, veneer, fibre board 
and stock used in the manufacture 
of interior and exterior finish, panels, 
doors, sash, blinds, door and win- 
dow frames, etc., etc. Send for 
circular containing sample pages. 


Pocket Size (41/2”"x612") 
Postpaid $5.00 


American Lumberman 


431 S. Dearborn St., CHICAGO, ILL. 
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News Notes from Amel rit 


Spokane, Wash. 


April 19.—The volume of orders being 
placed with Inland Empire mills seems to 
be holding quite steady. The supply of 
Pondosa selects, 4/4, 4- to 10-inch widths, re- 
mains normal, while there is some shortage 
of 12-inch and wider. The supply of thick 
selects is good, except in the wider widths. 
Shop common and thick shop are in normal 
supply, with demand slow. Supply of all 
items of Pondosa common is normal, except 
No. 2, 12-inch, sales of which are being 
limited by some mills. Stocks of Idaho white 
pine selects are somewhat below normal, as 
are those of some items in common grades. 
As a whole, due to an early drying season, 
stocks at most mills are in fair assortment. 
Prices of both Pondosa and Idaho with very 
few exceptions hold steady. 

The unusually early spring is permitting 
mills, whose production is principally of 
Idaho white pine, to start their summer log- 
ging operations. This week the Humbird 
Lumber Co., of Sandpoint, Idaho, started cut- 
ting on Grouse Creek, and will also start a 
new operation on Lightning Creek. 

Some mills on the Pend d@’ Oreille River, 
that depend on getting their log supply from 
the Priest Lake district, have had to close 
down, because of shortage of logs, the Priest 
River being too low to move logs in sufficient 
quantity. A few warm days and nights will 
result in a snow run-off that will quickly 
increase the river flow enough to permit driv- 
ing of logs. 

On Monday the Long Lake Lumber Co. will 
start its mill at Long Lake for its season 
run. Its Spokane mill has been operating on 
a 2-shift basis for some time. It has been 
impossible to start operations at Long Lake, 
as the Washington Water Power Co. has had 
to make repairs to its dam at that point 
and lowered the water some twenty-odd feet. 

Walter M. Leuthold, president Deer Park 
Lumber Co., Deer Park, Wash., left early 
this week for a combined pleasure and busi- 
ness trip to Los Angeles, Calif. 

R. H. Bockmier, sales manager Blackwell 
Lumber Co., Coeur D’ Alene, Idaho, has left 
on an eastern trip of six to eight weeks. 

T. J. Humbird, formerly president Weyer- 
haeuser Sales Co., returned recently from 
spending the winter in California and Florida 
winter resorts. 


Tacoma, Wash. 


April 19.—Plans for widening the scope of 
the campaign for developing a large home 
market for wood products, occupied most of 
the regular session of the Tacoma Lumber- 
men’s Club yesterday. The starting of a 
local advertising campaign was discussed, 
but no decision reached. President Roy A. 
Sharp announced that he has ordered six 
hundred copies of the Government publication 
selected for distribution in Tacoma schools. 
The discussion also centered on the recent 
decline in local prices for construction lum- 
ber and shingles, and the best methods of 
developing a larger home consumption of 
these articles. It is probable the club will 
work out a carefully prepared plan for a 
winter campaign which will be begun toward 
the end of the year. 

Re-issuance of the booklet, “Tacoma, the 
Lumber Capital,” was discussed and it was 
decided to name a committee to investigate 
the cost before taking action. 

A letter from the Northern Pacific railway, 
announcing a proposed tour of the West 
Coast this summer by the retailers of the 
middle western States, was read. A commit- 
tee will be named to arrange for the local 
entertainment of the visitors if the trip is 
made. 

Another committee was decided on to in- 
vestigate the unemployment bills now before 
Congress, with power to act for the club 
should immediate action seem necessary. 
Several speakers voiced opposition to these 
bills, claiming they bring to America the 
evils of the dole system in England. 


President Sharp announced that Lieut. S. B, 
Meade, U. S. N., will be the speaker at next 
week’s meeting, and will describe the uses 
of wood in modern warship and navy yard 
construction. 

Decision of the United States Intercoasta] 
Lumber Conference to retain the present rate 
of $11 on eastbound lumber shipments 
through May and June, was received here as 
an indication of the gravity of the situation 
in the Atlantic coast market. The rate was 
to have been advanced to $12 May 1. 

A proposal by an unnamed terminal com- 
pany to lease the entire property of the 
Portacoma piers, including the huge lumber 
storage docks, was announced yesterday by 
the port commission. The proposed lease 
covers a period of thirty years at an annual 
rental sufficient to wipe out the entire port 
debt and pay all charges. The commission 
has not yet decided what action will be 
taken. 

Cargo shipments of box shook from Tacoma 
during March showed an increase over the 
February movement. Total March shipments 
were 3,905 tons, of which 1,576 went to 
domestic buyers, and 2,329 to foreign coun- 
tries. The west coast of South America was 
the heaviest buyer, taking 1,901 tons. Wood 
pulp shipments for the month totaled 7,335 
tons, of which 6,324 tons went to the Atlantic 
coast, 219 tons to California and 792 tons 
to the Gulf. 

Hal Nicolai, nephew of H. G. Nicolai, of 
Portland, has joined the staff of the Tacoma 
Veneer Co. and, after spending a month in 
the local factory, will go to the East as the 
company’s sales representative. 


Albuquerque, N. M. 


April 21.—Nine additional trucks from 
Electra, Tex., have been added to the fleet 
used by Contractor Gibson in hauling logs 
from the Hell Canyon country, southwest of 
Williams, Ariz., for the Saginaw & Manistee 
Lumber Co. He now has about 400,000 feet of 
logs decked at the mill pond, and on the track 
on the Grand Canyon tract approximately 
2,500,000 feet. Soft forest floor from late snows 
has slightly delayed Mr. Gibson’s schedule, 
which contemplates truck delivery of 70,000 
feet of long logs a day. 

The A. B. McGaffey Co., which has been 
operating at McGaffey, N. M., for twenty-one 
years, is dismantling its mill, and has taken 
up the logging spurs. The planer will be busy 
until midsummer in preparing seasoned stock 
for market. 

After attending the Texas annual conven- 
tion at Dallas, Fred C. Andersen and Earle C. 
Swanson, of the Andersen Frame Corporation, 
visited points in Oklahoma, Arkansas, Tennes- 
see, Kentucky and Ohio, en route to Detroit, 
and will probably reach Chicago this week on 
their way to Bayport, Minn. 


Seattle, Wash. 


April 19.—Business last week was larger 
than for any week since that ended Sept. 21, 
according to summaries compiled by the West 
Coast Lumbermen’s Association. Production 
and orders were about balanced. However, 
with orders nearly 20 percent below those of 
last year for the first quarter, and inven- 
tories high, mill operators are continuing to 
curtail. 

Developments last week included reduc- 
tion from $12 to $11 of the intercoastal rate 
for May and June. It was decided at a meet- 
ing in San Francisco that market conditions 
did not warrant holding to the $12 rate. 

Efforts to put into effect a conference rate 
between the West Coast and Japan are be- 
ginning to bear fruit. The Kokusai Line, 
Mitsui & Co., Yamashita Shipping Co., Ocean 
Transport Co., and the Kawasaki Kisen 
Kaisha may form an independent conference 
for six months’ trial if the three remaining 
outside lines, the Tatsuma Steamship Co., 
Katsuda Steamship Co. and the Nishin Ship- 
ping Co. join. The independent conference 
would appoint a committee to work with a 
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velricas Lumber Centers 


.& similar committee of the Pacific West Bound operators, who have a short supply of an CASING 9 e 
ext Conference. Rates to the Orient continue to item, sometimes demand a premium. In- Wi il M 
ses strengthen. A firm offer of $6.75 for a full quiries have increased during the last seven e ix 
ard ship was turned down in one instance. days, most operators report, and they are 
Logs are held at list prices, but only as inclined to view the market rather opti- Cars to 
Stal a result of much effort. One buyer stated 50 mistically. No mill has enough orders on ' 
‘ate percent of sales are under list, though the hand to keep its shipping department busy Fi Ye ' 
nts best logs continue to bring list. Shingle for more than a week and a half. Dimension it our ; 
) as cedar logs sell for $16, but mostly for less. is in short supply at practically all mills, as a 
‘ion Lumber cedar logs go at $30. The supply of are Nos. 1, 2 and 3 boards. Some of the Requirements ( 
was cedar is ample. Truck logging is very inac- mills report a surplus of lap siding, lath, and i 
tive, as the present market for small logs is some grades and sizes of tamarack and : 
om- poor. Norway. ‘ 
the The Dunn Retail Lumber Co. has just a: . n Every dealer knows that mixed car 
ber taken over the Holmes Lumber Co.’s yard Minneapolis, Minn. buying enables him to maintain more 
by at the foot of Latona Street. The Dunn in- complete assortments of stock, a wider 
ase terests acquired the land and buildings two April 23.—While demand for northern pine variety of items, and yet minimize his i 
ual years ago, the Holmes Lumber Co. operat- has been rather erratic, there seems to have investment. 
ort ing under a lease. The yard has 40,000 square been a definite improvement during the last % 
sion feet of space, 15,000 feet of which is under week. In the Twin Cities, small residen- O / d f 
be cover. tial construction is getting under way at a ur new pliant, modern manufactur- 
R. R. Fox, president of Washington Lum- fairly satisfactory pace, as is modernizing ing and handling facilities, enable us to 
yma ber & Spar Co., has been named vice presi- work. Country districts easily reached over carry large stocks of all items in old 
the dent and chairman of the executive board of paved highways are beginning barn repair growth Yellow Fir. We can, therefore, 
nts the Paul E. Williams Co., an investment firm. work and building, but in some parts of the mix cars to suit your individual needs 
to The Limback Lumber Co. has acquired the State dirt roads are in poor condition and and, if you desire, we can include ly- 
un- yard fomerly operated as the Service Lum- there is less activity. wood to help fill out the pence ah 
was ber Co. Northern white cedar demand is satisfac- 
ood tory, dealers report, except that for small * . 
335 Portland, Ore. sized posts. Prices are holding up well. aa p gional a tags | aa 
antic : : William Wattson, of the T. M. Partridge f 7 ong = ys aow 
ons April 19.—The lumber business continues Co., who has returned from a tour of south- actorily we can serve you. 
dull. Export business is quiet. Rail busi- orn states, says conditions as regards north- 
of ness is, if anything, a little lighter than it on white cedar are fairly good in most sec- 
ma was in March. Atlantic coast markets are tions. 
in not taking a great deal of fir. California is Twin City sash and door factories report 
the buying in a normal way and there is some that they are busy figuring estimates on 
improvement in local demand. There is proS- .majj residences, but that actual sales have ASHINGTON 
pect of considerable buying by the Oregon jot yet aeveloped as well as might be wished. 
Electric railroad, which is planning several any of the inquiries have come from the VENEE R 
projects. The call for spruce seems livelier (Qoyntry districts. Orders have increased dur- 
“om than for some time, with many inquiries ing the last week. The sash and door men COM PANY 
leet coming from the Atlantic coast. Airplane have not gone into the lumber market for . a 
ogs manufacturing plants, too, are beginning to 4 preat deal of material as yet, but a con- Olympia, Washington 
of figure as buyers again. Pine business haS sgigerable number of them will be compelled 
tee not shown a great deal of improvement. to do more buying soon, as their stocks are 
of ° ° somewhat depleted. 
ack Milwaukee, Wis. “The present rental conditions in Minne- 
ely apolis,” said Harry G. Benton, secretary of The Polle & 
WS April 21—Heavy rains in southeastern the Minneapolis Real Estate Board, “are an y : 
ule, Wisconsin last week slowed down retail yard assurance that there will be considerable L be C ' 
000 demand there. Hardwood demand continues activity in the building market during the um r Oo. } 
slow. With residential building account- coming season.” if 
een ing for only about 25 percent of the total The Retail Lumber Salesmen’s Club of ii 
one in southeastern Wisconsin, the callforinterior Minneapolis staged a dinner and entertain- Manufacturers of P d i] 
ken trim and hardwood flooring has been com- ment last night at the St. Anthony Commer- on osa ‘ 
usy paratively light. Demand forcommon building cial Club. A number of lumber dealers, een 
ock lumber continues to show alittle improvement. salesmen and estimators were in attendance. ¥ 
The rains brightened crop prospects in the Ine 
en- northwestern part of the State, and there is 
— considerable planning of farm buildings re- New York, N. Y. een 
‘On, ported. The demand for railroad materials April 21.—The lumber market showed very ' 
aft, tage M., — bess ere Morag Men little, if any, improvement last week, opera- Selects 
on Se : es me p out gi tions being curtailed to some extent by rain. i 
suming & G0oe Quantity Of tumper. Wholesalers complain of severely competitive 
° conditions, that have resulted in unsettling 
Duluth, Minn. pate ae eo pine, om t. r less = General Offices and Mills: 
en ose o daho an ondosa. e 
- April 22.—Continued improvement in the volume of Douglas fir sales has been disap- poe yey AG Missoula, Mont. 
91 northern white cedar demand, which has been pointing. Shipments from the West Coast 
oat fairly satisfactory all this year, is the feature are curtailed, and stocks move fairly well. 
yess of the Head of the Lakes market. During The retail yards are not heavily stocked, but 
ny 8 _ — there _ — - rool in a 4 ae kd buying bg nae 5 ee 
r iong poles, eet and more, ran . Gordon recently acquired the in- : 
" sie mae Gee ee See cme eee | 
n , ex » la ordon Lumber Co., izabeth, N. J., an e- ° 
to posts are in best demand among the cedar comes president and treasurer. Other offi- Send us your Requirements for— 
ms} items, highway commissioners continuing to cers are A. H. Spillner, secretary, and A. F. All kinds of Yard Stock both Fir 
ate Place orders for guard rail construction. Anderson and R. E. Arnold sales representa- and Hemlock 
na Most of the orders are for future shipment. tives. Cedar Siding and Shingles 
wl Logging has been impeded in some sections The Carpenter Lumber Co. has been organ- e and Long Timbers 
of late as the frost went out of the ground. ized by A. R. Carpenter and it has leased Larg , g 1 i 
ate oe non has anoeaees — x hve Industrial mehr Ae ~_ Long Dimension Lath ; 
: - Buliding construction work in some an as taken over two warehouses recently ; 
* . the southern sections is resulting in con- established by Carpenter-Gordon Lumber John D. Collins Lumber Co. 
on tate buying, but the railroads have not Co. at Woodbridge and Boonton, N. J. The WHITE BLDG.., SEATTLE, WASH. if 
bes ges placing large orders. Car repair work concern will confine its operations to the re- 
a ie bee : aeeowty = peng nog however, . arian te oiest hun elon 
nd crating interests are doing some ve, Boy o. have close eir Nash- 
_ aay ing, Northern pine prices are holding ville (Tenn.) office and will maintain their Vest Pocket Ready Reckoner 4 et manual 
“~ rm, but are influenced by the condition of headquarters at 103 East 125th Street, New  ineluding a lumber calculator for standard rules, 
ol Stocks at individual mills. In some cases, a York City. estimated tof fuer and miacellancous vet umber 
mill overstocked with certain items shows Frank A. Niles Lumber Co. has been ap- tabulations. 





a tendency to shade prices, while other 
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CI _ CALIFORNIA Coo 


Sugar Pine 


California White Pine (f2 
Arizona Soft Pine 
White Fir 


LOUIS WUICHET, Inc. 


Shop—Selects—Common 
Dimension—Lath—Shiplap 
Pattern—Flask 


WRITE 
712 Railway Exchange Bldg., Chicago 
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Feather River Lumber Co. 


Delleker, Plumas Co., Calif. 


Manufacturers of 











Feather River Canyon 


Soft California 
White Pine 
White Fir 


Incense Cedar 








Annual Capacity 60,000,000 Feet. 




















trict, exclusive of New Jersey, for the 
Meadow River Lumber Co., Ranielle, W. Va. 
The John A. Margolis Lumber Co., whole- 
saler, has been organized by John A. and 
Benjamin Margolis and Walter Weldon. 
Samuel E. Barr (Inc.) on May 1 will move 
to 279 Broadway. 


Pittsburgh, Pa. 


April 22.—Retailers report that home build- 
ing volume has failed to meet expectations. 
No change is reported in the position of south- 
ern pine, the movement of which appears to 
be slow. The situation in Idaho white pine 
and Pondosa pine also remains unchanged. A 
good quantity of western pine is in process of 
drying, and will be ready for release about 
the middle of May. There has been some 
scarcity of 12-inch No, 2 common Idaho. Prices 
of Pondosa and of California white and sugar 
pines remain unchanged. Stocks of low grades 
of Douglas fir and Pacific hemlock dimension, 
plank and timbers are low, but there are 
plenty of uppers. 

David Adams, of the West Penn Lumber 
Co., has taken over the management of the 
W. J. Donoghue Lumber Co.’s yard at Verona 
for the benefit of the creditors. Mr. Donoghue 
has resigned the presidency. It is expected 
that Mr. Adams will be able to save the credi- 
tors any loss. 


Boston, Mass. 


April . “Tew England building, particu- 
larly residential, is still backward in spite 
more favorable weather, and retailers are 
doing little buying. Further weakness has 
developed in Pacific coast softwoods. Some 
distress lots of Douglas fir and hemlock are 
being disposed of at very low figures. Bos- 
ton c. i. f. prices are about $10 off for fir, 
and $12 off for hemlock, from quotations 
Msted on page 12 of Atlantic coast differen- 
tials, and a buyer willing to bid on a really 
round lot can do about $1 better. Fir boards 
are particularly cheap. Regular quotations 


. 


on Idaho white pine are being shaded, and 
business is dull. Prices for Pondosa pine 
are weak and irregular, and demand is slow. 
Very few New England buyers are showing 
any interest in North Carolina pine. Band 
sawed narrow edge from good mills is 
offered around $48@49. 

Nova Scotia shipping masters are finding it 
hard to get charters for their schooners this 
season, owing to a drop in prices for New 
England lumber cargoes. Last year all 
schooners were chartered at this season at 
the rate of $4.75 a thousand feet, but this 
year Boston firms have refused to pay the 
$5 demanded by vessel owners and schooners 
are tied up waiting for a change in the 
market. 

The New England Building Officials Confer- 
ence is being held in the Hotel Kenmore. One 
of the principal speakers was Prof. Walter 
V. Voss, of Massachusetts Institute of Tech- 


nology. 
Shreveport, La. 


April 21.—There has been very little increase 
in the demand for southern pine, the market 
continuing slow. Prices have changed very lit- 
tle, if any. The larger units are reluctant to cut 
prices on common stock. There has been no 
rain to speak of, and good progress can be 
made by shipping departments and logging 
crews. The manufacturing of lumber has de- 
clined to a very large extent. Many small mills 
have closed down, and the larger units are run- 
ning only enough time to keep their men from 
leaving the mill towns. 

Hardwood demand has been fairly good, but 
prices have not been satisfactory. 

B. Hudson Bolinger, president of the local 
chamber of commerce, and A. J. Peavy, its na- 
tional counsellor, will represent it at a meeting 
of the Chamber of Commerce of the United 
States in Washington, beginning May 28. Mr. 
Peavy will attend the National Lumber Man- 
ufacturers’ Association convention at Chicago 
before going to Washington. 


Macon, Ga. 


April 21.—Some roofer manufacturers of this 
territory are closing down, while others are 
speeding up production a little to meet a 
slight improvement in demand. Trade, how- 
ever, is far below normal for this period of 
year and prices are low. There has been 
a good inquiry from the North and East, and 
a few fair sized orders have beer placed, but 
most manufacturers are holding off for bet- 
ter prices. 

Longleaf business is a little off, but there 
is a steady movement, with most mills keep- 
ing busy. Prices are unchanged. There has 
been no accumulation of stocks at the mills, 
production being held close to shipments. 
Railroads and southern development projects 
are big users of longleaf. 

Hardwood manufacturers report further 
improvement in orders, and more inquiries 
than at any time since the first of the year. 
Export business is holding up well. Produc- 
tion is about the same as during the preced- 
ing two weeks, though better weather pre- 


vails. 
Birmingham, Ala. 


April 21.—Buying is more brisk than at any 
time for the last two months. Much of the 
current business comes from outlying points. 
Contractors have been estimating many small 
house jobs, and a few larger ones, but most 
of business is for repairs. Prices on small 
lots are satisfactory, but larger contracts 
are made at low figures. Collections are 
slow, and loan money hard to get in sufficient 
amounts. Reductions are reported on prices 
of some items that have held their levels 
for a long while. Mill prices have declined 
further. The mills had been busy shipping 
old orders, but there has been a very notice- 
able lull in new business. Mill stocks con- 
tinue to increase. 

John F. Andrews, of the Kaul Lumber Co., 
has been named trustee of the Reynolds Bros. 
Lumber & Manufacturing Co., retailer. By 
an agreement with creditors, the firm has 
obtained an extension. Application for re- 
ceiver by three small creditors is being con- 
tested. 

The Redmont Lumber & Millwork Co. has 
succeeded the Hedona Lumber Co., but this 
is a change in name only, as the original 
stockholders and officers continue in control. 


David Jones, of Leesburg, Ala., will enter 
the retail lumber business at that point. 

The Sturgis Lumber Co., was reported to 
have started at Alabama City, Ala., but the 
name should be Perfection Roofing Co. J. A, 
Sturgis is owner and manager. 

The Attalla Lumber Yards, Attalla, Ala, 
has gone out of business. This firm suffered 
a loss by fire last October, and has not re- 
built. Insurance adjustment has not yet 
been made, 


Norfolk, Va. 


April 21.—Business in North Carolina pine 
has been better. Prices are far too low and 
prospects of any advance are remote. Many 
mills have been forced out of business in- 
definitely, and production has been curtailed 
to a great extent. The present demand is 
gradually eating into the unsold surplus, 
Buyers are hammering at prices all the time. 

There has been a fair retail demand for 
edge 4/4 No. 2 and better, but there is very 
little export demand. The price is steady, 
Edge 4/4 No. 3 has been very quiet. Southern 
yards are not buying. No. 2 and better 4/4 
stock widths have been in pretty good de- 
mand. Mills have little stock unsold. Good 
circular finish is moving better, and offerings 
have declined because of curtailment. No. 3, 
4/4 stock widths have not been moving so 
well. There has been a fair demand for 
mixed cars of 5/4 and thicker No. 2 and bet- 
ter, and a better sale for No. 2 and better 
4/4 miscuts, which are not very plentiful. 

A few orders for dressed and resawn edge 
4/4 No. 1 box have been received, but box 
makers are buying very litle kiln dried 
rough. Some box makers are buying good 
air dried, but prices offered are so low that 
many millmen are refusing to sell. No. 1 4/4 
stock box D4S has been moving a little better. 
Some North Carolina mills have been getting 
air dried roofer orders, but at higher prices 
than those of Georgia roofers. Bdge 4/4 No. 2 
box, also No. 2 stock box, have been very 
quiet. There has been a little better de- 
mand for 4/4 box bark strips, dressed. Other 
low grade pine has been very quiet. There is 
still a good demand for No. 2 common 
cypress, rough and dressed, but poplar and 
gum are not so active. 

Demand for roofers and dressed box has 
picked up a little, but flooring, ceiling and 
partition remain slow. Some 6-inch air dried 
have been offered at $14.50 f. o. b. cars 
Georgia main line rate, but most good mills 
are holding out for $15 and $1 more for other 
widths. Dressed framing has been moving 
very slowly, though very low prices have 
been quoted. 


Warren, Ark. 


April 21.—Ideal spring weather has enabled 
Arkansas soft pine mills to increase woods 
operations. Most mills have about used up their 
old log supply, and are now increasing the 
woods output, but because they wish to avoid 
insect or stain damage they will not accumulate 
more than a 30 days’ supply at this season. 
Sawmill production is on the 5 or 5% day a 
week basis. Shipments are running about 25 
percent under production, as orders are not up 
to expectations. Efforts to increase business by 
making concessions on special or surplus 
items are not very successful, as small mills 
are competing strongly for sales of commons. 
Actual concession by large mills have been 
confined largely to common boards, shiplap 
and dimension in No. 2 and 3, although a few 
concerns are quoting lower prices on 4-inch 
Bé&better flat grain flooring. 

The most common report from the mills in 
this district is of the scarcity of stacking 
space for common lumber. No. 1 dimension, 
2x6- and 8-inch, 12- to 16-foot, is now in sur- 
plus. The average Arkansas mill reports less 
than normal stocks of flooring and other 
bundled stock—especially 3- and 4-inch B&bet- 
ter edge grain flooring. Finish stocks are pos- 
sibly better assorted than at any time during 
the current year, though demand is holding uP 
very well for all items of finish, casing, base 
and moldings. There is such a heavy demand 
for 8-inch base that it is listed among scarce 
items. 

Prices on both Nos. 1 and 2 lath are badly 
shot, low prices being made on No. 1. Arkansas 
mills have only limited stocks of lath, and are 
disposed to hold for fair prices and further 
reduce production. 

Small mill operations are having a hard 
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struggle to meet pay rolls, although they have 
peen able to reduce wages. Large operators 
say there will be no wage reductions by them 
except as a last resort. Effort is being cen- 
tered on increased efficiency and rigid econ- 
ies. 

ve K. Thomas, general manager Southern 
Lumber Co., rturned Friday from a brief trip 
to Washington, D. C. 


Bogalusa, La. 


April 21.—Three representatives of the Rus- 
sian government, B. L. Talevich, J. L. Kol- 
tunov and A. F. Baranov, who are visiting 
this country and paying particular attention 
to American methods of lumber manufactur- 
ing, spent Tuesday inspecting the Great 
Southern Lumber Co.’s plant. W. A. Chandler 
acted as guide through the mill. J. L. Cahoon, 
southern representative of the Filer & 
Stowell Co., of Milwaukee, Wis., and J. D. 
Sellers, southern representative of the S. A. 
Woods Machinery Co., accompanied the Rus- 
sian visitors. 

Another foreign visitor to Bogalysa was O. 
Ormell, of the Kramfore Co., Sweden, which 
is a subsidiary of the Kreuger & Toll Corpora- 
tion. Mr. Ormell was the guest of R. H. Laft- 
man, general manager of the Bogalusa Paper 
Co. The Swedish visitor was amazed at the 
growth of the reforestation tracts around 
Bogalusa, he having received photographs of 
them in 1922. 

The Great Southern Lumber Co.’s Foremen’s 
Club held its regular monthly meeting and 
supper on Tuesday, April 15. It was attended 
by about 64 employees, with representatives 
from the sales and engineering departments 
also attending, and created much enthusiasm. 

“Better Homes Week,” a movement spon- 
sored by President Hoover, with Secretary of 
the Interior Wilbur as acting head, will be 
observed here this year from April 27 to 
May 3. 

William Henry Sullivan, jr. will celebrate 


local retailers, 
receiver in bankruptcy to David Sorkin. 


has opened a branch in Ocean City, South 
Jersey’s fastest growing summer resort. 


The Kreamer Lumber Co. has moved to 


larger quarters in the Penfield Building. 


The Weitzel Lumber Co. is erecting a new 


display room at Germantown and Sedgley 
avenues. 


The stock and equipment of Mitten Bros., 
was sold at auction by the 


Laurel, Miss. 


April 21.—Business is much better than at 


any period during the past four or five 
months. 
number of orders and the shipments were 
just about equal to the cut. 
sion is especially strong and there is a good 
deal more activity in lower grades than for 
some time. All 
cially 6-inch No. 2, 


Last week all mills received a good 


No. 1 dimen- 


items of shed stock, espe- 
center matched and 
6-inch siding, are strong. A good many ex- 
port orders have been booked for shipments 
during the next thirty to forty-five days, 
also orders for shipments during June and 
July. Kiln dried saps, which had been 
somewhat sluggish, are now rather brisk. 

While orders for hardwood are not plenti- 
ful, inquiries are more numerous, and a 
much better demand has been noticed dur- 
ing the last few days. Prices remain about 
the same. 





Fast Drying in New Kilns 


Veneta, Ore., April 21.—Excellent drying 
records are reported by the Roy Swenson Lum- 
ber Co. at its plant here, since the recent in- 
stallation of a modern dry kiln to care for its 
Douglas fir dimension. The drying of 2-inch 
No. 1 common dimension in forty-eight hours, 
despite the fact that unusually low temperature 
schedules are employed, is said to be typical 

of the results obtained. 








The company’s saw- 
mill is about seven miles 
from town, and the 
lumber is brought to 
the kiln in Veneta by 
motor trucks. It is 
stored in the yard in 
packages, and these 
packages are taken to 
kiln or planer by car- 
rier. 

The dry kiln itself is 
of 2x6 laminated wood 
construction, and has a 
holding capacity of 
45,000 feet of 2-inch 
Douglas fir lumber. 
Much costly exacavation 
and concrete work was 








Moore dry kiln installed at Veneta, Ore., for Roy Swenson Lumber Co, 


his fourth birthday Saturday at Slidell, where 
he is making his home with his grandfather, 
_F. Salmen. 

George Field, manager of the Baer & 
Thayer hardwood mills, is on a selling trip, 
visiting the larger market centers in the 
middle West. The Baer & Thayer mill has 
been closed down for the last week, but is 
expected to resume operations next Monday 
or soon after. 


Philadelphia, Pa. 


April 21.—Gordon Edwards, a member of 
the Canadian parliament and former lumber- 
man, gave the Philadelphia Wholesale Lum- 
ber Dealers’ Association a very interesting 
talk at its April luncheon. 

At the April meeting of the Lumbermen’s 
Exchange of Philadelphia, M. R. Beaman, of 
the Philadelphia Chamber of Commerce, gave 
an informative talk on railroad mergers, and 
expressed his disapproval of the consolida- 
tion, now under consideration, of the Balti- 
more & Ohio and the Reading lines. 

Four motorized lumber carriers have been 
added to the facilities of the Philadelphia 
Tidewater Terminal for the rapid handling 
of lumber from ship’s tackle to storage areas. 

The T. S. Goslin Lumber Co., of Wildwood, 


eliminated, Mr. Swen- 
son found, when he de- 
cided on the use of the 
overhead fan type of 
kiln equipment. The latest design of Moore’s re- 
versible cross circulation overhead fan kiln 
was installed by the Moore Dry Kiln Co., of 
North Portland, Ore.; both the fan and heating 
system are located overhead, and power for 
operation of the fan is provided by a steam 
engine. A new boiler setting and fuel bin were 
also installed. Mr. Swenson is well pleased 
with the new kiln and its improved facilities for 
turning out a quality product for the eastern 


trade. 
Timber Land Sales 


BUCKHANNON, W. VA., April 21.—Pur- 
chase of tracts of timber said to total slightly 
over 1,000 acres in Nicholas County by the 
Ralph H. Ely Co. of this city, was reported. 
The timber on these tracts, which lie near 
Gauley River in Hamilton and Beaver dis- 
tricts of Nicholas County, will be marketed 
by delivery in auto trucks to the B. and O. 
railroad at Camden-on-Gauley or Allingdale. 
The local company previously owned a large 
acreage of timber in that county, and expects 
to be ready to start its saw mill early this 
fall. The operation will require from four 
to six years. The Ely company is now com- 
pleting a large operation at Frenchton in 
this county. 





C1 PACIFIC COAST CI 


SITKA_SPRUCE 


We cut our own 
timber, in a modern 
Band Mill, equipped with latest 
type Kilns and High Speed Planers. 


(Strong to Edge Grain) 


“Also Spruce Finish $4S 


(13/16 x 1/2” Off in Width) 
Capacity 150,000 Ft. 


WINCHESTER BAY LUMBER CO. 


REEDSPORT, OREGON 




















Our Main Lumber Business 
Our Real Lumber Business is 


LONG TIMBERS! 


and it always has been! We know our 
business, yet we charge no more! 


OSTRANDER umsr'te. 


TIMBER CO. 
OSTRANDER, WASH. 
“The original long timber mill.” 














Our Specialty— SOFT TEXTURED 


California White Pine 


BEVEL SIDING MOULDINGS 
BUNGALOW SIDING 


Prompt Service. Straight or Mixed Cars. 
We KNOW our service and quality will please. 


ELLINGSON LUMBER CO. 


KLAMATH FALLS, OREGON 




















Lumber and Its Uses 


By R. S. KELLOGG 


(In this book the author has dealt in 
interesting and instructive fashion 
with wood structure, physical pro- 
perties, grades, sizes. lumber and 
log measurements, shipping weights, 
structural timbers, seasoning, pres- 
ervation, finishes, paving, floor- 
ing, fire resistance, prices, as well 
as the uses of lumber; and in final 
chapters he discusses manufactur- 
ing, forest products, the timber 
supply, permanent advantages of 
wood, and sources of information 
about timber. This is the work most 
often called for and used by lum- 
bermen in all branches of the trade. 


American Lumberman 


431 So. Dearborn St. 
Chicago, Ill. 
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| CHICAGO 


AMONG THE 





LUMBERMEN 














CRONWALL & COMPANY 


Incorporated 


Lumber Company Financing 





Represent owners of 


PACIFIC COAST 
TIMBERLANDS 


For Sale on Attractive Terms 





231 South La Salle Street 
Continental Illinois Bank Building 


CHICAGO 

















You Can Avoid 
UNCOLLECTIBLE 
ACCOUNTS 


—just as a large portion of the lumbermen do, (also 
those who sell the same trade) by means of Clancy’s 
Red Book Service. 


WITHOUT COST OR OBLIGATION you can de- 
termine whether or not we can help you. 

Write for our FREE Trial Offer and ask for Fold- 
er No. 49 S. 


Also, if you have some bad accounts on your books, 
our Collection Department can probaly get your 
money for you and the cost will be very little as 
as compared with the profit you could make if you 
had the money to re-invest in stock in trade. 


LUMBERMEN’S CREDIT 


ASSOCIATION 
608 So. Dearborn St., CHICAGO 
Eestern Headquarters: 35 S. William \St., NEW YORK CITY 








GILBERT NELSON & CO. 
Public Accountants 


I! SOUTH LASALLE STREET 
CHICAGO 


TELEPHONE RANDOLPH 2220 
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Their Care and Treatment 


By H. W. DURHAM 


This book will serve as a reliable guide for those who wish 
to know the art of saw fitting, or who wish to learn the prop- 
er methods of sharpening and keeping saws in order. 

During twenty-five years the author visited a large num- 
ber of sawmills, investigating the methods used in saw- 
chespening shops, and much useful information obtained is 
embodied in this work. 

This book is bound in cloth, stamped in gold, and con- 
tains 269 pages with index. 


Price, delivered, $1.65 
American Lumberman 
431 So. Dearborn Street, 


Chicago, Ill. 





H. A. Hoover, wholesale lumberman of 
South Bend, Ind., was in Chicago Wednes- 
day on business. 


J. F. Mitchell, of the Mitchell Manufactur- 
ing Co., Stevenson, Ala., was in Chicago 
last week and called at local lumber offices. 


Manager Hennessey, of the Mumby Lum- 
ber & Shingle Co., Bordeaux, Wash., was 
a caller at Chicago lumber offices Wednes- 
day. 


ee 

F. M. Pantzer, of the Pantzer Lumber 
Co., Sheboygan, Wis., passed through Chi- 
cago Tuesday on his way home from a ten- 
days visit in Hot Springs, Ark. 


John Spaulding, of Diamond Springs, 
Calif., general sales manager of the Cali- 
fornia Door Co., was in Chicago Wednesday, 
and called at local lumber offices. 


Robert E. Slaughter, of Yakima, Wash., 
president of the Cascade Lumber Co., ar- 
rived in Chicago Tuesday, to attend the Na- 
tional Lumber Manufacturers’ Association 
meeting, and was a caller at local lumber 
offices, 


G. W. Jones, of Appleton, Wis., president 
of the G. W. Jones Lumber Co., returning 
from a week’s trip to the Jones company’s 
mill at Tendall, La., stopped in Chicago 
Tuesday to confer with his sales represen- 
tative, A. H. Ruth. 


James A. Allee, of the Vanlandingham 
Lumber Co., Chicago, spent the week-end 
in Creal Springs, Ill., on business, and was 
accompanied on his return trip by his father, 
_— Allee, of the Creal Springs Lumber 

oO. 


The D. S. Pate Lumber Co., of Chicago, 
which has been occupying offices in the Con- 
wav Building, announces that after April 
26 its address will be suite 1864, 221 North 
La Salle Street, in the newly completed La 
Salle-Wacker Building. 


Joe Curtin, of the Foster Creek Lumber 
& Manufacturing Co., Stephenson, Miss., 
was in Chicago Wednesday, to confer with 
his firm’s local representatives, Baxter & 
Montgomery (Inc.), and call on several cus- 
tomers and other friends. 


K. H. Koehler, of Portland, Ore., vice 
president and general manager of the East- 
ern & Western Lumber Co., was in Chicago 
a few days last week. He was on his way 
to New York, where he expects to meet Mrs. 
Koehler, and they intend to sail late this 
week for a three-months tour of Europe. 


A. H. Hager, of Lansing, Mich., president 
of the Hager-Cove Lumber Co., arrived in 
Chicago Wednesday night to visit friends 
in the trade and to attend the big Hoo-Hoo 
concatenation at the Congress Hotel Fri- 
day night after the annual meeting of the 
National Lumber Manufacturers’ Associa- 
tion. 


Walter M. Leuthold, of Deer Park, Wash., 
president of the Deer Park Lumber Co. and 
also president of the Western Pine Manu- 
facturers’ Association, arrived Wednesday 
in Chicago to attend the annual meeting of 
the National Lumber Manufacturers’ Asso- 
ciation, and to confer with his local sales 
representative, C. H. Wilson. 


James Turner of Des Moines, Iowa, vice 
president and general sales manager of the 
Queal Lumber Co., has announced the appoint- 
ment of E. W. Reed as manager of the com- 
pany’s yards at Seventh Street and Keosauqua 
Way, Des Moines. Mr. Reed has been in the 
company’s East Des Moines office six years, 
and for twenty-one years has been identified 
with the industry in South Dakota. He is a 


former manager of Queal yards in that State, 
and later of the Thompson yards in Mitchell, 


M. J. Scanlon, of the Brooks-Scanlon Cor- 
poration, Minneapolis, Minn., spent the week- 
end in Chicago on his way home from a visit 
to the company’s new mill at Foley, Fla, 
He was the guest of his daughter and her 
husband, and called at the offices of the 
Chicago representative of his company, the 
Robert K. Eaton Lumber Co. 


J. A. Garvey, of 5246 Hutchinson street, 
Chicago, has been appointed by J. P. Eddie, 
sales manager of the Dail Steel Products 
Co., Lansing, Mich., to represent that firm 
in northern Illinois. He plans to build up 
a strong dealer organization for the mer- 
chandising, by lumbermen, of the Wolverine 
chemical toilets and septic tanks manufac- 
tured by the Dail company. Mr. Garvey’s 
phone number is Palisade 6752. 


Langford W. Smith, of Westwood, Calif., 
sales manager of the Red River Lumber Co., 
stopped at the company’s Chicago office 
Tuesday for a visit with Manager H. V. 
Scott before continuing his journey home 
from a vacation in the East. On Wednes- 
day Mr. Scott had another caller—Archie 
D. Walker, of Minneapolis, Minn., who had 
arrived to attend the annual meeting of the 
National Lumber Manufacturers’ Associa- 
tion. 


Frank H. Burke, who early last Decem- 
ber was forced to take a vacation of indefi- 
nite duration from his duties as Chicago dis- 
trict manager for the Weyerhaeuser Sales 
Co. when his health failed, has spent most 
of the time since then in Florida. However, 
since undergoing an operation for the re- 
moval of two goiters he has been showing 
steady and rapid improvement, and aided 
by the benign influence of the Southland is 
gaining in weight. He is now on a leisurely 
return to the North, it was indicated by a 
wire received at the Weyerhaeuser offices 
Saturday. It was filed at Battery Park Ho- 
tel in Asheville, N. C., where he expected 
to remain for at least ten days, and ex- 
pressed plenty of pep and optimism. J. P. 
Boyd, who took Mr. Burke’s place in the 
Chicago office, spent the first three days 
this week at a district managers’ meeting 
nang company’s headquarters in St. Paul, 

inn, 
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Executive Committee Meets 


The Millwork Cost Bureau’s executive 
committee, consisting of U. Morgan Davies, 
Oshkosh, Wis.; E. J. Curtis, of Clinton, 
Iowa; C. E. Flambeau, Milwaukee, Wis.; C 
A. Rinehimer, Elgin, Ill.; and Secretary O. 
L. Appleton, met Monday at the organiza- 
tion’s office in Chicago to consider a broader 
program of service to its membership as au- 
thorized last month during the bureau’s con- 
vention. 

Preliminary discussions were had on such 
subjects as statistics, quantity survey bu- 
reaus, financing, and merchandising. 


Move to New Building 


Chicago’s newest skyscraper, the Buckingham 
Building, which is nearing completion at 59 
East Van Buren Street, already houses two 
lumber companies’ offices, and a third member 
of the fraternity will move to the structure as 
soon as its suite is finished. 

Last Saturday the offices of the John A. 
Spencer Lumber Co. were moved from the 
Blum Building at. 624 South Michigan Boule- 
vard to suite 1414 of the new building, and 
soon A. Steele Forgy, the manager, and Miss 
M. V. Meier, his capable assistant, will feel 
quite at home in their more lofty workshop. 
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At the same time the business effects of the 
Exchange Sawmills Sales Co.’s ‘Chicago office 
were transferred from the Straus Building at 
310 South Michigan Boulevard to suite 1814 
of the Buckingham Building, and now Man- 
ager Frank R. Linroth says that he is prac- 
tically all settled, with the exception of arrang- 
ing some sort of sound insulation as protection 
against the would-be opera singers “doing their 
stuff” in schools in the nearby buildings which 
face Michigan Boulevard. 

Next week, according. to plans, Secretary- 
Treasurer L. S. Beale and his cohorts will 
move the offices of the National Hardwood 
Lumber Association from the Straus Building 
to the new and larger suite on the twenty- 
fourth floor of the Buckingham Building, which 
is being prepared in a most unusual manner, 
with varied panelings of hardwoods, for the 
association’s use. 


Personal Contacts With Editors 


“If every Hoo-Hoo in the United States and 
Canada would volunteer his services as a re- 
porter of news and facts regarding lumber and 
the lumber industry, it is my honest belief that 
within a short time much of the false propa- 
ganda inimical to the use of wood would be 
eliminated from the columns of the newspapers. 
I am convinced that one great need of the in- 
dustry today is a means of telling the true story 
of our forests and the lumber industry to the 
public. To my mind the logical way is through 
the columns of the daily press.” 

In so many words Elmer F. Xanten, Chicago 
representative of the C. D. Johnson Lumber Co., 
told of one of the major 
objectives which he has 
had in mind since he was 
appointed last month 
to the important posi- 
tion of Vicegerent Snark 
for the northern district 
of Illinois, in the Con- 





ELMER F. XANTEN, 
Chicago; 
Vicegerent Snark for 
Northern Illinois 





catenated Order of Hoo- 
Hoo. He has been giv- 
ing all possible time, 
during the last few 
weeks, to the making of 
arrangements for the 
big concatenation April 
25 at the Congress 
Hotel, Chicago, but he paused long enough to 
make a few observations about what each in- 
dividual lumberman, Hoo-Hoo members especi- 
ally, may do to advance the interests of the in- 
dustry and thus advance his own interests. 

Mr. Xanten is developing a plan for the pro- 
motion of “the truth about lumber” by personal 
contact between the 350 Hoo-Hoo members in 





his district and the editors of their home-town. 


daily or weekly newspapers. Full details of 
this plan have not been announced, but it in- 
cludes and requires the co-operation of all 
“Wearers of the Cat,” who will be urged to get 
acquainted with editors and publishers, in an 
effort to enlighten them on what the lumber in- 
dustry really is doing, what lumber itself has 
done and can do, and the true facts concerning 
the supply of lumber available without dire re- 
sults for the country. The editors’ assistance 
in passing on this authoritative information will 
then be solicited. “I believe,” Mr. Xanten said, 
“that the great majority of the editors and pub- 
lishers will welcome any honest effort we might 
make to work with them in featuring live lum- 
ber news of educational value to their readers.” 
He mentioned the industrial and agricultural 
importance of the Chicago district, and the hun- 
dreds of thousands of people who read the daily 
= + as newspapers of the region, and con- 
inued : 


“It is my thought that we of this industry 


have much of news interest for the editors and 
publishers of the newspapers. I have come to 
know that any belief that the editors and pub- 
lishers of the daily press of the nation are an- 
tagonistic toward our industry is not based on 
fact. The truth is my investigation along that 
line has revealed to me that very little news 
other than what might be called propaganda— 
much of which is not based on facts—finds its 
way to their desks. We have a wonderful story 
to tell the reading public, and with 350 mem- 
bers of Hoo-Hoo telling it to their home-town 
editors and publishers we would not only be 
able to educate the good people throughout 
northern Illinois regarding lumber and the lum- 
ber industry, but we will have cultivated a last- 
ing friendship with the gentlemen of the press.” 


To Move Central Location 


Tuesday night the Vanlandingham Lumber 
Co.’s organization packed up its effects “bag 
and baggage,” took one last 18-story peep 
at Chicago from a window of the Builders’ 
Building at 228 North La Salle Street, and 
moved south. Next morning they opened 
for business in suite 920 of the Association 
Building, at 19 South La Salle Street. “We 
like the location better, and also the office 
arrangement,” one of the company’s offi- 
cials said. 


Two Lumbermen Seek Office 


SoutH BEnp, INp., April 21.—Lumbermen are 
represented on the Republican ticket for two 
important offices in the May primaries. Two 
men who have been prominent in the lumber 
business here are seeking favor. Burr F. Au- 
gustine filed for the nomination for county 
recorder. He is a native of this county and 
proprietor of the B. F. Augustine Lumber Co., 
a business in. which he has been interested 
for many years. George O. Thurn, a member 
of the Thurn-Maxson Lumber Co., dealers in 
hardwoods with offices in the Citizens Bank 
Building, has filed his declaration for the Re- 
publican nomination for auditor. From 1904 
to 1918 he was lumber buyer for the Stude- 
baker Brothers Manufacturing Co. and the 
Studebaker Corporation.. During the next five 
years following 1918 he was associated with the 
C. C. Shafer Lumber Co. and since 1923 he 
has been in business for himself. 


Moves to Paterson 


Paterson, N. J., April 21—The Boyd-Sin- 
claire Lumber Co. (Inc.), which formerly was 
located at 30 Church Street, New York City, 
has moved its headquarters to 188-190 19th 
Avenue, in Paterson. This company, which is 
a member of the National-American Wholesale 
Lumber Association and one of the outstanding 
wholesalers in this territory, will continue to do 
a general carload business and in addition will 
carry in its warehouse in Paterson moldings and 
trim, oak and maple flooring, cedar closet lin- 
ing, stair material and other finished products, 
for sale to retail dealers only. 


A Half-Century of Lumbering 


Toronto, Ont., April 21.—Celebrating the 
seventy-fifth birthday anniversary of Frank A. 
Bowden, president of the Bowden Lumber Co., 
and his fiftieth year in the retail lumber busi- 
ness in this city, last Tuesday night about fifty 
lumbermen and other friends tendered him a 
surprise dinner at the Granite Club and pre- 
sented him with a suitable memento of the occa- 
sion. 

Judge Emerson Coatsworth, whose friend- 
ship with the honored guest dates even farther 
back than the latter’s lumber activities, was 
master of ceremonies for the evening, and re- 
called numerous interesting and amusing inci- 
dents in Mr. Bowden’s long and varied career. 
Other reminiscences of days gone by were ex~- 
changed, and Hugh Munro brought to mind 
the time when good white pine retailed here 
in Toronto for $11 a thousand, shingles were 
worth $2.50, and lath $2. 


Row N's 


SUPERCEDAR 


Have you heard this 
story about “ Acres 
of Diamonds”? 


Don Ghapal, a chap who lived 
in India, and the scion of an 
old Hindu family, was dissatis- 
fied with estate left him. So 
he went out into the world to 
find a fortune. To London, 
Paris, New York, South Amer- 
ica. No fortune. Lots of dis- 
couragement. Then a message 
from India: “Diamonds discov- 
ered in your own back yard 
—acres of diamonds.” 


Last year 18,000 homes were 
equipped with Supercedar 
Closets. Know what that 
means? Not closet lining alone, 
but studding, siding, door- 
frames and doors, quarter-round, 
shelving, nails, ete. 


Acres of diamonds in your own 
lumber yard! Every home needs 
a Supercedar Closet and every 
woman wants one. 


Packed at mill in sealed boxes. 
Send for miniature sample box 
free with circular and price. 


(i: MEMPIIS & © 


WORLDS LARGEST MANUFACTURER 


7 OF TENNESSEE AROMATIC RED CEDAR. 








On It 


Hand your pros- 
pect,a Wiggins 
card and you 
produce a first 
impression 
that com- 


OTEEL COMPANY 


a 
PITTSBURGH .PA 
PLOMER BUILOIN® 
CHICASO 


Wiggins Peerless Patent Book-Form Cards 


engraved with such skill and care that each card carries with it the 
distinction of supreme quality. 

Ask for tab of specimens, detach the card one by one and 
observe their clean-cut edges, and the protection afforded by 
their —- \rcs in convenient book-form style. Samples free 
on reques' 


The John B. Wiggins Company 


Established 1857 
Engravers Die Embossers 


Plate Makers 
1108 Fullerton Avenue CHICAGO 
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Make 1930 a bigger year 
wit 
WOLVERINE 
CHEMICAL TOILETS 
AND SEPTIC TANKS 


There are thousands upon thousands of 
people still using the outside toilet— 
Stop and think what sales you can make 
on other material 
if you show them 
how they can 
eliminate this, 
and have modern 
inside toilets—It 
will lead to profit 
in many items— 
There is 
money to be 
made if you 
& go after it— 
* The Wolverine 
line is one way to 
get it. Thou- 
wag a sands in use — 
Approved by Sanitary Engineers — 
Many lumber merchants now find it 
profitable—Why not you? 














Write for complete literature and propo- 
sition today. 


Dail Steel Products Co. 
1000 Main St. Lansing, Mich. 








“Hercules” Wire Rope 


has been tested by time and 
proven by service. Its best 
recommendation is the con 
stantly increasing demand for 
it. Its one red-strand is our 
guarantee of quality. 


Established 1857. 


A. Leschen & Sons Rope Co. 


ST. LOUIS 
New York Chicago Denver San Francisce 





Surface Measure 


ESTIMATOR 


By J. M. LEAVER 








This book covers in the most com- 
plete manner the whole field of 
surface measure as applied to rapid 
estimating of contents of fractional 
sizes of lumber, veneer, fibre board 
and stock used in the manufacture 
of interior and exterior finish, panels, 
doors, sash, blinds, door and win- 
dow frames, etc., etc. Send for 
circular containing sample pages. 


Pocket Size (41/2”x612") 
Postpaid $5.00 








American Lumberman 
431 S. Dearborn St., CHICAGO, ILL. 
































Business Changes 


ALABAMA. 
changing name to Redmont Lumber & Millwork 
Co. 


Hedona — Hedona Lumber Co. 


ARKANSAS. Augusta—Augusta Cooperage Co. 
sold to Ozark Co. 
ILLINOIS. Chicago — Interstate Lumber Co. 


changing name to George A. Hoene Lumber Co. 
and moving offices to 43 E. Ohio Street. 

IOWA. Millerton—Bosserman & Gardner Lum- 
ber Co. succeeded by McKliveen & Henderson; will 
handle builders’ hardware, paints and lumber. 

Newton—R. C. Daley & Co. changing name to 
Daley Lumber Co., management and ownership 
remain the same. 

KENTUCKY. Lexington—G. F. Vansant Lumber 
Co. succeeded by Appalachian Lumber Co, 

LOUISIANA. Ferriday—J. M. Jones Lumber Co. 
moving to Natchez, Miss. 

MARYLAND. Denton—Hughes Lumber & Coal 
Co., sold to Nuttle Lumber & Coal Co. 

Havre de Grace—William Melvin has sold his 
lumber business to Clark Lumber Co., of Aikin, 
who will conduct as branch of the Aikin business. 

MICHIGAN. Battle Creek—tTri-Service Mill & 
Building Supplies (Inc.) changing name to Tri- 
Service Interior Trims (Inc.) 

Charlevoix—W. E. Parmelee succeeded by Wm. 
E. Parmelee Lumber Co 

Traverse City—Brown Lumber Co, moving busi- 
ness office from Traverse City to Ionia. 

MINNESOTA. Elk River, Sauk Rapids and Zim- 
merman—Rudd Lumber Co. sold to Central Lum- 
ber Co., of St. Cloud, 

Foley—Foley Lumber Co. sold to Central Lumber 
Co., of St. Cloud. 

MISSISSIPPI. Durant—-Nolan & Maris Co. mov- 
ing headquarters to Canton. 

MONTANA. Terry—Durham Lumber Co. sold to 
Fullerton Lumber Co. 

NEW HAMPSHIRE. Littleton—Littleton Lum- 
ber Co, sold to Depot Store (Inc.). 


NEW YORK. Brooklyn—J. A. Noone moving 
office from 375 Fulton St. to 155 Woodruff Ave. 

Fort Covington—Hutchins & Wilson changing 
name to Wilson Lumber Co. 

New York—Boyd-Sinclaire Lumber Co, will move 
to Paterson, N. J., May 1. 

New York—Sam Levin succeeded by Levin Door 
& Panel Co. (Inc.) 

NORTH DAKOTA. Cooperstown 
ber Co. sold to Crane-Johnson Co. 





Salzer Lum- 


OKLAHOMA. Shawnee—Weleetka Lumber Co. 
moving to Tecumseh. 
OREGON. Kerry—Walter Kerry has sold his 


log rafting and towing .business to K-P Timber 
Co. 

Sandy—O. G. McIntyre has sold his interest in 
the sawmill of the Burns-McIntyre Lumber Co. 
to Robert Jonsrud and the name has been changed 
to the Burns & Jonsrud Lumber Co. 

PENNSYLVANIA. Pottsville Nelson Lumber 
Co. changing name to Bubser Lumber Co, 

TEXAS. El Paso—El Paso Sash & Door Co., 
controlling interests sold to Madera Box & Lum- 
ber Co, 

Jacksonville—Jackson Lumber Co. succeeded by 
Higginbotham-Bartlett Lumber Co. 

WASHINGTON. Seattle—Ranning Lumber Co. 
succeeded by Columbia Lumber Co. 

WISCONSIN.. Kenosha—Marquardt Sash & Door 
Co.’s branch office has moved from the Bain build- 
ing to 2018 64th St., growth of the concern neces- 
sitating larger quarters, 


Incorporations 





ALABAMA, Bessemer—Crotwell Bros. Lumber 
Co., incorporated. 
KENTUCKY. Louisville — Cardinal Hardwood 


Co., incorporated, 

Louisville—Campbell & Summerhayes, incorpor- 
ated; capital, $35,000; Stuart C. Campbell and 
W. Keath Summerhayes, jr., formerly with C. W. 
Brickley Lumber Co., incorporators; takes over 
business and old yard of the Embry Lumber Co. 


LOUISIANA, Shreveport—Robinson-Slagle Lum- 
ber Co., increasing capital to $300,000. 


MICHIGAN. Grand Rapids—A. Misket Fuel & 
Lumber Co., incorporated. 
MISSOURI. Hermann—Peach Valley Lumber 


Co., incorporated; capital, $18,500. 

NEBRASKA. Atkinson—Atkinson Lumber Co., 
incorporated; old concern, 

NEW JERSEY. Hoboken—General Lumber Co. 
of New Jersey, incorporated; capital, $100,000; 
Edw. Stover, 84 Washington St. 

Newark—Carpenter Lumber Co., incorporated; 
2,500 shares, no par value; Aaron R. Carpenter, 
1060 Broad St. 

NEW YORK. Brooklyn—Parshelsky Bros., whole- 
sale glass, sash and doors, increasing capital to 
$1,000,000. 

OHIO. Hamilton—Bowlus Timber & Wrecking 
Co., incorporated; 250 shares. 

OREGON. Klamath Falls—Klamath Pine Dis- 
tributers, incorporated; capital, $100,000. 

Salem—Hollywood Lumber Co., incorporated; 
capital, $3,000. 

PENNSYLVANIA. Hamburg—Lenhart Lumber 
& Supply Co., applying for ckarter. 


RHODE ISLAND. Providence—Baldwin & Ladd, 
incorporated; 250 shares, no par value; Lester C, 
Baldwin, 233 Roger Williams Ave. 

TEXAS. Texarkana—Texarkana Oak Flooring 
Co., incorporated; capital, $20,000. 

WASHINGTON. Index—Index Cedar Products 
Co., incorporaated. 

Seattle—Queen City Flooring Co. increasing cap- 
ital to $4,500. 

WISCONSIN. Mercer—Wiscomich Lumber Co., 
incorporated; retail. 


Casualties 


CALIFORNIA. Oroville—The E, C. Fisher Plan- 
ing Mill recently suffered a fire loss of $10,000; 
reconstruction will begin at once. 

Redding—Sawmill of J. F. Horrs, near Fern, with 
a capacity of 12,000 ft. daily, destroyed by fire. 

ILLINOIS. Mt. Vernon—Planing mill of George 
Johnson destroyed by fire; loss, $3,000; no insur- 
ance. 

KENTUCKY. Louisville—Arterburn Lumber Co., 
office and warehouse destroyed; loss $3,500. 

MICHIGAN. Bay City—Island Lumber Co., loss 
by fire, $50,000. 

MISSISSIPPI. Magnolia—Dry kilns of the Lans- 
ing Saw Mill destroyed by fire. 

OHIO. Cincinnati—About 30 piles of hardwood 
lumber in yards of McWilliams & Schulte burned 
with loss of about $35,000; Emerald Lumber Co. 
lost about $5,000 worth of yard stock also. 

BRITISH NORTH AMERICA 

ONTARIO, Pakesley—Pakesley Lumber Co., loss 
by fire; will rebuild. 

Wingham—Planing mill belonging to J. A. Mc- 
Lean destroyed by fire; loss about $10,000. 


New Ventures 


CALIFORNIA. Lagunitas — Lagunitas Lumber 
Co. recently began business. 

FLORIDA. Cross City—McCaskill Bros. Lumber 
Co. has established a sawmill. 

Kelola Springs—C. P. Jennings has established 
a sawmill. 

INDIANA. Sheridan—Elvin Robbins Hardwood 
Lumber Co, recently began sawmill operation. 

MICHIGAN. Detroit—H. K. Loud has started 
a wholesale and commission lumber business at 
2842 Grand Bivd., 

NEW JERSEY. Newark—Carpenter Lumber Co. 
recently began business, 

NORTH CAROLINA. Monroe—Tucker & Sykes 
recently started a retail lumber business. 

OHIO. Cleveland-——-H. C. Stearns has opened a 
wholesale and commission lumber business. 


OREGON. Lebanon—Central Lumber Co, re- 
cently began business. 
TENNESSEE. Humboldt—City Lumber Co. has 


opened a retail yard. 

Martin—Brundig-Moore Lumber Co. has started 
a retail business, 

TEXAS. El Paso—Messina Lumber Co. opening 
lumber yard at 3625 Frutas St. 

Pittsburg—A. L. McFather Lumber Co. has 
started a retail business. 


New Mills and Equipment 


CALIFORNIA. Madera—The Little River Red- 
wood Co. has purchased a 50x150 ft. site adjoining 
the present plant and will erect a modern plan- 
ing mill thereon. 

OREGON. Brownsville—Ben Fisher, who has a 
planing mill here, will erect a sawmill near South- 
ern Pacific station. 

McMinnville—R. Engle and Elmer R. Worth 
have engaged in sawmill business as Engle & 
Worth Lumber Co. 





Trouble and Litigation 


MINNEAPOLIS, MINN., April 22.—Suit for 
return of approximately $4,500,000 alleged to 
have been loaned by the National Pole & 
Treating Co. to other E. W. Backus industries 
and for an accounting of the loans and of 
the financial status of the National Pole & 
Treating Co. has been filed in Hennepin 
county district court. E. W. Backus is the 
principal stockholder of the various corpora- 
tions named in the action and owns 85 per- 
cent of the stock of the National Pole & 
Treating Co., according to the complaint. 
Plaintiffs are Cora B. Neild and Frank G. 
Moore, minority stockholders representing 
618 shares of stock. The suit was filed 
through James E. O’Brien, attorney for the 
plaintiffs. Defendants include Mr. Backus, 
Seymour W. Backus, L. A. Furlong, G. H. 
Ramsey, George McLean, the National Pole & 
Treating Co., Minnesota & Ontario Paper 
Co., Kenora Development Co., and_ the 
Backus-Brooks Co. The individuals are mem- 
bers of the board of directors or officers of 
the National Pole & Treating Co. An answer 
to the complaint has been filed by Mr. Backus, 
who claimed the transactions had the full 
approval of all of the stockholders of the 
corporation. 
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Lumber Prices 














SOUTHERN PINE 


Following are f. o. b. mill sales prices as reported from Kansas City, Mo., for the week ended April 19: 

















Flooring Drop Siding Jambs No. 1 Dimension, No. 2 Shortleaf Car Material 
1x3” E.G.— 1x6”, 10-20’— B&better: S1S1E Dimension S1S1E (All 1x4 & 6”): 
B&Btr, 10-20’. $65.67 I ot a9 sche 37.10 1%, 1% & 2x4 Short- Long- | 2% 4”, 10’.....- 20.51 B&Btr., 9 and 
We. 1, Geee cxsiee 45.59 | No. 1.....++... 35.38 YE gi cael 63.00 leaf leaf ) ae oo eee! RSA Ee 47.28 
a 2 eee... 5 SEL O Baccvecaccs 23.59 er e. Pies bos 21.13 10 and 20’. 40.50 
x3” F.G.— ceutems om wey etal S1s, 2x 4”, 10’..23.17 29.10 | ee 21.95 12 and 14’.... 39.09 
B&Btr, 10-20’... 39.29 ’ ; 10-20 12’. .23.22 28.17 | oy g” 410°...... 16.61 BP eee ee eens 28.00 
No. 1, 10-20’... 32.85 | B&Better Rough: No, 1— 16’. .23.30 29.44 + tee? 17.03 S ceciasesss 40.25 
No. 2, OZ re 20.38 5/4x4, 6&8 bn pg es oe ord 32.70 18&20’. . 24.67 31.97 eee 17.54 No. 2 random,. 19.15 
1x4” E.G.— 5/4x5, 10&12 i 69. 75 1x6” eater eeee 36.00 9 6” 1 , 21 23 24 00 18&20’ a aie nen 18.73 Shiplap 
B&Btr, 10-20’... 6932 B&better Surfaced: No. 2— “xX ’ 0’.. wi ‘ 2x 8” 10’ 18.69 -. m call 10- 20’): 
No. 1, 6-20’..... 50.28 re ee 48.53 eS Ee 17.01 12’..20.96 25.20 at niepeeel eG ae "epee 33.06 
No. 2, 8-20" Scns 36.50 1x6" eee 47.51 a i ie eee 18.22 16’. .21.72 26.91 ~ ees 20.07 ixio” ae arte 1.00 
x4” F.G.— TO ipcate lied 82 o. 3— 18&20’. .22.32 27.33 Pe ( No. 2 (10-20): 
B&Btr, 10-20’ 39.71 1x5 and 10”.. 52.01 Tc haaunns 13.52 ; ae 9 ee Her OS Ea 18.94 
No. 1, 10-20’... 33.72 | 1x12” ....... 65.62 2x 8”, 10’..21.35 22.00 | 2x10”, 10'...... 18.89 1x10" 11.113! 19.94 
No. 2, 10-20’... 23.72 5/4x4, 6&8”.. 63.13 | Boards, S18 or S28 12’. .21.43 21.26 cae * ores He 4 No. 3 (ali 6-20'): 
5/4x5, 10&12”. 68.77 | n 9 16’. .22.79 —— eho eo eee areas: 16.10 
Guang 6/4 & 8/4x4, * pmeetrede 18&20’. .21.63 32.00 aceite cecipligs ay Talo" 7222202) 16.12 
5x4”, 10-20’— COS" 40. 62.00 re 38.41 | o.19” 10°. 28.00 29.00 we shghae 22°39 Longleaf Timbers 
ee 29.00 6/4 & 8/4x5, CREE ahecnss aa. ot ; 18&20'.° 1°". 26.35 | No. 1 Sq. E&S 
No. 1......206- 28.21 10&12” .... 78.00 No. 3 ‘(all 10 to 20° ): | A ons ered Pees Sores , S4S, 20’ and 
WO Beisas ewes 19.25 | C ae: 40,00 | 18", cet eeees 93 16’. .26.94 33.33 Stringers under: 
XS" wee eee ; i tO” Gai inacah 19. 0 8&20’..26.06 33.8 ” OP is divee ees 31.98 
Partition Casing and Base 1x10" 24 of ig if : ws + net. Faget | (Maer 38.33 
1x4”— B&better: No. 3, (all 6-20"): e's Sees ee Tb, atin Cette. 40.16 
eee 36.00 4 and 6”..... hs De cent 16.24 12’, .28.19 36.53 No. 3 Dimension Plaster Lath 
WOM ik aes Warts ae a ere 57.86 1210” SRAELS : 15.98 26°... 82.49 40.00 | Seb? ~ 00 6c csecioe 15.03 | No. 1, %”, Pees 2.75 
Ws Becads vocus 24.50 Sand 20°..... 58.64 S808" ics ecs 16.97 18&@20’...88.62 44.80 | 256" ....csc00. 11.72. | Mo, %. %",.%* . 1.92 
San Francisco, Calif., April 19.—The follow- [Special telegram to American LuMBERMAN] [Special telegram to AMERICAN LUMBERMAN] 





ing average wholesale prices f. o. b. mills, 
those on commons covering 1l-inch stock only, 
were reported by the California White & Sugar 
Pine Manufacturers’ Association for the period 
ended April 15: 

California White Pine 


All widths— 
No. 1&2 clr. Csel. Dsel. No.3 clr. 


OL eee $64.20 $60.00 $46.95 $32.75 
CPt nue Kus 65.40 62.10 45.70 49.35 
| eee 64.45 52.10 36.90 48.80 
are 73.45 62.45 46.95 60.00 
California Sugar Pine 

Re ee 93.75 80.45 64.30 45.70 
verre 86.65 74.20 57.00 57.10 
Oe wevecas 85.20 62.65 47.50 56.65 
BFS cxceaeun 98.10 76.35 66.50 


White Pine Shop Mixed Pines 


Inch common..$24.55 Common No.2 No.3 
No. 1, 5/4xa.w.. 29.95 6” ....$24.85 $20.00 
No. 2, 6/4xa.w.. 23.90 cess See 20.15 


Panel, C&better 10” .cco Been 19.30 
%”"xa.w. .... 71.50 12” .... 29.40 19.50 
Sugar Pine Shop Box— 


Inch common.. 36.80 No. 1.....4.. $16.00 


No. 1, 5/4xa.w.. 40.95 Bev. siding, %x6"— 

No. 2, 6/4xa.w.. 28.00 _ ter .... ooas 
White Fir fail 

C&btr, all sizes 33.25 a - 4.30 

No. 3&better... 21.55 DOE Moti x's ons .40 

No. 2&btr. dimen., Douglas Fir 


EEG. cctes 2008 Dimension ....$10.60 


WEST COAST LOGS 


[Special telegram to AMERICAN LuMBERMAN] 


Portiand, Ore., April 22.—Log market quo- 
tations: 

Fir, yellow: No. 1, $22@23; ye 2, $17@18; 
No. 3, $12@13; peelers, $28 @32 

Fir, red: Ungraded, $14. 50@16. 00. 

Cedar: $11.50@16.00. 

Ungraded, $9@10. 
No. 1, $26@32; No. 2, $20@24; No 





Everett, Wash., April 19.—Log quotations: 

Fir: No. 8 $26; No. 2, $19; No. 3, $13. 

Cedar: Rafts of shingle logs only, $14@17; 
lumber logs, $30. 

Hemlock; No. 2, $12; No. $10. 

Spruce: No. > $26; No. 2, sto: No. 3, $18. 


Vancouver, B. C., April 19. “pagan log mar- 
ket sectations are as Pane 

No. 1, $22; No. gi6: ‘No. 3, $11. Mar- 

ket ts firm. 

Cedar, shingle booms, $26, $20 and $11; lum- 

ber booms, $28 and $21 A few sales are at 


$3 to $4 under these list prices. 
Hemlock: $11. Fresh logs are firm. 





Spokane, Wash., April 24.—Following f. o. b. 
mill prices on actual sales were reported to 
the Western Pine Manufacturers’ Association 
by members during the three days ended 
Wednesday, April 24. Reports of prices shown 
on S2S include sales of stock worked other 
than S2S on which the prices have been re- 
duced to an S2S basis by using the working 
charges shown in the Western Pine Manu- 
facturers’ Association lumber price list of 
July 15, 1926. Prices of selects and random 
length larch and fir include sales of specified 
length stock with the prices reduced to the 
random length basis by using the sorting 
charges from the same list. Averages include 
both direct and wholesale sales. Where prices 
shown are net to wholesaler they have been 
increased by 5 percent of the estimated mill 
price. RL means random length. AL means 
all length, regardless of whether random or 
specified lengths are called for. Quotations 


follow. 
Pondosa Pine 


INCH SELECTS AND Common, S2S— 
6” 8” 10” 12” 
C selects RL..... $46,92 $50.65 $57.53 $75.68 
D selects RL..... 30.78 32.80 39.38 63.84 
No. 1 common AL 37.70 36.50 41.83 46.50 
No. 2 common AL 24.82 23.93 24.41 29.01 
No. 3 common AL 18.21 18.77 18.75 19.09 
SuHop, 5/4 anp 6/4, S2S— 
No. 1, $30.00; No. 2, $20.00; No. 3, $14.00 
SELECTS, $28, 5/4 AND 6/4, 4” ‘AND Wipen— 
C select RL. . $60.36 D select RL... .$49.13 
BEVEL SIDING, 6” ee eee 33.21 
No. 4 Common, 82S, RW, RL.. 


Idaho White Pine 


INCH SELECTS AND Coa, a ear 19° 
D selects RL..... $43.41 $44.80 $56. 3 $82.83 
No. 1 common AL 46.50 46.00 52.2 
No. 2 common AL 85.28 35.25 3. ra 42. 56 
No. 3 common AL 23.09 24.06 24.44 30.18 
SELEcTS, S2S, 5/4 AND 6/4, 4” AND WIDER— 


SS SPR ae area $77.25 
No. 4 Common, S28, RW, RL... ........ 17.45 
Larch and Fir 
We. 1 Gio. Bee. Wins eee enekicaed $18.03 
Tem.. 3. GR, SIS BE te howe cscceds 18.33 
No. 8 common, S28, RL 1x8”......f.0.0- 15.50 
Vert. gr. flooring C&btr. 4” RL......... 42.05 


Drop siding or rustic, C&better, 6” RL.. 28.65 


WEST COAST SPRUCE 


{Special telegram to AMERICAN LUMBERMAN] 


Portland, Ore., April 22.—The following are 
prices for mixed carlots prevailing today: 





Finish— Factory stock— 
BEET. wd iened $63.00 4/4 ...$31.50@32.50 
1x4—10” . 49.00 5/4 ... 35.00@36.00 

Bevel siding— 6/4 ... 36.00@40.00 
Bee” ncccves E00 8/4 - 36.00@42.00 


%x6”,Flater. 25.00 Lath ... 3.60 
Vert. gr. 28.00 Green box 14.00@18.00 














Portland, Ore., April 22.—F. o. b. mill prices 
on actual sales of fir, April 18, 19 and 21, 
direct only, reported by West Coast mills to 
the Davis Statistical Bureau, were as follows: 


Vertical ae ee 


btr Cc D 

Es un eetpwonl $40.0 00 $35. 50 $26. 75 oes 
BN aha tasty: wkd re 
Se ocecewwen aite 43. 00 

Flat Grain Flooring 
RET casi picid @ Ack neo eer 22.50 19.25 
Be. ese wwanewee cate 31.25 28.75 

Mixed Grain a 
lll er ae é coos, Oaeee 

‘Ceiling 
Pe” snow eeen ore ones 23.25 17.75 
a re tion 23.00 17.50 
Drop Siding, 1x6” 

BY bas ew 0e.eawnre Ere 29.50 26.00 
SOE seGutend enews aha 28.50 27.00 Sofine 
[eee ae 16.50 


Pinish, Kiln " priea penny Sestenet 
1x6” ixé*”'§ =6inse” 
EE a cecum anwar $38.50 $41.25 $55.50 
Common Boards and Shiplap 
1x6” 1x8” 1x10” 1x12” 


a re $17.00 $17.75 $15.00 $17.50 

Dt Meas csvenkee 10.50 10.50 11.75 13.00 

eS eee 5.75 6.50 6.50 
Dimension 


No. 1, 2” thick— 
12’ 16’ 18’ 20’ 22&24’ 26-32’ 
4”.$16.25 $16.00 $18.50 $19.00 $18.75 ... 
6”. 15.50 15.25 17.25 17.50 17.25 $20. 25 $22. 75 
8”, 15.75 15.50 17.25 18.00 17.75 20.75 21.50 
10”. 16.50 16.75 17.75 18.50 18.50 20.25 22.25 
12”. 17.00 17.00 18.50 17.75 19.00 22.25 24.00 
2x4”, 8’, $15.25; 10’, $16.00; 2x6”, 10’ $14.50 
gee a 2x4” 2x6” ous" 210? . te 
No. 2. ote oH $ 9.00 = 50 ee 50 me 50 
No. 38. 5. 6.50 


pt 1 Common ‘Timbers 


3x3 to 4x12” to 20’, surfaced........... $19.75 
5x5 to 12x12” to 40’, rough.........0-8- 18.00 
5xb to 12x12” to 40’, surfaced........... 18.75 
Fir Lath 
No. 1, 196724’, ALY. occvccccccevevecevsion $2.75 
B&better, Flat Grain Car Siding, 9 or 18’ 
Cn Co kine abide whe a Us a NG ROR ee $35.00 
SO? oid calla oder akhe boa ki POP SED Ee ee 37.75 





SOUTHERN PINE TIES 


New York, April 21.—Following are quota- 
tions on southern pine railroad ties f. o. b. 
New York: 


All 8’ 6”— Sap Heart 
RAR AAS a rn es Pe ee $1.25 $1.70 
er . fae as a Sie » aoe 1.60 
Ge” assess gedan thaeen® seeee o ae 1.50 
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NORTHERN PINE 


Duluth, Minn., April 21.—Following are 
prices on northern white pine f. o. b. Duluth: 
Common Rough Boards and Fencing— 

10 & 12 ft. 14 ft. 16 ft. 





No. 1, 1x 4” ..... + - $49.00 $49.00 $53.00 
1x 5 or 6”.... 51.00 51.00 53.00 
1x 8” ..cceeee 55.00 65.00 53.00 
1210” ....ccee 61.00 58.00 57.00 
1X13" ..cccee - 83.00 81.00 81.00 
No. 2, lx 4”, - 38.00 38.00 43.00 
ix 5 or 6” - 39.00 39.00 42.00 
1X 8” wcaccoce 41.00 40.00 39.00 
1x10” ee + 43.00 41.00 39.00 
1X12” ..cccce - 53.00 49.00 48.00 
meee Se BO” wcccce ++ 28.00 28.00 29.00 
1x 5 or 6 ++ 30.50 30.50 32.00 
1x 8” sees 33.00 33.00 33.00 
1X10”. .....26. 34.00 ores 33.00 
ELS” occcccce 86.00 35.00 


6.0 

For all white pine (Pinus Btrobue) Nos. 1 
and 2, add $1; for S1S or 82S add $1. For 
resawin add $1. S48, add $1.50. Flooring, 
4- and 6-inch, add $1. 50 to price of fencing. 
a. % - and %-inch, same price as floor- 
ing. rop siding, — 50 cents; partition, add 
$1; well tubing D&M and beveled, add $2, to 
price of flooring. 

No. 4, mixed, 6-foot and longer, 4-inch, $26; 
6-inch, $28; 8-inch, $29; 10-inch, $29; 12-inch, 
$30; 1x4- AK and wider, $28.00. 

No. 1 Piece Stuff, 51S1E— 

10’ 12’ 14’ 16’ 18&20’ 
2x 4” ....$35.50 $33.50 $32.50 $33.50 $35.50 
2x 6” .... 33.50 33.50 32.50 32.50 34.50 
me @” csce Ge 35.50 33.50 38.50 365.50 
mee. cooe Stee 38.50 38.50 38.50 39.50 
2x12” .... 38.50 39.50 39.50 39.50 40.50 

No. 2 piece stuff, $3 less than No. 1. For 
rough, deduct $1. For D&M, add $1.50. 

Siding 4- and 6-inch, 4- to 20-foot— 
Caggtien 


Cc D BE Cé&bt 
4” ccce aL 00 $35.00 $25.00 $15.00 $32. 00 
6” ....-.. 45.00 40.00 30.00 18.00 34.00 


NORTH CAROLINA PINE 


Following are typical average f. o. b. Nor- 
folk prices made during the period March 1 to 
31, inclusive, as reported by the North Caro- 
lina Pine Association: 





Rough 
Edge, 4/4— 
Pe ccucitewtedsek stk vebeyecknunwe $44.65 
ae lan cid hay deve anlar con dics gh i Socata bo 28.65 
ia rs aca a ry te a ar rae: he lice 23.85 
TE, ache ek oad 6 ode e ake eae 19.20 
No. 1 No. 2 
cy ed _ 1 box box 
sd net eae eees 
OD eae nr 46:00 ae ine 
CY bah ian gaa 45.35 $34.10 $26.80 $20.75 
8. ES 47.45 aa oe rrr 
i sseanks awe 48.55 35.60 24.75 21.85 
 weanesewas 52.00 39.65 26.90 22.10 
DE. . »rpavoreve 67.10 45.15 29.10 21.60 
Edge, B&better— 
A Re ne $50.85 
sis oie b agd ss hae aa a be ae ae 64.50 
DE “hates pew béenvdecwveesseseoenaen 67.10 
Dt éesieodecsdadesecndeessincndvesnuaee 53.00 
Bark Strips— 
ES S48 cia hn ad abide & aide ee eae 31.25 
Dice tevcthe aad ek beds debe nawnooadee 13.30 
Dressed 2%” 3” & 
Flooring— Wide Wider 
Pn Bh” ss scaawau $41.25 $40.35 
No. 1 common, +e aside 36.75 35.55 
No. 2 common, }#”...... 27.65 26.85 
2%” 3%” 
BONE, TE csconacades 40.50 40.50 
Bé&better, bark strip partition.......... $32.75 
ee NE GOUT, GONG R ec cccccccceccee 18.20 
No. 2 *Air 
Roofers dressed dried 
5 Bee pe $27.20 $16.85 
i vevensisasaatesnanes 27.00 17.55 
i) nesses och mmeee meme ee 28.05 17.85 
ere a hs bad a eal ai 30.05 18.60 


*F. o. b. Macon, Ga. 


WISCONSIN HEMLOCK 


Following are f. o. b. P+ mass Wis., prices: 
No. 1 Hemlock Boards, 81 


" 10,12&14’ 16 





ee eccccece $25.50 $26.50 $27.50 
- dtéscboceovvsseeee 29.00 30.00 31.50 
BED cavescovcecesves 30.00 31.00 32.50 
Mr bveeseseteaeawn 32.50 33.50 85.00 
BEAM. ct¢eccoscenscasce 0 34.50 36.00 


33.5 
For shiplap or flooring, add 50 cents to 
prices on No. 1 boards. 


Mo. 1 eniags Sagem, © 5151E— 


$30. 00 $30.00 $30. 00 $30.00 $31.00 
2x 6” ... 28.00 29.00 29.00 29.00 31.00 


3.0 33. 
For No. 2 (a on deduct $2. 50 tan price 
of Ne 1. 





WESTERN RED CEDAR 


Seattle, Wash., April 19.— Prices for red 
cedar siding in eo Kasi new bundling, 8- 
to 18-foot, f. o. b. mil 

Bevel siding, 44-inch 


Clear — i 

DO: accede ciniass $30.00 $27.00 $20.00 

RS RET Cane 31.00 26.00 23.00 

ee ‘ac wabuaecw 35.00 32.00 23.00 
Clear Bungalow Siding 

%-inch %-inch 

OE. 5 ccs 4 dah wre ward ane Re wie $48.00 $39.00 

SEE ann 2 5 40's Week oe euk a 56.00 43.00 

ED: Vb od eck ws & ck ow 65.00 ¢en% 
Clear Pinish, 8- to 16’ 

$2 or 4S Rough 

RAP eet reer ede $ 75.00 71.00 

Ween. wae oe mkaa eso 80.00 76.00 


aa 105.00 101.00 
Clear Ceiling or 95 T ae One Side V or B 


Pe ee Ss OE OD Bak ckckccecesees $45.00 
Discount on Moldings 
Made from 1x3” and under............¢. 50% 
Made from other sizes..........e.eeeeee 40% 
For 50,000 feet or more, additional dis- 
COS. pe bks 0008 os oe er ekawenededeseedees 5% 


Clear Lattice, S48, 4- to 16’ 
~~ ft. 
0 


RE Valen meena ata a es Ww eek oe ira ere a acaba ae 3 
a. hehe a hGcee MRK Ce Oe wy w Ke wid eaee dine -40 
a” Sect nvvesaes ware dg ceabeseedeeadees -50 





ARKANSAS SOFT PINE 


Following are average sales prices, these 
f. o. b. mill figures being based on shortleaf 
weights, obtained by Arkansas soft pine mills 
during the week ended April 19: 


Plooring 


1x3” 1x4” 
Edge grain—Bé&better......... $59.25 $60.25 
Flat grain—Bé&better......... 42.25 * 39.50 
gh SSP eee . 32.25 
ft ee 24.75 
Partition and Siding 
Boston partition, B&better, 1x4”........ $33.50 
Drop siding, B&better, 1x6”............ 34.75 
Pinish and Moldings 
Finish, 125x10*, B&better.......csccec. $56.25 
Finish, 5/4x5&10”, B&better............ 62.00 
TE ee =» ee 57.75 
Discount on moldings, 1%” and under... 53% 
1%” and over... 36% 
Boards and Shiplap 
Boards and shiplap, 1x8”, No. 1........ $32.00 
Boards No. 2, 1x12”, 10-, 18- & 20’...... 27.00 
Se Mi Me axciacareceenceee we 19.25 
ek hob cba Awake nt cade seme 17.75 
Dimension 
Be. 3, Be Wie Be BN OE eviosveccscsccds $22.50 
Be Sg ee Se 6 on ssc cvewcwewe Ee 
Ol ES Aaa 28.75 
i SS oe eo 20.25 
Lath 
ee ae ee er ee $3.05 





ENGELMANN SPRUCE 


Prices f. 0. b. Chicago on air dried Engel- 
mann white spruce boards, D&M, shiplap, drop 
— and oes 


6” 8” 12” 
{Debtr, 6-16". $52. if $56.00 $56.00 $72. "00 $87.00 


btr.,* 6-16".. 51.00 65.00 hy HH 67.00 82.00 
No. 1, 6-16’.. 50.00 54.00 64.0 § § 
No. 2, 8-16’.. 42.50 41.50 41. BO 41.50 49.00 
No. 3, 8-20'.. 32.50 34.25 35.25 35.50 37.00 


No. 4, 4-20’.. 30.50 32.50 33.50 33.50 33.50 
tD&btr., 1x4&8-inch, 6- to 12-foot, are $6 

off list. 

”"&6/4— 4”"&wadr. 4, 6&8” 10” 12” 

’ ~.--$72.00 $74.00 $77.00 $87.00 

No. lé&btr., 6-16’. 66.00 68.00 71.00 81.00 

No. 1, 6-16’..... 62.00 64.00 67.00 77.00 


For 5/&6/4 in No. 2, 4-inch, add $7; 6-inch, 
add $9; sy add $6; 10-inch, add $8; 12-inch, 
add $6; No. 4-inch, add $6. 50; 6- and 8- 
Inch, add $7. 2; 10- and 12-inch, add $7; No. 


4. 

" §Furnished when available. 

*Contains 40 to 50 percent Dé&better. 

Specified lengths—In Dé&better, No. 1 and 
better and No. 1, add for 16-foot, $5; for other 
lengths, including 18- and 20-foot, $2. In No. 
2, add for 18- and 20-foot, $2: other lengths, $1. 
Bevel siding, %-inch, odd lengths, 3- to 20- 

foot, but not over 20 percent shorter than 

10-foot: 
Dé&btr., 4-inch..$28.00 3H, 4-inch.......$18.00 

6-inch.. 31.00 6-inch....... 21.00 


Spruce and pine lath, 4-foot; No. 1, $7.20; 
No. 2, $5.45. 





RED CEDAR SHINGLES 


Seattle, Wash., April 19.—Eastern prices, 
per thousand (shingles packed by the square 
are approximately 5 cents over straight car 
prices) f. o. b. mills are as follows: 


Pirst Grades, . EEPeeY Stock, Straight 


MERCER. GEBTS, G/F ccvccccvicecesseese $1.15@ 2.75 
Extra clears..........: Reiek Sa eate 1.90@ 2.25 
-  . i *. Serre 2.70@ 4.00 
Burekas, slash grain .....-cesece 3.10 

ee a ak ben ben es oa ae 4.00@ 5.00 
TROGEIB cevcccccors peeneteeveres ee 8.50@10.25 
See GR, OO cceccoecececesn 2.50 


Pirst Grades, Standard Stock, Mixed Cars 


Mixed with Mixed with 
cedar lumber fir lumber 


Extra stars, 6/2....... $1.75@2.75 $2.00@2.75 
PORETR: GEORTS vc cccicces 1.90@3.25 2.25 @3.25 
PAE B/E cocovccete 2.80@ 4.00 3.50@ 4.00 
io eer 4.00@5.00 4.10@5.00 
OO Serr rrr 9.00 


Dimensions, 5/2, 5”.... 2.50@3.10 
Pirst Grades, Rite-Grade Inspected Stock 


ee MO, Ui on so ate 6 beh eebvecews $1.85 
Extra clears, 

756% premium clears.......-cccees 2.70 @ 2.85 

50% premium clears.........+. «+ 2.45@2.80 
Te, «GOES DOCTOCIS) « cc ccccceees 3.05 @ 4.00 
_EBurekas (75% vertical grain)...... 3.50 
PUI 2 avesvevessaaseae Gecocee Genera 
DE.  Svidderetdbetedeceensciuces 8.50@9.00 


Second Grades, Standard Stock 
Straight Mixed with 
cars cedar lumber 


Common stars, 6/2 as idan $1.00@1.35 
1.20 





Common stars, SiRisns 1.30@1.35 
Common clears........ 1.80@2.5 1.75 @ 2.50 
Me BS POPMB. cccccccese 5.50@5. a Perens 
No. 2 perfections..... 2.50@2.60 2.560 @ 2.60 
Mixed with 

fir lumber 

Cen CARTE, BIB oon ssi ccccesedviveseen $1.50 
Ce. GI, oa sore tccectcsenenes 2.00@ 2.50 
Me BD POI oo dees ccccoviasawncnes 3.00 

British Columbia Stock, Seattle Market 

NS a an an wih ah abl ot Ha Bike a hte wie pe $ 3.40 
Coden cacwa ke ceeeek oo ences teewe 4.00 
PFO ECCT or TTC ee 4.80 
I, ia aw a £ de Bk re i ee ee 5.00 
DN: cco chee ccasdws eRandtenme ane eke 11.00 


Cincinnati, Ohio, April 21.—Average whole- 
sale prices, carloads, Cincinnati base, on Ap- 
palachian “soft texture” hardwoods today: 


4/4 5/4&6/4 8/4 
QUARTERED WHITE OAK— 
ME oo Bil hie: wc $140@145 $150@155 $155@165 
Selects ...... 105@110 110@115 115@120 
No. 1 com 80@ 85 85@ 90 90@ 95 
No. 2 com 45@ 50 54@ 59 55@ 60 
Sound wormy. 45@ 47 54@ 59 57@ 62 


QUARTERED RED OAK— 


Aaa a are $115@120 
No. 1 com.... 65@ 70 
No. 2 com. 45@ 50 
PLAIN Warns, AND RED Oak— 
FAS ae ena 4 te $108@ 120 $120@135 
Selects ...... @ 80 85 100@105 
No. 1 com.... boo 68 He 4 73 5@ 92 
No. 2 com.... 40@ 45 48@ 55 55@ 58 
No. 3 com.... 26@ 28 27@ 29 33@ 38 
Sound wormy. 49@ 51 59@ 62 62@ 67 
Basswoop— 
SE ri wiaiachie a $ 75@ 77 $ 783@ 80 $ 88@ 93 
No. 1 com.... 52@ 55 62@ 67 70@ 75 
No. 2 com 32@ 35 37@ 42 42@ 47 
CHESTNUT— 
rer $ 80@ 85 $ 95@100 010s - 
No. 1 com.. 45@ 61 54@ 59 
No. 3 com. 22@ 23 23@ 24 
Sd. wormy and 
No. 2 com. 32@ 34 36@ 38 38@ 40 
No. 1 common 
& Better, 
sound wormy 35@ 38 38@ 40 40@ 42 
BircH— 
FAS .........$100@110 $105@115 $110@120 
No. 1 common 
and sel..... 60@ 65 65@ 70 70@ 75 
No. 2 com.. 35@ 37 40@ 42 42@ 44 
BEECH— 
ee $ 60@ 65 $ 65@ 70 $ 70@ 75 
No. 1 com 40 43 45@ 48 45@ 50 
No. 2 com 25 28 28@ 30 30@ 33 
PoPLAR— 
Panel & No. 1 
13” & wider $140 $150 $160 
 wekenth os 105 120 130 
a - sel. 80 95 110 
‘io akeles 60 65 70 
No 2 ) $ 38@ 41 45@ 47 49@ 51 
‘ee 0 Ae 33@ 35 36@ 38 38@ 40 
MAPLE— 
NE Nate ae ai $ 80@ 85 $ 85@ 90 $ 95@100 
No. 1 common 
and sel. ... 51@ 56 65@ 70 78@ 82 


No. 2 com.... 34@ 39 40@ 45 47@ 51 
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NORTHERN HARDWOODS 


Following are prices of northern hardwoods, f. o. b. Wausau, Wis.: 


AsH— 

FAS Sel. No. 1 No. 3 
4/4 ...$ 65.00 $ 57.00 $ 53.00 $ TP Ob $ 22.00 
5/4 .-- 75.00 65.00 60.00 41.00 22.00 


/4 90.00 75.00 60.00 41.00 22.00 
8/4 - 100.00 85.00 70.00 45.00 22.00 
BirRcH— 
4/4 ..+- 90.00 70.00 44.00 30.00 21.00 
6/4 ..+- 98.00 73.00 54.00 38.00 2.00 
6/4 . *96.00 *76.00 60.00 40.00 22.00 
8/4 «s+ 100.00 80.00 72.00 47.00 23.00 
10/4 -- 110.00 100.00 90.00 60.00 cece 
12/4 .... 115.00 105.0 95.00 60.00 coos 
16/4... 160.00 145.00 130.00 anes ecco 
6 ccse Ee 64.00 38.00 24.00 eses 
5/ 76.00 61.00 34.00 24.00 


8 coo 
*Straight cars of 6/4 select and better. 


For 10-inch & wdr., add $30; 8-inch & widr., 
aad gis: for 6 inch & wadr., 8-foot & lgr., 
d 
a Price of No. 2 and better, 4- and 6-foot 
lengths, $32. For select red, add $15. 


Rough birch, 6- to 16-foot, 1x4-inch, two face 
clear, $80; one and two face clear $65; 1x65- 
inch, two face clear, $90; one and two face 
clear, $70; run of pile, $68. 


Sorr MAPLE— 
4/ 


4.... 65.00 565.00 42.00 26.00 20.00 
5/4 .... 70.00 60.00 60.00 33.00 21.00 
6/4 .... 84.00 74.00 62.00 35.00 21.00 
8/4 .... 93.00 83.00 70.00 39.00 21.00 


Sort ELM— 


FAS Sel. No.1 No.2 No.3 
4/4 .... 68.00 68.00 48.00 25.00 22.00 
5/4 ..-.- 70,00 60.00 48.00 28.00 24.00 
6/4 .... 75.00 65.00 62.00 28.00 23.00 
8/4 .... 80.00 70.00 67.00 36.00 23.00 
10/4 .... 95.00 85.00 70.00 40.00 eoge 
12/4 .... 100.00 90.00 76.00 465.00 eeoe 
Rock ELM— 
4/4 .... 80.00 coos 55.00 27.00 19,00 
5/4 .... 85.00 ones 60.00 30.00 20.00 
6/4 .... 90.00 eee 65.00 80.00 *20.00 
8/4 .... 95.00 onee 75.00 388.00 %25.00 
10/4 .... 105.00 ovee 85.00 62.00 cece 
12/4 ...- 116.00 eee 95.00 67.00 *30.00 
*Bridge plank. 
Basswoop— 
4/6 1.2. TOO 60.00 48.00 27.00 22.00 
B/6 .ce Toe 62.00 54.00 30.00 23.00 
6/4 ... 75.00 65.00 54.00 34.00 23.00 
8/4 ... 85.00 75.00 60.00 86.00 24.00 
10/4 .... 90.00 80.00 65.00 45.00 cece 
12/4 .... 100.00 90.00 75.00 65.00 cove 


Keystock, 4/4, $72, or on grades, FAS, $82; 
No. 1, $62; 65/4, $78, or on grades, FAS, $88; 
No. 1, $68. 

One and two face clear, 6- to 16-foot, 1x4- 
inch, $65; 1x5-inch, $70. 


Rep OAK— 


4/4 .... 90.00 70.00 55.00 36. 16.00 
5/4 .... 95.00 75.00 5.00 40.00 20, 

6/4 .... 110.00 90.00 75.00 465.00 20.00 
8/4 .... 115.00 95.00 80.00 60.00 21.00 


HarD MAPLE— 
FAS 8 " No. 2 
4/4 ....$ 80.00 $ 60.00 $ 50.00 $ 38.00 $ 16.00 


5/4 .... 89.00 67.00 52.00 40.00 19.00 
6/4 .... 92.00 72.00 67.00 386.00 19.00 
8/4 .... 102.00 82.00 70.00 39.00 21.00 
10/4 ... 120.00 100,00 85.00 0.00 eves 
12/4 .... 130.00 110.00 95.00 62.00 eoes 


Additions for special widths of No. 1 and 
better in all hardwoods, standard lenghts, 
are: 8-inch and wider, $12; 10-inch and wider, 
$30; 12-inch and wider, $35. 

Harp MapPLe RovuGH F.Loorine StTock— 
pent 1 yoo 2 ay & 


4/4 desiectacer seorsseos sR $38.00 $28.00 
60.00 0.00 0.00 


Sr \nb cbednesee 680soe00%., woes 40.00 30,00 
BEEcH— No. 2 and 
better 


4/4 scat Somaesraece a saat a 
B/E wcccccesevsccccsccvccccce 
F. 


AS Sel. No.1 0.3 o. 8 

6/4 ....--$70.00 $60.00 $650. 00 $35. 00 so. 00 

Regular stock contains 50 percent or more 

14 and 16 foot, and the following percentages 

of 10-inch and wider, 4/4, 10 percent; 5/, 6/ 
and 8/4, 20 percent; 10/ to 16/4, 30 percent. 





SALES PRICES OF SOUTHERN HARDWOODS 


Following were sales prices of southern hardwoods during the week ended April 15, Chicago basis: 


4/4 5/4 6/4 8/4 4/4 5/4 6/4 8/4 
Ficurep Rep GuM— RED Oak— 
a. eae ees tigre etry ee EGG... ~doeesneveour~ sedi 
one Guse— pn” ise! 63.00 1400 CLIT ggg th ge pee sa yee 
PAS.. 93.50@104.75 97.50@104.75 87.75@ 97.50 87.75 n. -- 67.00@ 74.00 ............ 98.25@104.25 

Oe. teak eae he Te OR RS «. - KEP 58.25@ 62.00 66.50 No. lé&sel 49.50@ 54.50 56. ae 57.25 8. 78 54.00@ 60.00 

in Se SS og ae ceaneadeabe “bGaneeveucds No. 2... 39.00@ 40.00 46.25 saneeessceee seneeeceeees 
ie See ee gaan esie dh cies haben aeOEede:. ee Maweeeue ee PoPLAR— 

No. 2...- 34.76@ “36.50 .........005 Seee.>. = cs, paewndaoucns Pin. saps. . 60.50 Siweaceweech! hlcbRisdss Gisacaee 
aps&se Year rt ee 7 8 = ti(”*«C eee ee ae 
~~ San inal No. i&sel 57.00@ OE | ovivcous Seas 66.50 70.00 
No. 1&sel 46.00@ 47.75 47.75 51.75 60.25@ 54.00 i ba” Sey anak ere 51.90 61.80 

Pin. FAS.. 53.25@ 62.25 60.75@ 62.00 61.50@ 63.75 ............ a 2. ee eee eee ee eeeees  eeeeereeeee 
No. 1&sel 38.50@ 60.25 43.00@ 47.00 47.00@ 48.25 ............ No. 3 0675) we’ 5 * Pa A Reh ae eee eee 
No. 2e--- 25.00@ 81:75 29.75 ie ee ame Brtt BATE eens eeeeeee seeeeseeuene seeeeeeeeees 
No. — - . 21. 75@ 22.25 eee eee ewes 22. 25 eee eee ee wee FAS atta, eb 82.00 hia atti 101.75 131.75 

Biack Gum— No. 1&sel.. 51.25@ 55.00 58.25 70.7 81.75 

ee Se he! ee 49.50 50.50 No. 2...... 33.50@ 34.00 41.00 48.50 51.50 
i Oe 43.00 BEECH — 

a See ed ‘couse chuudaid leauebenaile ee ns | NS ald ccocecea thakkeettbak” <iieni cue 
in: A I ee eee | a aes mae | “ei asepeie mea: * © cue ehoacew caneameninca ‘aaa 
SU: wie a alice sakes ali eh sha aan AMEE aaah ELM — 

TUPELO— eee ree, ee 58.25 Seis — —- gine gp eel 

ee... I ce gh 51.00@ 54.00 No, l&sel.. .....-.+.+-. 43.25 i 
No. 1&se] 34.00@ 89.75 .....cccccce 42.75 41.00@ 47.25 Be “Sec atus Seen e cho weee ——— —6060UCti“(“‘ité‘“C;é«C RR WR el 
Se 5a EE EE” 4h ebnbaeen’ tKbeSesacceene eaaude neces CoTTonwoop— 

nek damien No. 1&sel s 36.00@ eS er creme i a ns 

Qtd. FAS, .124.75 | Re fa mC ea facie Fe  eisen ee hE nah oneronire ee ie itcctecme eres. 
No 1&sel 74.00 ne See: Gwe cadenatek. -ieseleetheteae Pin. FAS 52.00 
No. >.) >. > Vigiieeae heal ee. see anereietlbia as. sm ama. sa N ‘ 1& a. ee ee, oe 42.00 Ce Pete ee? eet Ree 

Pin,” FAS.. 82.75@ 92.00 87.78@107.00 108.78@112.98 118.78@124.78 oe Mee ae ee 22°25 Sisgerss sess “nese 

No. 1&sel.. 50.50@ 62.50 57.50@ 66.50 57.50@ 70.50 73.50@ 83.50 wrow- TT" i ee 
A. Ces A fee ewe: sek er aioe ma” “sigh meme ko N 2 27.75 28.5 
ek, Oe I I fc, cu ccnccc pcvavenadteG wuodekodts.. nn” SeeNeaaee ses. |< eReennsRees 27.75@ 28.50 .....ssseeee 
No. 2 5 SE. cccceadetvOea. eseeurdeiewah. Glbaeetitis ka FAS 61.75 65.25 65.25 65.25 

MIXED OAK— eee? -7T5@ 65.2 ‘ . Pease see 
: No. 1&sel.. 43.25@ 45.25 ............ 45.25@ 48.50 50.00 
ee. Ween SN i cc ewemban 63.75 Wh. Bebeee 28.00@ 33.25 29.00 32.25. 29.75@ 35.50 





OAK FLOORING 


Following are carlot quotations, Chicago 
basis, on oak flooring: 


1#x2%" a %x2” %x1%” 

Ist qtd. wht.. > UES. 00 $93.00 $65.00 
Ist qtd. red.. 76.00 3.00 70.00 63.00 
2nd qtd. wht. 80.00 73.00 68.00 653.00 
2nd qtd. red... 69.00 68.00 68.00 63.00 
Ist pln. wht... 82.00 66.00 63.00 49.00 
Ist pln. red.... 74.00 66.00 68.00 64.00 
2nd pln. wht. 71.00 61.00 46.00 44.00 
2nd pln. red.. 66.00 61.00 47.00 49.00 
8rd wht. ...... 49.00 50.00 34.00 34.00 
Oe MO Sewewes 49.00 49.00 36.00 34.00 
POUTth ccccsice Saue 28.00 138.00 13.00 
4x2” %x1%” 

Ist qtd. wht...... shee cause 6230-78 $ ys 
oC eReseerer> SS 4.50 
Oe Gl. WR ccc idchans wens coos VORO 73.60 
OW Ge, Wd cans oévce cocaeds 76.50 73.50 
Se WE, We kikecc cesar eS 76.50 
eee asve . Se 69.50 
We Ws SN 4a des ecesvaenraes 65.50 61.50 
ee: BOG Mn 55k 6s aaa Oates 59.50 59.50 
WG WE cvse wadcdetxeewaabe -» 48.50 45.50 
eee ee 47.50 45.50 
POUR. snpcnddvcecsoscestints Se 18.50 


New York delivered prices may be obtained 
by adding to the above: For }#-inch stock, $3; 
for %-inch, $1.60; for %-inch, $2. 


BLACK WALNUT 


Cincinnati, Ohio, April 21.—Prices on Amer- 
ican black walnut, f. o. b. Cincinnati: 


FAS: 6-9%"” e; 4/4, $235@240; 65/4, 
$245 @250; 6/4, $2850 360; 8/4, $265 @270. 


Select: 
$175 @180. 
No. 1: 4/4, $90; 5/4, $110; 6/4, $120; 8/4, $135. 


2: 4/4, $40@42.50; 5/4, $40@45; 6/4, 
$450.50; 8/4, $50@55. 


4/4, $160; 5/4, $165; 6/4, $170; 8/4, 





MAPLE FLOORING 


Sales by Michigan and Wisconsin flooring 
mills of maple flooring, as reported to the 
Maple Flooring Manufacturers’ Association, 
averaged as follows f. o. b. cars flooring mill 





basis during the week ended April 19: 

First Second Third 
SN? “Wadtagiens eee $87.18 $73.50 $48.35 
PEGE” -«cveneved ans 70.60 may 


END DRIED WHITE MAPLE 


Prices on Lower Peninsula end dried white 
maple, f. o. b. mill, lower Michigan: 


FAS No.1 &sel. 


SJE seccnwccvcensssoenes $115.00 $ 90.00 
C/E ncwccrcrvascesseveess 120.00 95.00 
GPE cicccwciewe sconce cees - 125.00 100.00 
SLE ccc wwrccsccccvccecs 130.00 105.00 
BOSE  ccdosccveeccevsoneos 150.00 125.00 
BEE cecccvcccsccccsceces 160.00 135.00 





POPLAR BEVEL SIDING 


Louisville, Ky., April 21.—Demand for poplar 
siding has been just a trifle more active during 


the last week or ten days. Production is being 
held closely to demand. Local quotations are 
steady: 





No.1 No.2 
FAS Select com. com. 
BSP err rie Ck $37 $27 $21 


B-inch ....eeseseseee 45 35 25 19 
4-Inch ..ccccccscsese 46 35 24 18 
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Order 
Your 


Copy 
Today? 


No book has proved more 
popular with lumbermen 
in recent years than this 
authoritative work brought 
out under the direction of 
the National Committee of 
Wood Utilization. 


This book is filling a long 
felt want for a comprehen- 
sive, authoritative yet easy 
to understand guide to good 
wood-using practice. It is 
an honest-to-goodness 


















Handbook of 


Wood 


Construction 


Principles—Practice— 
Details 
by DUDLEY F. HOLTMAN 
Construction Engineer, 
National Committee on 


Wood Utilization 











manual of design and speci- 
fication in wood construc- 
tion. Plentiful illustrations 
reinforce and clarify text. 


Every lumberman should 
have this book on his desk 
as a reference work to 
decide all questions affect- 
ing the use of wood in 
construction, to aid in the 
efficient selection and ap- 
plication of lumber and 
promote efficient and eco- 
nomical design. 


700 Pages 
11 Complete Chapters 
500 Illustrations 
6"x9"—2" thick 
per 
copy 


Postpaid 
431 South Dearborn Street 
CHICAGO 
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PHILADELPHIA PRICES 


Philadelphia, Pa., April 21. — Wholesale 
prices secured from authoritative sources ex- 
clusively for the AMERICAN LUMBERMAN are as 
follows: 

Southern Pine, Merchantable—1905 
(Dock Delivery, Philadelphia) 


*Mississippi 
*Northern and fSouthern 
Florida Louisiana Florida 

DE sweasaven $48.00 $48.00 $43.00 
ET 46.00 47.00 43.00 
Sin iy olidti'w aa 48.00 47.00 45.00 
Ee @ aye od 51.50 49.00 50.00 
SS i 52.00 52.00 50.00 
| "=i 63.00 63.00 60.00 
+ yl 60.00 60.00 58.00 
RE ivcaeens 68.00 72.00 69.00 
5&14x14” ....... 63.50 68.00 67.00 
| 6 ae 83.00 78.00 
| ie 78.00 75.00 


*Lengeths 22 to 24 feet, add $2. Each 2 feet 
additional, add $1 to 22-foot price. Each 1 
foot over 32 feet, add $1. 

+For specified lengths, 20-foot and under, add 
$1; for each 2 feet over 20-foot and including 
30-foot, add $1; and for each foot over 30-foot 
up to and including 36-foot, add $1. 


Longleaf Pine Flooring, 25/32x2%-inch Face 
(Rail Delivery) 

B&btr. ht. rift.$95.00 No. 1 sap flat. .$42.09 

B&btr. sap rift. 80.00 No. 2 sap flat.. 31.00 

Bé&btr. flat .... 49.00 No. 3 sap flat.. 19.00 

Shortleaf Dimension, 84S, %4-inch Scant, 

10- to 16-foot 

Me” ccccceccoce | Be 2ccccs SOS 


BED cecccsccce BUNW SHIR” cciccccice SEM 
SEB” ln cccccscce BI00 


Pondosa Pine Dressed 


Cc D No. 2 No. 3 
PS. sdcnde wena $65.50 $55.50 $46.25 $37.75 
PT beaks oo . ae 60.50 44.25 39.25 
Ue. dada dae ee 70.50 60.50 44.25 39.25 


1x10” .......... 80.50 70.50 44.25 39.25 
1x12” .......... 99.50 89.50 48.25 40.25 
13” and up ..... 99.50 89.50 54.25 44.25 


+ Lath, 4-foot No. 1 


Spruce ............$6.50 c.i.f.—$6.75 delivered 
Hemlock ...... «eee 4.90 c.i.f.— 5.50 delivered 





This Week’s Market Reports 


For Editorial Review of Current Market Conditions See Page 33 


NORTHERN PINE 


CHICAGO, April 23.—Practically no change, 
for either better or worse, is seen in the 
northern pine market in this territory this 
week. Demand from both retailers and in- 
dustrial buyers is rather spotty, and prices 
remain at the same levels. 


BUFFALO, N. Y., April 22.—Trade is not 
active but inquiries show some improvement. 
Shop lumber demand is not what it ought to 
be, and much competition is offered by other 
woods. Lower grades are about holding their 
own in price. 


EASTERN SPRUCE 


BOSTON, MASS., April 22.—Demand for 
eastern spruce frames continues very quiet. 
Only two of the large Maine mills were saw- 
ing last week. Easy schedules are quoted 
$41, and difficult ones $42, but yard dimension 
orders can be placed at less. Some slight 
improvement in the retail demand for random 
lengths has been noted, but prices are still 
soft. Boards are dull and prices are barely 
steady. Lath are hard to sell even at bar- 
gain prices, 


HARDWOODS 


CHICAGO, April 23.—Local retail markets 
for hardwoods continue slow, with building 
operations still delayed. Industrial orders 
are scattered, but combine to make a fair 
total of business. Releases of shipment on 
previous orders, from automobile manufac- 
turers, is reported from some Chicago lum- 
ber offices, which is taken as an indication 
of the upward trend of business in general. 
Prices remain firm. 


BUFFALO, N. Y., April 22.—Hardwood de- 
mand has been making some gain recently, 
though it is not as active as that of a year 
ago. Buyers wait until they are nearly out 
of stock before placing their orders. Reports 
from the mills show that production has been 
curtailed to a large extent. Oak and maple are 
the woods most in demand. 


CINCINNATI, OHIO, April 21. — Though 
southern hardwoods are being sold in hand 
to mouth lots, the price situation is not ma- 
terially changed. Mills are not so eager to 
make concessions. Dry stocks are scarce. 
Dimension, especially white oak squares. and 
ash and gum, is being inquired for more ac- 


tively. 
FIR, SPRUCE, CEDAR 


CHICAGO, April 23.—Demands of the rail- 
roads for car material seem to be the most 
encouraging aspect of the Douglas fir market 
here. Industrial trade is spotty and highly 
competitive, and retailers generally are de- 
ferring their usual spring purchases, buying 


chiefly for fill-in purposes, although in a 
slightly increased volume; one and all de- 
mand rush shipment. The price situation 
remains the same. Industrial demand for 
Sitka spruce is holding up in excellent man- 
ner, at good prices. : 


NEW YORK, April 21.—Douglas fir sales 
have not increased appreciably, and prices 
showed no change from those of the first of 
the month. Wholesalers report that incom- 
ing shipments are not excessive. However, 
there is a lot of lumber to be moved, and 
sales this spring have had little effect in de- 
creasing available supplies. Retailers are 
buying sparingly, although their stocks are 
not heavy. 


BALTIMORE, MD., April 22.—Sales of 
Douglas fir continue to gain. The range of 
prices continues low, and profits are hardly 
more satisfactory than they have been. 


CYPRESS 


CINCINNATI, OHIO, April 21.—Cypress is 
quiet, buying being mostly in mixed cars. 
Some factory stock is moving in small lots. 
Mixed cars of finish, siding and .gutters are 
also taken. Prices are fairly steady, with 
some mills making concessions to cinch or- 
ders. Some dealers say the market has slightly 


improved. 
HEMLOCK 


BOSTON, MASS., April 22.—Offers of 
clipped eastern and northern hemlock boards 
at $29 have been reported; most sellers ask 
$30@31 for clipped, and $28@29 for random. 
Enough parcels of western hemlock have 
been sold to make a fair total, but some of 
this was distress business. Cargo rates for 
May shipment have been cut $1 to $11 by con- 
ference lines, and wholesalers are offering 
$12@13 off page 12 of Atlantic coast differen- 
tials. 


NEW YORK, April 21.—Hemlock sales are 
not heavy, and there is no indication of a 
very active market this spring. Prices are 
holding their own. 


WESTERN PINES 


CHICAGO, April 23.—Some local distribu- 
ters of western pines are reporting a retail 
trade volume which, although still low, yet 
is increasing slowly, although prices are un- 
changed. Both California white pine and 
Pondosa “are moving a little all the time,” 
it is said, and wholesalers and manufacturers 
are not down-hearted. 


NEW YORK, April 21.—Prices of Pondosa 
and Idaho pines have shown some weakness, 
although wholesale stocks of the principal 
items are still far from satisfactory, and 
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some firms find it difficult to fill orders on 
short notice. Mills are not persistent. 


BUFFALO, N. Y., April 22.—The warmer 
weather of spring has given a little stimulus 
to demand for western pines, but trade is not 
prisk. Prices hold about steady. 


SOUTHERN PINE 


CHICAGO, April 23.—The southern pine 
market is in a most complete mix-up, with 
numerous distributers exclaiming “Terrible!” 
and “Cut-throat,” while others stoutly aver 
they are getting their share of business, and 
several report sales volumes in excess of 
either February or March. Prices, however, 
show no advance. Railroads are taking a 
little car material. Industrial demand is 
spotty, and just about holding its own. Re- 
tailers’ purchases, mainly, are for fill-in 
needs with quick shipment a necessary fac- 
tor, but some distributers take heart from 
the fact their order files show more lumber 
moving to the yards. 


BOSTON, MASS., April 22.—Southern pine 
trade is quiet. Volume of construction, espe- 
cially residential, is disappointing. Roofers 
are offered at $26@27 for 8-inch air dried. 
Flooring is dull and about steady. There is 
a little business in partition, offered around 
$44@47.50 for B&better. 


NEW YORK, April 21.—Prices of southern 
pine have eased off slightly in the face of 
continued severe competition and fluctuating 
demand. 


CINCINNATI, OHIO, April 21.—Southern 
pine prices are about steady. There is a bet- 
ter general yard demand for dimension, boards, 
and sheathing. Planing mills are buying more 
freely of factory lumber, and up-State yards 
are placing fill-in orders for common stock 
and some finish. 


SHINGLES AND LATH 


NEW YORK, April 21.—Demand for eastern 
spruce lath is fairly satisfactory, whole- 
salers reporting that their stocks are 
dwindling. Prices range from $4.75 to $5. 
There is a fair demand for shingles, but 
stocks of the leading West Coast brands are 


large. 
° CLAPBOARDS 


BOSTON, MASS., April 22.—Clapboards are 
selling very slowly. Retailers are waiting 
for expansion in the requirements of build- 
ers. Quotations on eastern spruce and native 
white pine clapboards are held about steady, 
as offerings are very light. Urgent efforts 
to secure orders for clapboards from the 
West Coast have weakened prices somewhat. 


BOXBOARDS 


BOSTON, MASS., April 22.—Current demand 
for boxing and crating lumber is running 
well below normal and, although there has 
been curtailment in production, some sellers 
are rather urgent. Round edge white pine 
inch boxboards are around $23.50@25.50 for 
log run. 


SRSA AEBAAZAAAAZAEAS: 


Hymeneal 


KNIGHT-VOYLES. Announcement is made 
of the engagement of Newland De Pauw 
Knight, son of Col. E. V. Knight, president 
of the New Albany Veneer Co. and the Navo 
Hardwood Co., New Albany, Ind., to Miss Vir- 
ginia Bash Voyles, daughter of Mr. and Mrs. 
Otto Voyles, of that city. Mr. Knight is a 
graduate of Purdue and is associated with 
the Central Trust Co. of Illinois in Chicago, 
where the young couple will live upon their 
return from a honeymoon trip about June 1. 


STOWE-DODGE. The marriage of Herman 
M. Stowe and Miss Mildred L. Dodge was 
celebrated April 13 at Tacoma, Wash. The 
bridegroom is the son of E. S. Stowe of the 
City Lumber Co., of Tacoma. The ceremony 
was performed by Rev. John Wallace Ken- 
nedy, pastor of the Immanuel Presbyterian 
Church in the presence of a party of rela- 
tives and friends. Mrs. Clyde V. Huston was 
matron of honor and Miss Evelyn Dodge, 
Sister of the bride, maid of honor. Ernest L. 
Stowe, brother of the groom, acted as best 
man. Mr. Stowe is connected with the new 
Cushman power project of the city of Tacoma. 
The young couple left on a motor trip to 
Canada and on their return will make their 
home at the Florence apartments, Tacoma. 











FOREIGN 


Lumber—Here and There 


WASHINGTON, D. C., April 21.—The British 
House of Commons has voted an additional 
$500,000 for the United Kingdom forestry 
fund, to be expended during the current 
year in extending and speeding up the pro- 
gram of reforestation adopted in 1928. 

In transmitting this report to the Lumber 
Division, Department of ,.Commerce, James 
Somerville, jr., American trade commis- 
sioner, London, recalled that the 1928 pro- 
gram contemplated an expenditure over a 
10-year period of £5,500,000 for afforesting 
225,000 acres, and replanting 12,000 acres of 
woodland. 

The present Government, it is stated, has 
decided to spend an additional £3,500,000 to 
plant 330,000 acres, to replant 23,000 acres of 
woodland and to double the number of wood- 
land holdings to be provided. 





A Government official indicated that as 
time went on and more and more land be- 
came available it might be possible further 
to increase the program. The amount of 
land which has been secured by the forestry 
commissioners up to date is said to be 
350,000 acres, of which some 160,000 acres 
have been planted, leaving 190,000 acres still 
to be dealt with. 

A falling off in the exports of’ softwoods 
from foreign countries to the United States 
in February as compared with January, 1930, 
is reported to the Lumber Division by the 
chief of the section of customs statistics, 
New York. For February these receipts to- 
taled 86,996,000 board feet, valued at $2,035,- 
195, as compared with 110,954,000 feet, valued 
at $2,139,536 in January. 

The bulk of the softwoods received during 
February, as usual, came from Canada, ag- 
gregating 85,134,000 board feet, valued at 
$1,998,598. The remainder came from Czecho- 
slovakia, ‘Germany, Norway, Poland, Yugo- 
slavia, Mexico and the Dominican Republic. 

These shipments of foreign softwoods for 
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Masons’ Ladder 


SPRUCE LADDERS 


TRADE MARK 


Air Dried Stock. 


Hand Split, Hand Shaved 
Rungs. 


Absolutely Straight Grained. 
Automatic Spring Locks. 


0 WRITE FOR LATEST PRICES. 


‘ Watch for our Trade Mark. 


W. W. BABCOCK CO. 


BATH, N.Y. 

















DRY KILNS 
KLAMATH FALLS, 





Shaw Bertram Lbr. Co. 


Manufacturers of 


OLD GROWTH, SOFT TEXTURE 
CALIFORNIA WHITE PINE 


(TRADE NAME) 


Daily Capacity 350,000 ft. 


PLANING MILL 
OREGON 
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RACH Nicholson and Black Diamond Special Cross Cut Saw 
File is made up of a “gang” of sharp cutting teeth, scienti- 
fically edged to sharpen saws in the least possible time. 


Forged of prime file steel, these files will turn in a performance 
of sustained cutting speed for you, and turn it in day after day. 


Whether your men work in gangs or in couples, it will pay to 
sharpen their saws with Nicholson and Black Diamond Files. 


Where to get them — at your hardware or mill supply dealer’s. 





cHOL s, NICHOLSON FILE COMPANY us 
MSe% Providence, R.|., U.S.A. lie. 
U.S.A. "Hager 
Providence Factory Philadelphia Factory 


NICHOLSON FILE CO. 


G. & H. BARNETT CO. 













Here’s the Place to Get 
Any Quantity of Finest Quality 


Northern Hardwoods 


Our large tracts of virgin growth 
timber and modern manufacturing 
facilities insure you a dependable 
source of supply Let us prove it. 


TACK LUMBER Co. 


MANISTIQUE, MICHIGAN. 








the most part entered at the ports of New 
York, Boston, Providence, R. L, Bridgeport, 
Conn., Philadelphia, Baltimore, El Paso, Los 
Angeles and San Francisco. 

Total shipments of sawed and planed lum- 
ber from the east coast of Sweden during the 
first quarter of 1930 aggregated 633,600,000 
board feet, according to a report reaching 
the Lumber Division. In addition, 128,700,000 
feet were exported from the West Coast and 
by way of Norway, making a grand total for 
the quarter of 762,300,000 feet. Total Swedish 
lumber exports during the last calendar year 
were 2,138,400,000 board feet, or about the 
average yearly exports from Sweden. 

Charles E. Dickerson, jr., American com- 
mercial attache in Cairo, reports that during 


the calendar year 1929 Egypt imported 677,- 
371 cubic meters of sawed fir, pine and 
spruce, or somewhat less than 300,000,000 


board feet, valued at about $8,353,000. There 
were much smaller imports of planed or 
dressed fir, pine and spruce, and considerable 


quantities of other classes of forest products. 

While the United States did not contribute 
largely to the total lumber imports into 
Egypt, Mr. Dickerson states that pitch pine 
continued to be in demand and competed 
very successfully with all similar woods re- 
ceived from European countries. The Egyp- 
tian Government remains the largest con- 
sumer of American pitch pine, which is used 
largely in its work shops. Steps were taken 
during the year to push the sale of Bosnian 
black pine, but without marked _ success. 
Pitch pine, it is added, has a high popularity 
in the Egyptian market, “and prospects of 
the increased use of this species are promis- 
ing.” 

Mr. Dickerson states that Swedish, Turkish 
and Yugaslavian pine still compete very 
keenly in price with the shortleaf pine im- 
ported from the United States, and the con- 
sumption of the American variety showed 
little advance. 

Despite the keen competition which Ameri- 





can oak and red gum encounted from centra} 
and eastern European suppliers, parcels of 
these woods are being received in Egypt 
from time to time for the use of first class 
furniture manufacturers. 

Other American woods, such as hickory, 
poplar, cottonwood and maple are virtually 
unknown in the Egyptian market. 

Trade Commissioner Frank S. Williams anqg 
Consul J. C. Huston report to the Lumber 
Division that construction lumber was in 
steady demand in the Shanghai, China, dis- 
trict during the last quarter of 1929. While 
the demand continued unabated, due largely 
to the great amount of construction under 
way, deliveries from local yards were re- 
ported good owing to large stocks on hand, 
and replacement orders were at a very low 
level. 

Construction work last year in this district 
increased materially over 1928. Last year 
11,330 buildings were erected, valued at more 
than $25,000,000, compared with 7,466 build- 
ings, valued at $19,000,000 in 1928. 

Importers in Shanghai report very little 
new lumber business during Marcn, 1930. 
February building activities, however, in- 
creased three-fold over those for February, 
1929, but showed a slight decrease under 
January, 1930. 

Building permits for the international set- 
tlement and the French concession districts 
of Shanghai and the municipality of Greater 
Shanghai totaled 1,840 for February. Permits 
in the international settlement alone totaled 
845 during February. 


TRANSPORTATION 


Week’s Loadings of Revenue Freight 


Loadings of revenue freight, as reported to 
the car service bureau of the American Rail- 
way Association for the week ended April 12, 
1930, totaled 911,310 cars, as follows: Forest 
products, 57,360 cars (a gain of 399 cars over 
the week immediately before); grain, 39.950 
cars; livestock, 23,241 cars; coal, 132,611 cars; 
coke, 10,193 cars; ore, 11,479 cars; merchan- 
dise, 252,674 cars, and miscellaneous, 383,802 
cars. 














Lumber Hearings in Prospect 


WASHINGTON, D. C., April 21—Lumber cases 
have been assigned for hearing by the Inter- 
state Commerce Commisson as follows: 


No. 23065—The United Sash & Door Co. 
vs. Atchison, Topeka & Santa Fe Railway 
Co. et al. U. S. Court Rooms, Wichita, Kan., 
9 a. m., May 21. Examiner H. W. Johnson. 

No. 23189—The Lumber Traffic Association 
vs. Alabama & Western Florida Railroad Co. 
et al. Gibson Hotel, Cincinnati, 9 a. m.,, 
May 10. Examiner Brennan. 


No. 23132—Milne Lumber Co. vs. New York 
Central Railroad Co., Coronado Hotel, St. 
Louis, 9 a. m., May 13. Examiner Brennan. 
Two other complaints are consolidated with 
this number. 

No. 23059—Central Veneer Co. et al. vs. 
Akron, Canton & Youngstown Railway Co. 
et al. U. S. Court Rooms, Indianapolis, 
9 a. m., May 19. Examiner Hagerty. 

No. 23105—S. J. Peabody Lumber Co. vs. 
Pennsylvania Railroad Co. U. S. Court Rooms, 
Ft. Wayne, Ind., 9 a. m., May 23. Examiner 
Hagerty. 

No. 23120—Penn Veneer Co. et al. vs. West- 
ern Maryland Railway Co. et al. Merchants 
Association Rooms, 233 Broadway, New York 
City, 9 a. m., May 20. Examiner Crowley. 

No. 23172—Plunkett-Webster Lumber Co. 
(Inec.), vs. New York Central Railroad Co. 
et al. Merchants Association Rooms, New 
York, May 21. Examiner Crowley. This 
proceeding also includes a sub-number— 
Binghamton Hardwood Lumber Co. vs. Bos- 
ton & Maine Railroad et al. 





RAILROADS HAVE shown great improvement in 
New Brunswick in maintaining their fire pre- 
vention equipment in good condition. In 1918 
inspection revealed that 814 percent of railroad 
locomotives were defective, but last year only 
3 percent of the fire prevention appliances on 
locomotives were found defective. 
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OBITUARY 


ROBERT ANDERSON, for more than fifty 
years engaged in the retail lumber business 
at Ashland, Ill., died April 12 at the age of 
88 in St. John’s Hospital, Springfield, Ill., of 
complications due to old age. Mr. Anderson 
was born in 1841 in the north of Ireland, 
emigrating to the United States in 1865 and 
settling in Philadelphia. A few years later 
he married his boyhood sweetheart, Mariana 
Lucas, who had preceded him to the United 
States. In 1871 they moved to Jacksonville, 
Ill, where Mr. Anderson first took up lumber 
interests, being associated with the firm of 
J. S. and G. S. Russell. In the settling of 
that fast-growing territory, a branch yard 
was opened in Ashland, Ill, and Mr. Ander- 
son was Placed in charge, remaining actively 
engaged in lumber retailing for over 50 years. 
In addition he had charge of the Russell farm 
and coal mining interests in Ashland, Mr. 
Anderson was a prominent figure in the 
puilding up of his community in its early 
days. For years’he was a school board direc- 
tor and secretary, also director of the build- 
ing and loan association. He was a staunch 
Presbyterian, and possessed both 25-year and 
50-year jewels for faithful membership in the 
Independent Order of Odd Fellows. A daugh- 
ter, Mrs. Isaac Tomlin, of West Plains, Ill, 
and one son, William J. Anderson, manager 
of the Alexander Lumber Co., at Kankakee, 
Ill., survive him. 











WILLIAM WHITNEY, retired lumberman 
and former official of the Southern Pacific 
Co., died instantly on Wednesday, April 16, 
of a heart attack, while at the wheel of his 
automobile. Mr. Whitney and his wife were 
driving near Scott and Geary streets, San 
Francisco when she became alarmed at the 
erratic course of the car and turned to find 
her husband collapsed at the wheel. She 
stopped the car and had Mr. Whitney hurried 
to Mount Zion Hospital, but he was pro- 
nounced dead upon arrival. Mr. Whitney was 
68 years old. He was formerly vice presi- 
dent of the Oregon Lumber Co. and prior to 
that time had been a railroad executive. 
Born in Sacramento he began railroading at 
the age of 15 when he went to work for the 
Union Pacific as a telegraph_ operator at 
Cheyenne. In 1909 he wenf to San Francisco 
as superintendent of the western division of 
that railroad and was transferred to Sacra- 
mento as division superintendent three years 
later. Twelve years ago he left the Southern 
Pacific to become associated with the Oregon 
Short Line, the Ogden-Logan-Utah Railroad 
Co. and the Oregon Lumber Co. He retired 
in 1927. Besides his widow he leaves a son, 
Fred, and a brother, Charles Whitney, both 
of Ogden, Utah. 


HUNTER J. VIZOR, sales manager with 
The Upson Co., Lockport, New York, passed 
away at his home in Buffalo on Sunday April 
13. Mr. Vizor was a son of Mr. and Mrs. 
Joel T. Vizor and was born Aug. 30, 1884, 
at the family homestead between New Hart- 
ford and Clinton, New York. He was edu- 
cated at Clinton and was a member of F. and 
A. M. Lodge No. 169 Clinton. During the 
early days of his career he was associated 
with the Oneida National Bank of Utica. In 
1915 he joined The Upson Co. and due to his 
untiring efforts and unquestioned loyalty was 
made sales manager in 1923. Mr. Vizor had 
a very wide personal and business friendship 
throughout the country. He was known as 
aman of sterling character and high ideals. 
Surviving himare his wife, Mrs. Gratia Dakin 
Vizor, a daughter, Mrs. Carl Esty of Utica 
and two sisters, Mrs. J. V. Tyler and Mrs. 
William Nichols. 


ORPHEUS E. TALBERT, 77 years old, one 
of the best known residents of Hamilton 
County, Indiana, died at his home at West- 
field, Ind., on Monday night, April 14. Mr. 
Talbert was the senior member of the firm of 
0. E. Talbert & Son, lumber dealers at West- 
field, who also operate mills at Noblesville 
and Sheridan, Ind. He had been engaged in 
the lumber industry nearly all his life. He 
first went to Westfield in 1886. Mr. Talbert 
was born in Union County, Indiana, and was 
educated in the Friends Academy at Spice- 
land, Ind. Mr. Talbert had been a member 
of the M. E. church at Westfield for 55 years 
and was active in church and civic affairs 
until a year ago when his health failed him. 
Mr. Talbert is survived by a widow and two 
children, Harry E. Talbert and Mrs. Walter 
Wheeler, both of Westfield. He also leaves 
a brother, William Talbert, of Oklahoma, and 
two sisters, Mrs. Mattie Fay and Mrs. Elma 
Haskett, both of California. 


H. M. WISDOM, who was for many years 
associated with the William Buchanan lum- 
ber interests, at Texarkana, Ark., died in 
Everett, Wash., on April 12, at the age of 59. 
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HOME modernized with WEATHERBEST 

Stained Shingles laid right over the old 
siding creates dissatisfaction among nearby 
owners with the appearance of their unmodern 


Start a good job by sending in a snapshot or photo- 
gtaph of an old house and let our Sketch Service 
Department give you a FREE sketch that you can 


show to the owner. 
improvements that can be made and may be all you 
need to close the sale of a nice bill of material. Try 
it on your next modernizing prospect. 


Ask, for Pamphlet 
of Prize-winning 
Homes in the 1929 
$3,000 WEATHER- 
BEST Home Modern- 
izing Contest. 


The sketch will visualize the 


WEATHERBEST STAINED SHINGLE CO., Inc. 
1543 Main Street 


North Tonawanda, N. Y. 


Plants: North Tonawanda—Cleveland—St. Paul 
“Distributing Warehouses in Leading Centers 


WEATHERBEST 
Stained Shingles Sold 
Only Thru Retail 
Lumber Dealers 
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STAINED -SHINGLES 


For Roots and Siwe-Wau 





Mr. Wisdom was born in Buena Vista, Ga., 
and moved to Americus, Ga., in 1888, shortly 
afterward joining the Buchanan interests at 
Texarkana. He was inspector for Krauss 
Bros., of New Orleans, for a time, and then 
was associated with the wholesale firm of 
Logan-McDonnell-Steel Co., of New Orleans. 
During the War Mr. Wisdom was stationed 
at Newport News, Va., on ship-building work 
and was placed on the “Honor Roll” for ship- 
builders. He is survived by a widow, his 
mother, living at Texarkana, a sister, Mrs. 
P. A. Turner, of Dallas, Texas, two brothers, 
Dr. W. E. Wisdom, of Idabel, Okla., and F. L. 
Wisdom, of Shreveport, La., who is con- 
nected with Frost-Whited Lumber Co., of that 
=. There are also five nephews and one 
niece. 


GEORGE SINDELAR, of the Star Moulding 
Co., Chicago, died at his home in Hinsdale, 
Ill., on April 19, at the age of 48. Mr. Sin- 
delar had been seriously ill for some time 
and amputation had been resorted to in the 
hope of saving his life, his leg having been 
removed a short time before his death. He 
leaves a widow, his mother, four children and 
several sisters and brothers. 


STEPHEN ASHBY, who had been repre- 
senting the Wilson Lumber Company, of 
Elkins, W. Va., in the eastern territory for 


a number of years, and who was himself a 
West Virginian, was found dead in his room 
at a Philadelphia hotel, where he was stop- 
ping, on April 6, having evidently suc- 
cumbed to an attack of heart trouble. Mr. 
Wilson was about 55 years old, and well 
known in Baltimore, to which city he paid 
aenent visits. He had a large circle of 
riends. 


Cc. K. AVERILL, veteran retail lumberman 
of Elmwood and Menomonie, Wis., died April 
20 at Mankato, Minn. He was 70 years old. 
Mr. Averill had gone to Mankato for treat- 
ment by a brother, who is asurgeon. He was 
president and manager of the Badger State 
Lumber Co. of Menomonie. Surviving are a 
widow, a son and a daughter. 


F. X. ELPHEGE BOUCHER, veteran coal 
and lumber merchant of Hull, Que., died at 
his home there on Tuesday, April 22. 


MRS. W. E. DELANEY, wife of: the presi- 
dent of the Kentucky Lumber Co., Columbia, 
Miss., and former president of the Hardwood 
Manufacturers’ Institute, died at Daytona 
Beach, Fla., on April 21, following an illness 
of several months. Besides her husband she 
leaves a son, W. A. Delaney, of Columbia. 
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« Advertisements will be inserted in 
this department at the following rates: 
30 cents a line for one week. 

55 cents a line for two consecutive weeks. 
75 cents a lime for three consecutive weeks. 
90 cents a line for four consecutive weeks. 


Eight words of ordinary length make one 
line. Count in signature. 
counts as two lines. 
No display except the heading can be ad- 
mitted. 

Remittances to accompany the order. 
No extra charge for copies of paper 
containing advertisement. Copy must 
be in this office not later than Wednes- 
day morning in order to secure inser- 
tion in regular department. All adver- 
tisements received later will be placed 
under heading Too Late to Classify. 























Special 


THE GREATEST MARKET PLACE 
FOR PEOPLE 


In the lumber, woodworking and allied 
industries to advertise in, is the Wanted 
and For Sale department of the 


AMERICAN LUMBERMAN, 


Read the Classified ads. Many oppor- 
tunities are offered for Buyer and Seller. 
Best for selling lumber, shingles, re- 
tail yards, business opportunity, timber 
and timberlands, machinery, locomo- 
tives, cars, rails and equipment used 
in logging operation. You can get em- 
Pployees, salesmen, employment or any- 
thing used in lumber and allied indus- 
tries by advertising in the Wanted and 
For Sale department of the American 
Lumberman., 


NOW IS THE TIME TO ADVERTISE 
Send your advertisement to the 
AMERICAN LUMBERMAN, 


Greatest Lumber Newspaper on Barth. 
Address 431 South Dearborn Street, 
Chicago, Illinoia 














LUMBER MANUFACTURERS 
AND DEALERS 


You want to reduce your piling costs—in the yard 
and for your dry kilns. Our improved method will 
save you considerable money. See page 93 in this 
issue, 


3 Wanted—Employees 


OLD ESTABLISHED MILLWORK 


Specialty plant located in State of Washington, 
equipped with modern machinery and doing 
profitable business. Needs a man who can help 
present owner in management and operation of 
business. Must be able to take financial interest. 
Address “A. 7,’’ care American Lumberman. 


MAN EXPERIENCED 
In the operation of dry kilns, state age, experi- 
ence, reference and salary. 
G. ELIAS & BRO., INC., Buffalo, N. Y. 


























WANTED: EXPERIENCED 
Nortnern Hardwood Inspector. Give references, 
age, full particulars. 
Address “S. 219," care American Lumberman. 





WANTED YARD MANAGER 


For one yard point in Missouri. Give experience, 
references, salary wanted and all information in 
first letter. 

Address “W. 207,’"" care American Lumberman, 





DO YOU WANT EMPLOYEES? 
Write an advertisement; send it to the paper that 
reaches the people. We can help you. AM ICAN 
LUMBERMAN, 431 8S. Dearborn St., Chicago, Ill. 











Wanted-—Salesmen 











es 


| Wanted—Employment 




















neem 
PILING SALESMEN 
To sell peeled untreated Long and Short Leaf 
Southern Pine and Cypress Piling, any practical] 
specification, for foundations, bridges, etc. in 
all larger cities bordering great lakes and rivers 
where used. We are well equipped and experi- 
enced. In reply state age, qualifications, experi- 
ence, if any, territory desired, commission. 
LOUISIANA SOUTHERN LUMBER COMPANY 
No, 927 Canal St., New Orleans, La. 





WELL ESTABLISHD WHOLESALE 


Lumber company will employ lumber salesman of 
successful experience. Thorough acquaintance with 
western Iowa territory especially desirable. All 
applications held strictly confidential. 

Address “A. 10,” care American Lumberman. 





SALESMAN WANTED 


Salesman calling on lumber industry to sell boiler 
compound. Must have his own car and understand 
steam boiler operations. In replying, please state 
present connection, if any, experience, etc, Straight 
commission basis our method of payment. 
SOUTHERN PRODUCTS CORPORATION 
620 Elysian Fields Ave., New Orleans, La. 























WANTED BY EXPERIENCED LUMBERMAN 


Situation. Know all phases of lumber manufac. 
turing and office management, logging and lega) 
phases, Can appraise new venture and “form or- 
ganization. Competent to lead organization ip 
production at low cost and maintain loyal force, 
Married, healthy, age 45. Best recommendations. 
Will go anywhere. Am willing to assist in get. 
ting any plant on profitable basis. 
Address ‘‘W. 216,” care American Lumberman 


WANTED TO REPRESENT 


Reliable concern as buyer and inspector, lumber, 
cross ties, piling or logs. Have eight years’ experj- 
ence in S. Carolina, Georgia and Florida territories, 
Best of reference. BOX 323, Jesup, Ga. 











WANTED POSITION 


As assistant manager in retail Lumber Yard, or 
to make connection with same as carpenter and 
builder, with contracting and draftsman’s experi- 
ence. A-1l references. For more complete details 
write L. C. SPRINGER, 812 W. Third St., Cedar 
Falls, Iowa, 





SITUATION WANTED 


Attention wholesale manufacturers of the following 
items: Doors, mouldings, and sash. Do you need 
a capable representative for Chicago territory? 
Am well known and can produce. Straight com- 
mission. A-1 reference. 

Address ‘‘A, 1,” care American Lumberman., 








Wanted—Employment 


SALES MANAGER OR ASSISTANT 
SALESMAN OR BUYER 


20 years’ experience—practical all around common 
sense lumberman willing consider productive ad- 
vantageous proposition. Successfully represented 
large manufacturer in Chicago and suburbs 11 
years: Cleveland, 4; Milwaukee, 2% and Western 
Michigan, 6 months, Previously at mills. Accus- 
tomed handling big buyers as well as small. 
Thoroughly conversant with all Southern Products, 
also Inland Empire, and West Coast—especially 
California, References unquestionable. 
Address “W. 210,” care American Lumberman. 





AN ECONOMIST 


reared with practical experience in the retail and 
wholesale lumber business, approved by test in 
trade association sciences, naturally dynamic, po- 
tential and diagnostic, with a background of diver- 
sified experience, is desirous of establishing him- 
self wth a firm, chain of yards, or group wishing 
an expert technician, in administrative, trade asso- 
ciation or merger activities, 
Address “A. 8,’’ care Amercan Lumberman, 





EXPERIENCED MANAGER 
RETAIL LBR. & HDW. STORE 


Wishes change in location. Five years’ experience 

one company, technical education, good collector, 

married, age thirty, reliable; references. 
Address “A. 9," care American Lumberman. 





WANTED POSITION AS ASSISTANT MANAGER 


Of good retail building material yard by young 
man with best of references. Good bookkeeper and 
collector. Do not answer unless you require a 
good man. 

Address ‘*A. 4," care American Lumberman. 





COMPETENT MILLWORK MAN 


Thirty-four years of age, with thorough experience 
in the estimating, billing and detailing of high 
class specal millwork. 

Address “A. 5,”’ care American Lumberman., 





EXPERIENCED MAN WANTS POSITION 


Selling sash and doors. Address “A. 6,” care 
American Lumberman. 





SPECIAL MILLWORK EXECUTIVE 


35 years of age, 17 years’ experience covering ma- 
chine operation, cabinet making foreman, detail- 
ing and billing, superintending, estimating and 
sales, sales management and management. Have 
practical knowledge of and familiar with stock 
sash and doors, both wholesale and retail, and re- 
tail lumber and building materials. For further in- 
formation, state your requirements in confidence to 
“W. 205," care of American Lumberman. 





DETAILER & BILLER 
With 10 years’ experience in special millwork for 
all types of buildings. Best references. 
Address “W, 208,” care American Lumberman. 





WANTED—POSITION AS MANAGER 


of a manufacturing plant by an experienced pine 
operator. Grew up in the lumber business—know it 
in all of its phases. Mill operations are cut out 
and am looking for new connection. First class 
references, 

Address “8S. 202,” care American Lumberman. 








WANT POSITION AS YARD MANAGER 


Line yard or other. Middle aged, clean habits 
and dependable; first class lumberman from any 
angle; stump to job. Have first class job now but 
am going to change. 

Address “‘A. 2," care American Lumberman. 





BAND RESAW FILER WANTS JOB 
Years of experience with some of the largest and 
fastest box mills in South and West Coast. Hard- 
wood or pine. Best of references. Will go any 
where. Thirty-two years of age and married. Can 
come at once. A. W. GLENN, 719 West Oak Street, 
El Dorado, Arkansas. - 


COMPPETENT MILLWORK MAN 
44 years. 25 years’ experience from shop to gen- 
eral management wants position, small mill with 
future. Buy interest after trial. 
Address ‘‘A. 3,’”’ care American Lumberman., 


EXPERT DRAFTSMAN, DETAILER, AND 


Biller, Cabinet Work, Fixtures and Millwork. 
Address “W. 203,”" care American Lumberman. 


POSITION WANTED BY EXPERIENCED MAN 
As general foreman of millwork plant. Full 
knowledge cabinet and stairwork. Detailer and 
billing. 

Address “‘S. 218,” care American Lumberman. 


ESTIMATOR-SALESMAN SASH & DOORS 
Over 12 years’ experience in Chicago. Will go 
anywhere. 

Address “‘S. 212,” care American Lumberman. 

















CLASSIFIED ADS PRODUCE RESULTS 


That’s why people who want something or 
have anything to sell use the clearing house 
section. Advertise in the WANT AND FOR 
SALE Department to get it or sell it. Read 
the Classified advertisements every week. 


AMERICAN LUMBERMAN 
431 S. Dearborn St., Chicago, IIl. 





A 1 BAND SAW FILER OR 


Saw mill foreman. Soft or hardwood. Eighteen 
years’ experience. Reference unquestionable. Will 
consider foreign job. 

Address “S. 210,” care American Lumberman, 





WANTED: ENGAGEMENT TO SELL 


In middle west and central states the products of 
high-class mill or group of mills. Thoroughly ex- 
perienced; well established and reliable. Nominal 
salary and bonus arrangement preferred. 
Address ‘’S. 207,” care American Lumberman. 





MANAGER, ASSISTANT OR GENERAL 


Superintendent Southern or Appalachian Hardwood 
mill, Thoroughly experienced in lumber manufac- 
ture, also refining by latest methods, 35. A real 
business man and executive. 

Address “‘R. 216,” care American Lumberman. 





HARDWOOD—CYPRESS & DIMENSION 


Inspector wants a position. Can handle any size 
job and well experienced in buying southern hard- 
woods. 

Address “GUM,” care American Lumberman. 


HARDWOOD LUMBER INSPECTOR 
Wants steady position with up-to-date firm; 25 
years’ experience. Address JOS. I. SMITH, care 
Capital Hotel, Louisville, Ky. 








With 
age 
vestn 


W. 
Thirt 
mill 


Sixte 
Soft 
job 


In r 
both 
At 


War 
ence 


Wit 
as . 
bras 


Ev 
Ev 
Ev 
sel 


de) 





1980 


ufac- 
legal 
1 Or- 


orce, 
‘ions, 
get- 


an 


nber, 
peri- 
dries, 


l, or 


peri- 
stails 
edar 


wing 
need 
ory? 
com- 


abits 
any 
' but 


and 
ard- 
any 
Can 
reet, 


gen- 
with 


teen 
Will 


s of 
ex- 
inal 


700d 
fac- 
real 


size 
ard- 


25 
care 


April 26, 1980 


AMERICAN LUMBERMAN 


85 














Wanted—Business Opportunities 








For Sale~Business Opportunities 
| 





| Wanted—Employment 





























MANAGER RETAIL YARD OR LINE YARDS 

Experienced in retail lumber and building ma- 
terials. Thoroughly experienced in lumber manu- 
facture, purchases, office procedure and land mat- 
ters. Good correspondent. Competent to assume 
entire charge of one or more yards and lead or- 
ganization to high morale and satisfactory re- 
sults. 
Especially interested in yards with remanufactur- 
ing plants catering to small town and agricul- 
tural trade where volume can be increased by 
sound policy and close attention. Prefer to ac- 
quire interest when results are proven. Successful 
in all situations and record entirely clear. Can 
furnish unlimited references as required. 

Address ““W, 217,” care American Lumberman. 








CLASSIFIED ADS PRODUCE RESULTS 


That’s why people who want something or 
have anything to sell use the clearing house 
section. Advertise in the WANT AND FOR 
SALE Department to get it or sell it. Read 
the Classified advertisements every week. 
AMBRICAN LUMBERMAN, 
431 So. Dearborn St., Chicago, Il. 





LUMBERMAN 
With twenty years’ experience wants yard to man- 
age or salesman for large yard. Can make in- 
vestment. Best of references. 
Address ‘“‘W. 215,” care American Lumberman. 


WANTED: POSITION AS BAND SAW FILER 
Thirty years experience as band saw filer and 
mill foreman, Best of reference. 

c. C. RICE, Bond, Ky. 








WANTED: POSITION AS BAND SAWYER 
Sixteen years experience either right or left hand. 
Soft or hardwoods. Best of reference. Open for 
job about June ist. 

G. A. CAMP, Bond, Ky. 


WANTED MANUFACTURER OR WHOLESALER 
Hardwood flooring or mouldings to become finan- 
cially interested in established wholesale jobbing 
and commission business with trade in the Metro- 
Politan section. Additional stock is required for 
expansion. Warehouse with railroad siding facili- 
ties is owned and maintained. For particulars 

Address ‘“‘W. 214,’" care American Lumberman, 


WANTED TO MAKE AGREEMENT WITH A 


Selling organization, who handles Southern Hard- 
woods, to sell the output of single band mill and 
advance money on stock as put on sticks. We spe- 
cialize in Ash, BOX 215, Charleston, 8. C. 


HAVE CASH FOR A GOOD LUMBER YARD 
Give full particulars. Address “R. 206,” care 
American Lumberman. 


WANT TO BUY GOOD RETAIL YARD 


In lower Michigan, Address ‘‘W. 220,” care Amer- 
ican Lumberman, 














WANTED—LEASE SMALL PLANING MILL 
Address ‘“M. 217,” care American Lumberman. 


Milling In Transit | 


LET US KILN DRY YOUR LUMBER IN TRANSIT 
R. J. WITHERELL LUMBER CoO., Cairo, Ill. 

















NOW IS THE TIME TO ADVERTISE 
The best way to get what you want or sell some- 
thing is to advertise in the Wanted and For Sale 
Department, AMERICAN LUMBERMAN, 431 So. 
Dearborn St., Chicago, Ill. 


Wanted-Second Hand Machinery 























WANT TO INVEST WITH SERVICES 
In retail lumber yard; young man experienced in 
both lumber and millwork. 
Address “P. 201,” care American Lumberman. 


EXPERIENCED BAND SAW FILER 
Wants situation. Can run small mill. Best refer- 
ences. 
Address “S, 201," care American Lumberman. 


EXPERIENCED LUMBERMAN 


With twenty-five years’ experience wants position 
as Auditor, Manager or General Office man in Ne- 
braska or adjoining states. 

Address “S. 203,” care American Lumberman. 


Wanted~Lumber and Shingles 


WANTED PRICES ON 


4,000 to 6,000 Oak or Longleaf timber piles. Piles 
to be 30 and 50 feet long, 12 inches at butts and 
9 inches at points. Give prices on both lengths. 
Piles to be used in Eastern Pa., Washington, D. C., 
Maryland, and North Virginia. 

Address ‘“‘M. 206,” care American Lumberman. 



































EVERY WEEK AN OPPORTUNITY 


Every week someone is looking for employees. 
Every week many are wanting employment. 
7 week buyers are wanting what you have to 


HERE IS YOUR OPPORTUNITY 


Why not advertise in the Wanted and For Sale 
department? 


AMERICAN LUMBERMAN 
431 So. Dearborn St., Chicago, Ill. 


Wanted. Timber and Timber Lands| 


WANTED TO BUY 


Timber in West Virginia or nearby from owner. 
No brokers. 


“CLAUD,” care American Lumberman. 























WANTED: LARGE TRACT OF TIMBER 


With or without milli 1 ress BO 
176, Mobile, Ala ae a . 





AT YOUR SERVICE 


The want and For Sale department will help you 
to get what you want. 
Have you something to sell? Tell us what you 
want to sell or send your advertisement; we will 
ab the message to the people who are buyers. 
verybody wants something or would like to sell. 
Send your advertisement to the AMERICAN 








WANTED ONE 2 FOOT LUMBER PILER 
Electrically equipped. Must be in good condition. 
Give full description and cash price. BOX 368, 
Ashtabula, Ohio. 


WANTED TO BUY 


One 18x8 4 side Planer and Matcher in good con- 
dition. St. Louis delivery. Write full description. 
Address “K. 203," care American Lumberman. 





SPECIAL MASTER’S SALE 


of lumber mill and frame factory on Monday, 
May 19, 1930, at 10 o’clock A. M. at Bonner 
County Courthouse, Sandpoint, Idaho. The under- 
signed will sell in one parcel, without the right of 
redemption, all of the assets of the A. C, White 
Lumber Company. Property includes newly built 
sawmill with 1 single cut band and resaw, capacity 
60,000 feet per eight hour shift. Lumber yard 
with track system and cars. 
Planing mill:—3 fast feed matchers, 1 surfacer, 1 
electric moulder, band resaw, siding resaw, cir- 
cular ripsaw. 
Frame Factory:—Capacity 1500 frames per day, all 
modern equipment. 
8 Moore dry kilns. 
Townsite:—100 dwellings, commissary store build- 
ing, warehouses and barns. 
Plant located on Pend d@’ Oreille Lake and River, 
on 8 transcontinental railroads. 
Timber Holdings:—45 million Pondoso Pine, Idaho 
White Pine, Fir, Larch & Cedar. 
Fourteen miles railroad 45 and 56-lb. Steel. 2— 
47 ton Heisler locomotives. 
Log car equipment for 70 cars. Log dock and 
storage facilities. For further particulars write 
the undersigned. 
LAURITZ S. FRANCK, GENERAL RECEIVER 

A. C. White Lumber Company, 

Dover, Idaho. 


FOR SALE—MILLWORK PLANT 


We are liquidating and have for sale the plant 
and stock on hand. The buildings and machinery 
are in first class condition. The plant covers five 
acres of ground and has side tracks on the C. & 
N. W. and C. M. St. P. & P. Rys. and is the only 
plant of this kind in this city having a population 
of about 25,000, and located in the heart of the 
best farm and dairy country in the northwest. 
Excellent opportunity to add coal and lumber yard. 
For furtner information address: SCHROTH & 
AHRENS CO., Winona, Minn. 


LUMBER YARD LOCATION 


Twelve blocks from center of city of 60,000 popu- 
lation, paved streets, city water, three hydrants on 
property, equipped with fire hose and chemical 
engine. 20,000 sq. ft. piling space, 6,000 sq. ft. 
of enclosed sheds. 800 ft. switch track adjacent 
to all piling space and sheds. Good office room 
with vault. Daily freight service. Cheap rent. 
Address “S, 214,” care American Lumberman. 


HAVE YOU SOMETHING TO SELL? 


Advertise in the Wanted and For Sale de- 
partment when you want to sell some- 
thing in the lumber industry. 
AMPRICAN LUMBERMAN, 
431 So. Dearborn St., Chicago, Ill. 























| For Sale-Retail Lumber Yards 


FOR SALE RETAIL LUMBER YARD 
At good price, attractive terms. Well located yard 
in Buffalo, N. Y. Will require about $25,000.00 
cash to handle. 
Address “D. 201,” care American Lumberman. 

















FOR SALE TWO GOOD PAYING YARDS 


In Northwest Mo. Good reason for selling. If 
you want to buy write for full particulars. 
Address “W. 221,” care American Lumberman. 


For Sale--Business Opportunities 


FOR SALE—WELL LOCATED YARD 


In large Eastern City handling Lumber and Stock 
Millwork. Owns its own ground with railroad sid- 
ing, warehouses, delivery equipment, machinery 
and well balanced Stock. Will sell outright or will 
consider partner who is able to make at least a 
50% investment and has ability and experience 
necessary to take full charge of sales and esti- 
mating. 
Write “R. 215,” care American Lumberman. 


























BARGAIN OPPORTUNITY 


On account of health to purchase control or 
finance a new 60 M capacity 8’ band with 66” 
Mershon Resaw mill with four miles logging rail- 
road, engine, cars, equipment etc., just completed 
in timber on common carrier railroad having 80 
million finest pay as cut, Pondosa Pine, controlling 
millions more in Eastern Oregon. Address 
CAVANAGH LUMBER COMPANY, Bates, Ore. 


PARTNER WANTED 
To take active part and to’ invest up to $10,000. 
Yard near Chicago. Best opportunity for a man 
to make good money. 
Address ‘‘A. 12,” care American Lumberman. 


FOR RENT 
To hardwood lumber dealer office and fireproof 
shed space for 100,000 _~ with first class switch 
track and motor truck delivery service. Close in 
Chicago location. Apply 2433 W. 18TH ST., Chi- 








OPPORTUNITY 


To secure interest in lumber plant in B. C, Can. 
with unusual natural advantages. Excellent tim- 
ber can be had at low price from Province as 
needed. Logging by stream to natural storage 
pond site on R. R. Natural advantages equal to 
what cost many thousand at other places, Need 
money to install machinery and operate. 
Ss. R. GABEL, Kaslo, B. C., Can. 





FOR SALE 


Modern woodworking or flooring plant at Win- 
chester, Ky. Main building 90x200’, separate brick 
boiler and engine room, storage building 20x100’, 
four dry kilns each 20x100’. Plant equipped with 
two 150 H. P. boilers, one 250 H. P. Corliss en- 
gine electric generating plant, deep well pump, 
storage tank, line shafting, 800’ railroad switch, 
storage dock, separate office building, four and 
half acres of ground, low tax rate, efficient and 
cheap labor, abundance of raw material close by. 
Price very low. 
KENTUCKY FLOORING COMPANY, 
Orange, Virginia, 


FOR SALE 


Industrial Site, West Helena, Ark. 
Suitable for a Woodworking Plant. 
28 Acres of Land 
Complete Power Plant 
Deep Well 
8 Railroad Connections 
For full information address 
POINSETT LBR. & MFG. CO., 
Memphis, Tenn. 


FOR SALE 25 M SAW MILL, CIRCULAR 
COMPLETE 








Fourteen head of horses, wagons, motor trucks, 
caterpillars, road machinery, air compressor, Elec- 
tric Light plant and all tools going with complete 
mill, $8,000 cash. 

Address “M, 224,” care American Lumberman. 


CHAPIN’S LUMBER RECKONER 


By N. Chapin. Saves Time and Labor—Prevents 
Errors. The tables reduce to board measure all 
fractional sizes of lumber, advancing by quarter- 
inches from 1x1 to 15x15 inches square and 20 
feet long; also scantlings and square timbers, ad- 
vancing by inches from 2x2 to 30x30 inches square 
and 60 feet long. Saw logs are reduced to board 
measure. The book contains 171 pages of strong 
white paper, is 4x7 inches and is bound in cloth. 
Price, delivered, $4. 
AMERICAN LUMBERMAN 
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SPECIAL 
100M’ dry 4/4 No. 1 Com. Birch. 
1 car dry 8/4 No. 2 Com. & Better White Pine 
2 cars dry 6/4 No. 1 Com. & Better Soft Elm 
A. EB. KAISER, Park Falls, Wis. 


FOR SALE CURLEY MAPLE LOGS 


We have a few cars at our disposal. 
NEW RIVER & POCAHONTAS CONSOLIDATED 





AL CO., 
Berwind, West Virginia 


, FOR SALE 
150,000,000 feet virgin Appalachian hardwood tim- 
ber 


Address “F. 60,” care American Lumberman. 





WANTS SUPPLIED 


Large number of wants supplied each week through 
the classified section. We do it for others, why 
not for you? AMERICAN LUMBERMAN, 431 5S. 
Dearborn 8t., Chicago. 





FOR SALE—HARDWOOD LUMBER 


car 8/4 Soft maple 
car 8/4 Hard maple 
cars 8/4 Elm 
car 8/4 Oak 
All good widths and lengths, On stick over 90 
days. 35% or more F. A. 8. 
ELVIN ROBBINS HARDWOOD LUMBER, 
Sheridan, Indiana 


NOW IS THE TIME TO ADVERTISE 
The best way to get what you want or sell some- 
thing is to advertise in the Wanted and For Sale 
Department. AMERICAN LUMBERMAN, 431 So. 
Dearborn St., Chicago, Il. 


oe 








FOR SALE 
8 cars, 2x2 30. 
1 car 1%x1% 30. 
Mixed tupelo, red gum and poplar squares. All 
bone dry ready for prompt shipment, 
DIMENSION MFG. CO, 
Samson, Ala. 


For Sale-Timber and Timber Lands 


100 MILLION FT. TIMBER 


For sale, near R. R. and market; 1.50 per acre 
with land; other cheap tracts. 
JAMES A. GOSS, 
Y. M. C. A, Hotel, 826 Wabash Ave., Chicago. 





























FOR SALE—NEW YORK STATE TIMBER 
To direct purchaser, 600 acres, containing 4 mil- 
lion feet, consisting of beech, hard maple, bass- 
wood, yellow birch, ash, black cherry. Address 
“W. 219," care American Lumberman, 





50 MIL. FT. SPRUCE, PINE, BALSAM 
Near Ry. K. HERON, Chama, New Mex. 





HAVE YOU SOMETHING TO SELL. 


Advertise in the Wanted and For Sale de- 
partment when you want to sell something 
in the lumber industry. AMERICAN LUM- 
BERMAN, 431 So. Dearborn 8t., Chicago, Ill. 
lied industries, advertise in the AMERICAN 
LUMBERMAN, 431 So. Dearborn 8&t., Chi- 
cago, Ill. 





MAHOGANY AND FANCY HARDWOODS 
FOR SALE 

24,000 acres, over 300,000,000 feet, fancy tropical 
merchantabie hardwoods, including large percent- 
age genuine mahogany, located on tidewater, good 
harbor, Central America. Very favorable logging. 
All conditions favorable. Price about $1.00 per 
thousand. 

Address “M. 210,” care American Lumberman. 


TIMBER ESTIMATES 
R. R,. Engineering, Logging Maps. 
H. WATERS, Chickasaw, Ala. 


NATIONAL FOREST TIMBLR FOR SALE 
See advertisement on page 62. 











For Sale-Pac.Coast Timber Lands 


NINETY THOUSAND ACRES OF OREGON 


Timber lands for sale, in small tracts, at a sacri- 
fice. Many sites for small mills. 
Nine million feet Douglas Fir, near main line rail- 
road, one dollar per thousand. 
One hundred milllion feet, Douglas Fir, truck haul 
to main line railroad, seventy cents per thousand. 
Twelve million feet, mixed fir and pine, one dollar 
Per thousand, all estimates guaranteed. 
If you want timber for immediate operation, or 
to hold, I have it for sale. 

E. T. MERRILL, Ashland, Oregon. 























BUYERS AND SELLERS 
ARE BROUGHT TOGETHER 


By using the classified section of the 
American Lumberman. The classified ads 
are read every week by both the buyers 
and sellers. A quick way to dispose of 
anything you want to sell. 

Get what you want by advertising in the 
best medium. You can profit by using the 
classified sections. 

Send your advertisement to the 


AMERICAN LUMBERMAN, 
431 South Dearborn Street, 
Chicago, Illinois. 





FOR SALE SKAGIT COUNTY WASHINGTON 


150 million feet cedar, hemlock, larch, yellow fir; 
favorable logging conditions. Attractive price for 
immediate salee LAKE INVESTMENT CO., 7301 
Woodland Park Ave., Seattle, Wash. 





FOR PINE AND FIR TIMBER LANDS 


Write FAVELL-UTLEY, REALTY Co., — 
re, 


ForSale-Second Hand Machinery 


FOR SALE AT REASONABLE PRICE 


One Filer & Stowell 50 M capacity Cunningham 
band saw mill complete, 8 ft. 14 in. band saws, 
4 Kewanee 110 H.P. boilers, 450 H.P. Filer & 
Stowell sliding valve engine, 150 K.W. generator; 
also 60 M capacity planing mill complete, Berlin 
machines electrically driven; logging and railroad 
equipment. All can be moved to available timber 
tracts in state, Will sell complete or in part. ft 
interested communicate with McGAFFEY COM- 
PANY, McGaffey, New Mexico. (R. R. Station, 
Perea, N. M.) 


























FOR SALE 


One circular saw mill complete, 40M capacity, 
steam feed, lath mill, log haul, gang edger, slab 
slasher, all in mill building, located on railroad at 
Cimarron, N. M. For particulars address 
THB CONTINENTAL TIE & LUMBER CoO., 
CIMARRON, N. M. 








For Sale—Southern Timber Lands 


FOR SALE—TIMBER LAND 


To close an estate, over 5,000 acres, mostly virgin 
timber, approximately 25 million feet, poplar and 
oak predominating. Bledsoe Co., Tenn., priced 
to sell, if interested write 8S. WARD SAWVEL, 
6365 South Hill St., Los Angeles, Calif. 























FIFTY-FIVE MILLION FEET 
Southern Hardwoods—Mississippi Delta Oak, Ash, 
Cypress, Elm, etc. Main line railroad facilities. 
For particulars, address A. T. GREELEY, 407 8. 
Dearborn 8St., Chiiago, Ill. 





HAVE YOU SOMETHING TO SELL? 


Advertise in the Wanted and For Sale de- 
partment when you want to sell some- 
thing in the lumber industry. 


AMERICAN LUMBERMAN, 
431 8. Dearborn St., Chicago, Ill, 





MODERN SAW MILL PLANT FOR SALE 


Saw mill with 9’ band head rig and 8’ horizontal 
resaw—only operated about 14 yrs. Planing mill 
operated only about two years—electrically driven. 
Also standard gauge railroad and logging equip- 
ment. 
WISCONSIN & ARKANSAS LBR. CoO., 
Malvern, Arkansas, 





WHY WAIT WHEN YOU WANT SOMETHING? 


When you want a new stock of lumber or shingles, 
new or second-hand machinery, engines, boilers, 
electrical machinery, locomotives, cars, rails, busi- 
ness opportunity, timber and timber lands, or any- 
thing used in the lumber industry, you can get it 
at small cost by advertising in the “Want-Col- 
umns” of the AMBRICAN LUMBBERMAN, Man- 
hattan Building, Chicago, Ill 





SAW MILL: LOCOMOTIVE & LOADERS 


Our Memphis, Tenn., operation—a model plant— 
complete in every detail and in excellent condition. 
Filer & Stowell machinery; also carts, lumber 
trucks, lumber sticks and cypress foundation tim- 
bers. Also 42-ton Heisler locomotive and two 
Clyde rapid log loaders with quarter swing booms, 
McLEAN HARDWOOD LBR, CO., 
“Mallory Branch,” Memphis, Tenn. 





FOR SALE 


Latest type 6-foot roller bearing Allis-Chalmers 
complete band mill unit; 40 M capacity. Will sejj 
with or without power plant or with or without 
lighting plant, Installed new and run less than 
one year. 

B. L. MONTAGUE, Sumter, 8S. C, 





———_ 


NOW IS THE TIME TO ADVERTISE 


The best way to get what you want or sell some. 
thing is to advertise in the Wanted and For Sale 
Department. AMERICAN LUMBERMAN, 431 §o, 
Dearborn St., Chicago, Ill. 


For Sale-Locomotives and Cars 


LOCOMOTIVES, LOCOMOTIVE CRANES 
AND SHOVELS 


ag $-truck Shay geared, girder frames, built 


























50-ton 2-truck Shay geared, girder frames, built 
1923 


56-ton 2-truck Heisler geared, diamond frames, 
built 1923. 

5-ton Browning 8-wheel locomotive crane, 60’ 
boom, built 1922, 

206 P&H gasoline caterpillar combination shovel, 
dragline and crane, built 1925. 

BIRMINGHAM RAIL & LOCOMOTIVE COMPANY 

Box 391, Birmingham, Alabama 


FOR SALE 
One (1) 28-ton Lima Shay geared locomotive, re- 
built. TOMAHAWK STEEL & IRON WORKS, 
Tomahawk, Wis. 


HAVE YOU SOMETHING TO SELL? 


Advertise in the Wanted and For Sale de- 
partment when you want to sell something 
in the lumber industry. AMERICAN LUM- 
BERMAN, 431 So. Dearborn St., Chicago, Il. 


FOR SALE ONE 8 TON BROOKS ROD 
Locomotive in first class condition. Also one 40-ton 
Shay Geared Locomotive in first class condition. 
Both of these locomotives can be seen while 
working. 

Address “‘R, 210,” care American Lumberman. 














AT YOUR SERVICE 


The want and For Sale department will help you 
to get what you want. 

Have you something to sell? Tell us what you 
want to sell or send your advertisement we will 
carry the message to the people who are buyers. 
Everybody wants something or would like to sell. 

Send your advertisement to the AMERICAN 
LUMBERMAN, 431 So. Dearborn St., Chicago, IIl. 


For Sale—Steel Rails | 


IMMEDIATE SHIPMENT 250 TONS 


Of 45-lb. ASCE relayers Mississippi delivery. Lo- 
cated in Mississippi. Rails practically as good as 
new. Also large tonnages of heavier section rail 
from 66-lb. to 100-Ib. 
M, K, FRANK 
Park Row Bidg., 1204 Clark Bldg., 
New York City. Pittsburgh, Pa. 























RELAYING 40 LB. AND 60 LB. RAILS 


Also 30s, 35s, 56s, 70s, 80s, 85s. New rails, all 
weights. Switches, frogs, second-hand locomotives. 
ROBINSON & ORR, 248 4th Ave., Pittsburgh, Pa. 








For Sale-Logging Ry. Equipment 




















FOR SALE CHEAP 


Three and one-half miles of 35-lb. rails with angle 
bars and six switches all in good condition. Also 
two Adamson Fordson Standard Gauge Locomo- 
tives and eight log cars. If interested write for 
complete description and prices. 
W. E. CLARK LUMBER COMPANY, 
Kiblah, Arkansas 





ONE 17-TON AND ONE 27-TON HEISLER 
Locomotive; 40 log cars with chains; 300 tons 
35-lb. re-laying rails. 

BONITA LUMBER COMPANY, INC., 
Bonita, Louisiana 





WHY WAIT WHEN YOU WANT SOMETHING? 


When you want a new stock of lumber or shin- 
gles, new or second-hand machinery, engines, 
boilers, electrical machinery, locomotives, cars, 
rails, business opportunity, timber and timber 
lands, or anything used in the lumber industry, 
you can get it at a small cost by advertising in 
the ‘“‘Wanted Columns” of the AMERICAN LUM- 
BERMAN, Manhattan Building, Chicago, Ill. 
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For Sale—Miscellaneous | 








For Sale--Electric Machinery | 


BUSINESS CARDS OF WOOD 

















3 LUMBER ROLLER WAGONS 
1 Hoyt 24” Double Surfacer. 
1 American 7x10” Twin Engine, two drum, Steam 
Cables, Hooks, Etc. 
1 Large Camp Coal Range. 


SHAWANUL LUMBER CO. 
Shawano, Wisconsin 


4” x a 





FREQUENCY CHANGER SET 


B General Electric, Type ITT, 25 KW, 1200 RPM; 60 
nog Leader couplets WHR Beem, Water Tents, to 120 cycles, 220 volt, 60 cycle, 3 phase Frequency 
Changer direct connected to motor. Complete and 
in excellent condition at bargain price. 


V. M. NUSSBAUM & CO. 


Make your business card an ad for the lum- 
ber you sell. We specialize in business cards 
and Christmas cards of real wood. Every 
lumberman should take advantage of this idea. 
Write for samples and prices. 


Frederick Kemp 


FORT WAYNE, IND. Waltham Mass. 














Malleable journal boxes and wedges. Fist class 
condition. 
A. J. SCHILL, P. O. Box 436, Houston, Tex. 
53000 LITHOGRAPHED LETTERHEADS $18.75 
Hammermill Bond. Engraving Free, Write for 








WANTS SUPPLIED 
Large number of wants supplied each week through 


the classified section. We do it for others, why AMERICAN 


not for you? AMERICAN LUMBERMAN, 431 S. 431 S. Dearborn St., Chicago, Ill. 
Dearborn St., Chicago. 





WHY WAIT WHEN YOU WANT SOMETHING? 


When you want a new stock of lumber 
or shingles, new or second-hand machin- 
ery, engines, boilers, electrical machinery, 
locomotives, cars, rails, business opportu- 
samples. ART PRESS, Lima, Ohio. nity, timber and timber lands, or any- 
thing used in the lumber industry, you 
can get it at small cost by advertising 
in the “Wanted Columns” of the 


LUMBERMAN, 





Vest Pocket Ready Reckoner 


A useful vest pocket manual including a lum- 
ber calculator for standard sizes, log rules, 
estimated weights of lumber and miscellaneous 
useful lumber tabulations. Prepaid, 50 cents. 


American Lumberman 
431 So. Dearborn St., CHICAGO, ILL. 























ROCKFORD REBUILT 
———__ 7 ———e 











The true value of ROCK. 
FORD REBUILT equipment is 
in greatest evidence when it's in 
your service. Only then can you 
appreciate that it has been rebuilt 
properly, by the lack of repair 
bills. 


Hundreds of machines — all 
makes, sizes, and types,—avail- 
able for immediate shipment, all 
thoroughly rebuilt, and ONB 
YEAR GUARANTEED. 





aE ot Oe oO) ae ot d od oe OV -W-0 Ol © 
“EVERYTHING IN MOTORS” 


ROTORS POWER MACHINERY CO. 


620-626 SIXTH ST., ROCKFORD, ILLINOIS 








FOR SALE 




















92 Ton, Baldwin 2042x28” Mikado, * Driving Wheel Centers; 13’ 1” Rigid Wheel 
Base; 200 Pounds Pressure; Tractive Power 42,000 Pounds; Walschaert Outside Valve 
Gear; Power Reverse; Air Fire Door: Flexible Stays; Wide Firebox; 5500 Gallon Tank; 
Steel Cab; Steel Tender Frame; Steel Wheel Centers; Steel Truck and Tender Wheels, 
Ete. Complies 1. C. ©. BUILT 1922. 
WE HAVE OVER FORTY LOCOMOTIVES Re 8 OVERHAULED 
AND READY. 5 TO 100 TONS. ALL PES. OTH ROD AND GEARED; 
ALSO CARS; STEAM AND GASOLINE CRANES AND SHOVELS; RAILS, 
E 


Cc. 
LOCOMOTIVE SPRINGS MANUFACTURED AT OUR WORKS 
SOUTHERN IRON & EQUIPMENT CoO. (Est. 1989) Atlanta, Ga. 




















Save Time 
With 


Load 
Binders 


It is so simple and easy to bind a load of logs, 
ties, lumber, timbers. You just hook each grab hook 
of this binder over a link of the chain and pull the 
lever down. The hooks and swivel eye are made 
- J forged steel—that’s why these binders last a life- 

ime. 


$3.35 Each—$6 70 Pair. 


f.o. b. Bloomdale. 


Goodyear & Miller 











Sole Manufacturers BLOOMDALE, OHIO 
SLOW SPE 


STERLIN LOW POWE 
BLOWER SYSTEMS 
Handling SAW DUST and SHAVINGS 


Designs and Estimates free of charge. Results guaranteed. 
BLOWERS. CYCLONE DUST COLLECTORS. AUTOMATIC FURNACE FEEDERS. 


Sterling BlowerCompany, fara 
Branches:—New York and Philadelphia. 


D 
R 











PLY 


GASOLINE 
AND DIESEL 
LOCOMOTIVES 

FROM Hh —— 
2 TO 60 TONS tap getntparineen - 












BULLETINS 





Adv lola a Mi kelee onan (ell ceo hay eth me 











BOLINDERS 
GANGS 


HIGH SPEED — LONG STROKE 








For cutting round logs, cants or 
flitches. Bolinder Gangs produce bet- 
ter lumber with less saw kerf at high 
rate of feed. Made of finest Swedish 
material. Thousands in operation all 
over the world. 











Descriptive circulars upon request. 


BOLINDERS COMPANY, Inc., “New Yorx city 









Turn Your Slabs rss St essw_ 
nto Money 


We make 2 sizes of these machines. 
We Manufacture Four Sizes of Band Resaws— 


Automatic Hand Hole Cutter for Boxes. 

42-inch Slab Resaw for Saw Mills. 

Power Feed Board 
Box Machine. 

Automatic Gut - Off 
Saw. 

Cut- Off Saw Tables. 

Rip Saw Tables. 






SYS PY 


FISCHER MACHINE WORKS CO. 





1841-45 Carroll Ave., CHICAGO. ILL. 
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Once Used, Always Used 
fee Re a es 
—)~ me 7-*~8"—~gr 

Adams 
OUR BOARD RULES are ar with lum. Adde ¢ 
ermen who appreciate a durable and well Aldern 
made article. e make BOARD RULES to Alger-' 
measure any and thickness of lumber, Algom 
Z log describing our complete line. sien. ae 
3 US a ey 0G +? 1 19=Fl eee 
4 3.4 4° 1S +6 0? 98 69 4} meri 

: O2.¥ FE ES 1 625 2 a 
® Even and Odd Length Rule —_ 
weekK S Wor ner 
Anacc 
Ander 
: ae Arche 
. 4 Established /872 = = 
at LOG STAMPS - hase 
*.* . Camp a i 
. BRASS& 427) TRADE alee 
——s -) ALUMINUM 192) CHECKS ~ 

Wile Sor PRA ES Cataloyu 
LOEDEL, STEWART & WELCH, Ltd., Van- SW. WILCOX MFG. CO. 

couver, B. C., in checking up on their hauling oF CHICAGO a ee 
situation over a period of time, find the average per- a Bake 
formance of their Pacifi i — 

, ce e i c Const Type Shay for a six Loose Leaf Tally Books a 

ay week to be as follows: TALLY SHEETS WITH Barn 
WATER-PROOF LINES BC 
: . : le Sheets, Price List and Cata- Beck 
Distance covered: 335 miles. Total number of loads eet oo Bens 
... from... woods tolog dump...... 605 short loads be sent on soquest. me 
: FRANK R. BUCK & CO. . 
and 43 loads of boomsticks ..... The number of cars nt Mente den. CHICAGO, ILL. Bol 
returned to woods was 663 skeleton cars, 10 loads of ees 
wood, 6 cars of oil and 4 carloads of Camp supplies Lumbermen Enjoy -_ 
+ 60s Average number of round trips per day: 3. . ‘“ Bro 
Total oil consumed: 5,970 American gallons. Average Reading TOTE-ROAD on 
number of loads per trip: 34 shorts and 2 longs. and TRAIL” -_ 
Average running time for the round trip of approxi- ao By DOUGLAS MALLOCH _ 
mately nineteen miles was two hours and ten minutes. . 8 Ly “T ote-road and Trail,” . 
oF d a is the most important _— 

: : : : r aes entertaining that has Cal 
This company, well pleased with their Pacific Coast Type Shay , x come from his pen. & Car 
write, “All the boys are well pleased and advise me that their represents the ripe gen- Ca 
troubles in that district had been eliminated.” ius of nearly forty years Cay 

association, as boy and 
; . man, with the lumber Po 
Before buying new power get full details of - business. ‘ ‘Hl Cer 
At No book of verse wi Ce 
SHAY advantages. es Sai afford a lumberman or P Ch 
ow roe 
LIMA LOCOMOTIVE WORKS Bound in Cloth, serve asa more welcome | Oh 
Gold stamped with serv’ 3 - Cls 
Incorporated gilt top. gift to his friend. Ck 
Lima, Ohio 17 East 42nd St., New York, N. Y. Illustrations in Cle 
West Coast Representatives: Southern Representatives: full color, from oil AMERICAN Che 
Hofius Steel & Equi Co., Woodward Wigh Co., i. intings b 
F San, pron South y oon Sieuned, y te = Ady Oliver Kem. LUMBERMAN = 
Seattle, Washington. New Orleans, Louisiana. Postpaid, 431 South Dearborn St. Cc 
$1.50 CHICAGO, ILL. s 
8-Wheel Log Wagons Reduce ! C 
Hauling Costs 40% Me My iicooe [fh 
THOUSANDS OF THEM IN USE TODAY eink re 
by some of the largest operators in the country—verify this state- Cc 
ment. Built on a scientific principle, they require less power to 7 Cc 
pull a given weight over an uneven road than the ordinary wagon 2 & Cc 
and thereby save you money by increasing your facilities and -\j Cc 
saving time. 
It’s all in the 8-Wheel construction 
illustrated herewith are indispens- 
Our able in any logging oome. i | handi- D 
Self-Loading 24" money saver, a trial easily D 
proves their worth. We should like U 
Skidders totell you more about them. Further 0 
particulars yours for the asking. 0 
[ 
n 
LINDSEY WAGON CO. 3 I 
Sole Manufacturer LAUREL, MISSISSIPPI * 
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Disston & Sons, Inc., Henry......... Lassen Lumber & Box Co.........-. Reo Motor Car Co.....4+ ss+eeseees 
Dizon Crucible Co., Joseph......+.++ Leitelt Iron Works...-..2:.s....++. 96 Rib Lake Lumber Co...........+... 
Dodge Brothers. .... 5 ace Rican Lemieux Bros. & Co.......sesseee00% Richard & Company, C.B.......... 69 Yates-American M age 
Douglas Fir Exploitation & Export Co Leschen & Sons Rope Co., A..:..... 76 Robbins Flooring Company......... 27 achine Co...°..... 


(See following two pages for Directory of Products) 
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A—Northern Pine 
B—Northern Spruce 


C—Northern Hem- 
lock 


D—Northern Cedar 


Babcock Lumber Co... .abcelo 
Brooks & Ross Lumber Co...¢ 
Cherry River Boom & Lumber 


Emporium Forestry Co....abe 
Foster-Latimer Lbr. Co....ac 
Grand Rapids Trust Co....¢ 
Hettler Lor. Co., H. H...ace 
Hines Lbr. Co., and sffili- 
ated interests, Edw....acej 
Jackson & Tindle, Inc....acd 
Knecland-McLurg Lbr. Co...¢ 
Mathieu Ltd., J. A.......abk 
Menominee Indian Mills, 
PRD ccccccccccceces -.acd 
Northwestern Cooperage & Lbr. 
Ga. The.ccccccee «++ -abede 
Oconto CO......6eeee- o++-t0d 
Pike-Dial Lumber Co...ajlor 


Von-Platen-Fox Co........ ac 


Western Wood Products Co. 
- -acjlor 





Wheeler & Dusenbury......ac 
— 


E—Southern Yellow 
Pine 


F—Cypress 


Alger-Sullivan Lbr. Co..... 
Ayer & Lord Tie eee 
Babcock Lumber Co....abcelo 
Bradley Lbr. Co. of Arkan- 

BBB ceeeeee cocccccccccc eG 
Bruce Co., BE. Luwsecesceeel 
Burton-Swartz Cypress Co. 

GB WiemiGdeccoccccccccccs t 
Central Coal & Coke Co... 0] 
Dibert, Stark & Brown Cy- 

peers Ca., TAd.ccccccccccs t 
Eastman, Gardiner & Co....¢ 
Exchange Sawmills Sales 

Co. 


Frost Lbr. Industries, Inc.. 

Ferguson Lumber Co., W. t. 
Great Southern Lbr. Co....eq 
Gregertsen Bros. Company..f 
Gulf Red Cypress Co....... ef 
Hettler Lbr. Co., H. H..ace 


Hines Lbr. Co., and affili- 
ated interests, Edward...e 
Homochitto Lbr. Co......... e 
Industrial Lbr. Co.......... . 
Jackson Lbr. Co., E. E..... . 
2 2 eer * 
Be Ge. Giesccesocceces e 
Long-Bell Lbr. Co...... ejmo 


Louisiana Red Cypress Co..f 
Luteher & Moore Cypress 
BRR. Gh, WB. ccccccccess f 


HARDWOOD LUMBER 


Lyon Lumber Co...........¢f 
Natalbany Lumber Co., Ltd..e 
Newman Lbr. Co., J. J..... 
Peavy-Wilson Lbr. Co..... 
Pioneer Lumber Co........ 
Sabine Lumber Co......... 
Seidel Lbr. Co., Julius... 
+] 


Southern Pine Sales Corp. .efi 
Sumter Lumber Co., Inc....¢ 
Tegge Lumber Co., The...ef 
Tremont Lumber Co........® 
Wier Lumber Co., BR. W.....¢ 


G—Arkansas Soft Pine 


Arkansas Soft Pine Bureau..g 


H—Aromatic Red 
Cedar 


Bradley Lbr. Co. of Ark...eh 
Brown & Co., Geo. C.......B 


I—North Carolina Pine 


Atlantic Lbr. Co............4 
Babcock Lbr. Co. ......abceio 
Camp Mfg. Co.....seeceeeeed 
Johnson & Wimsatt.........1 
Schuette Co., Wm.........als 
Southern Pine Sales Corp.efi 
Willson Bros. Lumber Co..ai 


SOFTWOOD LUMBER 





J—Fir 

K—Spruce (Western) 

L—Western Red Cedar 
M—Western Hemlock 

N—Port Orford Cedar 


Anaconda Copper Mining © 
Ayer & Lord Tie Co..... .- 
B C Spruce Mills, Ltd...... 
Booth-Kelly Lbr. Co. ae 
Bratlie Bros. Mill Co.......] 
Capilano Timber Co., Ltd.jim 
Central Coal & Coke Co....ej 
Clark-Nickerson Lbr. Co...m 
Collins Lbr. Co., John D.jlm 
Connor Co., R..........acdjr 
Coos Bay Lumber Co.....jm 
Dant & Russell............D 
Douglas Fir Exploitation & 
Export Co0.....s.seee0+-3m 
Duffy Lumber Co.......jrsu 
Glendale Lumber Co......jop 


Griswold Lbr. Co., arcood 
Hammond Cedar Co......... 
Hammond Lu Ine 


teeeeeeeesees iu 


Hines Lor. Co., and affili- 
oee interests, Edw....acej 
trial Timber Mills, 
Inland Empire Lumber Co.jkru 
Johnson Lumber Co., C. D.jkm 
Long-Bell Lumber . oa 
Mathieu Ltd., 


eeeeee 


eeeeeeeee 


Miller ‘Co., "Pau 
“— Tbr. 


eee eee eeeesees 


ee eeeeee 


Pacific States Lbr. Co.....jm 

















Ma dneecees coccec® Cobtemweed ....... K eh, @ ( wets and 
Basswood ........ b MD avecuseneesees h ie amie se - 
Beech Seb ceeetbens ce SS eeoccese i Poplar aa dice 
RS nb ..--@ Hickory .......... J = Sycamore ......... Pp 
MD e356 gfe oo oy e Philippine ........ k Tupelo eau a 
Chestnut ....... ...f Magnolia ......... S MED sniccccvect r 
Alger-Sullivan Lumber Co.ino Dibert, Stark & Brown Hines Lor. Co., and affili- 


Babcock Lumber Co........ a 
Barlett Lumber Co., W. C.mn 
Birch Valley Lumber Cy. 


Brown Dimension '@....00n 


Cypress Co., Ldd........@ 


Eastman, Gardiner & Co..... 
-acijlnopq 


Emporium Forestry Co....... 
Exchange Sawmills Sales Co. 
cilno 


Coe eee eee eeeee 


Flanner Company ......bdhm 
Foster-Latimer Lbr. Co.abdhm 
Frost Lumber Industries, Inc. 


Grand Rapids Trust Co..cdhm 
Gregertsen Brothers Co... .ik 
Gulf Red Cypress Company.. 
Hettler Lumber Co., H. H. 


ated interests, Edw.abdhm 
Holt Lumber Co........bdhm 
Homochitte Lbr. Co.acijmnopaq 
Jackson & Tindle, Inc..abdhm 
Kaul Lumber Co..........ino 
Kirby Lumber Co..... acijinpaq 
Kneeland-McLutg Lbr.Co.bedh 
Long-Bell Lumber Co...ilnoq 
Lutcher & Moore Cypress Lbr. 
Leen ‘Lumber Co. vocoostifine 
Meadow River Lumber Co.. 
° ° . bedfmne 
Menominee Indian Mills, 


sete eeeeeeeeee n 


Moore-Keppel & Co.......... 
bedefmno 


Natalbany Lumber Co., Ltd.. 
++++eilno 
Newman Lumber Co., J. J. 


eee eee eeeeeeeee 


Pardee & Curtin Lbr. Co....n 
Peavy-Wilson Lumber Co...in 
Rib Lake Lumber Co...abedm 
Rust-Owen Lumber Co....cdm 
Sawyer Goodman Co...abdhm 

Southern Pine Sales Corp. 
Seecececovecococces aimnoq 
Stack Lumber Co...... bedhm 
Stephenson Co., I., Trustees... 
cedm 


Tegge Lumber Co., The..... 
Pocececcccoes abdehijmnopr 
Thunder Lake a Co. 
ene Lumber ee « 
Von-Platen Fox Co.....abhim 


Wells Lumber Co.,J.W.abcdm 
Wheeler, Osgood Co., The..k 
Willson Bros. Lbr. Co....mn 
Wisconsin Land & Lor...cdm 
Worcester Ce., C. H....abdhm 
Wyatt Lumber Co...........0 


Parker-Poyneer Lumber Co..j 
Pike-Dial Lumber Co...ajlor 
Polson Lbr. & Shingle Co..m 
So Cedar Products 
eeeesecoesete coccccoeld 
Robinson Manufacturing Co. .j 
a, bee & Tacoma Lbr. 
Selde] Lumber Co., Julius 
Sullivan Lbr. Co........jklm 
Thurston-Flavelle, Ltd......] 
Washington Veneer Co......j 
West Coast Lumbermen’s 
Western Wood Products Co. 


Willapa Lbr. Co..........Jk 
Winchester Bay Lbr. Co...jk 
Winton Lumber Co........Ks 
Wyman Lumber Co., M. A.jm 


O—California White 


California Sugar & White 
Pine Co. ..cccccesccceesOD 
Clover Valley Lbr. Co.......0 
Ellingson Lumber Co.......0 
Exchange Sawmills Sales Co. 


Feather ‘River ‘Lumber Co... ° 
Fruit Growers Supply Co. .op 
Glendale Lumber Co......jop 
Great Southern Lumber Co.eq 
Hammond Lbr. Co., Inc... 
cocvccccccccccccccs of MOPG 
Lassen Lbr. & Box Co......0 


. 


Long-Bell Lumber Co... .ejmo 
Madera Sugar Pine Co....,. pr 
Pacific Lumber Co. of Illi- 
NOLS wcccceccesosscscseerG 
Pelican Bay Lumber Co.....¢ 
Red River Lumber Co.....op 
Redwood Sales Co. ........q 
Seidel Lumber Co., Julius 


Shaw Bertram Lor. Co...4.0 
Shevlin, Carpenter & Clarke 

Union Lumber Co..........@ 
Wendling-Nathan Co.. 
Wuichet, Inc., Louis...... opt 





R—Pondosa Pine 

S—Idaho White Pine 

T—Arizona White 
Pine 

U—Western Larch 


Anaconda Copper Mining 
L ecccesecocosococooccltD 
Biles-Coleman Lar. Co., Inc..r 
Brooks-Scanion Lbr. Co....r 
Craig Mountain Lbr. Co....r 
Duffy Lumber Co.......jru 
Hazen Lumber Co., E. B. 
Inland Empire Lbr. Co. .jkru 
Kinzua Pine Mills Co......r 
McGoldrick Lbr. Co......% 
Madera Sugar Pine Co..... pr 
Oregon and Stoddard Sales 
COMPANY ..ececececececeslk 
Polleys Lumber Co........%u 
Schuette Co., Wm........als 
Shevlin, Carpenter & Clarke 
Sullivan Lumber Co... .jieimr 
Western Pine Mfrs. Assn..t 
Winton Lumber Co........ ks 
Wuichet, Inc., Louis...... opt 


—HARDWOOD— 
FLOORING 





BD eeccvcccssccee® 
BRRIEO ccccccccccccec® 
Oak 





Alderman & Sons Co., 
Te. We ceecsesiareccescodl 
Arkansas Oak Flooring Co... 
Bradley Lumber Co. of ere 
Brown Dimension Co...... d 
Wrees Gh, B En cccccceccec® 
Cherry River Boom & Lum- 
BEF GR. cccccscccccccceslD 
Cobbs & Mitchell, Inc.....d 
Collins Lbr. Co., C. C.....d 
Crossett Lumber Co.........6 
Planner Company ........bd 


——MILLWORK, FRAMES, SHINGLES, PACKAGE TRIM, 


Robinson Manufacturing Co. 
Roddis Lumber & Veneer Ce. 
Wheeler, Osgood Co., The 


WINDOW AND 
DOOR FRAMES 


Andersen Frame Corporation 
Biles-Coleman Lbr. Co., Inc. 
Collins Lbr. Co., John D. 
Curtis Companies Services 
Bureau, The 
Hammond Lumber Co., Inc. 
Hazen Lumber Co., EB. B. 
Long-Bell Lumber Coe. 


Pacific Lumber Co. of Iilinois 
Pacific Mutual Door Co. 
Red River Lumber Co. 
Robinson Manufacturing Co, 


WOOD FLOOR 
BLOCKS 
FLOOR PLANKS 


Bruce Co., BE. L. 
PACKAGE TRIM 


SHINGLES 
Northern Cedar....a 
Western Red 

Cedar ...........D 


Bratlie Bros. Mill Co. .....b 
Capilano Timber Co., Ltd...b 
Carpenter Lumber Co., W. I.b 
Collins Lbr. Co., C. C......8 
Collins Lbr. Co., John D...b 
Connor Co., B......eeeeeeee® 
Hammond Cedar Co., Lid...b 


Hammond Lbr. Co., Inc.....¢ 
Hines Lbr. Co., and affili- 
ated interests, Edw.....ab 
Mauk Seattle Lbr. Co......b 
Mumby Lbr. & Shingle Co..b 
Northwestern Cooperage & 
Lumber Co., The.........8 
Pacific Lbr. Co. of Illinois. .¢ 
Polson Lbr. & —— - ee 


St. Paul & Tacoma Lb 
— Stained ‘Shine 
Wendling-Nathan Co. oa 
Wheeler & Dusenbury......a 
White River Lbr. Co.......b 
Willson Bros. Lbr. Co......a 

sin Land & Lar. Co,.s 


ETC. 


Fordyce Lumber Co......... ¢ 
Foster-Latimer Lumber Co.bd 
Grand Rapids Trust Co...abd 
Hettler Lumber Co., H. H..de 
Holt Hardwood Co........bde 
Kirby Lumber Co........+.@ 
Kneeland-McLurg Lbr. Co. .bd 
Long-Bell Lumber Co......¢ 
Meadow River Lbr. Co...abde 
Mitchell Bros., Inc........bd 
Northwestern Cooperage & 
Lumber Co., The.......abd 
Robbins Fleoring Company.bd 
Sawyer Goodman Co.......-4 
Seidel Lumber Co., Julius.abd 
Stephenson Co., I., Trustees d 
Tremont Lumber Co........@ 
Ward Beeb. ccccccccccecoc 
Wells Lumber Co., J. W...bd 


Wisconsin Land & Lbr.Co.abd 
Worcester Co., C. H.......++ d 





CEDAR POSTS AND 
POLES 


Ayer & Lord Tie Co. 


CREOSOTED PROD- 
UCTS—Blocks, Timber, 
Poles, Cross Arms, Ties, 
Piling, Lumber, Etc. 


Ayer & Lord Tie Co 


April 


[ 
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BUILDING PAPER 
sisalkraft Co., The 


BUILT-IN FIX- 
TURES 
Cameron & Co., Wm. 


Curtis Companies Service 
Bureau, The 
Hazen Lumber Co., E. B. 


CEDAR CLOSET 
LINING 

Bradley Lbr. Co. of Ark. 
Brown & Co., Geo. C. 


FENCE AND 
FENCE POSTS 
Continental Steel Corp. 


FLOOR SANDING 
MACHINES 

National Sanding 
Machine Company 


GARAGE DOORS 





Hubbell Mfg. Co. Hazen Lumber Co., E. B. 

AXES AND CONVEYORS— 

LOGGING TOOLS Gravity 

merican Logging Logan Co. 

—_ an & —- Standard Conveyor Co. 
CRANES—Locomo- 

BABBITT METAL tive, Crawling Trac- 
tor, Steam Shovels; 


Cramp Brass & Iron 
Foundries Co. 

National Bearing Metals 
Corp. 


BELTS AND 
ACCESSORIES 


Goodyear Tire & Bubber 
Co., The 


BLOWERS, FANS, 

DUST COLLECTING 

SYSTEMS 

a. & Curtis Mfg. 
Co., The 

Central Blow Pipe Co. 

Cyclone Blow Pipe Co. 

Kirk & Blum Mfg. Co. 


Northern Blower Co. 
Sterling Blower Cs. 


BOILERS 
Muskegon Boiler Werks 


BURNERS 
Muskegon Boiler Works 


CAMP BUNKS 
Haggard & Marcusson Co. 


Clam Shell Buckets 
and Parts 


- ‘an Hoist & Derrick 

Mill Engineering & Sup- 
ply Co. 

Orton Crane & Shovel Co. 


CUTTER HEADS 


Bolinders Co., Ine. 
Shimer & Sons, 8. J. 


DRY KILNS AND 
ACCESSORIES 


Dry Kiln Door Carrier Co. 
Moore Dry Kiln Co. 
National Dry Kiln Co. 
Ottumwa Iron Works 
Proctor & Schwartz, Inc. 
Standard Dry Kiln Co. 
Standard Machine Co.,Ine. 


DRY KILN CON- 
TROL INSTRU- 
MENTS 


Moore Dry Kiln Co. 

National Dry Kiln Co. 
Standard Dry Kiln Co. 
Taylor Instrument Cos. 


ELECTRIC 
MOTORS AND 
GENERATORS 


Allis-Chalmers Mfg. Co. 





CONVEYING — 

MACHINERY 

Allis-Chalmers Mfg. Co. pra ell Mfg. Co. 

peg ne > Electric, Wheel Co. 

Foundry Ent Company 

Machine Co. fo I" Power Mochin- 

Prescott Co. ery 

ACCOUNTANTS APPRAISERS AND 


Nelzon & Co., Gilbert 
Scovell Wellingten and 
Company 


ADVERTISING 
NOVELTIES 


Hough Co., opus B. 
Kemp, Frederick 


AERIAL FOREST 
SURVEYS 


peas Aerial Surveys. 
tom & Co., James D. 


AMERICAN LUM- 
BER EXPORTERS 


Prugia 
= s Wir Muplettetion 


TIMBER 
ESTIMATORS 


Lacey & Co., James D. 
Co. 


ASSOCIATIONS 
National Lumber Manu- 
facturers Association 

CARDS—Wood 


Hough Co., Romeyn B. - 
Kemp, Frederick 


CHEMICAL 
TOILETS, 

SEPTIC T. 

Dail Steel Products Co. 
CRAYONS—Lumber 
American Crayon Co., The 


GLASS 
Adamston Flat Glass Co. 


INSULATING AND 


UND-DEADEN- 


sO 
ING MATERIAL 


Celotex Company, The 


Triple Insulaire Co., The 


Wood Conversion Company 


INSULATING 
BOARD 


Celotex Company, The 


Wood Conversion Company 


MACHINERY AND EQUIPMENT 


FILES 


Barnett Co., G. & H. 
Nicholson File Co. 


FRICTION 
PRODUCTS 


Friction Products Co. 


GLASS GRINDING 
MACHINERY 


Lange Machinery Works, 
Henry G. 


GRADE MARKERS 
AND TRADE 
MARKERS 


Childs & Co., 8. D. 
Meyer & Wenthe 
Wilcox Mfg. Co., W. W. 


GRATES AND 
GRATE BARS 


Gordon Hollow Blast Grate 
Co. 


HOGS 
Lufkin Foundry & Machine 
Company 


Williams Patent Crusher 
& Pulverizer Co. 


HOISTS 


American Engineering Co. 
American Hoist & Derrick 
Co. 


Lane Manufacturing Co. 
Ottumwa Iron Works 


INJECTORS, 

VALVES, STEAM 

PUMPS, PIPING 

Lufkin Foundry & Machine 
Com; 


pany 
Soule Steam Feed Works 


LOAD BINDERS 

American Logging Tool 
Company 

Goodyear & Miller 


CREOSOTE OILS, 
CREOSOTING, 


wood 
PRESERVATIVES 
Ayer & Lord Tie Co. 


EFFICTENCY 
ENGINEERS 


Marston Co., Curtis A. 


FEEDERS—Live 
Steck and Poultry 


Hargrove Company, The 


PENETRA 
STAINS 


AINTS, STAINS, 


P. 
VARNISHES 


Dixon Crucible Co., J 
Marietta Paint & Color 


TING 


Marietta Paint & Color Co. 
Ak AND 
VENEERS 


perme Plywood Corp 
Collins Lbr. Co., John D. 


LOCOMOTIVES, 
CARS, RAILS, ETC. 


Baldwin Locomotive Wks. 

Fate-Root-Heath Co., The 

General Electric Co. 

Lima Loco. Works, Inc. 

Ottumwa Iron Works 

Plymouth Locomotive Wks. 

Southern Iron & Equip. 
Company 

Tolles & Son, C. L. 

Vulcan Iron Works 


LOGGING 
EQUIPMENT 


Allis-Chalmers Mfg. Co. 
American Hoist & Derrick 


Company 
American Logging Tool 
Company 
Caterpillar Tractor Co. 
Cleveland Tractor Co., The 
Electric Wheel Co. 
Fate-Root-Heath Co., The 
Goodyear & Miller 
Lindsey Wagon Co. 
Plymouth Locomotive Wks. 
Warren Axe & Tool Co. 


LOG HAMMERS 


Meyer & Wenthe 
Wilcox Mfg. Co., W. W. 


LUMBER BUGGIES 


LUMBER 
CARRIERS 


Ross Carrier Co. 


LUMBER LIFTS 


Leitelt Iron Works 
Moore Dry Kiln Co. 
National Dry Kiln Co, 
Standard Dry Kiln Co. 


Cronwall & Company 
Lumbermen’s Credit Asso- 


tation 
MeMillan & Co., W. B. 


FOREIGN 
BROKERS 
Richards & Oo.. CB 
Smith, Herbert Lewy 


HOTELS 


Benson 
Davenport Hotel Co. 


HOUSES—Poultry 
and Hog 

MY. 
lowa Mfg. Pog Y me 
INSURANCE 


Associated Lor. Mutuals 
Banks & Company, A. B. 


BUILDERS’ SPECIALTIES, ETC. 


LADDERS 
Babcock Co., W. W. 


Harbor Plywood Corp. 
Hazen Lumber Co., E. B. 
a Cooperage & 


Pacific Mutual. Door Co. 
Robinson f 


Hazen Lumber Co., E. B. 
Iowa Mfg. Co. 


LUMBER METERS 
Adde & Company 


LUMBER PILERS 
Seeks & Bup- 
Murry Jacobs Company 


LUMBER TRUCKS 


MECHANICAL 
RUBBER GOODS, 
HOSE, PACKING, 
ETC, 


Goodyear Tire & Rubber 
Co., The 


MOTOR TRUCKS, 
TRAILERS, TIRES 
AND ACCESSORIES 


Dodge Brothers 

Electric Wheel Co. 
Fruehauf Trailer Co. 
General Motors Truck Co. 
International Harvester 
Company of America 

Reo Motor Car Co. 


MOTOR TRUCK 
CHASSIS EXTEN- 
SIONS 


Little Giant Products Inc. 


ROLLER 
BOLSTERS 


R-B Company 


RULES—Board 
and Log 


Cleveland Rule Co. 
Lufkin Rule Co. 


MISCELLANEOUS SUPPLIES AND SERVICES 


Lumbermen’s Mutual Cas- 
ualty Co. 

Rankin-Benedict Under- 
writing Co. 


LUMBER 
PRESERVATIVES 
Curtis-Howe Corporation 


OFFICE BUILD- 
INGS 
Metropolitan Building Co. 


OFFICE SUPPLIES 
Automatic Building Costs 
Buck & Co., B. 
Childs & Co., 8. D. 
Cleveland Rule Ce. 
Fisher, 8. B. 
Wiggins Co., John B. 








ROOFING AND 

SPECIALTIES 

Beckman-Dawson Roofing 

Certain-teed Products 
Corporation 

SASH CORD 

Samson Cordage Works 


STAINED 
SHINGLES 


STEEL SASH 
Vento Steel Sash Co. 


TOILETS—Chemical 
SEPTIC TANKS 
Dail Steel Products Co. 





SAWMILL 

MACHINERY, 

Bands, C 

and Gangs, Etc, 
AND 


SHINGLE 
MACHINERY 


Allis-Chalmers Mfg. Co. 

Amer. Saw Mill Mach. Co. 
linders Co., Ine. 

Clark Brothers Co. 

Crescent Mach. Co., The 

Enterprise Company, The 

Fischer Machine Wks. Co. 


SAW GUIDES 
Friction Products Ce. _ 


SAWS, KNIVES, 

TOOLS 

Atkins & Co., Inc., B. C. 

Disston & Sons,Inc.,Heary 

Foley Mfg. Co. 

Hoe & Co., Inc., B. 

Huther Bros. Saw Mfg.Co. 

Simonds Saw & Steel Co. 

Simonds Worden White 
Co. 


Taylor Stiles & Co. 
Warren Axe & Tool Co. 


SAW SHARPENERS 
Foley Mfg. Ce. 


SHAVINGS AND 
SAWDUST BALERS 


Famous Manufacturing Co 


STEAM FEEDS 


Allis-Chalmers Mfg. Co. 
Clark Brothers Co. 


VENEER DRYING 
MACHINERY 


Moore Dry Kiln Co. 
Proctor & Schwartz. Ine. 
Standard Dry Kiln Ce. 
WAGONS—Log 


Electric Wheel Co, 
Lindsey Wegon Co. 


WAGONS—Lumber 


Electric Wheel Co. 
Lindsey Wagon Co. 


WIRE ROPE 


American Steel & Wire Ca. 
Leschen & Sons Rope Coe., 


Williamsport Wire Rope 
Company 
WOODWORKING 


MACHINERY 
Amer. Saw Mill Mach. Co 
Co. 





REFRIGERATORS 
McCray Refrigerator Sales 
Corp. 


RUBBER STAMPS 
STENCILS 


Childs & Co., 8. D. 
Meyer & Wenthe 
Wilcox Mfg. Co., W. W. 


TELEPHONE 
TELEGRAPH 
COMPANIES 


American Telephone & 
Telegraph Co. 


TIMBER LANDS 
Cronwall & Co. 
Forest Service 
Lacey & Co., James D. 


Wilcox Mfg. Co., W. W 


WEED KILLING 
COMPOUNDS 


Whilsen Ine., Andrew 
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of perfected operation | 


“National Moistat Kilns” | 


THE NATIONAL DRY KILN COMPANY 


437 WEST GEORGIA STREET INDIANAPOLIS, INDIANA 
Eastern Representative: C. A. Fields, Eagle Mills, Troy, New York 


Economical Power for Logging Operations 


F° general hauling where loads are within its 

capacity, a Baldwin Mikado type locomotive simi- 
lar to the one illustrated, will always give satisfactory 
results. 


This locomotive is operated by the Temple Lumber 
Co. in Texas on curves of 23 degrees.. It is equipped 
with a superheater and burns oil for fuel. 








We are well prepared to recommend designs to 
economically meet any operating conditions. 

















0c cee 0c 200¢ 
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| Time 
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AMERICAN 
Wire Rope 


BLOCKS 








Savers 


Every Shimer Cut- 
ter Head is a time 





saver because of its 
advantageous fea- 
tures. 

1. The Form is 
right. in the Bits— 
no fitting to do. 


0c 





“9. The Gauge sets 
kvthe Bits in line of 





or groove in an instant. 





5. Simple to set up and keep in order—always ready to turn 
” S out clean, accurate millwork. 


= aut, o 
| ““ 3. ‘The Seats are fi 
inclined for clearance 
—no needless labor to 
Y get it. y 
a 4. Expansion is provided for widening or narrowing tongue fl 
S- 
S 


Get your copy of the Shimer Catalog No. 42, it can help you 
to economy. in both time and money. 


AMERICAN 


HOIST & DERRICK CO. 




















MILTON, PENNA. Saint Paul, Minnesota 
Cutter Heads for every service since 1868 AMERICAN GOPHER SHOVEL-CRANE 
= <I Or ocd 


















1930 
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CanYou 
Pilevour 
Lumber 
ThisHioh 
WithTivo 
Men? ? 





—_— 








You can easily 
and quickly 
doit withthe 


Improved — 
HILKE LUMBER PILER 


The Seattle Cedar Lumber Manufacturing Co., Seattle, 
Wash., know how to conserve yard space and reduce 
time, labor and distance in getting lumber from the saw- 
mill into pile. 


Notice the immense height of these piles of lumber—and 
just think only two men do the work! Of course, they 
couldn’t do it without the (Johnson Model) HILKE 
Lumber Piler. This machine can be built to any desired 


height for piling lumber 24, 30 or 40 feet high. It unpiles 
the lumber as easily and quickly as it does the piling. 


The (Johnson Model) HILKE Lumber Piler enables 
you to cut your yard space in half. It saves money in pile 
bases, roof boards, and greatly reduces the amount of 
spoiled lumber which is usually found at the base of piles. 
It speeds up your entire operation, and you'll be surprised 
how quickly it will pay for itself with the savings. 


Space here does not permit us to tell you about the many 
special features of the (Johnson Model) HILKE Lum- 
ber Piler. However, we'll gladly send you our booklet 
which fully describes the Standard and Junior Models if 


you'll just request it. Write for your copy now! 


Distributed by 
Murry JACOBS COMPANY 
San Francisco, Calif. Seattle, Wash. New Orleans, La. 


Made by Johnson Manufacturing Co., Seattle, Wash. 














SASH CORD 


According. to the Service Required 


SAMSON SPOT CORD 
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RADE MARK RE 


Made of fine plied yarn and ee d free from 
flaws. For use in the best class of work. uae adr 


at least a generation and is the most durable for 
any class of work. 


_PHOENIX CORD 


oom 


* 
r Sar 


Made of yarn not quite as fine. A smooth firmly 
braided cord, very serviceable for ordinary work, 
and for many purposes “good enough”. 


SACHEM CORD 


Made of coarser yarn but not Roving. A cord 
we are not ashamed to manufacture for use where 
first cost is the main consideration. 


“There IS a difference in Sash Cord” 
We also make Clothes Lines, 


’ [ HESE brands, which have 
a long established manu- Small Lines and Braided Cot- 


facturer’s reputation behind ton Cord up to 1 inch diame- i 
ter for all purposes; also 
Glazed Cotton Twines. 


them, save you from com- 


plaints and lost customers. 
Send for catalogues, samples and information to help sales 


SAMSON CORDAGE WORKS, 89 BROAD ST., BOSTON, MASS. 














Send for Your Copy 


A new catalog of interest 
weneer poe bo oy copok oy ors ty Pha Op 


PROCTOR & SCHWARTZ, INC. 
7th STREET & TABOR ROAD : PHILADELPHIA 


bh 
z 


94 AMERICAN LUMBERMAN | April 26, 1930 


IN STANDARD KILNS ONLY 


Will You Get ALL of These ADVANTAGES 
= = EDGE-TO-EDGE PILING 


— +e — 


LOW TEMPERATURE DRYING 


— +e 


RAPID RE-CIRCULATION 


—+¢ — 


STEAM SAVING 


oo 


LOW BUILDING COST 


+e 


UNIFORM DRYING 


a 


/ panic iie. | aaa RAPID DRYING 
REVERSIBLE CROSS-FLO extents Biowen KILN 


Send for our new literature illustrating the latest 
dry kiln designs for new and remodeling old kilns. 









































Offices Also in TA WN a: A eP Manufacturers o 
Natural Draft 
MEMPHIS yor 
HIGH POINT INET ANAS Fr On WARY a 
DETROIT SINCE 1887 culating 
Softex and AiRiWAW AIRWAY Drying Systems Kilns 














EVERY TRACTOR SAWMILL CAN INCREASE 
THEIR PROFITS 333% 
WITH A 


“Tower” Baby Edger 


This wonderful little machine will do away with all edging 
on the main saw thereby producing MORE and BETTER 
LUMBER per log. 


INEXPENSIVE—EFFICIENT.-EVERLASTING ty: 
—WRITE US FOR PRICES— “Tower” Edgers are built in 87 different styles and sizes. 


Gordon Hollow Blast Grate Co., Greenville, —°"sr'vears *’ —Michigan 
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S your factory dirty | 2 Kiln Doors Never Stick 





and cluttered up with when equipped with a 
shavings? . * 
Are you wing too much | ¢ Dry Kiln Door Carrier 
power on your dust col- No need to call several men from 
lecting system? their work to open or close a kiln 


door. Moreover, kiln doors are made 




















If so, consult one of the Ser «tl cane Wen Caw 
oldest concerns in this users. 
country. Write for our 60-day trial offer. 
Cyclone Blow Pipe Co. | : Dry Kiln Door Carrier Co. 
2544-54 W. 21st St., CHICAGO, ILL. 1117 Cornell Ave., INDIANAPOLIS, IND. 
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Maple 
and Birch ra 
FLOORING |e 

Quality Boosts Sales ’ 


Flanner Maple flooring has the beauty, milling and 
durability which attracts trade. It builds goodwill 
for dealers because it offers the longest wear for the 
least money. 

For nearly a quarter of a century we have supplied 
the flooring needs of hundreds of dealers. A trial 
order will prove the superior qualities of Flanner 
Maple and Birch flooring. We invite your inquiries 
and orders. 


FLANNER COMPANY 
BLACKWELL, WISCONSIN 


“EXTENSIVELY USED AND BY MANY EXCLUSIVELY” 


Northern 


Hardwed MAPLE, BEECH 
Flooring AND BIRCH 


The Dependable “Electric” 


In addition to our regular grades we 
have some special grades which may 
interest you. 


30 M tix2%4 Clear Bird’s-eye Maple 
15 M t%x2%4 Red Clear Birch 

62 M +t#x2%4 Red Clear Beech 

5 M tix2 Red Clear Beech 

31 M 3x2 White Clear Maple 

5 M 3x2 Clear Bird’s-eye Maple 
15 M 3¢x116 Clear Bird’s-eye Maple 
3 M 3x2 Red Clear Birch 

11 M 3x14 Red Clear Beech 


Cobbs & Mitchell, Inc. 


Sales Department CADILLAC, MICH. 


Members of Maple Flooring Manufacturers Associa- 
e- tion and manufacturers of the “Electric” Brand te. 
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Reliable “Rockhard” Brand 
Northern Maple and Birch 


FLOORING 


The “Rockhard” and “Electric” Brands inter- 
match. Our Northern woods are climate-hardened 
and produce the highest type of floors for endur- 
ing service and appearance. 


Our Hurry-Up Service will please you. Send us 
your rush orders and your car will be loaded and 
on its way quicker than you can place and unload 
car on arrival. 


We guarantee millwork and quality. 
OUR BY-PRODUCTS 


Kilndried Dowel Pins and Rods,— 
Commercial Kilndrying,—Sawdust. 


Mitchell Brothers Co. 


Sales Department. CADILLAC, MICHIGAN 


Members of Flooring Manufacturers Association and man- 
acturers of the “Rockhard” Brand 
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1873—R. CONNOR CO—1930 


General Offices: MARSHFIELD, WIS. 
BAND SAW MILLS: LAONA AND STRATFORD, WIS. 











LUMBER, AIR DRIED, KILN DRIED, NORTHERN HARDWOODS 
LAONA ROCK MAPLE AND BIRCH FLOORING. The World's Finest 





HEMLOCK PIECE STOCK, BOARD, SHIPLAP, SIDING, FLOORING 





HEMLOCK, PINE AND BASSWOOD LATH, 
WHITE CEDAR SHINGLES, POST, SHINGLE TOW 





OVER 25 YEARS TIMBER SUPPLY 


LARGEST PRODUCERS OF FOREST PRODUCTS IN THE NORTH—MIXED CARS OUR SPECIALTY 


REPRESENTATIVES: 
J. J. BRENNAN P. F. TAYLOR H. M. KRAMER 
2418 Well St., Milwaukee, Wis. 8515 So. Paulina St., Chicago, Ill. 2406 East 43rd St., Minneapolis, Minn. 
Telephone West 66 Telephone Cedarcrest 0512 Telephone Dupont 6620 
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Bird’s-eye View of Our Sawmill, Remanufacturing Plant and Yards at Algoma, Oregon. 


SOFT TEXTURED CALIFORNIA WHITE PINE 


CLEARS, SELECTS, FACTORY PLANK, BEVEL SIDING, COMMON LUMBER AND BOX SHOOK 


Algoma Lumber Co., ™% Fay Building, Los Angeles, Cal. 
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STRENGTH 


California Redwood 


is now being shipped 
from Bogalusa. This 
long-lived, beautifully 
grained wood is widely 
used for exterior and in- 
terior purposes in homes 
and offices, and for spe- 
cial uses like roadside 
guard posts, mud sills, 
etc. Offers unusual sales 
possibilities. Mixed cars 
Long Leaf Yellow Pine 
(Extra Dense) and Cali- 
fornia Redwood from 
Bogalusa. 





TRADE-MARA RECisTEREO US SATENT OFFICE 





GALVSA 


HE ancient Greeks believed 

that Atlas, “the endurer,” 
supported the earth or the 
heavens on his shoulders, en- 
abling mankind to go on about 
their daily business, without 
fear of the heavens falling. 


Today, where heavy loads must 
be upheld or stresses endured 
for long periods of time, men 
put their faith in the strength 
of tangible materials such as 
Long Leaf Yellow Pine (Extra 
Dense). With a modulus of 
rupture of 16,700 lbs. (Bul. 556, 
U. S. Forest Products Labora- 


tory), this “supreme structural . 


wood of the world” is stronger 
weight for weight than steel. 
By actual test, it is stronger 
than 37 of our soft woods, and 
is not excelled by 65 of the 
hardwoods. 


The superior strength, stiffness, 
hardness and toughness of 
Long Leaf Yellow Pine (Extra 
Dense) recommend it for all 
structural uses where these 
qualities are desired. Recom- 
mend it for the framework— 
always. 


Write for quotations. 


Great Southern Lumber 
Company, Bogalusa, La. 
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Two views of International Six-Speed 
Specials hauling logs up a steep hillside 
out of the woods on this Arkansas project. 


606 So. Michigan Ave. OF AMERICA 


INTERNATIONAL TRUCKS 


te F Pag 
“4 
ms 


ae! 







This is the way the International Six-Speed Special Trucks are 
loaded at the bottom of the ravine on the Dierks’ operations. 


32 International Six-Speed 
Specials Reduce Logging Costs 


A Good Job in Arkansas 


sy 32 International Six-Speed Special Trucks 
in the service of the Dierks Lumber and Coal 
Co., Kansas City, Mo., are doing excellent work on 
woods operations in Arkansas. These trucks and 
their semi-trailers go deep into the woods and pick 
up the big, heavy logs as fast as the trees are 
felled. Their low-speed range provides the extra 
pulling power required to pull out of the rough, 
hilly Arkansas timber country under full load. 


The Six-Speed Specials are effecting great savings 
for the Dierks Company. Their ability to haul 
heavy loads of logs through the woods and over 
all kinds of going speeds up the transportation of 
logs to railroad sidings, reduces logging costs, and 
obviates the necessity of building railroads into the 
woods to keep pace with the cutting. 


The illustrations on this page show Dierks’ oper- 
ations southwest of Hot Springs, Ark. The trucks 
are loaded at the bottom of a ravine, after which 
they pull up a steep hillside to the highway, and 
then travel nine miles to a railroad siding. They 
are doing the hardest kind of work imaginable— 
and standing up under it day in and day out. 


Ask the nearest of 181 Company-owned 
branches in the United States and Canada or 
an International dealer for a demonstration. 
Write us for catalogs. 


INTERNATIONAL HARVESTER COMPANY 


Chicago, Illinois 


(Incorporated) 
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of prospects 


will read 


"Tree Mark” Advertising during 1930 + + » 


N nationally known magazines 

the story of grade- and trade- 
marked lumber, Car Card Tally, 
and the many building services 
offered by the National Lumber 
Manufacturers Association will be 
told to millions of potential lumber 
buyers during 1930. All who buy 
or specify lumber will read ‘Tree 
Mark” advertising in their favorite 
publication. 


Send for the valuable free hand- 
book, ‘“Taking the Mystery Out of 
Lumber Buying,” which tells com- 
pletely the whole interesting story 
which is going to make millions of 
magazine readers everywhere realize 
that they should demand and use 
“Tree Mark” lumber. This book 
will acquaint you with all the facts 


about grade- and trade-marked lum- 
ber ... tell why “Tree Mark” lum- 
ber can be guaranteed to the buyer 
... explain the use of the Car Card 
Tally . .. prepare you to answer 
questions about lumber . . . help 
you stock lumber that sells faster. 
Fill in and mail the coupon today. 


The National Lumber Manufac- 





This “Tree Mark” guarantees that the lum- 

ber is carefully manufactured “American 

Standard Lumber from America’s Best 
Mills.” 


NATIONAL LUMBER 
MANUFACTURERS ASSOCIATION 


WASHINGTON, D. C. 


Offices in New Y ork . Boston . Pittsburgh . Indianapolis . Chicago - Minneapolis 
Kansas City - Memphis . New Orleans . San Francisco . Los Angeles 









turers Association will gladly assist 
local authorities in preparing or re- 
vising your building code. . . supply 
you with attractive consumer book- 
lets at half actual cost .. . help you 
to secure practical working plans 
and construction details for homes, 
sheds, stores, filling stations, ga- 
rages—anything made of wood, de- 
tails of which are not readily avail- 
able through regular plan services 
. .. give you expert personal ad- 
visory service on large projects .. . 
assist in conducting builders’ schools. 


Take advantage of these services. 
Send for the complete information 
about the merchandising codpera- 
tion we are prepared to give you. 





National Lumber Manufacturers Associa- | 
tion. Dept. 454 Transportation Bldg., 
Washington, D. C. 
Gentlemen: Please send me 
0 “Taking the Mystery Out of Lumber 
Buying.”’ 
(J Further information about the actual 
working plans, booklets, and coopera- 
tion you offer lumber dealers. 





Name 
Address 
ae 
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ECAN 
GS Conicany 


E ROPE 


for Timber... 
Its Dependability Saves Time 
and Dollars... 


Our engineers will gladly assist you 
in selecting the correct CONSTRUCTION 


in the proper SIZE and GRADE for 
your exact requirements. 




















































208 S. La Salle Street, Chicago 30 Church Street, New York 

Other Sales Offices: Atlanta Baltimore Birmingham Boston Buffalo Cincinnati 

Cleveland Dallas Denver Detroit Kansas City Memphis Milwaukee 

Minneapolis-St. Paul Oklahoma City Philadelphia Pittsburgh Salt Lake City 
St. Louis Wilkes-Barre Worcester 

U. S. Steel Products Co.: San Francisco Los Angeles Portland Seattle Honolulu 

Export Distributors: United States Steel Products Co., 30 Church St., New York City 








$$. 





Roller- Bearing 
GANG EDGERS 


MILLS—TRIMMERS—BOLTERS—SHINGLE, 
LATHE, CRATE & WOODWORKING MACHINERY 


The product of long experimentation ...a 
light-weight edger with heavy duty possi- 
bilities. . .certain-feed...non-skewing. Two 
speeds...120 feet per minute on light work, 
60 feet on heavy work. Handles up to 4’ 
thickness at slow speed. We shall be happy 
to send you full particulars. Write today! 


AMERICAN PRODUCTS ARE 
THE NATIONAL 
STANDARD 






AMERICAN 
SAW MILL MACHINERY CO. 


55 Main St., Hackettstown, N. J. 




















Every Lumber Dealer 
Should Read Thise 


“Our estimator in our general office has 
used ‘Automatic Building Costs’, has checked 
the figures arrived at and has found them sur- 
prisingly accurate. He advises me that he can 
estimate an ordinary small house with 
‘Automatic Building Costs’ in from 3 to 15 
minutes, as he has timed himself on a number 
of occasions.” 

—Spahn & Rose Lumber Co. 
Dubuque, Iowa. 
By G. D. Rose, President. 





You, too, can figure all types of houses— 
frame, brick, stucco, plain gable, Dutch Colo- 
nial or English design —ten times faster 
with “Automatic Building Costs” than with 
any other method. It'll cost you just $15 to 
end your figuring problems for all time. 


AMERICAN LUMBERMAN, 
431 South Dearborn St., Chicago, Ill. 
I should like to see “Automatic Building Costs.” 


10 days FREE examination. It is agreed t 
book, I may return it without obligation. 


“Send me a copy for 
t if I do not want to buy this 


*Subject to approval of Management. 
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Peavy Service Is 
Backed by a Wide 
Variety of Woods and Products 





We not only manufacture all of the regular items 
in Long Leaf and Short Leaf Southern Pine, but 
have the facilities for turning out any “special 
bills” desired by our customers. 








Large holdings of Southern Pine and Hardwood 
timber, modern milling facilities and latest type 
dry kiln equipment make PEAVY SERVICE 


dependable at all times. 








We invite your future inquiries and orders for 
any items you may require, from Mouldings and 
Box Shooks to the largest Long Leaf Timbers. 






PEAVY-WILSON LUMBER CO., INC. 
SHREVEPORT, LA. 


Being 


SOUTHERN PINE ASSOCIATION 












VIRGIN LONG LEAF } 
SOUTHERN PINE— i 


SHORT LEAF 
SOUTHERN PINE— 


SOUTHERN 
HARDWOODS 


BOX SHOOKS 





ND HARDWOODS 


MEMBER OF 
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J. A. MATHIEU Limitep 


Mills at: i," % : Sales Office : 
RAINY LAKE, AF g 111 W. Washington St., 
ONTARIO 7 CHICAGO, ILL. 

2 Se 


White Pine, Norway Pine, 
White Spruce, 


NORTHERN PINE LATH 


Our product is all manufactured from the virgin timber of Rainy Lake 
area. Real quality and service on Soft White Pine 
and Rainy Lake Norway Pine. 


Northern Pine Lath a Specialty 
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McCormick 
Lumber—for Fast 


Turn-over of Yard 


Stocks 


“McCormick straight-line service” is 
becoming increasingly popular with 
lumber merchants who are working 
for lower yard stock investments and 
faster turn-over. 


Thus McCormick unit ser- 
vice is in step with the times, 
equipped to give you the kind 
of West Coast lumber you 
want when you want it. 
McCormick prices, grades 
and deliveries are depend- 
able under all conditions. 


You benefit by McCormick 
control of every operation 
from forests to you—our own 
vast timber stands, logging 
camps and railroads, mills, 
treating plant, docks, vessels 
and gridirons for fast connec- 
tions with transcontinental 
railroads for inland ship- 
ments. 





Let our representative quote 
you on straight or mixed cars 
—or ask our nearest sales 
office. 


STEAMSHIPS 


Chas.R.MSCormick 
— a Lumber Co. 


! 


il 





“Straight-Line Service” 


H. L. Thompson 
38th and Davenport Sts., Omaha, Neb. 
W. A. Dahlgren 
828 Plymouth Bldg., Minneapolis 
E. E. Swan 
P. O. Box 741, Cedar Rapids, lowa 
Sales Offices: Portland, San Francisco, Seattle, 
Los Angeles, San Diego, New York, Philadelphia. 


Mills: St. Helens, Oregon; Port Ludlow and Port 
Gamble, Washington. 


Treating Plant: St. Helens, Oregon. 


DOUGLAS FIR*CEDAR~SPRUCEHEMLOCK 
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Air Abrasion Test that 
REASULTEA IN GN OTdeP oP 

ALDERMANS” | 
LOORING 








D. W. Alderman & Sons Co. 
Alcolu, S. C. 


Gentlemen: 





ing to your letter of 
hon te oe regard to the test 
which we made of your Rock Gum 
Flooring, I will say that we 
conducted an abrasion test with 
a sanding machine, using a con- 
stant pressure and the same 
length of time on white oak, 
maple, rock gum and edge . 
pine. We found your flooring to 
wear under this test about as 
little as any of the others. 


I will not give you the exact 
results, but we have satisfied 
ourselves that your flooring 
will meet our demands. We there- 
fore placed an order with you 
for 25,000 feet. 












(Name furnished on request) i Voi 


The above letter tells the story 
better than we can and it proves the 
truth of our oft-repeated statement: 
“Alderman’s Rock Gum Flooring 
will withstand hard abuse and give 
long service,” 


Récommend Alderman’s Rock 
Gum Flooring for use in hospitals, 
schools, churches, offices and homes. 
It will give your customers long, 
satisfactory service. It is also priced 
right to attract trade to your yard 


and yet gives you a good margin of 
profit, 


Put in a stock of Alderman’s Rock 
Gum Flooring soon and get your 
share of the orders. 


D.W. ALDERMAN 
& SONS COMPANY 


ALCOLU, SOUTH CAROLINA 





ALL STOCK IS PLAINLY BRANDED 


End Matched, Hollow Backed, Kiln Dried and Bundled. 
25/32 x 214” Face Counted 1 x 3 
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End-Matched and Plain End 


Directing our production to the highest 
grades of pine flooring, we select the best of 
the log for manufacture into flooring strips. 
With inherent high quality in our timber, this 
practice enables us to produce a larger per- 
centage of Edge Grain stock. than other 


: + ghtine ist 


Superior 


Manufacture 


of 


EDGE GRAIN FLOORING 


manufacturers of Long Leaf Yellow Pine 
Flooring. Supplemented by proper moisture 
content, through scientific kiln drying—and 
accurate machine work—E. E. Jackson stock 
is the highest type of Edge Grain Flooring 
which can be produced. 


April 26, 1930 
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Manufactured 13-16 x 2 1-2 in. Face, Counted as 1x 3 in. 


E: 


O ORIN G ae 


AL 


JACKSON LUMBER COMPANY . 


Sales Office: First National Bank Bldg., Baltimore, Md. 


Plant: Riderwood, Alabama 


i. .s > tN CE 1895 












































TERMS OF SALE: 


Net cash. f.o. b. Neopit, 
upon notice to the cus- 
tomer that car is being 
loaded. 

Grades aad manufac- 
ture supervised by 
Northern Hemlock & 
Hardwood Association 
inspection service. 


Grade and Scale assur- 
ed. 


— 
| 




















Dry Hardwood 


White Pine and 
Hemlock Lumber 


READY FOR SHIPMENT 


40 M’ 6/4” No. | Common and Better Basswood 

75 M’ 4/4 No. | Common and Better Basswood 

| large car 5/4” Neo. | Common and Better Basswood 

| car 8/4” No. 2 Common Basswood 

| large car, very nice, wider and long, 5/4”x8” and wider 
8’ & longer Selects & Better Soft Elm 

45 M’ 5/4” No. | & No. 2 Shop White Pine, running about 
35% No. | Shop 

50 M’ 8/4” No. 2 Common White Pine 

100 M’ 8/4” No. 3 Common White Pine 

50 M’ Ix6-8/16’ Merchantabie Hemlock 

50 M’ 1x8-8/16’ Merchantable Hemlock 

2 large cars good, Merchantable Hemlock Lath 

All of the above stock is dry. 


Grade Marked Hemlock 


We now grade mark all No. 3 and Better 
Hemlock lumber manufactured at our mod- 
ern Neopit, Wis., mill. This is just another 
step in guaranteeing our customers big 
value lumber. 

In all shipments of hardwood lumber we 
are enclosing car cards which guarantee full 
count and exact grades in each car. 


The Menominee 
Indian Mills 


NEOPIT, WISCONSIN 

















Profitable 
Lumber 
Retailing 


A book, every retail 
lumber dealer will 
want. It gives the 
basic principles of 
lumber retailing in a 
simple, brief and read- 
able manner. It shows 
how to systematically 
plan for organizing a 
retail business for 
profit. It is a presen- 
tation of profit-creating management practices and sales pro- 
motion methods applied to the retailing of all building material. 





Beginning with a definition and a discussion of “ profitable 
lumber retailing”, the reader is taken step by step along the 
path toward profitable organization and conduct of his business. 
Market analysis, turnover, cost control, price making, creative 
merchandising and advertising are among the subjects treated. 


This is not a book of theories, but one of facts and experi- 
ences. Every suggestion in it is tounded upon practical ex- 
perience. All that it proposes has been done with profit. 
Every retail lumber dealer, large or small, will enjoy reading 
this book and will find many money-making ideas in it. 


“Profitable Lumber Retailing” is bound in synthetic 

leather, 400 pages, 84 x 5 inches. POSTPAID $3.50 

American{iimberman “Sacsecornn. © 
CHICAGO, ILL. 
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CONSTRUCTION’S 
DEPENDABLE 
LUMBER 
TRADE- 
MARK / 


YW + 
| HIS trade-mark has become a 
lumber-pledge to builders. It is | 
\vi more than a name on lumber—it | 






























isa pledge that everything humanly 
possible has been done to give 
maximum lumber value to the user. 

It commands the respect of good 
builders everywhere, particularly 






those builders who insist on uni- 









form quality first of all. + « + It 






is that advantage in trade-marked 
Long-Bell products which dealers 






have found most effective in build- 









ing a more satisfactory and a 
more profitable business. 


LONG-BELL FLOORS 
T H E L O N G e B E L L Beauty, minimum of labor in laying and durability are three important qualifications 


of Long-Bell trade-marked oak flooring. And, because of these qualities... economy! 
The first-time user is almost invariably a repeat-customer, for experience proves its economy 
L U M B E R C O M P A N Y and satisfaction. Builders are finding Long-Bell trade-marked flooring a most valuable 
home sales aid. 
R. A. LONG BUILDING 


KANSAS CITY, MISSOURI 
Lumbermen since 1875 
























Douglas Fir Lumber, Timbers, Door and Win- 
dow Frames, Trimpak; Western Hemlock Lum- 
ber; Western Red Cedar Siding and Shingles; 
Southern Pine Lumber and Timbers; South- 
ern Hardwood Lumber, Timbers and 
Trimpak; Oak Flooring, *CELLized Oak 
Flooring ‘Strips, *CELLized Ost Floor 
Planks, *CELLized Oak Floor 
Blocks; California White Pine 
Lumber, Sash and Doors, Box 
Shooks; Creosoted Southern 
Pine Lumber, Timbers, 
Posts, Poles, Ties, Guard- LONG-BELL FRAMES LONG-BELL DOORS 
Rail Posts, Piling. 





iat Bell Frames are made of soft textured, old The Long-Bell King Door—the door that in a few 
aap rieetety iene are rege” lintel cng cattle 
panel, flush moulding, waterproof glue, excellen 
aan > ont > 3 eee athe pone pA K. wen workmanship — this door, made throughout of 


the yo pany: tight fitting joints. Long-Bell Frames, California White Pine, is strong, beautiful and 
pledge maximum construction value. economical, 
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CHICAGO: 332 S. Michigan Avenue 
SAN FRANCISCO: 311 California St. 


Ride With the Tide, 
and Paleo Redwood 


Don’t try to buck the tide, is an old saying. Ride with 
it. Everything to gain, nothing to lose. The public 
wants durable homes. Ride with the tide — let em 
have em. More and more each year Palco Redwood 
is winning the recognition to which its merit entitles 
it. It has the durability and year by year it will be 
more and more widely used for outside surfaces. Ride 
with the tide. Help your customers to get it. Get 
more of their business — at a bigger profit. 


Send today for facts about the 
Palco Merchandising plan. 


Tt “Pacific iclaypber Ga 


OF Ayan 











Ae "15 
X F ASF ES 


The Largest ate and Distributors of California Redwood 


MEMBER CALIFORNIA REDWOOD ASSOCIATION 


Mills: Scotia, Humboldt County, Calif. 





NEW YORK: 122 E. 42nd Street 
LOS ANGELES: 706 Standard Oil Bldg. 




















ure 4 










100% Protection for 
Lumber Buyers 


By subscribing to the principles and practice of 
the Western Pine Manufacturers Association we 
absolutely protect our customers. Association in- 
spectors constantly check our manufacture, season- 
ing and grading. They insist that every board must 
be right before the stock can qualify under the 
Association Standards. . 

Take advantage of this protection and our excel- 
lent shipping facilities on your future orders for 


PONDOSA PINE, FIR, 
MONTANA LARCH 


Lumber —Lath— Mouldings — Box Shooks 











Member Western P.ne 


Manufacturers Association. 








Anaconda Copper Mining (ompany 





Bonner 


Lumber Department oR 
= Montana | 






















PINE 
ee wil vue the Pilgrims Used 


RLY SEASONED PERFECTLY MILLED 
HACLY GRADED-PROMPTLY OnPPED 


Kqotty Pine Finish and for 
Kinish, Ceiling, Siding and 





-SALES REPRESENTATIVES 





5 NEW YORK OFFICE—415 Lexington Ave., New York, New York ¢ 
ta A. K. SOUTHWORTH— 1511 Engincering Bidg., Chicago, Illinois 
a ba VV. J. HUSTED—1026 Securit y Bidg., Minneapolis, Minnesota 
4 B. STAYNER—142 W. Morrall St., Jackson, Michigan 
Sa C. R. CROWE—Box No. 10, Madison, Wisconsin 
q © R.S. WATTS—105 Maple Court, Peoria, Illinois * 
A L. P. KLUG—1022 Harlam Bivd., Rockford, Illinois 
4 W.H. LEWIS—406 Chamber of Commerce, Denver, Colorado 
R. T. BARNARD—No. 2 Magill Block, Fargo, North Dakot 














GEA G. W. MYERS CO.—1532 Yale, N. W., Canton, Ohio 
" _G. W. SCOTHORN— Watertown, South Dakota 











General Office and Sales Office -:- -_ Gibbs, Idaho 
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“They know your order will be treated 
with respect, like a contract, and every 
detail of that contract fulfilled.” 


C9 Jf ores are significant when 
they denote deeds. One of our 
Statements, quoted above, finds its exem- 
plification in the following instance: On 
some forty cars received from us, a buyer 
checked complete records including re- 
ports from yard managers. Every report 
showed a good car. Every report was 
commendatory, even complimentary. 
That is why our representatives ‘Call 
upon you with confidence. - 





GUARANTEED 
LumBeR 











SALES REPRESENTATIVES 


PACIFIC-ATLANTIC LUM- R. A. GORE, 631 Lumber : WINGATE-M O F F A 
BER CORPORATION Exchange, Minneapolis, my ~ ee LUMBER CO., 419 Reli- 
gm ae, Bow Ten, Minn. MORRISON, MERRILL & nce Bldg., Kansas City, 
N. Y. o CO., 3rd West & ist North, Mo. 

1400 Massachusetts Ave., con BARRY LUMBER Salt Lake City, Utah. W. K. MOORE, P. O. Box 
Cambridge, Mass tc gay A Pa THE OHIO STATE LUM- a _— Mont. 
601 Widener Building, uilding, Galesburg, Ill BER CO., 4538 West 130th EECE S. PRICE, 46s 
Philadelphia, Pa. L. 2, _RLUG, 1022 Harlem St., Cleveland, oO. ae liston Sta., St. "Louis 
H. L. BENT, Rockford, Ill JAMES A. DANT LUM- - Mo, 
P. O. Box 136, , BER CO., Ford Building, 
Albany, N. Y. Detroit, Mich L. D. ATEHOO?, ve O. Box 
E.R. BURKHOLDER, B THE BURNSIDE CO., 82 ~ 277 
= Patterson Bldg., Denver, H. I. ISBELL CO., 414-416 
Colo. Monger Bldg., Elkhart, Cc. R, “CROWE, Box 10, 

Ps = ‘SOUTHWORTH, 1511 Ind. an Wis 

Fagi neering Bldg., Chicago, R. C. FRANS, 4741 Latona WM. ..L. ROSS, Tacoma, Ww. LOGAN, P.. O.. Box 


Ave., Seattle, Wash. .. . .Wash..... 5 147, Waie City, Iowa. 
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This 


Plant Offers 


You 


A Unique Mixed Car Service 


In fact, very few mills are in a position to ex- 
ecute mixed car orders as efficiently or can 
mix as large a variety of Douglas Fir items. 
This plant is cutting approximately 200,000 
feet of lumber per eight hour shift and has the 
most modern manufacturing facilities. This 
enables you to buy 


Our Plant Covers 27 Acres and Employs 700 Men 


Every Douglas Fir Item Needed 
to Build a Complete House 


Just check over the list of items shown on the right and you'll readily 

see the big savings made possible by ordering mixed cars. 
Che Another important feature of our service is the great care exercised 
CradeMark in preparing the car before loading and the loading of the material to 
Saturyaction prevent shifting while in transit. 

Put your future needs in Douglas Fir products up to us. 


ROBINSON MANUFACTURING CO. 
EVERETT, WASHINGTON 







VOTH, TEXAS. In Pile  -Widtie CALL, TEXAS 

30 M’ 4/4” FAS 9Months 10” 10 M’ 5/4” Selects 

20 M’ 4/4” FAS ;. = 10” 15 M’ 6/4” Selects 

6M’ 5/4” FAS 12 “ 10” 20 M’ 8/4” Selects 

15 M’ 5/4” FAS e..% 10” 20 M’ 8/4” Selects 

6M’ 8/4" FAS 10 “* 12” 

75 M’ 4/4” Selects 6 “ 9” MERRYVILLE, LA. 

12 M’ 8/4” Selects 10 “ 9” 

30 M’ 10/4” Selects 12 “ 10” 15 M’ 6/4” FAS 

30 M’ 5/4” Selects 

TEXAS 30 M’ 6/4” Selects 
8/4” FAS 12Months 13” 75 M’ 8/4” Selects 
4/4" Selects 8 “ 8” 30 M’ 5/4” Shop 





Let us quote you by wire on this stock. 


desirable for Sash, Doors, Trim, Casket, and 


CALL, 
90 M’ 
100 M’ 


‘“‘A Wood for Every Purpose” 
HOUSTON, TEXAS 





Here Are Some Special Items We Have In 


GULF RED CYPRESS 


We Manufacture, Sell and 
Guarantee— 


1x4 to 1x6 V. G. 
Flooring 

14x3 to 14%x4V.G. 
Flooring 

ix4 and 1x6 8. G. 
Flooring 

1%, 10 and 12” 
Stepping 

1x4 to 1x12 Finish 
1%, 1% and 2” 
Finish — 4” and 
Wider 

Turned Squares 
Casing and Base 
5x4 Ceiling 

1x4 and 1x6 Drop 
Siding 


1x4 and 1x6 Ceiling 
Well Tubing and 
Well Curbing 
Corn Cribbing 
Windmill Stock 
Silo Staves 

Battens 

Wagon Bottoms 
Pickets Lath 
Gutter 

Porch Columns and 
Newels 

Mouldings 

Porch Rail 


Doors 

Frames, Moulding, 
Detail Casing and 
Base Panels 


Cedar Lumber and Shingles can be 
included at market. 
Order What You Need in 
Mixed Cars 


Average 
In Pile Widths 

4 “ 8” 

6 “ 814 ” 
12 ” 91” 
24 a 914” 
18 Months 12” 
18 10” 
18 “ec 10” 
“a 10” 
18 “ce or 


It is ye d lumber, — nd 
manufacture 


KIRBY LUMBER COMPANY 


—_ 
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Johnny Inkslinger 
reminds you, 


‘*‘Well bought is 
half sold’’ 

















Johnny Inkslinger, 
Paul Bunyan’s camp clerk 
who saved nine barrels of 
ink one winter by not 
dotting the ‘‘i’s’’ or cross- 
ing the ‘‘t’s’’. 


Is Lumber “bought” 
or “sold”? 


























‘*‘Times are hard’’ says the Lumber Industry. ‘‘No one is buying lumber’’. 


True enough, but how many are selling lumber? And selling is not done by waiting 
for some one to buy. 


Mill output sold to dealers is actually not sold at all. It is not sold until it is con- 
sumed and paid for. In the Dealer’s hands it is still in. transit to market. 


Dealer and Mill Man are partners in production and distribution. It is the Mill 
Man’s job to provide material to meet modern merchandising requirements and the 
Dealer’s job to sell it to the consumer. He must sell ideas and the desire for 
improvement as well as material. 


As long as a building remains in need of repair and as long as there are houses without 
modern built-in utilities and conveniences there is a lumber market. A systematic 
canvass offering practical suggestions is bound to yield profitable returns. The 
building owner who makes a small improvement today is often stimulated thereby 
to larger projects tomorrow. 


RED RIVER offers the Dealer a modernized line of high quality. It also provides 
a buying plan designed to meet ‘‘hand-to-mouth”’ buying and the handling of small 
jobs as economically as large ones. 

RED RIVER MIXED CARS supply small quantities at carload prices and carload 
handling cost. Up-to-the-minute built-ins, shipped K.D., as many or as few as 
desired, sash, doors, plywood panels, moulding and all yard items. Manufactured 
and loaded at one point with one handling cost. 


ORDER NOW BEFORE PRICES RISE 
ways Same “Proaucers of White Pine for Over Half a Century” 


The RED RIVER LUMBER CO. 


MILL, FACTORIES and SALES, WESTWOOD, CALIFORNIA 
Distributing Yards, CHICAGO, LOS ANGELES and MINNEAPOLIS 


SALES OFFICES: 
Monadnock Building, 807 Hennepin Avenue, 360 N. Michigan Ave. 702 E. Slauson Ave. 
REGISTERED SAN FRANCISCO MINNEAPOLIS CHICAGO LOS ANGELES 
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California 
WHITE PINE 


Lumber Worked 
to Pattern 


Our lumber is scientifically kiln dried 
to the correct moisture content and is 
then sent to our planing mill where it 
is worked to any desired pattern. This 
planing mill is equipped with the lat- 
est type machines which enable us to 
turn out special cuttings as well as all 
standard yard and factory items. 

We invite your future inquiries and 
orders for California White Pine 


Yard Stock, Shed Stock 
Shop and Clears, Box Shook 


Clover Valley 
Lumber 


Company 


GENERAL SALES OFFICE: 
Loyalton, California 


EASTERN SALES OFFICE: 11 So. La Salle St., Chicago, fil. 





Partial view of our modernly equipped planing mill 

















Well Rounded Stocks 
of DRY Lumber 


































ne 


Tai b le SALES REPRESENTATIVES: 


a 
Wi \ t 
CHICAGO, ILL.: Baxter & Montgomery, 
Inc. 111 W. Washington St., Chicago, 


:' Lil. 

ate ge IOWA. MISSOURI, KANSAS, OKLA- 
HOMA:. Gunter Lumber Co., Kansas 
City, Mo. 


e E D A R H E M L O C K TEXAS: Dewey Lumber Co., Dallas, 
’ 


Texas. 


RED CEDAR SHINGLES ee ee 


WW 


. 


INDIANA: G. C. Goss Lumber Co, In- ~S 

: . : itie 7 lianapolis, Ind. rt 
Right now we have immense quantities ol : ~ 
; - LOUIS: Shehan, : = 
thoroughly DRY lumber—both Uppers and ST. UIS: Mosher & Shehan, Arcade — 


? Bldg. 
Common—and can quickly fill your orders. TWIN CITIES: W. W. Vawter, Minne- 
apolis, Minn., 240 Baker Bldg. 


[his is just one of the many reasons why it Balance of MINNESOTA: P. H. Betzer, 


= 
rs 
= 
Se, 
pays to deal with a company operating two 3549 10th Ave, So., Minneapolis, Minn. = 
modern sawmills. Remember, we have a Reese: . Prestegnacd Lumber Co., = 
daily capacity of 325,000 feet of lumber, NORTH DAKOTA: W. H. Murfin, Fargo, = 
25,000 lath, and 200,000 shingles. An im- N. D. = 
mense lumber storage yard and large battery SOUTH DAKOTA: Frank M. Pew, Sioux = 
of modern dry kilns enables us to maintain Prades we ew il pore 
/ ~ A WISCONSIN: Central States Lumber Co., 
well rounded stocks of DRY lumber at all Janesville, Wis.; W A. Schneider. 
times. Milwaukee, Wis., Plankinton Bldg. 


Get in touch with our representative nearest 
you and learn more about our facilities for 


a — 


\ 
\ 
tee f 
X 
e 
A \ 


r 


et uennessy.1) Mumby Lumber & Shingle Company 








GENERAL SALES OFFICE Bordeaux, Washington Mill B—Melone, Wash. 








supplying lumber in a hurry. . es j ae “4 ] 





Mill A—Bordeaux, Wash. 
Sales Manager 
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Buy Your Lumber 
from the 


Heart 
of the 


‘7 Finest 
‘4 Pondosa 
Pine District 


The Baker district in eastern Oregon has just the 
right altitude, soil and climate to produce big 
bodied, tall, soft textured Pondosa Pine trees. 


Many lumber buyers say that the lumber manu- 
factured from these trees is absolutely the best 
Pondosa Pine they have ever used or sold. We 
know that you will say the same thing after you 
have some of it in your yard. 


a \\S 
€ yi MN 
i 


We have at our command an annual output of 
100 million feet. Every foot of this lumber is care- 
fully manufactured, correctly seasoned and rigidly 
inspected and graded under the supervision of 
Western Pine Manufacturer’s Association in- 
spectors. 


Our Pondosa Pine lumber runs uniform in color 
and texture. It’s the kind of lumber your custom- 
ers want and offers attractive values in 


Boards Finish Interior Trim Lath 
Factory Lumber Industrial Stock 
Box Shooks Special Cuttings 
{ Get in touch with our ey | 
nearest you for prices and details regard- 
ing our mixed car service. Orders sent to 
our offices will receive immediate attention. 


OREGON AND STODDARD SALES CO. 


BAKER, OREGON 
Oregon Lumber Co. Stoddard Lumber Co. 





NEW YORK OFFICE 
5619 Grand Central Terminal 


G. E. STODDARD ‘J. F. McCARTHY 
District Sales Manager Representative 
WESTERN REPRESENTATIVES: 
GEDDES & ALDOM ‘R. G. SWARTZ 
Denver, Colo. 1116-1117 Sharp Building 
Lincoln, Nebraska 
Cc. 0. GRONEN HAWKEYE LUMBER AGENCY 
LUMBER COMPANY (R. C. Lewis) 
P. O. Box 2361, Waterloo, lowa Sac City, lowa 
W. M. KLENK LUMBER CO., ROBERT K. EATON LUMBER CO. 
Box 92, Clayton Station, 222 West Adams Street 
St. Louis, Missouri Chicago, Illinois 



















FRANK BACHELOR, Goshen, Ind. 






KINZUA 


4? MOULDINGS @? 


~ ‘ cos 
Kiazua Pine Mitts Co. Kinzua. Ore 
, 





Sell 
Guaranteed 
Identified 
Lumber Products 


The trend of the times is toward 
packaged lumber products—Assem- 
bled Trim, Mouldings, etc. This for- 
ward step in merchandising will mini- 
mize spoiled, dirty lumber and will 
boost your sales and profits. This is 
particularly true when the packaged 
lumber you stock is 


KINZUA 


100% Kiln Dried 
Pondosa Pine 


Kinzua Assembled Trim and Mould- 
ing are accurately milled, carefully 
wrapped, and labeled. This means 
that every package is backed by our 
personal guarantee of quality. 


Order this stock in mixed cars with 
Kinzua 100% Kiln Dried Pondosa 
Pine Bevel Siding, Finish, Ceiling, 
Dimension, Sheathing, Lath, etc. 


Write now for quotations on 
the stock you need. 


Kinzua Pine Mills Co. 


General Office: 
KINZUA, OREGON | 


Eastern Sales office: 
122 E. 42nd St., New York City 


KINZUA 


4? MOULDINGS & 


tetink . 
Kinzua Pine Mucs Co. Kinzua One 
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PAN GOLD 


“CATERPILLAR” Tractors are mining gold from forests. Hook a steel pan behind—load the 
pan to the hilt—turn on the gas—and GO! That’s one of the surest systems for better, 


quicker, cheaper logging—and one of the reasons why “Caterpillars”? mean bigger profits too. 


Prices—f. o. b. Peoria, Illinois 


TEN. ... . . $1100 TWENTY .. . $1900 
FIFTEEN. . . . $1450 THIRTY ... . $2375 

| re Sa 
f SIXTY LOGGING CRUISER . . . $4540 


Caterpillar Tractor Co. 

PEORIA, ILLINOIS and SAN LEANDRO, CALIF., U. S. A. 

Track-type Tractors 7 Combines + Road Machinery 
(There’s a “Caterpillar” Dealer Near You) 


ASERPIWAR 


TRACTOR 
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Certain-teed 
HOME IMPROVEMENT PLAN 


. « « the modern way to increase 


local building business... 


It HAS Gone Over Big! 


Everyone has been saying: ‘‘Something must be done 
to increase our building business.’’ But—Certain-teed 
has already done it . . . this was done 1% years ago 

. . with a home improvement, home repairing plan 
known as the Certain-teed Home Improvement Plan— 
these together with a method of financing that rings 
up local profits every day of the month. 


Complete ! 

We took a leaf from those younger industries—auto- 
motive, electric refrigeration, radio and others which 
have been steadily cutting into your dollars. The 
Certain-teed Home Improvement Plan is the answer. It 
is not just a financing plan... it unites easy payment 
features with an aggressive sales and merchandising 
campaign. It puts into the dealers’ and contractors’ 
hands the most resultful, modern, cash-making weap- 
ons known—weapons that you had to sell against 
without the proper tools to sell with. 


ait 
ne 


‘ ct 


ge ea 











* 


wre 


oe 


awn 


4 
‘ “ay 
Aaa 
| 


Tried and Proven 


Now you have a plan that is yours that places you on 
a plane with all competition. No guesswork here. 
Every step in our plan, every piece of advertising lit- 
erature, every contact and sales policy has been “‘put 
into the mill’’—tried out—proved its local business- 
getting value. 


Covers All Phases of 


Home Modernization 

Ask dealers who have put the plan to the test! We’ll 
give you their names. Their order-books tell the story. 
This is more than a Certain-teed Plan—it covers every 
kind of home modernization, repair and includes any 
amount of improvement. This plan makes you the 
center of home betterment activity in your city. We 
will show you how to work it! Get the full facts 
TODAY and get AHEAD—a year and a half ahead 
of competition if you act now. 


Certain-teed Products Corporation, New York City, New York 


\ 

CERTAIN-TEED PRODUCTS CORPORATION 
100 East 42nd Street 

New York City 


Please send me without obligation the FREE Booklet, ‘‘Wake Up the Repair 
Market,” describing completely the scope and operating details of the 
Certain-teed Home Improvement Plan. 
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OAK FLOORING 


like this has beautiful 
texture 


) The texture and pattern of “Perfec- 
tion” Brand Oak flooring make possible 
. a finish that is seldom found on any 
; other flooring. You can depend upon 
“Perfection”. In modern plants oper- 
ated by skilled lumbermen, only the 
finest oak is selected. After prompt 
seasoning and kiln-drying, it is per- 
fectly milled and matched so that it 
lays smooth and stays smooth. It is 
graded and handled so carefully that 
upon arrival anywhere, it is always in 
perfect condition. . Leading lumber 
dealers gladly feature this nationally 
advertised brand. 


ARKANSAS OAK FLOORING CO. 
PINE BLUFF, ARKANSAS 


PERFECTION 


Brand Oak Flooring 


“Perfection” Brand Oak Flooring, Blocks and Planks, may 
be obtained chemically treated by the *“CELLizing process. 








There’s a size and grade 
for every type of struc- 
ture, new or old. Ask 
your architect or build- 
ing contractor for an 
estimate. 


—_ 














Yes—There Is a Big 
Difference In 
Lumber! 


If all lumber were alike in quality, in manufacture, in 
seasoning— 


If all lumber gave like satisfaction to the user— 
There would be no risk in haphazard buying—no matter 
what its source. But there is a difference in lumber. 


In the strength, the wood, the grades and also in its 
manufacture. 


For customer satisfaction and for your own satisfac- 
tion, try Pacific States Lumber Co. DOUGLAS FIR, 
WESTERN HEMLOCK, and RED CEDAR lumber 
products. Cut from virgin timber with unsurpassed 
accuracy and thoroughness of manufacture, this extra 
high grade lumber is second to none. 


Then too, you'll surely appreciate our Snappy Service. 


Paciric States Lumser Co. 


Tacoma, Washington 
REPRESENTED BY 


S. B. MARVIN, 518 Peoples Gas Bldg............. Chicago, Il. 
K, J. CLARKSON, 833 McKnight Bldg...... Minneapolis, Minn. 
Rae Peer, F~ OC. WOE 1187... .ceccvecccses Fargo, N. D. 
id, a ie EE BUR 6 dcccstcecdecceceoped Denver, Colo. 
le BE OD DE cco cccsccceces e'cccebssts Lincoln, Neb. 
ASSOCIATED LBR. SERVICE, 815 Lemcke Bldg......... 


EES RAS AF PR RS EM eee Indianapolis, Ind. 
TRI-STATE LUMBER & SHINGLE CoO.,....Kansas City, Mo. 

















ANYWHERE — 


365 


Days A Year 


ADAMSTON 


VERTICALS 
DRAWN FLAT 
GLASS — 

IS 
“A BRAND YOU CAN DEPEND UPON” 
RITA SRN AT aay 


FLAT GLASS CO. 


CLARKsBURG.WE 


ADAMSTON FLAT GLASS COMPANY 


LARKSBURG, W. VA 








Apri 
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TWO MILLS:— 


Keep Step With Progress 
-Sell “CERTIFIED” Lumber 


Unknown, unmarked lumber sold well enough in its day. But 
times have changed. 


This is the age of branded, identified merchandise. People insist 
on knowing what they’re buying. They expect the manufacturer to 
certify his quality. 


Keep step with progress by selling Booth-Kelly Association 
Grade and Trade Marked lumber. Like builders in other commu- 
nities, those in your town will welcome this advanced step. They 
will reward you with more business. Let us quote on a mixed car. 


General Sales Office: Failing Building, Portland, Ore. 
e 
The 


Wendling, Ore. 
Springfield, Ore. 


LUMBER CO 
EUGENE ORE: 


STABLISHED 











Headquarters for 
Trade Marked 
& Grade Marked 
DOUGLAS FIR 
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Sell REDWOOD 
for all Outside Uses 


Every part of the building that is exposed 
to the weather should be Everlasting Red- 
wood. Redwood has the durability to 
resist decay, sun checks, etc. To use Red- 
wood for all exposed parts is to greatly 
prolong the life of a house. 


Here are the best selling Red wood items: 


Siding Frames Mouldings 
Finish Doors Porch Work 


With all of these Redwood items we can include 
limited amounts of Douglas Fir flooring, ceiling, finish, 
drop siding, etc., so as to reduce your investment in stock. 











Sample of Big Redwood Logs We're Cutting. 


HAMMOND LUMBER CoO., Inc. ‘Riverasie states, CHICAGO 


Local Telephone, Pullman 0420 Long Distance Telephone, Riverdale 100 
Offices: Hammond Lumber Co.— | 





{ Hammond Lumber Co., Samoa, Callf. 
San Francisco.Calif. Portland, Ore. MILLS AT Humboldt Redwood Co., Eureka, Calif. 
Los Angeles, Calif. 


New York (17 Battery Place) N. Y. 


Hammond Lumber Co., Mill City, Ore. 


} : USE REDWOOD 
Hammond-Tillamook Lbr. Co., Garibaldi, Ore. 


IT LASTS 














Our Specialties Are 


Uniform Grading Even Color and Texture 
Courteous and Equitable Dealings 





Gongs sama-GULF RED CYPRESS 
0 meuiie ond orders Gurton R= Swartz wartz Address all inquiries to our Selling Agent, 


@press (CQ. of Florida 


Our Location 


GULF RED CYPRESS CO. 


JACKSONVILLE, FLA. 


In the heart of 
THE BEST CYPRESS 








Perry, Hla. 


DISTRICT 


















Going Like “Hot Cakes’? With Retail Dealers 
<—PROFITABLE LUMBER RETAILING 


By ARTHUR A. HOOD 


duct of his business. Market analysis, turnover, cost 
control, price making, creative merchandising and adver- 
tising are among the subjects treated. 

This is not_a book of theories, but one of facts and ex- 
ment practices and sales promotion methods applied to periences. Every suggestion in it is founded upon prac- 
the retailing of all building material. tical experience. All that it proposes has been done with 
Beginning with a definition and a discussion of “‘profit- profit. Every retail lumber dealer, large or small, will 
able lumber retailing,” the reader is taken step by step enjoy reading this book and will find many money- 
along the path toward profitable organization and con- making ideas in it. 


It gives the basic principles of lumber retailing 

in a simple, brief and readable manner. It shows 
how to systematically plan for organizing a retail business 
for profit. It is a presentation of profit-creating manage- 





“Profitable Lumber Retailing” is bound in synthetic 
leather, 400 pages, 8/2 x 5 inches. POSTPAID $3.50 
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Plywood saws easily 
and in any direction. 


“and | Wonder How I Ever 
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Large, thin panels are 
quickly put in place. 





ad 


e 4, 
he 








we 








youn / 

















Plywood does not split 
and holds nails well. 


This is one of a series of 
advertisements designed to 
point out to dealers the op- 
portunities for profit from 
Harbord Plywood. 


1444 W. 22nd St., Chicago 


Got Along Without It ” 


declares the Carpenter. 


Plywood is fast being recognized by carpenters as one of their 
most helpful materials. Wherever a thin, wide board is needed, 
plywood can be used. 


It’s a great time and labor saver. It can be sawed in any direc- 
tion, is easily fitted and does not split or warp. 


Harbord Plywood, made in the world’s largest plywood fac- 
tory, right in the heart of the great Douglas Fir region of the 
Pacific Northwest, is strictly graded and of dependably uni- 
form quality. 


Dealers will find the nation-wide distribution facilities of this 
company assure unusual service in connection with their stocks 
of plywood and doors. Direct-from-mill prices will be quoted 
by any of our distributing warehouses. It will only take you 
a few hours to get your order filled. 


Write to Chicago office for full information about dealer helps. 


For prompt quotations and deliveries write or wire our nearest distributing brancl . 


HARBOR PLY woop CORP N 


Offices 
HOQUIAM, WASHINGTON 


DISTRIBUTING WAREHOUSES 
GEO. L. WAETJEN & CO., Division, Milwaukee 


R. C. CLARK VENEER CO., Division, Chicago, Atlanta, Baltimore, Buffalo, Cleveland, 


Indianapolis, Philadelphia, Pittsburg 


JOHN A. GAUGER &% CO., Division, Chicago, Washington, D. C., Baltimore, Roanoke 


CHICAGO VENEER CO., Division, Chicago 
WUEST &% PENROD FIR PANEL CO., Division, Cincinnati 
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LUMBER « PLYWOOD + VENEERS 


Roddis forests, Roddis Sawmills, Roddis Warehouse 
delivery—are the complete service given, plus assurance of first and best 
grade wood and workmanship. For lumber, especially birch and maple, 
for plywood and veneers — mixed shipments and separately — take ad- 
vantage of the valuable advantages Roddis gives. In ready stock al- 
ways. Special requirements made to order promptly. Write now for 
specific details. Roddis Lumber & Veneer Co. 133 Fourth St. Marshfield, Wis. 
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WAREHOUSES: 


Chicago, TB. . . 2 sc ee + « 1435 West 37th St. 
i ete ee ww oe 2403 So. Harwood St. 
a a ar 
Kansas City,Mo. . . ... «+.» + + 2729Southwest Blvd. 
ee ee . «+ «628 West 28th St. 
Pan + Ps «eee 6 @ & 6 Ss 1144 N. 11th St. 
ey ee ee ee 727 N. Cherry St. 
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The Hines organization has seven large 
mills operating day and night to serve 
you. At the Hines yards and mills there 
are two hundred million feet of lumber 
in stock. There is dense long leaf yel- 
low pine, short leaf yellow pine, north- 
ern cork white pine, spruce, Norway 
hemlock, birch, elm, ash, oak, maple, 


Telephone Canal 0349 





Service—Quality— Dependability 


2431 South Lincoln Street 

















Pondosa pine, fir, and sugar pine. A 
stock of seventy million feet of all kinds 
of lumber is maintained in Chicago for 
immediate shipment from this central 
point. Write, wire or phone your lum- 
ber requirements and depend on Hines 
to give the service you want and the 
quality you need. 


Edward Hines 


Lumber 
Co. 


and Associated Interests 


Chicago, illinois 
Western Union and Postal Wires Direct to Our Office 


















9 yous dealers are finding it 
just what customers want— 
soft, light weight, smooth-textured, 
fine to handle and work. 


It’s a good deal like old-time 
White Pine—and you know how 
good it was. Especially desirable 
for SIDING, mouldings, finish, cas- 
ing, base, lath, Knotty Paneling, 
sheathing, etc. 





Give this good lumber a trial. 


Address your inquiries to 
SAMUEL L. BOYD, American Sales Rep. 
828 Plymouth Building, 
Minneapolis, Minn. 





B C SPRUCE MILLS, Ltd. 


LUMBERTON, B. C. 






















For Special 
Flooring Jobs 


In schools, auditoriums, churches, ware- 
houses, gymnasiums, stores, etc., rec- 
ommend the use of Robbins oversize 
flooring—33/32", 41/32” or 57/32’. 


We make a specialty of working with 
dealers and placing bids on this type of 
jobs. ALL SALES THROUGH DEAL- 
ERS is our policy. 

Write now for information, so that 


you can “cash in” on the next 
special jobin your town. 
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General Office— 
85-87 Utica National 


EMPORIUM Bank & Trust Building 
FORESTRY CO. UTICA,N.Y. 


Mills— 
Conifer, N. Y. 
5635 Grand CentralTerm. Cranberry Lake, N. Y. 
Telephone, Murray Hill 6514 Galeton, Penn. 
Danby, Vt. 


MANUFACTURERS OF BAND SAWN 
Hardwood, Spruce, 
Hemlock, White Pine 


New York Office, New England Office, 


161 Devonshire St. Boston, Mass. 
Telephone, Hancock 6789 














Order “American” Tools with :" 
Famous Duck Bill Hooks 


They give loggers longer service and 
give a better hold on logs and timbers. 


Write today for catalog describing the 
complete line of “American” logging 
tools and appliances. 






American Logging Tool Co., "yee! 



















How much human labor will 
$100 buy for you? Little 
enough! 


One hundred dollars spent for Lo- 
gan Lumber Conveyors may easily 
save you two or three times that 
much in labor cost during the first 
twelve months—and then go on 
working and saving, saving and working for 
years to come. 


Let us show you, by mail, how Logan Con- 
veyors are serving and saving for other wide- 
awake lumbermen. No high-pressure “follow-up’’. 
No obligation. 


USE THIS COUPON 


LOGAN CO., Incorporated 


550 N. Buchanan St., LOUISVILLE, KY. 
Send, without obligating us, information 
and price on Logan Lumber Conveyors 
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Wisconsin Land & Lumber Co. 


HERMANSVILLE, MICHIGAN 


The World’s Best Known 
No After - Smoothing required as 


with other Makes 


HARDWOOD FLOORING 


Band Sawn Hard and Softwoods 


IN STRAIGHT OR MIXED CARS 


WHITE CEDAR POLES, POSTS AND SHINGLES 
FACTORY CLIPPINGS AND SLABWOOD 
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Whatever you need in 
Hardwood Flooring, 
we have it in stock 


Hardwood Flooring 
Or Lumber (our own  manufac- 
ture). 


Yellow Pine and Fir lumber, timbers, car, railroad, 
manufacturing and contractors’ material. 
We offer immediate service from our large Chicago 


stock. Write, wire, or telephone your requirements 
to us. 


HERMAN H. HETTLER LUMBER CO. 


2601 Elston Ave. 


Phone, 
Humboldt 0200 Chicago, Ill. 
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Independent Timber 
Estimates and Appraisals 


By 


H. M. SPAIN & COMPANY 


Are a Sound Basis for Timber 
Buying, Selling and Borrowing. 


MEMPHIS, TENN. PORTLAND, ORE. 
Bank of Commerce Bidg. American Bank Bldg. 


BY 
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BIRCH 
700,000’ MAPLE 400,000’ 
AIR DRIED BASSWOOD KILN DRIED 
TWO YARDS ELM, OAK Including 


PromptService GUM, WALNUT 


CouLTeR LUMBER (Cb. sRennzen?s 


‘MARATHON’? WARD BROS. 


MAPLE FLOORING scusrwe soc 


We are members of the Maple Flooring Manufacturers Association 
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COSTS ARE HIGH 
eali in the q;. i. Ma. 


When costs are high it’s time 
to see the G.T.M. — Goodyear 
Technical Man. He finds a way to 
savings. He knows manufacturing 
and its problems. He makes plans 
for effective transmission of 
goods and power. He studies and 
measures. Whether it is air, 
liquid, or horse-power that you 
wish to move, by skillful applica- 
tion of Mechanical Rubber Goods 


to the problem he saves time and 






money. The G.T.M. has had wide 
experience in industries similar 
to yours. He knows how and where 
to save. 

Throughout the lumber indus- 
try are G.T.M.-specified econo- 
mies. On planer and main mill 
drives are Goodyear Thor and 
Goodyear Compass Endless 
(Cord) —the belt with a core of 
cord—Transmission Belting. An 


outstanding G.T.M. application 


IN RUBBER 





on heavy mill machinery is Good- 
year Emerald Cord Multiple V 
Belting. He has supplied Good- 
year Water, Steam and Fire Hose 
to this industry with notable sav- 
ings. The G.T.M. knows your 
work. He can bring new profits 
to you now. 

For detailed information on 
how the G.T.M. can lower your 
costs, write Goodyear, Akron, 
Ohio, or Los Angeles, Calif. 
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Jointers | 


Favorites wherever used. 
Notable for accuracy, smooth 
running and general all-around 
efficiency. Safety head mount- 
ed in ball bearings; clearly visi- 
ble graduated scale indicates 
angle of fence. Built to give 
long, satisfactory service. 


Send for bulletins. 


The Crescent Machine Co. 
194 Main St., Leetonia, Ohio 


Planer 401 


LEITELT LUMBER LIFTS 


—effect great sav- 
ings where Lumber 
is manhandled... 
Manufacturers save 
thousands with Leitelt 
Lifts serving Planers, 
Surfacers,Edgers,Rip 
and Cut Off Saws. 
WRITE THE 
LEITELT IRON WORKS 
Grand Rapids, Michigan 





at the sorting chain of a large Florida mill. A part of their 250 
trailers. All steel, lifetime equipment. Complete haulage installations 
tor mills and yards for hand, team or tractor power. Ask for catalogs. 


ELECTRIC WHEEL CO. Quincy, Illinois 


“0REJONEs 


\SABBITTS. 4 REX 
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CHAPIN’S LUMBER RECKONER 


By N. CHAPIN 
Saves Time and Labor—Prevents Errors 


The tables reduce to board measure all fractional sizes of lumber, 
advancing by quarter-inches from 1x1 to 15x15 inches square and 
20 feet long, also scantlings and square timbers, advancing by 
inches from 2x2 to 30x30 inches square and 50 feetlong. Saw 
logs are reduced to board measure. The book contains 171 pages 
of strong white paper, is 4x7 inches and is bound in cloth. 





Buy a Guaranteed 
Dust-Collecting System 


“NORBLO ” Line Is Complete 


It embraces Cyclone Dust-Collectors, Blast Gates, 
Pneumatic Conveying Systems, Exhaust Systems 
for shavings removal, Fans, Blowers, etc. 


We guarantee the construction and operation of “NOR- 
BLO” Systems. Write nowfor complete catalog. 


NORTHERN BLOWER CO., Cleveland, Ohio 


Price, delivered, $4. For sale by 
American Lumberman, 


Me CRAY every need in the com- 


Send for Catalog missary store. 
McCray Refrigerator Sales Corporation, <3 ithe St... 


431 So. Dearborn St. 
Chicago, Ill. 





Refrigerators for all pur- 
poses. Save food and 
money. Styles to suit 


























ave “line Jave Money 


Truck is the Money Maker 





The Active 


Unload Your Lumber 
A Load at a Time 


Shipped K.D. Require 
about 3 hours for easy in- 
stallation. Fits any truck, 
trailer or loading wagon. 


ae Write for catalogue on R. B. 

rR Rollers for trucks, R. B. Rollers 
for loading wagons, R. B. Load- 
ers and R. B. Side Extension 
Racks for loading extra long 
lengths. 





R.B.ROLLER BOLSTERS 


THE R. B. COMPANY 
Guinotte and Euclid Ave. 


Kansas City, Mo. 























